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A  little  video  for  everyone.  Now  the  world's  most  popular  music  player  also  plays 
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EPSON 

EXCEED  YOUR  VISION 


Now  your  ideas  can  look  as  good  in  your  hand 
as  they  do  in  your  head. 


i 

The  Epson  Stylus®  Pro  3800  and  4880.  Your  perfect  design  deserves  a  perfect  print. 

The  creative  process  can  be  exciting.  It  can  also  be  frustrating.  Because  eventually,  you  have  to  find 
a  way  to  get  all  those  wild  ideas  out  of  your  head  and  onto  paper.  Designed  to  meet  your  highest 
standards,  the  Epson  Stylus  Pro  3800  and  new  4880  with  Vivid  Magenta  UltraChrome  K3™  ink 
technology  are  loaded  with  features  that  will  showcase  your  hard  work  and  deliver  the  highest  print 
quality.  Imagine  that.  For 
more  information  on  the 
full  line  of  Epson  printers 
call  800.241.5373  or  visit 
proimaging.epson.com. 
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$  1,495  Epson  Stylus  Pro  5800  $ 2,495  New  Epson  Stylus  Pro  4880 

Professional  Edition*  ColorBurst  Edition* 


'Price  includes  PostScript*  Language  Level  3  Compatible  RIP  by  ColorBurst*  Optimized  for  Windows 
XP  and  Mac  OS  X.  Epson,  Epson  Stylus,  Epson  Exceed  Your  Vision  and  Epson  UltraChrome  K3  are 
trademarks/registered  trademarks  of  Seiko  Epson  Corporation.  All  other  trademarks  are  properties 
of  their  respective  companies.  Copyright  2007  Epson  America,  Inc. 
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Maintain  your  Mac  like  a  Pro. 


The  complete  Macintosh  problem  solving  utility. 
Now  for  both  Intel  and  PowerPC  Macs. 


Why  throw  away  your  money  on  a  multitude  of  utilities  that  force  you  to  learn  different 
interfaces  and  deal  with  a  variety  of  companies  and/or  different  products?  Micromat 
gives  you  everything  you  need  in  one  box-for  far  less  money.  TechTool  Pro  is  a  complete 
Macintosh  repair  shop  in  a  box.  In  fact,  it's  sO/good  that  Apple  includes  a  copy  of  its 
sibling,  TechTool  Deluxe,  in  its  AppleCare  Protection  Plan.  If  you  experience  freezes, 
kernel  panics,  or  other  problems,  TechTool  Pro  can  help  you  get  your  computer  running 
smoothly  again.  Nothing  else  even  comes  close  to  TechTool  Pro!  Use  TechTool  Pro  for: 


Diagnostics  and  Repair 

Ensure  that  your  computer  keeps  running  its  best. 


■  Optimization 

Enhance  the  overall  performance  and  simplify  file  layout  of  your  hard  drives. 


Data  Recovery 

Recover  important  data  from  corrupted  hard  drives. 


MrV  SafetV 

Protect  your  computer  and  hard  drives  automatically  in  the  background. 


eDrive 

Create  an  emergency  startup  partition  so  TechTool  Pro  is  always  available. 


TechTool  Pro  is  a  feature-packed  release  of  the  most  comprehensive  diagnostic,  repair, 
and  maintenance  utility  of  all  time!  A  must-have  Macintosh  application,  this  utility  from 
Micromat  is  truly  the  one  indispensable  product  you  need  to  ensure  your  Mac  is  always 
trouble  free. 


i a^ 

Mac 


Micromat,  Inc.,  5329  Skylane  Blvd.,  Santa  Rosa,  CA  95403,  USA 
800-829-6227  707-566-3831  info@micromat.com  www.micromat.com 

©2007  Micromat,  Inc.  All  rights  reserved.  TechTool  is  a  registered  trademark  of  Micromat,  Inc.  DiskStudio  and  Protege  are  trademarks  of  Micromat,  Inc. 
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•Estimated  street  price,  dealer  price  may  vary,  'pages  per  minute.  ©  2007  Brother  International  Corporation,  Bridgewater,  NJ 
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HL-4040CN 

Network  Ready  Color  Laser  Printer 

$399* 


HL-4070CDW 

Wireless  Color  Laser  Printer 


$499* 


MFC-9440CN 
Color  Laser  All-in-One 


$699* 


Plan  A  is  following  the  crowd.  Plan  A  is  doing  the  expected.  When  it  comes  to  printing,  Plan  A  is  not  your  best  choice.  It  pays  to 
look  a  little  closer  and  then  choose  Plan  B  from  Brother.®  We  make  printers  and  all-in-ones  that  give  you  more.  More  features. 
More  affordability.  And  up  to  21  ppm'  colorand  monochrome  output  speeds. 

It's  the  value  we  build  into  all  our  products.  And  your  reward  for  being 

smarter.AndchoosingPlanB.Visitusonlineatwww.brother.com  B^B^^B  ® 


_  _  _  At  your  side. 

brother, 


Perfect  printers  for  those  who  know  the  predictable 
choice  isn't  necessarily  the  best  choice. 

Welcome  to  Plan  b. 
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Adobe  Acrobat 
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4EMIMf  Fujitsu  ScanSnap.  It  s  a  snap.  Why  push  paper  when  you  can  push  a  button?  Free  yourself  with  the 
new  ScanSnap  S5 1 OM  scanner,  the  most  powerful  solution  in  its  class  for  turning  paper  into  electronic  documents.  Since  the 
Fujitsu  ScanSnap  comes  preloaded  with  Adobe®  Acrobat®  8.0  Professional  (a  $449  value),  one  touch  of  a  button  is  all  it  takes  to 
turn  double-sided  documents  into  searchable  PDFs,  ideal  for  storing,  protecting  and  sharing  documents.  And  you’ll  be  doing  it  fast.  Native 
support  for  the  new  Intel®  chipset  delivers  a  blazing  18  pages  per  minute  scan  speed.  All  this  and  it’s  small  enough  to  fit  where  your  inbox  used 
to  be.  So  get  rid  of  paper  and  get  back  your  cool  with  the  Fujitsu  ScanSnap.  It’s  a  snap!  Visit  us  at  http://us.fujitsu.com/scanners/96C5 
and  tell  us  how  you’ll  ScanSnap.  You  might  win  a  $100  American  Express  gift  check. 


ScanSnap  SS I0M 


$495 


MSRP 
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Advance 

EXCHANGE 

Service  and  maintenance  option  also  available. 


THE  POSSIBILITIES  ARE  INFINITE 

cow}  Insight.  AfcdMaff 
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Incorporated  in  the  United  States  and/or  other  countries.  All  other  trademarks  are  the  property  of  their  respective  owners. 
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By  Jason  Snell 


The  Company  You  Keep 

Why  Apple  isn't  solely  responsible  for  its  recent  missteps 


Apple  is  no  stranger  to  criti¬ 
cism.  For  years  many  colum¬ 
nists  and  analysts  have 
bashed  the  company  for  failings  both 
real  and  imagined.  But  recently,  the 
criticism  has  been  coming  from 
many  writers  and  users  who  usually 
defend  Apple. 

Ringing  or  Screaming? 

Take  ringtones.  When  the  iPhone  was 
first  released,  Steve  Jobs  called  it  “the 
best  iPod  we’ve  ever  made.”  But  initially 
it  wouldn’t  let  you  use  songs  in  your 
iTunes  library  as  ringtones. 

Predictably,  within  a  month  or  two 
of  the  iPhone’s  release,  a  few  enter¬ 
prising  folks  had  created  programs 
that  would  let  you  add  your  own 
sound  files  to  the  iPhone  as  ringtones. 
Then  Apple  itself  seemed  to  get 
onboard,  announcing  that  iTunes  7.4 
would  allow  you  to  turn  songs  into 
iPhone  ringtones. 

But  there  was  a  catch:  you  could  cre¬ 
ate  ringtones  only  from  certain  songs 
bought  on  the  iTunes  Store,  and  even 
then  you’d  have  to  pay  99  cents  a  pop  on 
top  of  the  song’s  purchase  price.  To 
make  matters  worse,  Apple  released  an 
iPhone  software  update  that,  according 
to  the  developers  of  those  third-party 
iPhone  ringtone  utilities,  purposely 
(albeit  temporarily)  broke  their  products. 

Let’s  not  put  too  fine  a  point  on  it: 
the  entire  iPhone-ringtone  issue  rep¬ 
resents  one  of  the  most  consumer- 
unfriendly  actions  Apple  has  ever 
taken.  For  a  company  that  has  care¬ 
fully  (and  brilliantly)  walked  the  line 
between  consumer  freedom  and  the 
piracy  paranoia  of  the  record  compa¬ 
nies,  the  sequence  of  events  was 
breathtaking — and  worrying. 

What’s  troubling  is  not  just  that  I’m 
stuck  using  “Old  Phone”  as  my  iPhone 
ring  instead  of,  say,  my  daughter’s 
laughter.  It’s  that  Apple’s  moves 
seemed  arbitrarily  contrary  to  the  inter¬ 
ests  of  its  customers.  It’s  as  if  the  com¬ 
pany  had  abolished  iTunes  support  for 


Recently,  criticism 
has  been  coming 
from  writers  ana 
users  who  usually 
defend  Apple. 

MP3S  or  prevented  iPods  from  playing 
videos  not  purchased  from  iTunes. 

But  I  don’t  think  Steve  Jobs  has  trad¬ 
ed  in  his  black  turtleneck  for  a  Darth 
Vader  mask.  Ever  since  it  launched 
iTunes,  Apple  has  been  forced  to  bal¬ 
ance  the  interests  of  its  customers  and 
those  of  the  record  companies.  And 
with  the  iPhone,  Apple  is  contractually 
bound  to  another  corporate  entity — 
AT&T,  its  exclusive  wireless  carrier.  It 
seems  pretty  evident  to  me  that  either 
the  record  companies,  or  AT&T,  or  both 
have  demanded  that  Apple  not  let 
iPhone  customers  use  their  own  sound 
files  as  ringtones.  Why?  I  imagine  it  has 
something  to  do  with  creating  a  con¬ 
trolled  market  that  they  can  milk  for  as 
much  revenue  as  possible. 

The  iPhone’s  Future 

Breaking  ringtone  programs  wasn’t 
the  most  controversial  thing  that  the 
iPhone  software  update  1.1.1  did.  It 
also  introduced  a  locked-down  secur¬ 
ity  system  that  killed  third-party 
iPhone  software. 


With  this  update,  Apple  was  dis¬ 
abling  phones  whose  owners  had 
hacked  them  to  accept  SIM  cards  from 
networks  other  than  AT&T’s.  Before 
releasing  it,  Apple  issued  a  public 
statement  that  it  could  damage  SIM- 
unlocked  phones.  Those  people  who 
updated  despite  the  warning  screamed 
bloody  murder. 

But  the  same  security  system  that 
turned  SIM-unlocked  iPhones  into 
shiny  black  bricks  also  temporarily 
closed  off  the  ability  to  run  third-party 
iPhone  programs.  Was  the  iPhone 
software  update  the  company’s 
attempt  to  lock  out  programmers 
from  developing  full-blown,  native 
iPhone  programs? 

I  don’t  think  so.  I  believe  the  day 
will  come  when  Apple  will  allow  devel¬ 
opers  to  write  software  for  the  iPhone, 
but  right  now  the  company  is  too 
distracted  to  figure  all  that  out.  After 
racing  to  release  the  iPhone,  the  com¬ 
pany  has  had  to  turn  to  putting  the 
finishing  touches  on  Mac  OS  X  10.5 
(Leopard).  Once  Leopard  arrives  (and 
it  should  be  on  store  shelves  by  the 
time  you  read  this  or  very  shortly 
thereafter),  it  will  be  interesting  to  see 
where  Apple  turns  its  focus  next. 

The  iPhone  could  really  benefit 
from  the  participation  of  outside  pro¬ 
grammers.  Even  the  rudimentary 
iPhone  hacks  written  this  summer 
showed  just  how  much  cooler  it  could 
be  with  add-on  programs.  Why  should 
Apple  have  to  shoulder  the  burden 
of  programming  for  the  iPhone  all 
by  itself? 

As  with  the  Mac,  a  community  of 
talented  developers  stands  ready  and 
willing  to  make  the  iPhone  even  more 
appealing  and  versatile  than  it  is 
already.  I  hope  they’re  given  the 
chance — and  well  before  the  iPhone 
reaches  its  first  birthday.  G 


What  are  your  favorite  products  oftheyear? 
Vote  in  our  annual  Readers’  Choice  Awards  by 
visiting  macworld.com/3145. 
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NEW  iPod  shuffle! 

FREE  FM  Transmitter  &  Engraving!* 

*  Four  soothing  colors 

*  Holds  up  to  240  high-fidelity  songs 

1GB  Blue  only  $7399, 

#7297622 

#7297618  1 GB  iPod  shuffle  Silver  $78" 

#7297623  1  GB  iPod  shuffle  Green  $78" 

#7297624  1GB  iPod  shuffle  Purple  $78" 


Apple  Mac  Pro 

Ships  with  NEW  iLife  '08! 

«  Two  Dual-Core  Intel  Xeon  processors  or 
two  Quad-Core  Intel  Xeon  processors 

■  incredible  storage  expansion  up  to  3TB 

■  1 6X  SuperDrive””  (DVD+R  DL/DVD±RW/CD-RW) 

starting  at  szm~sioo=  $2094!’  #7098933 


NEW  iPod  classic! 

FREE  FM  Transmitter,  Engraving  &  Shipping F 

■  NEW!  All-metal  design 
h  Holds  up  to  40,000  songs  (1 60GB  mode!) 

*  2.5"  color  LCD 

80GB  Silver  only  $244!  #7297631 


NEW  iPod  touch! 

FREE  FM  Transmitter ;  Engraving 
and  Shipping f 

iPod  touch  features  the  same  revolution¬ 
ary  multi-touch  interface  as  the  iPhone! 
Browse  the  Web  wirelessly  and  show  off 
your  digital  videos,  music  and  photos  in 
colorful  widescreen  glory! 

m  Holds  up  to  20,000  songs  (16GB  model) 
n  View  movies,  photos  and  YouTube  videos 

■  Wi-Fi  Web  browsing 

■  Multi-touch  interface 

m  3.5"  widescreen  rotating  display 


8GB  iPod  touch  only 

$294> 

4mm  f  •  #7297636 

#7297637  16GB  iPod  touch  $394 
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V  video! 

NEW  iPod  nano! 

FREE  FM  Transmitter ;  Engraving 

and  Shipping!* 


■  Holds  up  to  5  hours  of  TV 
shows,  music  videos,  movies 
and  Podcasts 
*  320x240  display  that's 
65%  brighter 

4GB  Silver  only  444!  #7297625* 

#7297626  iPod  nano  8GB  Silver  494 
#7297628  iPod  nano  8GB  Blue  494 
#7297630  iPod  nano  8GB  Green  494 
#7297627  iPod  nano  8GB  Black  494 


y;42  AM 
Maey  Gray 

Finally  Made  Me  Happy 

Bid 


Apple  ILife  '08 
#7288385 


only 

#7288386  Apple  iLife  ’08 
Family  Pack  '-89“* 


VMware  Fusion 
for  Mac  ™I0N 

#728841 1  [CTT 


$£498  $4498!  "jm- 

After  $20  mfr.  mail-in  rebate.  Price 
before  is  $64.98.  Ends  12/31/07* 


500GB  d2  Quadra  HD 
eSATA,  FW800/400 
and  USB  2.0 

#7185563 


LACIEJ 

only  489"/ 


QuarkXPress  7 
#7175856 


>•  >  XPr*»\ 


upgrade 

on  t/24499! 


Apple  Final  Cut  Studio  2 
#7236215 


m  upgrade  only  |  I 

*473»/ 

#7236099  Final  Cut  Studio  '/few/  j 
Full  Package  *1199® 


*WEU  BEAT  AKV  PRICE  ON  ANY  APPLE  BRAND  PRODUCTS  or  competitive  promotion  oti  any  Apple  computer,  We  may  require  proof  ot  dealer's  pricing.  Competitor  must  tie  an  Apple  Authorized  Reseller.  Product  must  be  in  stock  at  the  competition  Advertised  item  must  be  identical  to  the  one  ottered  by  MacMal! 
and  must  be  a  new  item  in  a  factory  sealed  box.  We  reserve  the  right  to  limit  quantity  ordered.  This  offer  does  not  apply  to  special,  bonus  or  free  offers,  grand  openings,  special  purchases  or  special  buys,  manufacturer's  rebates,  closeouts,  clearances  or  to  dealers  one-of-a-kind  or  other  limited  quantity  offers. 
Nor  does  it  apply  to  advertising  errors  made  by  any  authorized  dealer  Not  open  to  dealers.  Void  where  prohibited.  Sorry,  offer  not  valid  in  conjunction  with  other  rebate  offers.  On  multiple-item  quotes:  “We'll  Beat  Any  Price"  applies  to  the  price  of  the  entire  order,  not  individual  line  items.  Offer  applies  to 
pre-taxed  prices  only.  Offer  valid  only  at  time  of  purchase,  not  after  the  fact.  I  UP TO  $200  CASH  BACK  OFFER-Get  up  to  $200  Cash  8ack  via  MacMal!  mail-in  rebate  with  purchase  of  select  computer  models.  Ends  10/31/07.  I  PARALLELS  DESKTOP  OFFER-Get  Parallels  Desktop  3.0  for  Mac  (#7257816)  for 
only  $9.99  after  $10  mfr.  and  $60  MacMaii  maii-in  rebates  with  purchase  of  any  new  Intel-based  Apple  CPU.  Price  before  rebates  is  $79.99,  Ends  10/31/07. 1  FREE  PRINTER  OFFER-Get  an  HP  PhotoSmart  C3180  All-in-One  FREE  after  S20  MacMaii  instant  rebate  and  after  $29.99  MacMaii  mail-in  and  $50  mfr. 
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'  MacMall  n 
Exclusive  Deals! 

Get  up  to  s200  cash  back!* 
Parallels  Desktop  3.0  only  s999!* 
HP  or  Epson  Printer  FREE!* 

See  below  for  details. 

MacMall  is  your  source  for 
V  LCD  and  Plasma  TVs!  J 


%  Authorized  Reseller 


Ships  with  NEW  i Life  '08! 

The  NEW  Apple  iMac  now  boasts  faster 
speeds,  your  choice  of  Intel  Core  2  Duo  or 
Intel  Core  2  Extreme  processing,  a  bigger 
hard  drive,  new  graphics  and  more!  And  it 
all  comes  in  a  new  sleek  and  stylish  alumi¬ 
num  casing  that  turns  your  desktop  into 
the  centerpiece  of  your  home  or  office! 

■  Intel  Core  2  Duo  processor  at  up  to  2.4GHz  or 
Intel  Core  2  Extreme  processor  at  2.8GHz 

■  Up  to  320GB  Serial  ATA  hard  drive 

■  ■  Aluminum  casing  and  ultra-thin  keyboard 
\  ■  iSight',  802.1  In  wireless  and  Gigabit  Ethernet 


Choose  your  iMac! 

20"  Apple  iMac®— 2GHz  Intel  Core  2  Duo 
#7288171  only  $H-M*-$50  =  $11441* 

20"  Apple  iMac®— 2.4GHz  Intel  Core  2  Duo 
#7288181  only.$-7494-$75  =  $1419!* 

24"  Apple  iMac®—  2.4GHz  Intel  Core  2  Duo 
#7288182  only  $1-794'-$  1 00  =  $  1 6941* 

24"  Apple  iMac®—  2.8GHz  Intel  Core  2  Extreme 
#7288393  only  $2-294'-$  100  =  $21941* 


(mail-in  rebate) 

iMac  starting  at 


9  Finance  for $ 36/mo 


Apple  MacBook'  Pro 
Ships  with  NEW  iLife'08! 

■  Intel  Core  2  Duo  speeds  up  to  2.4GHz 

■  NVIDIA  video  graphics 

■  Mercury-free  1 5"  LCD 

■  Built-in  iSight ', wireless  and  Gigabit  Ethernet 

starting  at  S399ZF-150=  57844/'  #7254324 


Apple  MacBook’ 

Ships  with  NEW  i Life  '08! 

■  13"  glossy  widescreen  display 

■  Intel  Core  2  Duo  processing  up  to  2.16GHz 
*  AirPort  Extreme  802.1 1  n  wireless 

■  Built-in  iSight™  and  Gigabit  Ethernet 

starting  at  *1094-75=  ^7079/*  #7248171 


NEW  Mac  mini! 

Ships  with  NEW  iLife  '08! 

■  Intel  Core  2  Duo  processor  up  to  2GHz 

■  1GBDDR2  SDRAM;  exp.  to  2GB 

*  Up  to  120GB  Serial  ATA  hard  drive 
»  802.1 1g  wireless  and  Gigabit  Ethernet 

s„b.™,«!594--!25=  5569/'  #7288184 


1-800-321-7532  macmall.com  Source  Code:  MACWORLD 


Apple  23"  Cinema 
HD  Display  —m 

#459837 


Master  Collection  CS3 
#7228222  dim! 


Apple  AirPort  Extreme 
Base  Station 

802.1  la/b/g/n  _ 

#7288377 


V270  Cordless  Optical 
Bluetooth  Notebook 
Mouse  .  ^i- 

#705299 


Apple  iWork  '08 
#7288383 


NEW  Adobe  Create 
Suite  3!  Upgrades 
from  s393"! 


only  \jy  i  ™ 
#7288384  Apple  iWork  '08 
Family  Pack  *89* 


now 


raii-ei  relates  with  purchase  a!  any  Apple  computer.  Price  before  rebates  is  $99  9S.  OR  get  an  Epson  Stylus  Photo  R260  Printer  FREE  after  SI  9.99  MacMall  trail-in  and  S70  mfr.  mail-in  rebates  with  purchase  of  any  Apple  computer  Price  before  rebate  is  $89.99.  Offers  may  not  be  combined.  Ends  10/31.U? 

■  FREE  ENGRAVING  OFFffi-Get  select  fod  touch.  iPod  classic.  iPod  nano  and  iPod  shuffle  models  engraved  for  FREE  when  you  purchase  them  through  MacMail  No  rebate  required.  There  is  a  S9.99  charge  for  select  iPods.  Call  or  visit  www.macmaii  com/myipod  to  place  your  order.  ■  FREE  SHIPPING  OFFER- 
Free  UPS  ground  shipping,  after  mad-w-rehate.  for  most  orders  $125  or  more  (no!  including  taxes  and  shipping  costs),  limit  one  rebate  per  mailing  address.  Tola!  rebate  amount  not  to  exceed  $40  per  shipping  address  Valid  only  if  the  product®  is  purchased  at  the  price  listed  on  the  Web  on  the  day  the  order  is 
placed.  Rebate  must  be  postmarked  within  20  days  of  shipping  (invoice!  date.  Otter  good  online  or  through  MacMail's  cal!  center  at  1  -800-622-6255.  Otter  valid  for  all  orders  placed  before  1 1 .59  p.m  POT  on  10/31/07  Applies  to  UPS  ground  orders  ally  I  FREE  FM  TRANSMITTER  OFFER-After  $19.99  MacMall 
mail-m  rebate.  Pnce  before  rebate  s  $19  99.  Ends  10/31/07  I  AU.  OFFERS  VAUO  ON0  WHUE  SUPPUES  LAST  I  |For  rebate  terms  and  conditions,  please  visit  our  Web  site  and  enter  the  applicable  part  number.  Oownload  rebate  coupons  at  wvrw.macmall.coirv'reOates 


case  mate 


SMART  PHONE 


••  REALLY  SMARTPHONE 


PREMIUM  LEATHER  IMPACT  RESISTANT  SHELL  SCREEN  PROTECTION  LEATHER  HOLSTER 


••  THINK  SMART 

Our  Signature  leather  case  and  holster  is  handcrafted  from  the  world's  finest  grade 
Italian  leather.  Both  are  wrapped  around  an  impact  resistant  shell  for  unparalleled 
protection.  The  cradle  feature  of  our  holster  secures  your  iPhone'  while  in  the  case  so 
that  your  phone  remains  fully  protected  at  all  times.  It  is  the  most  secure  way  to  carry 
your  phone  on  your  belt.  The  holster  comes  with  a  multi-directional,  360-degree 
ratcheting  belt  clip  which  allows  for  adjustability  and  maximum  comfort  while  standing 
or  sitting. 


Available  at  select  AT&T  stores  Nationwide. 


at&t 


Visit  www.case-mate.com  for  more  information 


case  mate 


••THE  BEST  DRESSED  IPODS  EVER 


PREMIUM  LEATHER  IMPACT  RESISTANT  SHELL  SCREEN  PROTECTION  OPTIONAL  BELT  CLIP* 


••  PROTECT  YOUR  MUSIC 

These  premium  form-fit  leather  cases  truly  complement  the  original  design  of  the  new 
Apple  iPod' line.  Made  of  supple,  yet  durable  Napa  leather,  each  Signature  case  is 
outfitted  with  an  injection  molded,  impact  resistant  plastic  shell  for  added  protection. 
Available  with  or  without  a  beltclip.  Each  case  includes  full  face  screen  protection  and 
scroll  wheel  protection.  Now  available  in  perforated  Napa  leather. 


iPhone  and  iPod  are  registered  trademarks  of  Apple,  Inc. 


Visit  www.case-mate.com  for  more  information 


IT’S  ABOUT  THAT  TIME 


JvLeu  OS  iO.S  J,a>isird 


Upgrading  to  a  new  operating  system  doesn’t  have  to 
cause  headaches.  Whether  you  want  to  upgrade  your  cur¬ 
rent  Mac,  or  are  in  the  market  for  a  new  one,  let  Small  Dog 
Electronics  help  you  make  the  most  out  of  OS  10.5! 


THE  ESSENTIALS 


LaCit  external  txiarcl  Thrive 


Take  advantage  of  Time  Machine  in  Leopard  and  back  up 
all  of  your  valuable  data  onto  a  separate  hard  drive.  For 
either  desktops  or  notebooks,  we  have  a  wide  selection  of 
LaCie  drives  to  fit  your  needs! 


&ctmRAM 


Don’t  bog  down  your  Mac—  make  those  processors  work 
for  you  as  well  as  they  possibly  can.  Our  RAM  prices  are 
really  competitive  and  we  offer  free  installation  with  a  Mac 
purchase! 


fj 


TpfT 

■:  AT 


«  A 


We  here  at  Small  Dog  have  built  our  reputation  on  superior 
customer  service.  We  are  here  to  help  you,  so  if  you  have 
questions  about  Leopard  or  anything  else  Mac-related, 
give  us  a  call  or  visit  us  at  Smalldog.com! 


Apple 

Specialist 


VP,  Editorial  Director 

Jason  Snell 

Executive  Editor,  Print 

Dan  Miller 

Executive  Editor,  Online 

Philip  Michaels 
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Managing  Editor,  Online 

Curt  Poff 

Art  Director 

Rob  Schultz 
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HOW  TO  CONTACT  MACWORLD  SUBSCRIPTION  SERVICES 

Access  your  subscription  account  online — 24  hours  a  day,  7  days  a 
week— at  www.macworld.com/customer_serviceor  http://service 
.macworld.com.  You  can  use  online  subscription  services  to  view 
your  account  status,  change  your  address,  pay  your  bill,  renew  your 
subscription,  report  a  missing  or  damaged  issue,  get  the  answers  to 
frequently  asked  questions,  and  much  more. 


To  start  subscribing,  visit  http://subscribe.macworld.com. 

U.S.  Mail 

Macworld  Subscriptions  Department 

P.O.  Box  37781,  Boone,  1A  50037-0781 
(If  you  are  writing  about  an  existing  account, 
please  include  your  name  and  address  as  they 
appear  on  your  mailing  label.) 

E-mail 

subhelp@macworld.com 

(Send  your  full  name  and  the  address  at  which 

you  subscribe;  do  not  send  attachments.) 

Fax 

515/432-6994 

Phone 

800/288-6848  from  the  United  States  and 
Canada;  515/243-3273  from  all  other  locations 

The  one-year  (12-issue)  subscription  rate  is  $34.97;  the  two-year  rate, 

$59  97;  and  the  three-year  rate,  $79.97.  Foreign  orders  must  be  prepaid  in 
U.S.  funds;  add  $10  per  year  for  postage  to  Canada  or  $25  peryearfor  air 
freight  to  all  other  countries.  Checks  must  be  made  payable  in  U.S.  currency 
to  Macworld.  Please  allow  3  to  6  weeks  to  receive  your  first  issue  or  for 
changes  to  be  made  to  an  existing  subscription. 

MACWORLD  EDITORIAL 

The  editors  of  /I4aovo/7<7welcomeyour  tips,  compliments,  or  complaints. 
Some  stories  and  reviews  from  past  issues  can  be  located  at  www.macworld 
.com.  We  are  unfortunately  unable  to  look  up  stories  from  past  issues; 
recommend  products;  or  diagnose  your  Mac  problems  by  phone,  e-mail,  or 
fax.  You  can  contact  Apple  toll-free,  at  800/538-9696,  or  visit  the  company’s 
Web  site,  at  www.apple.com  For  editorial  and  advertising  contact 
information,  please  turn  the  page. 
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you  could  if  you  wanted  to 


Is  it  possible  to  think  outside  the  box  when  you're 
working  in  one?  Absolutely.  Here  our  Fit  System®  Units 
are  creatively  configured  so  you  can  work  in  exactly 
the  way  that  fits  your  style.  After  all,  it's  the  little 

things  that  make  a  workspace  work.  -Fast  and  Friendly! 


A. 

ANThRO 

Technology  Furniture* 


And  it's  Anthro's  built-in  modularity  that  helps  you 
do  things  with  furniture  you  never  thought  possible. 
So  for  a  workstation  that  fits  you  exactly,  contact 
our  friendly  and  knowledgeable  folks  at  800.325.3841 
or  anthro.com/mac. 


Fit  System  Units 


Adjustable  Laptop  Cart 


Elevate™  Wrap,  Electric  Lift  Table 


Macworld 

BEST 

OF  SHOW 

2  S  0  ★  0  F  6 

Available  at  select 
Apple  stores 
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Project  management  for  the  rest  of  us. 

Visit  www.projectx.com 
to  download  your  FREE  trial  today 


ss  jsysJ* . 


We  must  use  time  as  a  tool, 
not  as  a  crutch."  , .  _ „  . 

John  F.  Kennedy 


While  other  project  managers  take  time  to  enter  project  tracking 
information,  you  use  Project  X's  unique  Web  App  to  let  your 
resources  do  the  tedious  data  entry  for  you. 


90  days  of  free 
telephone  support  s 
954.927.6031 


Version  1 .1 .2  Now  Available 

0  MARWARE 


Come  experience 
Project  X  at 
Macworld  2007: 
Booth  1912 


One  click  instantly  incorporates  timesheets,  expense  reports, 
and  other  task  information,  so  you  can  spend  time  where  it 
counts — managing  your  project! 


Successful  project  management  has  never  been  so  easy. 
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Our  offices  are  located  at  501  Second  Street,  6th  Floor,  San  Francisco,  CA 
94107;  phone,  415/243-0505;  fax,  415/243-3545.  Macworld  staff  can  be 
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LETTERS  TO  THE  EDITOR 

Send  comments  about  any  aspect  of  Macworld  to  letters@macworld.com. 
Due  to  the  high  volume  of  mail  we  receive,  we  can't  respond  to  each  letter. 
We  reserve  the  right  to  edit  all  submissions.  Letters  published  in  Macworld 
or  on  Macworld.com  become  the  property  of  Mac  Publishing. 

BACK  ISSUES  OF  MACWORLD 

Starting  with  the  March  2003  Macworld,  back  issues  can  be  downloaded  in 
digital  format,  from  www.zmio.com  ($6.99;  Mac  OS  X  10.1  or  later  required). 
Print-format  back  issues  (subject  to  availability)  cost  $8  per  issue  for  U.S. 
delivery,  $12  for  international  delivery;  prepayment  in  U.S.  currency  to  Mac- 
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Macworld.  Write  to  Macworld,  Reprints  and  Permissions,  501  Second 
Street,  6th  Floor,  San  Francisco,  CA  94107;  include  a  phone  number. 
To  order  reprints  of  your  company’s  editorial  coverage,  call  Reprint 
Management  Services  at  717/399-1900;  fax  717/399-8900;  or  e-mail 
macworld@reprintbuyer.com. 


MAILING  LISTS 


periodically  make  lists  of  our  customers  available  to  mailers  of  gc 
services  that  may  interest  you.  If  you  do  not  wish  to  receive  such 
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mailings,  please  write  to  us  at  Macworld,  P.O.  Box  37781,  Boone,  I A  50037- 
0781,  or  e-mail  us  at  subhelp@macworld.com.  Please  include  a  copy  of 
your  mailing  label  oryourfull  name  and  address. 

MACWORLD  CONFERENCE  &  EXPO 

As  the  flagship  sponsor  of  Macworld  Conference  8<  Expo,  Macworld 
encourages  all  subscribers  to  attend  this  exciting  annual  industry  event. 
For  information,  please  visit  www.macworldexpo.com. 


OWC  Mercury  Elite™-AL  Pro 
FW800/USB2.0/eSATA 
Storage  Solution 


OWC  Mercury  On-The-Go 
Bus  Powered 
Portable  Solution 


OWC  Mercury  Elite™  Pro  RAID 
Rack  Mount  SATA-II 
Storage  Enclosure 


Ideal  for  applications  requiring  high  data 
throughput,  availability,  and  flexibility 
in  configuration.  www.macsales.com/raid 

C  RAID  O&JBOD  mode  for  customizable  configuration. 

©  Host  Interface:  2  set  of  Firewire®  (800)  1394b  &  USB  2.0. 
L  Supports  3  Different  Configuration  Modes. 

©  Up  to  4.0TB  in  storage  capacity. 

©  2  sets  of  dedicated  Firewire  channel  for  ultimate 
performance. 


All  Mercury  Elite-AL  Pro  Models  are  ideally 
configured  for  Audio,  Video,  Digital  Photography, 
Professional  Music,  Graphics,  General  Data  and 
Back-Up  applications.  ,tomg®S®9 

C ')  Up  to  32MB  data  buffer  with  data  tranfer  rates  over  150MBs! 
©  Ultra-protective  shock  isolation  system. 

C/  Premiere  BONUS  utility  software  included. 

(Jj  Rugged,  machined  aluminum  enclosure  with  super 
quiet  operation. 


Safely  and  Conveniently  Transport  Large 
Amounts  of  Data  with  No  AC  Adapter  Needed! 

from 

f ;  FW  800/400/USB2.0  to  USB2.0/eSATA  Solutions. 

C  Fully  suitable  for  audio/video  applications. 

(£)  Super  quiet  operation  with  shock  isolation  system. 

£/  Premiere  BONUS  utility  software  included. 

©  Compact  3.5"(W)  x  5.5"(D)  x  1"(H)  size  and  wieghs  less 
than  11  ounces.  Fits  in  your  shirt  pocket! 


Other  World  Computing 

Visit:  http://www.macsales.com  or  Call:  800.275.4576 

u ..ii .  trmemn  i  v  c  D  c  i  tixia 


VISIT  OWC  AT  BOOTH  #221 8 


Award  winning  products: 


LAYERS  Photoshop  User  I *■*■*:««  jjjj 

N  V  VS  HMU  , 


Conference  &  Expo 


Mercury  Elite,  Mercury  On-The-Go  and  OWC  are 
trademark  of  Other  World  Computing.  Other 
marks  may  be  the  trademark  or  registered 
trademark  property  of  their  owners.  Prices, 
specifications,  and  availability  are  subject  to 
change  without  notice. 


Presenting  the  latest  gifts  for  Mac.  iPod  and  iPhone 

( just  in  time  for  the  holidays ) 


Brenthaverr 


MetroLite  Shoulder  Case 

Stylish  protection  for 
MacBook  &  MacBook  Pro. 


matias 

corporation 

iFold  Laptop  Stand 

Folds  flat  to  fit  into  a  bag. 
Perfect  for  travel. 


9  'Ifs  tUcMt  T.m*- 

hello 


It's  About  Time 
Products 

"It's  About  Time" 

to  Learn  the  Switch  to  Mac. 
Software  for  PC  switchers. 


0  MAR  WARE 


Sportsuit  Relay 

Use  iPod  nano  3G  with 
the  Nike  +  iPod  Sport  Kit. 


Dr.  Dott 


Plenty  to  add  to  your  shopping  list. 


As  always,  Apple  products  will  be  at  the  top  of 
countless  shopping  lists  this  holiday  season. 
Whether  you're  on  the  "To"  or  the  "From"  side 
of  the  list,  it's  a  great  idea  to  add  accessories  to 
the  mix.  At  Dr.  Bott,  we  have  plenty  of  products 
to  help  you  create  the  complete  gift  package. 


GRIFFIN 


Sport  Grip  for  iPhone 


±  * 


hi'o  audio 

iS2  Waterproof  Housing 

Submerge  and  control 
your  iPod  shuffle  2G. 


BELKIN. 

TuneBase  FM 

Uses  ClearScan  technology 
to  find  the  clearest  signal. 


Elega  Pouch  for  iPhone 

A  hand-crafted  leather  case 
with  velvet  lining. 


Jawbone* 

Bluetooth  Headset 

Eliminate  background 
noise  during  iPhone  use. 


Dr.  Bott  distributes  compelling  Mac,  iPod  and  iPhone  products  to  resellers  worldwide. 

Find  a  reseller  at  http://www.drbott.com/local  •  Or  call  800.541 .1 1 67 
Check  out  Dr.  Bott's  Reseller  Blog  at  http://www.drbott.com/blog 
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FEEDBACK 


iPhone:  The  Readers  Speak 

Reactions  to  our  coverage  of  Apple’s  iPhone.  Plus:  Quicken  alternatives. 


Meeting  the  iPhone 

I  was  surprised  at  one  major  omission 
from  your  review  of  the  iPhone  (“Meet 
the  iPhone,”  September  2007):  its  lack 
of  a  voice-dialing  feature.  I  love  the  look 
and  the  interface,  but  for  those  of  us 
who  often  have  to  make  calls  while  on 
the  road  for  business,  the  inability  to 
place  a  call  simply  by  speaking  the 
number  or  the  contact’s  name  is  a  seri¬ 
ous  weakness.  Until  I  can  make  a  call 
without  taking  my  hands  off  the  wheel 
(as  you  can  with  most  other  new 
phones),  I’ll  have  to  hold  off. 

H  Chris  Watson 

In  your  review  of  the  iPhone,  you  didn’t 
mention  its  biggest  negative:  you  can’t 
replace  the  battery  by  yourself,  and 
Apple  rips  you  off  $75  to  do  it.  (And  you 
don’t  have  a  phone  until  Apple  ships  it 
back. )  I'll  wait  to  buy  the  iPhone  until  I 
can  change  my  own  battery,  thank  you. 

H  Bob  Kocher 

It  is  amazing  that  with  all  the  ink  you 
used  on  your  iPhone  coverage,  you 


left  out  the  biggest  drawback  to  the 
iPhone:  its  [cell  phone]  carrier.  Apple 
needs  to  open  the  iPhone  to  work  with 
other  carriers.  Until  it  does,  there  will 
be  many  potential  consumers  (like 
me)  who  will  reject  the  iPhone,  no 
matter  how  many  bells  and  whistles 
it  has. 

H  Doug  Lindsay 


OVERHEARD  ON  THE  FORUMS 


White,  black,  and  aluminum 
have  had  their  day.  Bring  back 
those  wacky  gumdrop  iMac 
days  with  Bondi  blue  and 
flower  power! 


MacTel 

macworld.com/3065 


iPhone  definitely  gives  me 
a  +3  charisma  stat  bonus. 

swartzfeger 

macworld.com/3064 


Please  don’t  get  me  wrong.  I  love  my 
new  iPhone.  I  think  it  is  worth  every 
penny.  However,  I  disagree  with  some¬ 
thing  you  said  in  your  September  issue: 
“It’s  also  a  full-featured  iPod.”  Not  true. 
My  iPod  (an  old,  second-generation 
model)  includes  EQ  and  voice  memos, 
and  can  accept  files  as  an  external  hard 
drive;  the  iPhone  doesn’t  and  can’t.  You 
also  quoted  a  buyer  as  saying  “Today, 
I’ve  got  three  things  in  my  pocket. 
Tomorrow,  I’ll  have  one.”  Again,  not 
true  for  me.  The  iPhone  is  missing 
critical  PDA  features;  you  can’t,  for 
example,  search  for  items  in  Calendar, 
Contacts,  and  Notes.  The  iPhone’s 
potential  is  exciting,  but  it  won’t  be  a 
valid  PDA  replacement  until  it  at  least 
includes  some  way  to  search. 

H  Joe  Belotte 

I  read  John  Gruber’s  Spotlight  column 
about  the  iPhone  in  your  September 
edition  (“The  New  Frontier,”  September 
2007)  with  incredulity.  His  contention 
that  a  mouse  is  more  precise  than  my 
fingers  made  me  snort  with  derision. 
Unlike  John,  I  have  a  lot  of  respect  for 
my  fingers.  I  think  they’re  fabulously 
precise.  And  they  should  be:  nature’s 
been  working  on  them  for  a  few  billion 
years  (a  bit  longer  than  Steve  Jobs  and 
his  team  have  been  working  on  the  Mac 
graphical  interface).  My  mouse  pro¬ 
vides  me  with  the  equivalent  of  a  single 
fingertip,  with  which  I  am  expected  to 
do  everything.  This  is  worse  than  inade¬ 
quate — it’s  hopelessly  limiting. 

H  Colin  Bisset 

Quicken  Pros  and  Cons 

While  Quicken  for  Mac  (“Smart 
Money,”  September  2007)  is  probably 
an  adequate  program  for  most  people,  it 
is  simply  inadequate  for  small  business 
use.  You  didn’t  mention  the  most  useful 
alternative:  running  Quicken  Home  and 
Business  (available  only  for  Windows) 
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www.BambooFunPenTablet.com/MWM 


DANDOOTUN 


EDIT.  PAINT.  DRAW.  WRITE.  SIMPLIFY. 


M 


Now  there’s  a  simple,  easy,  and  fun  way  to 
harness  your  creativity.  Bamboo  Fun,  a  new 
pen  tablet  from  Wacom,  turns  your  computer 
into  your  canvas.  Freely  express  yourself  by 
simply  touching  the  pen  tip  to  the  tablet. 

Touch  up  digital  photos.  Draw  by  hand.  Create 
artwork  and  paintings.  Even  write  in  your  own 
handwriting. 


Bamboo  Fun  includes  full  editions  of  valuable 
creative  software  to  help  get  your  creative 
juices  flowing.  Edit  photos  with  Adobe® 
Photoshop®  Elements.  Create  artwork  with 
Corel®  Painter™  Essentials.  And  apply  photo 
effects  with  Nik®  Color  Efex™  Pro.  Bamboo 
Fun  is  available  in  a  variety  of  colors  and  sizes. 


uuacom 


©  w 


amazon.com  C0MPU&4 


in  Parallels.  It’s  a  perfect  combination:  I 
can  bring  a  terrific  accounting  system 
over  to  my  machine  of  choice,  the  Mac- 
Book  Pro  (and  I  can  finally  get  rid  of  my 
last  PC). 

H  Dan  Beach 

The  author  actu¬ 
ally  did  make  that 
very  suggestion  in 
the  original  draft 
of  his  story,  but 
we  cut  it  for  space 
reasons.  Apolo¬ 
gies  for  the  omis¬ 
sion. — Dan  Miller 

I  was  surprised  to  see  that  you  recom¬ 
mended  Quicken  Home  Inventory  in 
your  otherwise  good  feature  about 
Quicken  tricks.  In  my  experience,  Quick¬ 
en  Home  Inventory  is  a  complete  piece 
of  junk.  It  is  mind-numbingly  slow  and  it 
constantly  crashes.  I  do  not  understand 
why  Intuit  ever  released  this  program. 

H  Will  Windham 

I  was  disappointed  not  to  see  In2M’s 
Web-based  accounting  program 
Mvelopes  Personal  (www.mvelopes.com) 
included  in  “8  Great  Quicken  Alterna¬ 
tives.”  Mvelopes  is  based  on  the  enve¬ 
lope  method  of  budgeting,  in  which  you 
set  aside  money  for  expenses  in  virtual 
envelopes — a  proactive  way  to  make 
sure  your  money  goes  where  you  intend 
before  you  spend  it.  Mvelopes  is  a  sub¬ 
scription  service,  but  it's  inexpensive 
(about  Su  a  month)  and  offers  a  free 
30-day  trial.  I've  tried  many  of  the  apps 
mentioned  in  your  article,  and  for  inter¬ 
face  and  features,  I  like  Mvelopes  best. 

[3  Frank  Piacitelli 

After  converting  to  the  Mac  (thank  good¬ 
ness)  after  25  years  of  using  PCs,  I  found 
that  Quicken  for  Mac  made  a  mess  of  my 
Quicken  for  Windows  data  files.  But 
Reilly  Technologies’  Moneydance  ($30; 
www.moneydance.com)  made  the  con¬ 
version  flawlessly.  I  have  found  it  a  very 
easy  and  intuitive  program  to  use,  com¬ 
plete  with  automatic  daily  updates  of 
stock  and  mutual  fund  prices.  I’m  sorry, 
but  Gina  Trapani  missed  the  boat  on  this 
one — Moneydance  is  easily  a  “top  8” 
financial  program  alternative  to  Quicken. 

d?  Joe  Henderson 


I  recently  went  through  the  (surprisingly 
difficult)  process  of  finding  a  replace¬ 
ment  for  the  venerable  MacMoney 
(which,  alas,  never  made  the  transition  to 

OS  X).  I  evalu¬ 
ated  several  of 
the  apps  you 
reviewed,  but  the 
one  I  ultimately 
chose  was  con¬ 
spicuous  in  its 
absence.  Nano 
Software’s 
Accounts  ($35; 
www.nano.com 
.au)  is  an  inex¬ 
pensive,  elegant  double-entry  accounting 
application.  It  has  some  features  (such  as 
numbered  accounts)  and  a  few  limita¬ 
tions  (no  linking  to  online  accounts)  that 
might  not  suit  all  users.  But  it  offers  the 
essentials  of  personal  or  small-business 
accounting  with  simplicity  and  aplomb. 

H  Steven  Naylor 

Where’s  My  Mac? 

In  “GPS  for  the  Mac”  (Mobile  Mac,  Sep¬ 
tember  2007)  you  say,  “I’ve  tested 
Garmin’s  MapSource  software  on  Paral¬ 
lels,  with  a  handful  of  current  Garmin 
GPS  units,  and  it  worked  just  fine.”  This 
might  have  been  true  before  the  latest 
Parallels  upgrade,  but  now  a  problem 
with  Parallels’  USB  drivers  keeps  the 
Garmin  unit  from  working  with  Parallels. 
This  happens  with  several  hardware  com¬ 
binations  and  there’s  no  workaround. 

[3  Sami  Kulju 

You  might  want  to  also  mention  the 
excellent  GPSNavX  ($60;  gpsnavx.com) 
software,  which  I’ve  used  for  years.  For 
marine  navigation,  it’s  superior  to  pro¬ 
grams  costing  hundreds  of  dollars  more. 

[3  Loren  Beach 

I  have  two  Garmin  GPS  units,  the  nuvi 
350  ($537;  www.garmin.com)  and 
GPSMap  76CSX  ($482).  The  350  has 
been  very  simple  to  use  with  my  Mac;  it 
shows  up  as  a  mass  storage  device,  so 
it's  simple  to  drag  things  into  and  out  of 
it.  The  76CSX,  on  the  other  hand,  has 
been  a  real  pain.  I  attempted  to  load 
maps  onto  it  from  Windows  XP  Pro  (via 
Parallels  Desktop  2.0)  on  an  Intel  Mac 
Mini  with  no  luck. 

Q  Mark  Winchester 


READER  POLL 


How  often  do  you 
reuse  the  same 
password  for 
different  Web  sites? 


A  Modest  Proposal 

In  his  September  2007  column  (From 
the  Editor’s  Desk),  Jason  Snell  noted  that 
Macworld  is  “a  magazine  focused  on 
everything  Apple — not  just  the  Mac.” 
Here  is  an  idea:  Apple  recently  changed 
its  name  to  Apple  Inc.  since  it  now  does 
more  than  just  computers.  Perhaps  it’s 
time  to  change  the  name  of  your  mag¬ 
azine  to  AppleWorld.  If  you  want  to 
extend  my  subscription  for  a  few  years 
for  suggesting  it,  that  would  be  cool. 

[3  Dan  Losinger 


Contact  Us 

Q  Post  comments  on  our  forums 
(www.macworld.com);  send  them  by 
mail  to E3  Letters,  Macworld, 

501  Second  Street,  6th  Floor,  San 
Francisco,  CA  94107;  or  send  them 
by  e-mail  to  letters@macworld.com. 
Include  a  return  address  and  day¬ 
time  phone  number.  Due  to  the 
high  volume  of  mail  we  receive,  we 
can’t  respond  personally  to  each 
letter.  We  reserve  the  right  to  edit 
all  letters  and  posts.  All  published 
letters  and  forum  comments 
become  the  property  of  Macworld. 


22  Macworld  December  2007 


Tune  into  TV  on  your  Mac 


Macworld 

nm 


eye  tv 


watch  record  edit  enjoy 


eyetv  hybrid 

Analog/Digital  TV  Tuner  Stick 


Watch,  pause  and  rewind  television  on  your  Mac.  Search  and  record  TV  shows  with  EyeTV's 
integrated  Program  Guide.  Edit  out  unwanted  content  and  burn  your  recordings  to  DVD*.  Turn  your 
Mac  into  a  source  of  custom  content  for  your  iPod®,  Apple  TV™  and  iPhone™.  Sit  back,  and  enjoy. 


Wi-Fi  access 

for  iPhone  and  iPod  touch 

Stream  EyeTV  recordings  straight  from  your 
Mac  to  an  iPhone  or  iPod  touch  over  a  local 
Wi-Fi  network.  No  syncing  required! 


* Requires  Toast ®  Titanium 


Elgato  products  are  available  at  these  and  other  authorized  Apple  dealers: 


« Apple  Store  MoctM  KgS-SSI!! 


www.elgato.com  elgato 
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newegg 


com 


[  Enter  Promo  Code  MCW21207  for  a  FREE  T-SHIRT  with  these  items  ] 


ONCE  YOU  KNOW,  YOU  NEWEGG / 


The  only  thing  we're  guilty  of... 

IS  OUTRAGEOUSLY  FAST  SHIPPING. 


99%  OF  ORDERS  SHIP  WITHIN  1  BUSINESS  DAY 


Cation 


Canon  EOS  40D  Black 

10.1  MP  EF  28-135mm 
f/3.5-5.6  IS  USM 

22.2  x  14.8mm  CMOS,  30-120-229 


$ 799 " 

Canon  Rebel  XTI  10.1  MP 

EF-S  18-55mm  f/3.5-5.6  22.2  x 
14.8mm  CMOS,  30-120-070 


$ 398 99 

Canon  SD870  IS  8.0  MP 

3.8X  Optical  Zoom  4X  Digital 
Zoom  3.0"  230K  LCD,  30-120-223 


Si  99" 

Canon  SDIOOO  7.1  MP 

3X  Optical  Zoom  3X  Digital 
Zoom  2.5"  230K  LCD,  30-120-148 


Si  49" 

Canon  A560  7.1  MP 

4X  Optical  Zoom  4X  Digital 
Zoom  2.5"  115K  LCD,  30-120-193 


NO  PAYMENTS  FOR  6  MONTHS  See  website  for  more  information 


Preferred  Account 

.  Promotion  ends  01/31/08 


w 


Winner  3  Years  in  a  Row! 

BEST  PLACE  TO  BUY 


-  ONLINE 

-  SOFTWARE 


-  PERIPHERALS 

-  CORE  COMPONENTS 


SHOPPERS' 

CHOICE 


ColorVision 


s 894 00 


FREE  SHIPPING 

Apple  23"  14ms  Widescreen 

M9178LL/A  Silver  WUXGA  Mac  Display 
1920x1200  400  cd/m2,  24-110-002 


Western 

Digital* 


$ 89 99 


95599 


HP  Photosmart  C7180 

Up  to  4800  x  1200  optimized  dpi  color 
InkJet  MFC /All-In-One,  28-104-516 


Canon  PIXMA  MP470 

Up  to  22  ppm  4800  x  1200  dpi  InkJet  MFC 
/  All-In-One  Color  Printer,  28-102-249 


FANTOM  DRIVES 


S34999 

Western  Digital  My  Book  Pro  II 

1TB  7200  RPM  USB  2.0  /  IEEE  1394a  / 
1394b  External  Flard  Drive,  22-136-061 


iSfr 


CORSAIR’ 


ColorVision  Spyder2 

Quick,  Easy,  Accurate  Monitor  Calibra¬ 
tion  Model  CVS2E100,  24-999-036 


crucial 

TECHNOLOGY 


931999 


Fantom  G-Force  MegaDisk 

1TB  7200  RPM  32MB  Cache  USB  2.0  / 
IEEE  1394a  /  1394b  External,  22-204-022 


LOG  ON  TO  SEE  BEST  PRICE 
Corsair  2GB  Notebook  Memory 

(2  x  1GB)  200-Pin  DDR2  SO-DIMM  DDR2 
667  (PC2  5300),  20-233-050 


LOG  ON  TO  SEE  BEST  PRICE 
Crucial  1GB  Notebook  Memory 

200-Pin  DDR  SO-DIMM  DDR  333  (PC 
2700)  2.5V  Unbuffered,  20-145-068 


•99%  of  orders  ship  within  1  business  day  •  Over  750,000  product  reviews  from  customers 
•  "A"  rating  on  ALL  merchant  ranking  sites  •  Over  50,000  customer  testimonials 


CREATIVE* 


(iPod  not  included ) 


91799 9 


:  GRIFFIN  ) 


(iPod  not  included) 


912999 


(iPod  not  included) 


911999 


iHome 


(iPod  not  included) 


99999 


Creative  PlayDock  MF8046 

Cambridge  SoundWorks  Speakers  & 
Audio  System,  55-996-034 


Griffin  AMPLIFI 

Speakers  &  Audio  System  for  iPod 
Model  1200-ITSPKR,  55-999-267 


XtremeMac 


DLO  HomeDock  Deluxe 

View  and  navigate  iPod's  music  and 
videos  directly  onTV  screen,  55-999-377 


iHome  iH8B  Dual  Alarm  Clock 

Alarm  Clock  Radio  with  dock  compatible 
with  every  iPod,  55-984-017 


(gpiffin) 


(iPod  not  included) 


91999 

DLO  Action  Jackets  009-0530 

5G  iPod  Black  workout-ready  armband 
fits  any  arm  size  ,  55-998-068 


(iPod  not  included) 


93999 


91999 


93999 


XtremeMac  IPN-MIC-20 

MicroMemo  Recorder  for  nano  2G 
Silver  US,  55-998-271 


Griffin  Karaoke  Microphone 

Plug  and  play  -  Connects  to  any  iPod 
with  a  Dock  connector,  55-999-208 


Belkin  iPod  TuneCast  Auto 

Two  programmable  memory  presets 
wirelessly  transmits  audio,  55-999-450 


©2007  Newegg  Inc  All  rights  reserved  Pricing  end  Availability  Prices  good  horn  11/06/07  to  01/06/08  or  while  supplies  last  Prices,  availability  and  terms  of  offers  may  change  without  notice.  Taxes  and  shipping  charges,  if 
applicable  are  not  shown  Newegg  is  not  responsible  for  pricing  or  other  errors  and  reserves  the  nght  to  cancel  orders  arising  from  such  errors  All  items  sold  as  retail  unless  Otherwise  noted  OEM  product*  may  be  sold  without 

packaging,  documentation  or  other  articles 
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One  Price  Fits  All? 

How  changes  to  iTunes  pricing  policy  may  affect  you  by  macworld  staff 


Shoppers  perusing  the  virtual 
aisles  of  Apple’s  iTunes  Store 
this  holiday  season  can  expect 
the  usual  influx  of  new  TV  show 
episodes  and  the  latest  movie  releases. 
But  the  studios  providing  that  video 
content  to  iTunes  hope  to  see  some¬ 
thing  else  arriving  at  Apple’s  online 
store — more  flexible  pricing  for  their 
digital  wares. 

Such  a  change  would  be  a  dramatic 
shift  for  Apple,  which  has  followed  a 
one-price-fits-all  approach  to  iTunes 
offerings  since  the  store  made  its  debut 
in  2003.  Standard  music  downloads 
cost  99  cents  per  track,  and  individual 
TV  show  episodes  sell  for  $1.99.  Fea¬ 
ture-length  movies  do  come  with  differ¬ 
ent  prices,  but  even  there  the  model  is 


fairly  rigid — older  movies  sell  for  $9.99 
while  new  releases  cost  $14.99  (or 
$12.99  for  preorders).  There  are  a  few 
exceptions — episodes  of  the  PBS  series 
Nova  cost  $799  at  iTunes,  for  exam¬ 
ple — but  by  and  large  Apple  has  stuck  to 
its  pricing  guns. 

There  are  indications,  however,  that 
the  networks  supplying  programming 
to  iTunes  are  beginning  to  bristle  at 
the  store’s  pricing  policies.  And  Apple 
faces  stiffer  competition  in  the  video 
arena  than  in  digital  music,  where  its 
online  dominance  has  made  iTunes  the 
third-largest  music  retailer  behind 
brick-and-mortar  operations  Wal-Mart 
and  Best  Buy.  As  a  result,  the  company 
may  have  to  adopt  a  more  flexible  atti¬ 
tude  toward  video. 


Differing  Opinions 

The  issue  first  came  to  a  head  in  late 
summer  when  NBC  Universal  and  Apple 
reached  an  impasse  in  contract  talks  to 
keep  selling  programs  such  as  The  Office 
and  Heroes  on  the  iTunes  Store.  Apple 
claimed  that  NBC  wanted  it  to  “pay  more 
than  double  the  wholesale  price”  for  TV 
episodes,  which  Apple  says  would  have 
pushed  user  costs  to  $4.99.  NBC  coun¬ 
tered  that  it  wanted  more-flexible  pricing. 
In  the  end,  Apple  said  that  it  would  stop 
selling  NBC  Universal  shows  at  iTunes, 
though  as  of  this  writing,  the  store  con¬ 
tinued  to  offer  NBC  programs,  including 
at  least  one  new  fall  series  shown  on 
NBC  but  produced  by  another  company. 

The  dispute  hasn’t  spread  to  other  net¬ 
works — CBS  CEO  Les  Moonves  said  that 
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his  network  liked  “our  relationship  with 
iTunes,”  while  Fox  took  the  step  of  offer¬ 
ing  free  downloads  of  its  shows’  season 
premieres  via  Apple’s  online  store.  But 
a  report  in  Variety  suggests  that  the 
issue  of  pricing  is  far  from  settled.  The 
entertainment-industry  trade  publication 
reported  in  September  that  Apple  is 
pushing  for  9  9 -cent  downloads  of  TV 
episodes  in  an  effort  to  spur  an  increase 
in  video  sales.  Studios  are  lukewarm  to 
the  idea,  according  to  the  report,  fearing 
that  low-cost  downloads  might  cut  into 
the  lucrative  sales  of  DVD  box  sets  for 
TV  shows. 

Apple  certainly  has  plenty  of  incentive 
to  boost  downloads  of  TV  shows  at  the 
iTunes  Store.  Through  it  the  company 
has  sold  more  than  3  billion  songs,  com¬ 
pared  with  95  million  TV  shows.  To  put 
that  figure  in  perspective,  Apple  sold  its 


But  some  TV  networks  see  lower  pric¬ 
ing  at  iTunes  as  a  way  to  get  Apple  to 
agree  to  some  degree  of  flexibility.  The 
Variety  report  notes  that  while  studios 
may  resist  the  idea  of  99-cent  down¬ 
loads  for  TV  episodes,  some  would  go 
along  with  it  for  older  shows  and 
episodes  if  Apple  were  to  agree  to  tiered 
pricing  that  would  allow  them  to  charge 
more  for  premium  programs. 

Customer  Experience 

At  least  one  analyst  believes  that  would 
be  a  mistake  for  Apple.  “The  consumer 
is  used  to  having  a  fixed  price,  and 
that’s  the  way  it  should  be,”  says  Phil 
Leigh,  president  of  Inside  Digital 
Media.  While  Leigh  sees  room  for  low¬ 
ering  prices  on  older  digital  content,  he 
believes  that  “with  a  few  exceptions, 
they  should  be  at  a  fixed  price.” 


Networks  are  beginning  to  bristle  at 
the  store’s  pricing  policies. 


100  millionth  song  about  15  months  after 
the  store  launched;  TV  shows  have  been 
available  at  the  store  for  two  years. 

With  plenty  of  room  for  its  video 
download  business  to  grow,  Apple  also 
sells  many  devices  for  storing  and  view¬ 
ing  that  content.  The  company  recently 
revamped  its  entire  iPod  line,  giving 
video-watching  capabilities  to  the  nano, 
boosting  storage  capacity  on  the  original 
iPod  (now  called  the  iPod  classic),  and 
adding  the  wide-screen  iPod  touch, 
whose  raison  d’etre  would  seem  to  be 
video  viewing.  (For  our  review  of  the 
new  iPods,  see  “iPod  Evolution”  on  page 
62.)  Earlier  this  year,  Apple  launched 
two  other  video-capable  devices,  the 
iPhone  and  the  Apple  TV. 

More  downloads  of  lower-priced  pro¬ 
grams  that  are  then  delivered  to  Apple- 
built  devices  makes  business  sense 
for  Apple.  But  does  it  for  the  studios  sell¬ 
ing  the  shows?  For  some,  the  answer 
appears  to  be  no — indeed,  in  discussing 
the  network’s  impasse  with  Apple, 

NBC  Universal  spokesman  Cory  Shield 
criticized  iTunes  pricing  as  “designed 
to  drive  sales  of  Apple  devices,  at  the 
expense  of  those  who  create  the  content 
that  make  these  devices  worth  buying.” 


Leigh  says  that  sales  could  drop  if 
users  can’t  count  on  a  fixed  fee.  “Vari¬ 
able  pricing  would  deter  consumers 
from  the  comfortable  relationship  they 
have  with  [iTunes],”  he  says. 

The  customer  experience  has  been  at 
the  forefront  of  a  lot  of  Apple’s  strategic 
decisions  with  iTunes.  The  company  has 
resisted  a  subscription-based  approach, 
arguing  that  its  customers  would  prefer 
to  own,  not  rent,  their  digital  music. 

But  Apple  has  also  shown  a  willing¬ 
ness  to  adjust  pricing  in  return  for  other 
concessions  from  content  providers. 

Take  iTunes  Plus,  a  service  launched  ear¬ 
lier  this  year.  Customers  pay  $1.29  per 
music  track — 30  cents  more  than  a  regu¬ 
lar  iTunes  download — and  in  exchange, 
they  get  a  song  that’s  encoded  at  a  higher 
bit  rate  and  free  of  digital  rights  manage¬ 
ment  restrictions.  It’s  not  hard  to  imag¬ 
ine  Apple  adopting  similarly  flexible 
pricing  in  its  video  offerings  if  such  a 
move  would  help  it  meet  other  goals — 
like  getting  more  content  onto  iPods, 
iPhones,  and  Apple  TVs. 

Will  Apple  make  that  decision?  Will  its 
TV  network  partners  play  along?  It’s  a 
drama  that  could  rival  any  program  you 
wind  up  downloading  from  iTunes.  Q 
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MP3  Music  Downloads 
for  Any  Media  Player!  ^ 

Amazon.com  Launches 
MP3  Service 

In  direct  competition  with  iTunes, 
Amazon.com  announced  the  public 
beta  of  Amazon  MP3, anewservice 
offering  digital  music  downloads  in 
MP3  format,  unencumbered  by  digital 
rights  management  restrictions.  The 
256-Kbps  files  are  compatible  with  any 
digital  music  player,  includingthe  iPod, 
and  will  work  on  Macs,  PCs,  and  any 
other  devices  capable  of  playing  MP3 
files.  Amazon  is  introducingthe  service 
with  a  library  of  more  than  2  million 
songs  from  more  than  180,000  artists, 
including  iTunes  Store  holdout  Radio¬ 
head.  Amazon  MP3  offers  the  top  100 
songs  for  89  cents  each  and  the  top  100 
albums  for  $8.99,  with  other  songs 
priced  at  99  cents  and  most  albums 
priced  from  $5.99  to  $9.99. 

Apple  Releases 
Logic  Studio 

Audio  professionals 
haveanewtoolsetin 
Logic  Studio,  a  suite  of 
applications  from 
Apple  that  includes 
Logic  Pro  8  and  a  new 
program  called  MainStage.  Logic  Studio 
also  includes  Soundtrack  2,  and  the 
company  slashed  the  price  to  $499— 
half  of  what  it  cost  to  buy  Logic  Pro  7  by 
itself.  Among  the  changes  in  Logic  is  a 
single-window  interface  and  new  audio¬ 
production  tools  such  as  Quick  Swipe 
Compingand  dynamic  channel  strip 
creation.  MainStage  turnsyour  Mac  into 
a  live  performance  rig,  usinga  display 
designed  for  distant  viewing  in  dim  light. 
Roundingout  Logic  Studio  is  a  collec¬ 
tion  of  sounds  and  utilities.  Studio 
Sound  Library  features  content  from 
the  five  Jam  Pack  collections  and  Final 
Cut  Stud  io  2,  for  a  total  of  1 8,000  Apple 
Loops,  1,300  EXS  instruments,  and 
5,000  sound  effects.  Production  utili¬ 
ties  include  WaveBurner,  for  CD  mas¬ 
tering;  Compressor  3,  for  surround- 
sound  encoding;  and  Impulse  Response, 
forcapturingthe  acoustics  of  real  per¬ 
formance  spaces. 
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Adobe 
Turns  25 

Where  would  we  be 
without  the  software 
giant? 

Imagine  a  world  without  Photoshop 
or  PDF — or  even  without  digital 
fonts,  desktop  publishing,  and  the 
ability  to  print  graphics  on  a  desktop 
printer.  In  other  words,  imagine  a 
world  without  Adobe. 

As  Adobe  Systems  celebrates  its  25th 
anniversary,  it's  important  to  recognize 
how  much  Adobe  is  responsible  for 
the  way  we  communicate  today.  Back 
in  1982,  two  enterprising  and  talented 
computer  scientists  left  Xerox  PARC 
to  form  their  own  company.  John 
Warnock  and  Chuck  Geschke  had  been 
working  on  a  computer  language  that 
would  enable  the  printing  of  smooth 
detailed  graphics,  liberating  graphic 
designers  from  X-Acto  knives  and 
Rubylith.  (It’s  a  testament  to  Adobe’s 
impact  to  think  how  few  designers 
today  even  know  what  Rubylith  is.) 
They  named  the  company  Adobe  Sys¬ 
tems  after  Adobe  Creek,  which  ran 
through  Warnock’s  backyard,  and  set 
up  shop  first  in  a  spare  bedroom  and 
then  in  a  small  building  in  Mountain 
View,  California. 


Three  years  later,  in  1985,  desktop 
publishing  was  unleashed  when 
Warnock  and  Geschke  teamed  up  with 
Steve  Jobs  to  create  the  Apple  Laser¬ 
Writer  with  Adobe  PostScript — a 
printer  based  on  their  computer  lan¬ 
guage  and  designed  to  take  advantage 
of  the  Mac’s  graphic  interface.  Paul 
Brainerd  of  Aldus  then  contributed 
PageMaker  page-layout  software,  which 
showed  off  the  LaserWriter’s  smarts. 
The  rest,  as  they  say,  is  history. 

These  days,  publishing  with  a  per¬ 
sonal  computer  is  a  given.  It’s  so 
entrenched  in  our  professional  culture 
that  the  term  desktop  publishing  is 
quaint  and  outdated. 

Adobe  has  had  its  share  of  missteps 
(PageMill,  anyone?),  but  a  company 
doesn’t  become  the  second-largest 
software  company  in  the  world  with¬ 
out  testing  new  concepts  and  aban¬ 
doning  the  ones  that  don’t  work. 
Overall,  however,  Adobe  has  had 
more  successes  than  failures,  and  we 
are  the  beneficiaries  of  that  record 
of  excellence. — Pamela  pfiffner 


GAME  BUZZ 


id  Software 
Unveils  Rage 

Planned  fora 
simultaneous 
release  on  OS  X, 

Windows,  and 
game  consoles, 
id  Software’s 
Rage  is  built  on  a  new  game  engine 
called  id  Techs,  and  the  company  has 
reportedly  been  at  work  on  the  game 
for  the  past  year  and  a  half.  Rage  com¬ 
bines  elements  of  first-person  shooters 
and  driving.  It’s  set  in  a  postapocalyptic, 
Road  Warrior- type  environment  situ¬ 
ated  in  the  southwestern  United  States. 
John  Carmack,  id  cofounderand  chief 
technologist,  told  the  throngatthe 
company’s  annual  QuakeCon  event 
that  id  wanted  to  do  something  differ¬ 
ent  from  past  games  like  Doom  3  and 
Quake  IV,  which  emphasize  cramped 
hallways  and  dimly  lit  environments. 
“We’ve  got  lots  of  bright,  su  n  ny  out¬ 
doors,”  he  said. 

Guitar  Hero  III 

Aspyr  Media  is 
planning  to  release 
a  Mac  version  of 
Guitar  Hero  III: 

Legends  of  Rock, 
the  latest  edition 
of  the  game  that  puts  you  on  stage  as  a 
rock-and-roll  hero.  It’s  a  music  video 
game  bundled  with  a  USB  peripheral 
that  looks  like  a  real  Gibson  guitar 
(only  somewhat  smaller).  You  have  to 
coordinate  your  movements  on  the 
guitar  with  what’s  happeningon 
screen,  and  the  closeryou  time  your 
moves  with  the  parade  of  colors  and 
symbols  on  screen,  the  higheryour 
score.  Guitar  Hero  III  uses  a  sound¬ 
track  of  more  than  70  well-known 
rock-and-roll  songs.  The  game,  which 
may  be  available  by  the  timeyou  read 
this,  features  a  cast  of  13  playable  char¬ 
acters.—  PETER  COHEN 


WIDGET  OF  THE  MONTH 


TimeScrolleri.3 

If  you  frequently  schedule  phone  meetings  or  con¬ 
ferences  across  time  zones,  Terry  Brett’s  Time- 
Scroller  (donations  accepted)  can  helpyou  find  a 
mutually  agreeable  time.  Enter  the  names  of  partici¬ 
pants’  cities,  and  then  use  the  slider  at  the  bottom 
of  the  widget  to  see  the  corresponding  time  there 
(www.timescroller.com). — dan  frakes 
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HARDWARE 

Fusion  R800RAID,  from  Sonnet  Tech¬ 
nologies  (www.sonnettech.com):  Eight- 
drive  SATA  disk  array  storage  system 
aimed  at  professional  video  editors 
comes  in  preconfigured  capacities:  4TB, 
6TB,  and  8TB  (prices  start  at  $4,995). 


iWear  VR920,  from  Vuzix  (www 
.vuzix.com):  Video  eyewear  utilizes  two 
LCD  displays  that  show  a  native  640- 
by-480-pixel  view  with  a  32-degree  field 
of  view  to  serve  as  a  second  screen  for 
a  Mac  ($400). 


TDP-EX2oU,from  Toshiba  (www 
.toshibadirect.com):  Digital  Light 
Processor-based  projector  with  1,024- 
by-768-pixel  resolution  sports  2,300 
ANSI  lumens  brightness,  a  contrast 
ratio  of  2,000:1,  and  8o2.ng-based  wire¬ 
less  networking  capabilities  ($1,599). 


TuneBase  FM,  from  Belkin  (www 
.belkin.com):  New  FM  transmitter 
uses  ClearScan  technology  to  find 
the  best  available  frequencies  for 
playing  iPod  music  through  a  car 
stereo  system  ($90). 
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{  ...that  gives  you  RAID  1  peace  of  mind. 


The  LaCie  2big  family  provides  flexible  solutions  for  storing  up  to  2TB  of  data.  For  maximum  data 
protection,  the  SAFE  RAID  mode,  RAID  1 ,  automatically  mirrors  onto  two  disks  so  that  if  one  fails, 
all  data  remains  instantly  accessible  on  the  second  one.  Disks  can  be  hot-swapped,  replaced  and 
automatically  rebuilt  without  workflow  interruption.  The  advanced  heat  sink  metal  design  naturally 
draws  heat  away,  keeping  it  cool  and  safe  for  added  reliablity. 

LaCie  2big  Triple  •  FireWire  800,  FireWire  400  &  Hi-Speed  USB  2.0 
LaCie  2big  Dual  •  eSATA  II  3Gbits  &  Hi-Speed  USB  2.0 
LaCie  2big  Network  •  Gigabit  Ethernet  10/100/1000 

LaCie  2big 

2-Disk  RAID  |  1TB,  1.5TB,  2TB  www.lacie.com 

i  Mi. 


MAC  BEAT 


iPHONE 

iPhone  Hops  across  the  Pond 


While  the  iPhone’s 
price  drop,  one 
million  unit  sales, 
and  software  updates  may  have 
been  big  news  in  the  United 
States,  overseas  consumers 
recently  got  the  word  that  they, 
too,  would  be  able  to  enjoy 
Apple’s  iPhone  in  their  home 
countries  (no  hacking  required). 
Apple  announced  partnerships 
with  England’s  O2  and  with 
T- Mobile  in  Germany,  while 
the  CEO  of  France  Telecom 
(parent  company  of  Orange) 
said  during  a  trade  show  in 
Vietnam  that  his  company 
would  sell  the  iPhone  in  France 
(no  official  confirmation  from 
Apple  yet) .  Check  out  our  map 
to  see  how  things  are  shaping 

up. — JONATHAN  SEFF 


England 


Carrier:  O2 
Launch  Date:  November  9, 2007 
Price:  £269(includingVAT) 

Service  Plans:  £35,  £45,  £55 
Length  of  Contract:  18  months 


United  States 

Carrier:  AT8cT 

Launch  Date:  June29,2007 

Price:  $399* 

Service  Plans:  $60,  $80,  $100 

Length  of  Contract:  24  months 

*$599  at  launch;  discontinued  4GB  model  was  $499 


Germany 

Carrier:  T-Mobile 

Launch  Date:  November9,2007 

Price:  €399(includingVAT) 

Service  Plans:  not  available 

Length  of  Contract:  24  months 


France 

Carrier:  Orange 

Launch  Date:  November2007 

Price:  not  available 

Service  Plans:  notavailable 

Length  of  Contract:  not  available 
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Your  Mac  Pro's  Dream  Date 


The  3ware  Sidecar  &  Your  Apple  Mac  Workstation:  The  Perfect  Match 


PCI3> 

EXPRESS' 


The  3ware®  Sidecar  by  AMCC  is  a  powerful  SATA  RAID  desktop  storage  solution  designed  specifically  for  the  Apple®  Power  Mac®  G5  with  PCI  Express 
and  Mac  Pro.  At  speeds  4-8x  faster*  than  Firewire  or  USB,  it  can  store  and  protect  tons  of  your  photos,  songs,  videos,  illustrations  and  web  pages. 

Whether  you're  editing  and  archiving  digital  photo  shoots  or  snapshots,  home  movies  or  future  Academy  Award®  winning 
films,  garage  jam  sessions  or  professional  mixes  —  rest  assured  your  data  will  always  be  protected.  The  3ware  Sidecar  is 
designed  for  creative  professionals  and  enthusiasts  who  care  about  their  data  and  just  can't  risk  losing  it!  With  the  3ware 
Sidecar,  your  data  is  RAID  protected,  so  a  failed  drive  won't  mean  the  loss  of  hours  of  creative  output. 

On  the  set,  in  your  studio  or  at  the  office,  the  3ware  Sidecar  lets  you  think  outside  the  box.  And  with  up  to  3TB**  of  storage 
capacity,  there's  no  need  to  worry  about  running  out  of  space.  Just  install,  set  up  and  connect  —  it's  as  easy  to  use  as  1-2-3. 

3ware  Sidecar,  the  perfect  partner  for  your  G5  or  Mac  Pro  workstation  —  no  dinner  required. 


>4MCC 


STORAGE 


Think  Outside  the  Box 

Find  out  more  at  WWW.3ware.COm 

Or  call  (877)  88-3ware;  877-883-9273 
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•  SATA  It  300MB/second.  Firewire:  80MB/S  or  40MB/s;  USB  2.0:  48MB/S 
**  Using  four  750MB  SATA  drives  (not  included) 
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CDW  has  everything  to  concept,  collaborate  and  create. 

Well,  except  the  great  ideas. 


Apple®  Final  Cut®  Studio  2 

•  Delivers  an  integrated  post-production  solution  that  lets  you  move 
effortlessly  from  editing  to  color-grading  to  creating  motion  graphics 
to  sculpting  audio  to  multiformat  encoding  and  DVD-authoring 

•  Features  Final  Cut  Pro®  6,  Motion  3,  Soundtrack  Pro  2,  Compressor  3, 
DVD  Studio  Pro  4  and  Color,  the  newest  member  of  the  suite 

Upgrade  from  Final  Cut  Studio  $499  CDW  1203528 
Upgrade  from  Final  Cut  Pro  $699  CDW  1203525 
Full  version  $1299  CDW  1203524 


/ 

•  Authorized 
Reseller 


Apple®  MacBook"  Pro 

•  Intel®  Core  "  2  Duo  Processor  (2.20GHz) 

•  Memory:  2GB 

•  15.4"  widescreen  display 

$1999  CDW  1234241 

HP  Designjet  IIOplus  Printer 

•  Color  inkjet  multi-format  printer 

•  Prints  up  to  24"  paper  width 

•  Print  resolution:  1200  x  600  dpi  with  HP  PhotoREt 

$995.99  CDW  690378 


invent' 


We're  there  with  the  Mac  solutions  you  need. 

You'd  like  to  spend  as  much  time  as  possible  focusing  on  your  creative  work.  We're  there  with  the  solutions 
that  let  you  do  just  that.  Our  account  managers  can  help  you  find  the  products  you  need  to  keep 
the  creative  process  going  faster  and  more  efficiently.  So  call  today  for  detailed  answers  to  all  your 
technology  questions,  and  get  back  to  focusing  on  what  you  really  enjoy:  creativity. 


CDW.com  800.ALL.MACS 


Offer  subject  to  CDW's  standard  terms  and  conditions  of  sale,  available  at  CDW.com.  ©2007  CDW  Corporation 


The  Right  Technology.  Right  Away. 
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Through  the  USPS  (eg  First-Class  Mail):  o  ;  C. 
Total  Paid  and/or  Requested  Circulation:  302,779  ; 
D.  Non-Requested  Distribution  (By  Mail  and 
Outside  the  Mail):  1.  Outside  County  Non- 
Requested  Copies  Stated  on  PS  Form  3541: 1,012  ; 

2.  In  County  Non-Requested  Copies  Stated  on  PS 
Form  3541:  o  ;  3.  Non-Requested  Copies 
Distributed  Through  the  USPS  by  other  Classes  of 
Mail  (eg  First  Class  Mail):  o  ;  4.  Non-Requested 
Copies  Distributed  Outside  the  Mail:  1,729  ;  E: 
Total  Non-Requested  Distribution:  2,741  ;  F.  Total 
Distribution:  305,540  ;  G.  Copies  Not  Distributed: 
58,705  ;  H.  Total:  364,245  ;  I.  Percent  Paid  and/or 
Requested  Circulation:  99.10%. 

15.  EXTENT  AND  NATURE  OF  CIRCULATION: 
No.  Copies  of  Single  Issues  Published  Nearest  to 
Filing  Date  October  2007: 

A.  Total  Number  of  Copies  (Net  Press  Run):  359,663 
;  B.  Legitimate  Paid  and/or  Requested  Distribution 
(By  Mail  and  Outside  Mail):  1.  Outside  County 
Paid/Requested  Mail  Subscriptions  Stated  on  PS 
Form  3541:  243,916  ;  2.  In  County  Paid/ Requested 
Mail  Subscriptions  Stated  on  PS  Form  3541:  o  ;  3. 
Sales  through  Dealers  and  Carriers,  Street  Vendors, 
Counter  Sales,  and  Other  Paid  or  Requested 
Distribution  Outside  USPS:  45,145  ;  4.  Requested 
Copies  Distributed  by  Other  Mail  Classes  Through 
the  USPS  (eg  First-Class  Mail):  o  ;  C.  Total  Paid 
and/or  Requested  Circulation:  289,061 ;  D.  Non- 
Requested  Distribution  (By  Mail  and  Outside  the 
Mail):  1.  Outside  County  Non-Requested  Copies 
Stated  on  PS  Form  3541: 1,043  I  2-  In  County  Non- 
Requested  Copies  Stated  on  PS  Form  3541:  o  ;  3. 
Non-Requested  Copies  Distributed  Through  the 
USPS  by  other  Classes  of  Mail  (eg  First  Class  Mail): 
o  ;  4.  Non-Requested  Copies  Distributed  Outside  tne 
Mail:  o  ;  E:  Total  Non-Requested  Distribution:  1,043 
;  F.  Total  Distribution:  290,104  ;  G.  Copies  Not 
Distributed:  69,559  I  H.  Total:  359,663  ;  I.  Percent 
Paid  and/or  Requested  Circulation:  99.64%. 

16.  This  Statement  of  Ownership  will  be  printed 
in  the  December  2007  issue  of  this  publication. 

17.  I  certify  that  the  statements  made  by  me 
above  are  correct  and  complete:  Mike  Kisseberth, 
President/CEO;  October  1,  2007. 


iPHONE 

Where’s  the 
Wi-Fi  Love? 

U.K.  iPhone  buyers  get  free  hotspots 


Although  expected,  it  was  nice 
to  see  that  Apple  had  secured 
deals  to  sell  the  iPhone  in  sev¬ 
eral  countries  in  Europe  (see  “iPhone 
Hops  across  the  Pond,”  page  30,  for 
more  details).  First  on  the  list 
of  announcements  was 
England. 

So  what’s  my 
favorite  part  of  Apple's 
introduction  of  the  U.K. 
iPhone?  No,  it’s  not  the 
charming  accents  or  the  fact 
that  the  iPhone  will  now  be  avail¬ 
able  in  the  home  of  Doctor  Who.  It’s 
that  U.K.  cellular  service  from  O2 
comes  bundled  with  The  Cloud.  This 
Europe-wide  network  offers  more 
than  7,500  Wi-Fi  access  points. 
According  to  my  Macworld  UK  coun¬ 
terpart,  Mark  Hattersley,  that  includes 
whole  areas  such  as  Canary  Wharf; 
the  entire  City  of  London  business 
area;  football  club  venues,  including 
Arsenal  and  Chelsea;  and  hotels, 
cafes,  and  restaurants,  including 
McDonald’s. 


So  basically,  in  addition  to  having  a 
phone  that  will  provide  access  to  EDGE 
networks,  U.K.  buyers  get  access  to 
high-speed  Wi-Fi  at  more  than  7,500 
different  access  points,  all  included  with 
their  monthly  service  plan — 
perfect  for  a  Wi-Fi- 
equipped  device  like 
the  iPhone. 

So  what  about  U.S. 
iPhone  users?  Right  now, 
we’ve  got  bupkes  (except  for 
free  access  to  iTunes  in  many 
Starbucks  locations,  so  we  can 
spend  more  money).  The  sad  thing 
is,  AT&T  has  a  Wi-Fi  network  with 
hotspots  all  over  the  country.  But  right 
now  it’s  available  only  as  an  add-on  for 
AT&T  broadband  customers  or  via  a 
stand-alone  monthly  fee. 

Hmm — AT&T  Wireless,  have  you 
met  AT&T  Wi-Fi?  You  should  get 
together  and  offer  your  iPhone  cus¬ 
tomers  a  low-cost  (or  dare  I  suggest 
free?)  way  to  access  your  Wi-Fi  net¬ 
work.  That  might  keep  their  calls  for 
3G  data  support  at  bay. — jason  snell 


TECH  TRENDS 


Video  Player  Preferences 


Consumers  wantgood  stuffto  watch 
and  a  good  player  to  watch  it  on— 
that’s  not  rocket  science,  but  it  is  the 
formula  for  portable  video  success. 
Accordingtoanewstudyfrom  Parks 
Associates  of  382  portable  media 
player  owners,  low  cost,  high-tech  fea¬ 
tures  and  ease  of  use  aren’t  big  drivers 
of  the  portable  video  market.  The 
most  important  factors  are  appealing 
content  and  a  pleasant  viewing  experi¬ 
ence.  The  study  concludes  that  Apple 
is  “leading  the  pack”  in  terms  of  deliv¬ 
ering  what  customers  want  with  the 
latest  iPod  line  (see  “iPod  Evolution” 
on  page  62).— maryann  jones  Thompson 


iPod  ^  9:42  AM 


What  matters  for 
portable  video? 
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BUSINESS 

Universal  Office  2008 
On  the  Way 

Microsoft  details  ship  date,  pricingfor  Mac  suites 


Almost  four  years  after  the  last 
release  of  Office  for  the  Mac, 
Microsoft  finally  plans  to  ship  the 
first  Universal  version  of  its  office  suite 
to  people  in  the  United  States  on  January 
15,  2008  (with  global  availability  in  the 
few  months  to  follow).  During  Septem¬ 
ber’s  Apple  Expo  in  Paris,  Microsoft’s 
Macintosh  Business  Unit  also  detailed 
the  different  editions  that  will  be  avail¬ 
able,  as  well  as  pricing  information. 

Office  will  come  in  three  versions: 
Office  2008  ($400;  upgrade,  $240), 
Office  2008  Home  &  Student  Edition 
($150),  and  Office  2008  Special  Media 
Edition  (S500;  upgrade,  $300). 

Office  2008  includes  Word  2008, 
Excel  2008,  PowerPoint  2008,  and 
Entourage  2008.  The  Home  &  Student 
Edition  includes  just  the  four  core  pro¬ 
grams,  along  with  three  user  licenses. 
The  new  Special  Media  Edition  features 


the  Office  2008  applications  and  adds 
the  Microsoft  Expression  Media  digital 
asset  management  system  (Microsoft 
acquired  this  system,  previously  called 
iView,  in  June  2006).  Both  the  Special 
Media  and  Office  2008  editions  also 
include  Microsoft  Server  Exchange  sup¬ 
port  and  Automator  actions. 

All  versions  of  Office  2008  support 
the  new  Open  XML  file  format  and  are 
Universal  applications  that  run  natively 
on  Power  PC-  and  Intel-based  Macs. 

Microsoft  also  started  a  technology 
guarantee  program  that  allows  cus¬ 
tomers  in  select  regions  who  purchase 
qualifying  Office  2004  products  to 
upgrade  to  a  version  of  Office  2008  for 
the  cost  of  shipping,  handling,  and  appli¬ 
cable  taxes.  Visit  www.macoffice20o8 
.com  or  Microsoft’s  Mac  Mojo  blog  at 
macworld.com/3124  for  more  Office 
2008  news.— JIM  DALRYMPLE 
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SOFTWARE 

Accounted,  from  Oranged  Software  (www 
-oranged.net):  Accounting  software  features 
double-entry  bookkeeping,  accounts  receivable 
and  payable,  split  transactions,  and  check  print¬ 
ing  ($60). 


Carbon  Copy  Cloner  3, from  Bombich  Software 
(www.bombich.com):  Mac-to-Mac  cloning  software 
features  redesigned  interface  and  Intel  compatibility 
(donations  accepted). 


❖  vitalsource 


Haves 


Completely  portable  set 
of  Essential  References 

+ 

160  Classics  of 
Literature,  History, 
Philosophy,  Math 
and  Science,  in 
one  package 


Library  Essentials 


Mate 


Includes  Hougton  Mifflin's 
American  Student  Heritage 
Dictionary  and  Thesaurus,  and 
Colombia  Electronic  Encyclopedia. 

Featured  Authors: 

Shakespeare  •  Melville  •  Eliot 
Emerson  •  Jefferson  •  Lincoln 
Alcott  •  Dickenson  •  Hobbes 
Conrad  •  Hawthorne  •  Freud 
Thoreau  •  Shelley  •  Wells 
Nietzsche  •  Hippocrates 
Conrad  •  Crane  •  Cather 


Get  your  copy  at  www.vitalsource.com 
or  at  your  local  Apple  Store 
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Adding 
Sense  to 
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HownetTrekker 
makes  surfing  better 
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Protect. 


■  AiMng  Sense  to  Sovi  tuvs 


One  of  my  favorite  tasks  as  a  col¬ 
lege  journalism  instructor  was 
killing  off  Dolly  Parton  at  the 
start  of  every  semester.  Well,  not  really — 
at  the  beginning  of  every  term,  I  gave  my 
Journalism  101  students  the  details  of  the 
singer’s  fatal,  fictional  car  crash  before 
turning  them  loose  to  compose  her  obit¬ 
uary.  But  my  first  batch  of  papers 
changed  that.  Almost  every  paper  was 
riddled  with  the  same,  small  mistakes. 
Hopping  online,  I  discovered  most  of 
these  errors  were  spread  all  across  the 
Web — clearly,  Web  sites  (just  like  my  stu¬ 
dents)  had  copied  and  recopied  informa¬ 
tion  without  checking  the  facts.  That 
assignment  taught  me  that  there  was 
one  more  skill  my  Web-centric  students 
urgently  needed  to  leam — how  to  distin¬ 
guish  a  good  source  from  a  bad  one. 

I  hadn’t  thought  about  what  a  job  that 
must  be  for  today’s  elementary  and  sec¬ 


ondary  teachers  until  I  took  Think- 
ronize’s  $50-per-year  netTrekker  home 
(www.nettrekker.com)  for  a  spin.  This 
kid-safe  search  engine  is  billed  as  a  way 
to  help  kids  avoid  accidentally  stum¬ 
bling  across  age-inappropriate  content 
as  they  surf  the  Web. 

Thinkronize  says  that  10  million 
kids  in  19,000  schools  currently  use 
the  school  version,  netTrekker  d.i.,  for 
classwork.  But  what  I  found  interest¬ 
ing  was  the  search  engine’s  hand¬ 
picked  links.  It  doesn’t  filter  out  sex¬ 
ual  content  using  keywords.  Instead, 
netTrekker  has  pressed  educators 
into  service  to  evaluate,  rate,  and 
organize  links  they  think  have  edu¬ 
cational  value.  The  upshot  is,  at  least 
in  my  testing,  that  you  spend  a  lot 
less  time  picking  through  chaff  to  find 
useful  information  among  your 

results. — SCHOLLE  SAWYER  MCFARLAND 


DIALOG  BOX 


“In  the  U.S.  we  think 
we’re  on  the  cutting 
edge,  but  we’re  not.” 

Telecom  analyst  Jeff  Kagan 
on  how  advanced  wireless 
networks  are  in  Europe 

“Introducing  a  product  at  a  premium  price  and  then  discounting  it  makes 
sense,  but  not  after  two  months  and  not  by  one-third.” 

Roger  Kay,  president  of  Endpoint  Technologies,  on  the  iPhone  price  drop 


“We’re  the  ones  who  should 
determine  what  the  fair  price 
for  our  product  is,  not  Apple.” 

Peter  Chernin,  president  of  News  Corporation, 
talking  about  TV-show  pricing  at  the  iTunes  Store 


CREATIVE 

NOTES 


ILFORD 


PROFESSIONAL  INKJET  PHOTO  RANGE 

GOLD 

FIBRE  SILK _ 


Gallerie  Gold  Fibre  Silk 

Forthose  lookingfor  super-high- 
quality  prints,  Swiss  photo  media 
company  Ilford  has  announced  Gal 
lerie  Gold  Fibre  Silk, afiber-based 
photo  paperthat  is  optimized  for 
black-and-white  and  color  printing 
(www.ilford.com). 

Gold  Fibre  Silk  uses  a  barium- 
sulfate  coating 
(more  commonly 
known  as  baryta) 
to  provide  a  lus¬ 
trous  result  similar 
towhatyougeton 
traditional  fiber- 
based  photo¬ 
graphic  paper.lt 
has  a  smooth,  soft 
glossy  face,  and  a 
hefty  weight  of  310 
grams  per  square 
meter.  I’ve  been  using  it  on  my  Epson 
Stylus  Pro  3800,  and  am  getting  won¬ 
derfully  creamy  black-and-white  prints 
and  nice  platinum-style  photographs 
(courtesy  of  Pixel  Genius’s  excellent 
PhotoKit  Photoshop  plug-in).  The 
company  says  that  the  paper  is  ideal 
for  creating  digitally  toned  mono¬ 
chromatic  images,  and  it  offers  afree 
10-step  guide  for  doing  so  in  Adobe 
Photoshop  and  Photoshop  Elements. 

In  the  United  States,  Gold  Fibre  Silk 
will  be  available  in  letter,  Super  B  (13 
by  19  inches),  and  Super  C  (17  by  22 
inches)  sheets,  as  well  as  17-,  24-, and 
44-inch  rolls.  The  company  wouldn’t 
give  me  final  pricing,  but  B8<H  Photo 
has  a  10-sheet  Super  B-size  pack 
priced  at  $35  and  a  50-sheet  pack  for 
$113.  ICC  color  profiles  forthe  Gold 
Fibre  Silk— for  use  with  printers  from 
Canon,  Epson,  Hewlett-Packard,  and 
Lexmark— are  currently  on  the  Ilford 
Web  site,  as  are  profiles  for  nearly  all 
the  Ilford  media  tine.— rick  lepage 


SOFTWARE 

EyeTV  2.5,  from  Elgato  (www.elgato 
com):  Update  to  the  digital  video 
recorder  software  adds  one-click 
export  to  formats  optimized  for  view¬ 
ing  on  the  iPhone  and  iPod  touch  ($80; 
upgrade,  free  for  EyeTV  2  users). 


Nisus  Writer  Express  3.0,  from 

Nisus  Software  (www.nisus.com): 
Streamlined  word  processor  adds 
floating  graphics,  glossary  support, 
widow  and  orphan  control,  and  an 
improved  find-and-repiace  function 
($45;  upgrade,  $30). 


SPSS  16,  from  SPSS  (www.spss.com): 
Predictive  analysis  software  is  now  inte¬ 
grated  with  the  Predictive  Enterprise 
Services  analytics  platform  to  direct 
and  automate  decisions  (contact  SPSS 
for  pricing). 


VectorWorks  2008,  from  Nemetschek 

North  America  (www.nemetschek 
.net):  CAD  software  features  a  stream¬ 
lined  interface,  including  a  heads-up 
data  display  and  the  ability  to  manipu¬ 
late  opacity  control  by  object  (contact 
Nemetschek  for  pricing). 
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SA\YO 


everypicture 
everyvideo 

everywhere 

The  waterproof  SANYO  Xacti  El  features  a  one-handed 
grip  design  and  super  fast  start  up  so  you  can  capture 
6MP  photos  and  digital  video  at  the  speed  of  life! 

||  t  •  Waterproof  Digital  Camcorder 
|  *6  Megapixel  Still  Images 

i '  •  5x  Optical  Zoom  Lens 
•  2.5-Inch  LCD  Display 

t  •  Up  to  1  hr.  20min.  Digital  Video  Per  1GB  Memory  Card 


Waterproof 

Camcorder 


WWW.  sanyodigital  .com 


©2007  SANYO  Digital  Products.  All  rights  reserved.  In  tests  conducted  by  SANYO  Electric  Co.,  Ltd.,  the  *VPC-E1  meets  the  IPX8  underwater 
rating  at  depths  of  up  to  5ft.  for  up  to  30  minutes.  Go  to  www.sanyodigital.com  to  learn  more.  Memory  Card  sold  separately. 
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Hot  Stuff 

What  we're  raving  about  this  month 
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Acorn 


My  image-editing  tasks  are  usually  limited  to 
makingamusing  pictures  to  accompany  blog 
posts.  When  all  I  have  to  do  is  make  a  com¬ 
posite  of  two  images,  f  i ring  u  p  Adobe  Photo¬ 
shop  for  the  job  is  like  using  a  chain 
saw  to  cut  wrapping  paper. 
What  I  need  is  a  I  ightweight, 
simple,  layer-based  image¬ 
editing  program,  and  Flying 
Meat’s  new  $40  Acorn  delivers 
in  that  department.  Taking 
advantage  of  the  Core  Image 
technology  built  into  Tiger,  Acorn 
is  essentially  Photoshopforthe  rest 
of  us  (flyingmeat.com).— dan  moren 


MarsEdit  2.0 


Blogging  is  a  popular  pastime  among 
Mac  users,  but  the  blogging  systems 
available  today  can  often  be  daunting,  to 
say  the  least.  Many  people  would  prefer 
to  use  a  Mac  application  to  take  care  of 
the  actual  postingand  uploading  of  text 
and  images.  Unfortunately,  a  lot  of  those 
applications  lack  features  that  would 
make  them  truly  useful.  With  the  release 
of  Red  Sweater  Software’s  $30  MarsEdit 
2.0,  Mac  users  finally  have  that  use¬ 
ful  tool.  Compatible  with  the  most 
popular  blogging  software  on  the 
market,  MarsEdit  makes  writing  a 
blog  post  simple.  It  also  provides 
built-in  Flickr  integration, soyou  have 
instant  access  to  imagesyou’ve  already 
posted  on  the  Internet  (www.red 
-sweater.com).— jim  dalrymple 


PT8051 


Most  people  would 
agree  that  watching  a 

film  in  surround  sound  is  better  than  watching  it  in  mono  or  stereo.  But  many  people 
forego  theater  sound  in  their  TV-watching  rooms  at  home  because  they  don’t  want 
to  deal  with  speakers  and  wires  everywhere.  Altec  Lansing’s  $1,000  PT8051  offers  a 
unique  two-piece  solution:  a  slim,  three-channel  front-speaker  panel  for  placement 
under  or  above  your  TV,  and  a  similarly  slim,  two-channel  rear-speaker  panel  for 
placement  on  a  table  or  wall  behind  you.  Even  better,  the  rear  speaker  is  wireless — it 
requires  only  AC  power— soyou  don’t  have  cables  winding  around  your  room  or 
snaking  under  your  carpet.  Three  digital  and  three  analog  inputs  give  you  lots  of  con¬ 
nection  options,  an  on-screen  display  simplifies  setup,  and  a  subwoofer  output  lets 
you  connect  an  amplified  subwoofer.  Both  pieces  are  made  of  attractive  and  sturdy 
anodized  aluminum,  and  the  system  includes  a  universal  remote  and  wall-mounting 
brackets.  Now  all  Apple  has  to  do  is  enable  Dolby  5.1-channel  audio  on  the  Apple  TV 
(alteclansing.com).— dan  frakes 


MacUser 


Goe  System 

Designers  have  relied  on  the  Pantone  Matching 
System  to  specify  ink  colors  for  nearly  half  a 
century.  Now  Pantone  is  shaking  things  up  with 
the  Goe  System  ($500).  The  new  guide 
expands  the  color  palette  from  1,114  colors  to 
2,058— including  more  neutrals,  blues,  and 
greens — and  features  a  more  precise  chro¬ 
matic  arrangement  and  a  new  numbering  sys¬ 
tem  that  should  make  finding  colors  easier. 
Among  other  extras,  the  system  also  includes 
GoeSticks  adhesive  color  chips  and  software 
to  helpyou  find  good  color  combinations 
(www.pantone.com).— kelly  turner 


OpenFM 

FM  transmitters 
are  probably  the 


most  common  way  ' 
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an  iPhone,  though, 
it’s  a  piece  of  cake 
tofindaclear 
band  with  the  free 
OpenFM  Web  application  from  Digital 
Lifestyle  Outfitters.  Just  punch  in  your 
zip  code  or  city  and  state,  and  OpenFM 
will  give  you  a  list  of  stations  to  choose 
from,  and  a  link  to  view  the  area  on 
Google  Maps  to  boot.  Once  it  has  found 
stations, you  can  choose  them  on  FM 
transmitters  connected  to  your  iPod,  or 
even  on  some  iPhone-compatible 
accessories  (the  iPhone  works  with 
some  of  the  transmitters  currently  avail¬ 
able,  including  many  from  DLO).  If  noth¬ 
ing  else, you  won’t  be  forced  to  resort  to 
sing-alongs  to  keep  everybody  enter¬ 
tained  on  those  long  road  trips  (www 
.dlo.com).— DAN  MOREN 


ZCOVER 
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•Season's 


iPod  shuffle 


iPod  nano3 


iPod  classic 


iPod  touch 


Apple  Remote 


iPhone 


zCover  iSA  micro3  Armband  Kit 
for  new  Apple  iPod  nano  3rd  Gen. 


zCover  iSAglove  Dockable  Kit 
for  new  Apple  iPhone 


iSA  micro3  Silicone  Protection  Case  +  Removable  Belt  Clip 
+  Rotary  Armband 

This  package  offers  maximum  mobility  for  the  active  iPod  nano 
owner.  This  combination  is  ideal  for  outdoor  enthusiasts  hiking 
and  biking  through  the  woods,  or  the  fitness  fanatic  jogging 
through  the  streets.  Just  like  the  belt  clip,  the  iPod  nano  is 
secured  to  the  Armband  with  zCover’s  exclusive  clip  system. 

The  360  degree  rotation  allows  you  to  easily  change  the  iPod  nano  position  to  confirm  your 
new  running  record,  or  repeat  your  favorite  song.  The  zCover  Armband  is  fully  adjustable 
from  6  to  18  inches  making  it  suitable  for  everyone,  from  small  children  to  beefy  body 
builders.  You’ll  never  be  “between  sizes"  again.  It's  even  seasonal,  comfortably  fitting  your 
bare  arm  in  the  summer  or  a  expanding  to  fit  over  a  heavy  coat  in  the  winter.  Made  from 
innovative  micro-Velcro  all  surfaces  of  the  Armband  are  soft  and  pleasing  to  touch,  making 
for  comfortable  contact  with  the  skin.  Hand-washable  and  fully  reversible,  the  stylish  black 
strip  is  trimmed  with  silver  reflective  tape. 

zCover  iSA  touch  Original  Pack 
for  new  Apple  iPod  touch  8  GB  / 16  GB 

iSA  touch  Silicone  Protection  Case  +  Removable  Belt  Clip 

Offering  you  full  protection  for  your  iPod  touch,  and  the 
function  of  mobility  with  our  innovative  360  degree 
rotating  belt  clip,  this  system  is  the  perfect  “All-you- 
need-for-iPod"  combo  for  any  iPod  touch  owner.  You 
can  easily  wear  it  horizontally  or  vertically  with  just  a 
simple  twist.  A  comfort  piece  sits  in  front  of  the  release 
button  to  prevent  the  Belt  Clip  from  jabbing  into  the 

user’s  side.  The  clip  opens  with  ease  and  accommodates  thumbs  and  forefingers  of 
any  age  or  size.  Unbreakable,  functional  and  comfortable,  the  Rotary  Belt  Clip  is  sure 
to  keep  your  iPod  touch  safely  and  snugly  in  place. 


iSAglove  Silicone  Protection  Case  +  Removable  Belt  Clip 
+  zAdapter  Dock  Set 

Are  you  using  your  iPhone  constantly?  The  Dockable  Kit 
gives  you  the  iSAglove  protection,  mobility  with  the  360 
degree  rotating  removable  Belt  Clip,  but  also  provides 
the  zAdapter  iPhone  Dock  Set,  an  original  zCover 
design  that  adapts  to  iPod  cable  or  iPhone  calbe  into 
iPhone  Dock,  allowing  you  the  freedom  to  dock  your 
iPhone  with  iSAglove  Silicone  Protection  Case. 

zCover  iSA  classic  Car  Kit 
for  new  Apple  iPod  classic  80  GB  / 160  GB 

iSA  classic  Silicone  Protection  Case  +  Removable  Belt  Clip  +  Window  Clip 

The  Car  Kit  adds  a  whole  new  element  to 
the  experience  of  owning  an  iPod  Classic 
Besides  the  protection  of  the  iSA  classic 
cover,  the  mobility  of  the  360  degree 
rotating  Belt  Clip,  the  additional  window  clip 
creates  a  portable  hands-free  workstation  or 
entertainment  unit  almost  anywhere, 
including  the  office,  car,  plane,  boat  and 
home.  It  doesn’t  matter  which  way  you  turn 
it,  the  iSA  classic  Car  kit  is  ideal  for  those 
on  the  road. 

zCover  Universal  Belt  Clip,  Armband,  Window  Clip 
are  completely  interchangeable  . 


zCover  TypeOn  for  new  Apple  Aluminum  Keyboard 

>  zCover  silicone  skin  are  crafted  from  non-toxic,  durable  high-grade  silicone  rubber.  It  is  safe. 

>  Ultra  thin  (0.6mm)  skin  touch  feeling,  durable, 

>  Made  of  100%  high  grade  silicone, 

>  Full  shock-absorbing,  tear-resistant  protection, 

>  Molded  to  specifically  fit  every  point, 

>  Removable  easy  on  and  off  for  cleaning, 

>  Stays  in  place  and  does  not  shift  around, 

>  Washable  -  you  can  wash  zCover  silicone  typeOn  skin  by  hand. 

Make  sure  it’s  dried  out  before  put  it  on  your  keyboard 
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Pocket-Friendly 
Compact  Cameras 

Point-and-Shoot  Cameras  Aim  to  Offer  Powerful 
Performance  in  Small  Packages  by  david  becker 


One  of  the  prime  rules  of  pho¬ 
tography  has  always  been 
that  you  can’t  capture  a  great 
image  if  you  don’t  have  a  camera 
with  you.  For  most  of  photographic 
history,  that  has  usually  meant  drag¬ 
ging  around  cumbersome  gear.  But 
with  the  maturation  of  digital  imaging, 
you  can  always  be  ready  for  a  great 
photographic  moment  with  a  small, 
lightweight  camera  that  not  only  fits 
easily  in  a  purse  or  pocket  but  might 
even  coordinate  with  your  shoes. 

The  catch  in  times  past  was  that 
tiny  cameras  often  came  with  minus¬ 
cule  capabilities.  From  undersize, 
noisy  images  to  tiny  view  screens, 
using  a  point-and-shoot  camera  often 
meant  settling  for  images  that  fell 
squarely  in  the  snapshot  category — 
fun  and  candid,  maybe,  but  forget 
about  anything  more  elaborate  than 
a  postcard-size  print. 


That’s  not  the  case  anymore,  as  cam¬ 
era  makers  are  packing  surprising 
power  and  flexibility  into  deceptively 
elfin  packages.  Macworld  decided  to  get 
the  lay  of  the  land  by  trying  out  seven 
petite  but  powerful  cameras  vying  to 
become  your  next  photographic  work¬ 
horse  for  vacations  and  family  outings. 

We  began  by  seeking  out  compact 
cameras  that  weigh  less  than  half  a 
pound — and  fit  in  a  shirt  pocket.  While 


at  had  list  prices  ranging  from  $280  to 
S500  (although  most  retailers  offer  mod¬ 
est  to  steep  discounts),  far  above  the 
$200  that  will  get  you  a  plain  but  service¬ 
able  point-and-shoot  camera  these  days. 

Camera  makers  employ  an  array  of 
strategies  to  justify  the  higher  price  tag, 
and  some  of  them  actually  work,  mak¬ 
ing  it  all  the  harder  to  declare  an 
absolute  favorite  among  the  seven  we 
reviewed:  Canon’s  PowerShot  TXi, 
Casio’s  Exilim  EX-V7,  Nikon’s  Coolpix 
S50C,  Olympus’s  Stylus  770  SW,  Pana¬ 
sonic’s  Lumix  DMC-FX100,  Samsung’s 
NV11,  and  Sony’s  Cyber-shot  DSC-T100. 

By  the  Numbers 

Resolution  used  to  be  the  first  thing 
you  looked  at  when  buying  a  camera, 
but  at  this  point  you  can  pretty  much 
assume  any  camera  you  buy  will  grab 
more  than  enough  pixels  to  make  fine 
8-by-io-inch  prints.  The  Canon,  Casio, 
Nikon,  and  Olympus  cameras  were  the 
resolution  lightweights  among  the  cam¬ 
eras  we  tested,  at  around  7  megapixels, 
yet  the  Canon  model  produced  images 
on  a  par  with  those  of  beefier  rivals. 

The  Panasonic  model  topped  the 
scale  at  12.2  megapixels.  Cramming  that 
many  pixels  into  a  small  package  could 
potentially  be  problematic.  Camera 
makers  have  to  shrink  the  physical  pro¬ 
portions  of  the  image  sensor  chip  that 
captures  all  the  light  data.  More  pixels 
on  a  smaller  chip  means  smaller  pixels 
and  less  space  between  them,  which 
can  add  noise  and  blur  to  images. 
Throw  in  a  small-diameter  lens,  and  the 
camera  has  even  less  light  to  work  with. 
Yet  the  Panasonic  served  up  crisp,  well- 
balanced  images  at  every  resolution  set¬ 
ting;  payoff,  perhaps,  for  the  company’s 


We  sought  out  cameras  that  weigh  less 
than  half  a  pound — and  fit  in  a  pocket. 


some  of  the  cameras  look  similar  to  the 
generic  little  silver  boxes  you’ll  find  in 
every  drugstore,  big-box  retailer,  and  elec¬ 
tronics  bargain  outlet,  most  have  distin¬ 
guishing  features  that  show  how  hard 
camera  makers  are  working  to  differenti¬ 
ate  their  wares.  The  cameras  we  looked 


decision  not  to  try  to  shrink  the  lens 
and  cram  it  into  the  camera  body,  as 
many  manufacturers  do  to  save  space. 

Lens  zoom  factor  is  another  key  num¬ 
ber,  with  3X  being  the  current  standard. 
The  Samsung  and  Sony  cameras  bump 
that  up  to  5X,  while  the  Casio  does  jy. 
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and  the  Canon  magnifies  to  a  startling 
(look  at  those  facial  blemishes!)  iox. 
Oddly,  though,  the  Canon’s  focal  range 
starts  at  39mm,  extending  to  a  down¬ 
right  telescopic  390mm.  The  3.6X  lens 
on  the  Panasonic  was  more  useful, 
ranging  from  a  true  wide-angle  equiva¬ 
lent  of  28mm — great  for  capturing 
landscapes  and  other  scenic  shots — to  a 
reasonably  zoomed-in  100mm. 

Other  details  worth  looking  at  include 
the  size  of  the  LCD  viewing  screen.  A 
2. 5 -inch  screen  (as  on  the  Olympus  and 
Samsung  models)  offers  acceptably  large 
previews,  while  the  increasingly  com¬ 
mon  3-inch  screens  (on  the  Sony  and 
Nikon  cameras)  look  swell,  but  can 
crowd  out  anything  but  the  most  basic 
controls.  The  swivel  screen  on  the  Canon 
was  a  special  case:  though  it  was  some¬ 
times  too  small  to  afford  a  clear  view,  its 
handy  ability  to  let  you  view  images  from 
odd  angles  will  surprise  you. 

One  number  that  may  not  mean  as 
much  as  camera  makers  want  you  to 
think  is  light  sensitivity.  Models  such  as 
the  Panasonic  claim  the  ability  to  grab 
images  in  near  pitch-dark  conditions  by 
bumping  up  sensitivity  as  far  as  ISO 
6400  (for  comparison,  ISO  400  was  the 
usual  choice  in  the  days  of  film),  but  the 
resulting  images  are  too  noisy  to  serve 
as  anything  but  abstract  art.  With  most 
point-and-shoot  cameras,  you  risk  cap¬ 
turing  a  wealth  of  image-killing  noise  if 
you  go  much  higher  than  ISO  800. 

There  weren’t  significant  differences 
in  startup  times  among  the 
cameras  that  we  tested,  with 
each  one  ready  to  shoot  in 
two  to  three  seconds.  We 
didn’t  notice  any  apprecia¬ 
ble  problems  with  shutter 
lag,  either. 

Battery  life  can  be  one  of 
the  biggest  variables  with 
compact  cameras,  and  sure 
enough,  our  test  models 
were  all  over  the  map.  A  total 
of  500  shots  per  battery 
charge  is  a  reasonable  expec¬ 
tation  in  this  class  of  camera. 

The  low  performer  in  our 
group  was  the  Nikon  S50C, 
which  pooped  out  after  about 


350  shots.  On  the  opposite  end  of  the 
scale,  the  Casio  and  Samsung  batteries 
were  good  for  around  1,200  shots. 

Shake  and  Take 

Camera  makers  continue  to  search  for 
ways  to  take  the  guesswork  out  of  com¬ 
posing  great  images.  The  two  latest 
must-have  features  in  that  neighbor¬ 
hood — which  most  of  the  cameras  we 


tested  included  in  some  form — are  face 
recognition  and  image  stabilization. 

Face  recognition  is  essentially  an 
addition  to  the  autofocus  and  auto¬ 
exposure  features  built  into  the  cam¬ 
era.  The  system  recognizes  human 
faces  in  a  shot — provided  that  both 
eyes  are  visible — and  adjusts  exposure 
and  focus  for  the  faces,  not  the  back¬ 
ground  or  other  objects.  The  faces 
usually  have  to  be  in  the  foreground, 
taking  up  at  least  10  percent  of  the 
frame,  and  the  feature  works  only  on 
humans  (even  if  your  dog  is  just  like 
a  member  of  the  family). 

The  face-detection  features  worked 
reliably  in  all  the  cameras,  and  they 
might  be  helpful  for  people  who  haven’t 
learned — or  can’t  be  bothered  with 
learning  how — to  lock  in  focus  and 


exposure  by  pressing  down  the  shut¬ 
ter  button  halfway. 

Image  stabilization — also  known  as 
antishake — addresses  a  more  real-life 
problem,  which  several  trends  in  the 
camera  business  have  exacerbated. 
Longer  zoom  lenses  (up  to  17X  on  some 
models)  and  support  for  low-light 
shooting  (which  requires  slower  shut¬ 
ter  speeds)  make  it  harder  to  frame  a 


steady  shot.  Add  in  the  near  disappear¬ 
ance  of  optical  viewfinders,  which  allow 
you  to  steady  the  camera  by  holding  it 
against  your  face,  and  there’s  a  whole 
lot  of  shaking  going  on. 

Camera  makers  have  employed  a 
variety  of  methods  to  counteract  those 
jitters.  The  cheapest  (and  weakest)  way 
is  to  have  the  camera  bump  up  shutter 
speed  and  ISO  settings  in  difficult  con¬ 
ditions,  an  approach  that  merely  trades 
blur  for  somewhat  less  objectionable 
noise.  That’s  the  approach  Samsung 
takes  with  the  NV11,  and,  sure  enough, 


The  two  latest  must-have  features — which 
most  of  the  cameras  we  tested  include — are 
face  recognition  and  image  stabilization. 
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Nikon’s  Coolpix  S50C  and 
Olympus’s  Stylus  770  SW 


we  found  its  Advanced  Shake  Reduc¬ 
tion  feature  the  least  useful  steadying 
influence  among  the  seven  cameras. 

More-sophisticated  systems  make  pre¬ 
cise  compensating  movements  in  the 
camera’s  lens  or  image  sensor  to  coun¬ 
teract  shaky  hands.  Sensor  shift,  as 
employed  by  the  Casio  and  Olympus 
cameras,  varies  widely  in  effectiveness. 
The  Casio  system  provided  marginal 
improvements,  while  the  Olympus  ver¬ 
sion  saved  the  day  on  some  difficult 
shots,  but  choked  on  others.  The  lens- 
shift  option  used  by  the  Canon,  Nikon, 
Sony,  and  Panasonic  models  tends  to 
produce  more  consistent  results.  In  real- 
world  tests  conducted  on  a  rocking  ferry 
in  San  Francisco  Bay,  the  Sony  and 
Panasonic  cameras  did  the  most  impres¬ 
sive  job  of  producing  blur-free  images. 
(For  more  information  about  how  image 
stabilization  works,  see  “Steady  Your 
Shot”  at  macworld.com/3123.) 

Form  and  Function 

Design  counts  for  a  lot  in  this  class  of 
camera,  and  there  was  plenty  to  love 
and  hate  among  our  seven  subjects.  The 


standout  of  the  bunch — and  not  neces¬ 
sarily  in  a  positive  way — is  Canon’s  TXi, 
which  eschews  the  horizontal  orientation 
typical  of  still  cameras  for  a  vertical 
design  similar  to  that  of  compact  video 
camcorders.  The  swiveling  LCD  screen  is 
designed  to  let  you  keep  one  eye  on  the 
action  while  you  shoot,  and  it  folds  flat 
against  the  body  of  the  camera  when  not 
in  use.  The  TXi's  unusual  form  is  accom¬ 
panied  by  an  awkwardly  positioned  and 
designed  zoom  control  (although  it 
would  work  fine  if  you  held  the  camera 
horizontally — go  figure).  Accessing  basic 
settings  and  navigating  through  menus 
requires  using  an  odd  little  nubbin  of  a 
joystick  that  never  felt  comfortable. 

All  this  “innovation”  serves  little 
practical  purpose.  Given  the  size  of  the 
TXi,  the  vertical  orientation  seemed  no 
more  steady  or  natural  when  we  used 
the  device  to  shoot  video  clips.  And 
any  attempt  to  position  the  TXi  as  a 
more  capable  video  machine — all  the 
cameras  include  adequate  video 
modes — is  undercut  by  Canon’s  inex¬ 
plicable  decision  to  employ  a  novel, 
grossly  inefficient  }PEG-based  codec 


for  capturing  video  at 
high  resolution.  The  lat¬ 
est  dedicated  cam¬ 
corders  use  variations 
on  MPEG-4  to  let  you 
grab  up  to  an  hour  of 
HD  video  on  one  piece 
of  recording  media. 

With  the  TXi,  you  can  fit 
only  a  paltry  14  minutes 
on  a  4GB  SD  card. 

The  Samsung  NVu 
also  sports  a  good  deal  of 
innovation  in  the  design 
department,  this  time 
employed  to  more  impressive  effect.  The 
back  of  the  camera  has  only  two  labeled 
buttons,  accompanied  by  vertical  and 
horizontal  rows  of  touch-sensitive  but¬ 
tons  encircling  the  screen.  On-screen 
icons  tell  you  the  function  of  each  but¬ 
ton.  You  access  a  function  by  clicking  on 
the  button,  and  you  adjust  sliders  and 
scroll  through  menus  by  sliding  your 
finger  over  the  row  of  buttons.  It  took 
ten  minutes  or  so  to  get  comfortable 
with  the  Smart  Touch  system,  but  once 
we  did,  it  was  hard  to  go  back  to  the  old 
routine.  Users  who  have  big  thumbs, 
however,  may  find  it  difficult  to  press  the 
right  button  consistently. 

The  NV11  wins  further  design  points 
for  its  sleek,  serious,  black-metal  body 
and  a  rubber  strip  located  right  where 
the  fingers  in  your  gripping  hand  are 
likely  to  rest,  providing  a  welcome 
sense  of  reassurance  that  the  whole 
thing  won’t  slip  out  of  your  hands.  On 
the  downside,  the  NVu’s  extended-lens 
assembly  makes  it  the  least  pocket- 
friendly  of  the  cameras  we  tested. 

Other  design  novelties  (both  wel¬ 
come  and  not)  include  the  Casio 


Canon  PowerShot 
TXi 

Iff 

PROS:  Superlongzoom 
lens;  swivel  LCD  screen;  good 
image  stabilization. 

CONS:  Awkward  vertical  orientation; 
unappealing  HD  video  codec;  overexposed 
images. 

PRICE:  $500 

COMPANY:  Canon, www.canonusa.com 
FULL  REVIEW:  macworld.com/2986 


Casio  Exilim 
EX-V7 

fffl 

PROS:  Big7x 
zoom  lens;  manual 
exposure  controls. 

CONS:  Basic  settings  are  hard  to  get  to; 
clumsy  docking  station  required  for  charg¬ 
ing  the  battery. 

PRICE:  $280 

COMPANY:  Casio, www.casio.com 
FULL  REVIEW:  macworld.com/2988 


Nikon 
Coolpix 
S50C 

m 

PROS:  Built-in  Wi-Fi; 
capabilities. 

CONS:  Wi-Fi  has  limited  utility;  images  are 
soft  and  lack  detail;  easy  to  switch  on  or  off 
accidentally. 

PRICE:  $350 

COMPANY:  Nikon, www.nikonusa.com 
FULL  REVIEW:  macworld.com/2983 
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MiniStation  TurboUSB 


»Up  to  1,100,000  images!* 


•  Up  to  64%  Faster  than  a  4200  RPM  USB  Hard  Drive 

•  Shock  Resistant  Design 

•  Convenient  Wrap-Around  USB  Cable 

•  Up  to  250  GB 


Turbocharged  USB  Hard  Drives 


DriveStation  TurboUSB 


•  Up  to  37%  Faster  than  a  7200  RPM  USB  Hard  Drive 

•  Silent,  Fanless  Design 

•  Turns  On  and  Off  Automatically  with  your  PC 

•  Up  to  1.0  TB 


00* 


Up  to  4,500,000  images 


memeo 


Includes  Mac  compatible 
Memeo  AutoBackup  software 


BUFFALO 


waitable  at  these  retailers: 


Buy.com  mioio  cehzz*  MacConnection 


Point-and-Shoot  Cameras 


EX-V7’s  zoom  control — a  slider  whose 
location  adjacent  and  parallel  to  the 
LCD  screen  ensures  optimum  awk¬ 
wardness.  The  Nikon  Coolpix  S50C  has 
a  rotating  control  wheel  reminiscent 
of  the  scroll  wheel  on  a  cheap  iPod 
knockoff — whether  it’s  an  improve¬ 
ment  on  the  standard  jog  dial  is  debat¬ 
able.  The  Nikon  also  has  the  only 
power  switch  that  repeatedly  turned  on 
or  off  accidentally  when  we  bumped 
or  grabbed  the  camera.  Both  the  Casio 
and  Sony  models  have  sliding  metal 
lens  covers  that  also  turn  the  camera 
on,  a  refreshingly  sturdy  alternative 
to  the  automatic  lens  protectors  found 
on  most  point-and-shoot  cameras — 
usually  the  first  thing  to  fail. 

Speaking  of  sturdiness,  almost  all  the 
cameras  scored  well  for  ruggedness, 
with  stout  metal  bodies.  The  exceptions 
are  the  Nikon  model,  whose  plastic 
body  seemed  a  bit  on  the  chintzy  (and 
scratch-prone)  side,  and  the  Olympus 
Stylus  770  SW,  which  goes  well  beyond 
mere  ruggedness.  Rated  as  waterproof 
at  depths  of  up  to  33  feet,  shockproof 
enough  to  survive  drops  of  up  to  5  feet, 
and  freezeproof  down  to  14  degrees, 
the  camera  is  built  to  take  abuse.  We 
toted  it  along  on  a  couple  of  kayaking 
trips,  and  it  easily  shrugged  off  repeat¬ 
ed  dunkings  in  salt  water.  To  make 
aquatic  photography  easier,  the  Olym¬ 
pus’s  scene  mode  includes  four  differ¬ 
ent  underwater  settings.  The  camera 
also  includes  a  manometer  that  can 
measure  atmospheric  pressure  to 
record  the  altitude  or  depth  for  each 
shot  you  take.  It  even  takes  video — with 
sound — while  underwater. 

All  the  cameras  tested  have  recharge¬ 
able  batteries,  so  it’s  also  worth  consid- 


Olympus 
Stylus  770 
SW 

m 

PROS:  Waterproof; 
shockproof  case  is  built  for  rough  outdoor 
use. 


CONS:  Soft-looking  images;  uses  expensive 
xD  cards;  harsh  flash. 

PRICE:  $380 

COMPANY:  Olympus,  www.olympus.com 
FULL  REVIEW:  macworld.com/2987 


Side  Orders 


Right  out  of  the  box, your  compact  digi¬ 
tal  camera  will  take  pictures  and  amaze 
the  natives,  but  you’d  be  wise  to  budget 
a  few  more  dollars  for  accessories  that 
will  help  you  get  better  photos  and  pro¬ 
tect  your  investment.  Here  are  some 
near-essentials  worth  considering. 

Set  It  Straight 

If  you’re  buying  a  supremely  portable 
camera,  you  don’t  want  to  defeat  the 
purpose  by  lugging  around  a  full  tri¬ 
pod.  Yet  there  are  shooting  situations 
(fireworks,  self-portraits)  in  which  a 
camera  support  comes  in  awfully 
handy.  A  versatile,  compact  alternative 
is  The  Pod  Industries’ The  Pod©  ($15; 
macworld.com/2990),  a  round  bean- 
bag  with  an  attached  tripod  socket.  It 
can  helpyou  handle  uneven  terrain  and 
difficult  placements,  and  it’s  easy  to 
stow  for  travel. 

Shine  a  Light 

You  probably  won’t  need  to  use  your 
new  camera  for  very  long  before  dis- 
coveringthe  limitations  of  its  built-in 
flash.  Buy  yourself  some  extra  exposure 
control  with  the  CameraBright  © 

($35;  macworld.com/2992),  a  bank  of 
battery-powered,  color-balanced  LEDs 
that  twists  into  the  tripod  socket  at  the 
bottom  of  the  camera. 

Tie  One  On 

While  all  the  cameras  in  this  review  are 
designed  to  slide  into  your  pocket  or 
purse,  there  are  times  when  it’s  easier 
(and  safer  for  the  camera)  to  keep  it  in 
a  case.  Built  NY  offers  the  Electric 
Pocket  ©  ($17;  macworld.com/2993), 


a  stylish  fleece-lined  neoprene  sleeve 
with  a  loop  for  quickly  attaching  to  a 
belt,  purse  strap,  or  backpack  clip. 

No  more  digging  through  your  bag  to 
find  your  camera. 

Dim  the  Lights 

Optical  viewfinders  have  all  but  disap¬ 
peared  from  compact  cameras,  so 
you’ll  have  to  struggle  to  make  out  the 
LCD  screen  every  timeyou  want  to 
shoot  in  bright  outdoor  light.  Pop-up 
shades  such  as  Delkin  Device’s  Univer¬ 
sal  Pop-Up  Shade  ©  ($20;  macworld 
.com/2995)  not  only  give  you  afighting 
chance  to  see  whatyou’re  shooting,  but 
also  protect  the  LCD  screen  from 
scratches,  smudges,  and  worse. 

Stay  in  Charge 

Unavoidable  fact  of  life:  the  battery  on 
your  camera  always  runs  out  right 
before  the  coolest  thingyou  ever  saw 
appears.  Protect  yourself  from  dis¬ 
appointment  by  keeping  a  charged 
spare  battery  with  you.  Outfits  such  as 
Batteries.com  sell  reliable  third-party 
batteries  ($9  to  $14;  macworld.com/ 
2994)  for  half  what  they  cost  from  the 
camera  maker. 

Keep  It  Clean 

Any  camera  that  shares  your  life  as 
much  as  a  compact  point-and-shoot 
does  is  likely  to  get  dirty.  Keep  the  LCD 
screen  and  lens  free  of  smudges  with 
agentle  cleaning  cloth.  Alpine  Innova¬ 
tions’  Spudz  microfiber  cloths  © 

($5;  macworld.com/2996)  do  the  job 
right  and  conveniently  pack  away  in 
an  attached  storage  pouch. 
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NEW  iPOD  CASES! 
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Supercharge  your  next  workout  with  a  DLO  Action  Jacket 
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ering  the  ergonomics  of  the  battery 
charger.  Panasonic  and  Sony  win  points 
for  including  the  most  compact  charg¬ 
ers — no  cord  required.  And  Casio  gets  a 
ding  or  two  for  limiting  recharging  to  a 
plastic  docking  cradle  that’s  bound  to 
be  an  awkward  fit  in  a  suitcase. 

Working  with  Images 

All  the  cameras  also  include  USB  2.0 
cables  for  transferring  images  from 
camera  to  computer  or  printer.  The 
Nikon  S50C  offers  another  option — 
built-in  Wi-Fi  support — for  getting  pho¬ 
tos  out  of  the  camera.  At  first  this 
seemed  like  just  a  gimmick  to  replace  a 
USB  cable.  But  travelers  might  find  the 
Wi-Fi  capability  quite  useful,  because 
the  camera  includes  functions  for 
sending  photos  straight  to  Flickr  or  for 
e-mailing  them  and  storing  them 
online  via  Nikon-supported  services. 

Using  Wi-Fi  can  be  a  hit-or-miss 
proposition,  though.  You'll  need  to  sign 
up  online  and  pay  for  a  hotspot  sub¬ 
scription  with  Nikon  partner  T-Mobile 
before  you  can  use  one  of  its  nodes. 

The  camera  probably  won’t  work  with 
other  paid  Wi-Fi  services  because  only 
T-Mobile  has  concocted  a  way  to  log  on 
via  the  camera.  And  it  may  be  difficult 
to  use  many  free  public  Wi-Fi  services 
(such  as  those  in  hotel  lobbies  and  con¬ 
ference  rooms),  because  the  lack  of  a 
browser  means  there’s  no  way  to  click 
on  a  terms-of-service  button  as  many 
hotspots  require. 

Home  networks  and  unprotected 
Wi-Fi  networks  should  work.  It  was  a 
cinch  to  connect  to  the  free  hotspot 
at  a  local  java  house.  The  camera 
quickly  and  easily  mailed  off  a  batch 
of  JPEGs  to  an  e-mail  address  we  spec- 


Macworld  Lab  Test 

Battery  Life:  Number  of  shots  on  a  single  charge 


Canon 


Longer  is  better.  To  test  battery  life,  we  started  with  fully  charged  bat¬ 
teries  and  took  photos  at  the  highest  resolution  and  quality  with  the 
flash  turned  on.  We  took  ten  photos  and  then  transferred  them  to 
iPhoto,  choosing  the  Delete  Items  From  Camera  After  Importing 
option.  We  then  repeated  the  process  until  the  battery  died. 


ified  through  the  surprisingly  pain-free 
setup  tools.  This  could  be  a  great  way 
to  keep  in  contact  with  friends,  prevent 
memory-card  overload,  and  back  up 
important  shots  when  you’re  on  the 
road,  but  it’ll  be  a  challenge  to  find  loca¬ 
tions  where  you  can  actually  use  the 
Wi-Fi  and  e-mail  features. 

In-camera  editing  is  another  recent 
development,  and  most  of  the  cameras 
we  looked  at  offered  tools  for  cropping, 
resizing,  or  otherwise  altering  images 
after  capturing  them.  Some  of  the  most 
useful  tools  are  in  the  Nikon  camera, 
whose  D-Lighting  control  accurately  and 
delicately  optimizes  the  balance  of  high¬ 
lights  and  shadows.  It  came  impressively 
close  to  replicating  Adobe  Photoshop’s 
ability  to  change  the  levels — adjusting  the 
tonal  range — of  an  image  from  inside  a 


tiny  little  consumer  camera.  The  Canon 
TXi  lets  you  trim  video  clips  in-camera 
(not  a  bad  idea  given  its  storage  con¬ 
straints),  and  the  Sony  camera  comes 
with  a  number  of  special  effects  that  you 
can  apply  to  a  captured  photo,  such  as 
simulating  the  effects  of  fish-eye  and 
starlight  filters. 

All  the  cameras  include  software  for 
browsing  and  organizing  images,  but 
they  offer  few  of  these  programs  for 
the  Mac.  While  you  can  always  use 
Apple’s  iPhoto,  you  may  want  to  check 
out  a  few  software  extras,  such  as 
panorama-stitching  utilities  that  turn  a 
series  of  shots  into  a  wide-screen 
image.  Canon  includes  a  Mac  version 
of  its  Photo  Stitch  application;  Pana¬ 
sonic  throws  in  a  copy  of  ArcSoft’s 
Mac-compatible  Panorama  Maker. 

Each  camera  comes  with  solid  docu¬ 
mentation,  but  Sony  and  Samsung  rele¬ 
gate  the  bulk  of  the  user  manual  to  a 
PDF  file  burned  on  the  software  disc. 
This  seems  like  an  awfully  cheap  and 
shortsighted  decision  for  a  compact 
camera  you’re  likely  to  learn  to  use  far 
away  from  a  computer. 

As  camera  makers  keep  stuffing 
more  features  into  smaller  spaces, 
they  are  also  giving  users  a  choice  of 
how  much  hand-holding  they  want. 
The  cameras  we  looked  at  are  prima¬ 
rily  intended  for  point-and-shoot  pho¬ 
tography,  relying  on  the  camera’s 
automatic  controls,  but  it’s  nice  to 
know  that  your  camera  will  give  you 
room  to  do  your  own  thing  as  your 
skills  and  vision  expand.  The  Samsung 
and  Casio  models  come  out  best  on 
that  score.  They  allow  the  photogra¬ 
pher  to  manually  set  shutter  speed  and 
aperture  for  creative  exposures,  such 


Panasonic 
LumixDMC- 
FX100 

PROS:  Wide-angle  lens; good  detail  and 
exposure;  easy-to-navigate  interface;  12- 
megapixel  sensor;  sturdy  titanium  shell. 

CONS:  No  manual  controls. 

PRICE:  $400 

COMPANY:  Panasonic, 

www.panasonic.com 

FULL  REVIEW:  macworld.com/2989 


Samsung 
NV11 

ffffl 

PROS:  Slick 
controls;  good 
resolution;  attr 
manual  exposure  options. 

CONS:  Subpar  image  stabilization;  won’tfit 
easily  inyour  pocket. 

PRICE:  $350 

COMPANY:  Samsung,  www.samsung.com 
FULL  REVIEW:  macworld.com/2984 


Sony 

Cyber-shot 

DSC-T100 


m 


PROS:  Stylish  and  petite;  5x  zoom; ' 
good  image  stabilization. 


CONS:  Confusing  menus; flash  is  underpow¬ 
ered;  uses  expensive  Memory  Stick  media. 

PRICE:  $349 

COMPANY:  Sony,  www.sony.com 


FULL  REVIEW:  macworld.com/2985 
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Rock  and  roll  out  of  bed  with  your  iH8  iPod®  alarm 
clock  radio.  From  your  first  stretch  to  your  last  yawn, 
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on  the  one-size-fits  all  charging  dock,  while  the  clear 
Reson8™  speakers  take  your  music  to  a  higher  level. 
Sounds  like  another  beautiful  day. 
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as  using  a  slow  shutter  speed  to  create 
a  gauzy  fuzz  over  a  moving  stream,  or 
stopping  down  the  aperture  to  boost 
depth  of  field.  The  other  cameras  leave 
little  room  for  creative  experimenta¬ 
tion,  letting  you  fiddle  around  only 
with  background  values  such  as  the 
ISO  setting  and  white  balance. 

The  Proof  Is  in  the  Picture 

The  final  test  of  any  camera  is  the 
images  it  produces.  While  all  the  cam¬ 
eras  are  capable  snapshot  producers, 
closer  examination  revealed  subtle  to 
blatant  differences  in  exposure  compu¬ 
tation,  image  sharpness  and  detail, 
color,  and  more. 

To  compare  apples  to  apples,  we  tried 
each  of  the  cameras  in  several  types  of 
natural-light  and  studio  settings,  varying 
the  resolution  and  trying  different  auto¬ 
matic  exposure  controls.  With  all  the 
cameras  at  identical  studio  settings,  we 
took  shots  of  a  still-life  scene  and  a  reso¬ 
lution  test  chart.  In  these  lab  tests,  our 
assembled  panel  of  experts  rated  the 
Samsung  NV11  as  Superior  for  its  Color 
Quality  (see  “Compact  Point-and-Shoot 
Cameras  Compared”).  For  Image  Quali¬ 
ty,  the  Samsung  NV11  and  the  Canon  TXi 
both  garnered  Very  Good  ratings.  There 
were  no  clear  standouts  in  the  Flash 
Quality  test,  with  most  of  these  cameras 
rated  as  merely  Good.  The  Sony  fared 
worst  in  this  area,  getting  a  Poor  rating. 


We  then  compared  images  at  100 
percent  magnification  on  screen  in 
Photoshop.  You  may  seldom  view  a 
photo  at  such  proportions,  but  it's  a  real 
eye-opener  if  you  want  to  see  how  well 
each  camera  truly  performs. 

The  results  became  apparent  after 
a  couple  of  viewings.  The  Panasonic 
provided  good  detail,  smart  exposure 
calibration,  and  rich,  true  colors  in  a 
variety  of  settings.  The  Samsung  NV11 
was  nearly  its  equal,  offering  slightly 
more  pleasing  exposures  but  showing 
a  small  loss  of  detail  and  clarity. 

The  Casio  EX-V7  was  fairly  average  on 
all  counts,  while  the  Canon  TXi  and  Sony 
DSC-T100  suffered  from  only  moderate 
loss  of  detail  but  demonstrated  a  pro¬ 
nounced  tendency  to  overexpose  images. 
The  Olympus  770  SW  and,  surprisingly, 
the  Nikon  S50C  sadly  landed  at  the  bot¬ 
tom  of  the  heap;  both  tended  to  produce 


soft,  mushy  images,  with  fine  details  lost 
in  a  general  pixel  haze. 

Macworld’s  Buying  Advice 

It  was  a  tough  call  coming  down  the 
stretch,  but  in  the  end  we  chose  the 
Samsung  NV11  as  our  top  product  of  the 
bunch.  Its  image  quality  is  overall  the 
best  in  the  group;  its  full  range  of  manu¬ 
al  exposure  options  make  it  a  camera  to 
grow  with;  and  the  touch-sensitive  con¬ 
trols  actually  made  it  fun  to  use — the 
first  time  in  a  while  we’ve  been  able  to 
say  that  about  a  compact  digital  camera. 
Factor  in  steep  discounts  by  many  retail¬ 
ers  (street  prices  for  the  camera  were  as 
low  as  S275  at  the  time  of  this  writing), 
and  the  NV11  is  a  solid  value.  Q 


David  Becker  is  a  San  Francisco-based 
freelance  writer  who  regularly  covers  personal 
technology,  gadgets,  and  travel. 


Compact  Point-and-Shoot  Cameras  Compared 


Canon 

PowerShot  TXi 

Casio  Exilim 
EX-V7 

Nikon  Coolpix 
S50C 

Olympus 

Stylus  770  SW 

Panasonic  Lumix 
DMC-FX100 

Samsung  1 
NV11  | 

RATING 

M«* 

m 

m 

MM 

MM* 

PRICE 

$500 

$280 

$350 

$380 

$400 

$350 

PERFORMANCE 

IMAGE  QUALITY 

Very  Good 

Fair 

Good 

Good 

Good 

Very  Good 

COLOR  QUALITY 

Very  Good 

Good 

Good 

Good 

Very  Good 

Superior 

FLASH  QUALITY 

Good 

Good 

Good 

Good 

Good 

Fair 

SPECIFICATIONS 


RESOLUTION 


ZOOM/FOCAL  LENGTH 
(35MM  EQUIVALENT) 


BATTERY  TYPE 


♦M 

$349 

Good 

Poor 

Poor 


7.1  7.2  7.2  7.1  12.2  10.1  8.1 

10x/39mm-390mm  7x/38mm-266mm  3V38mm-114mm  3^38mm-114mm  3.6x/28mm-1 00mm  5x/38mm-190mm  5x/35mm-175mm 


SIZE  (W  x  H  x  D  IN 
INCHES) 


Rechargeable 
lithium  ion 

SD.SDHC,  MMC, 
MMCpIus 

3.5  x  2.4  x  1.1 


Rechargeable 
lithium  ion 

SD,  SDHC,  MMC 
3.8  x  2.4  x  1.0 


Rechargeable 
lithium  ion 

SD 


3.8x2.3x08 


Rechargeable 
lithium  ion 

xD 


3.6  x  2.3  x  0.8 


Rechargeable 
lithium  ion 

SD.SDHC 
3.8  x  2.1  x  1.0 


Rechargeable 
lithium  ion 

SD.SDHC, 

MMCpIus 

42x2.5x0.9 


Rechargeable  lithium 
ion 

Memory  Stick  Duo  Pro, 
Memory  Stick  Duo 

3.6x23x1.0 


WEIGHT  (IN  OUNCES) 


7.8 


5.3 


4.4 


5.5 


5.3 


6.8 


6.1 
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What  we're  reviewing  online  this  month 


SOFTWARE 


Painter  X  a 

rating:  ♦MM  price:  $429;  upgrade,  $229 
company:  Corel  url:  www.corel.com 
Designed  by  artists  for  artists,  Painter  X 
(version  10.1)  is  truly  the  digital  equiva¬ 
lent  of  a  traditional  art  studio.  Painter 
X  offers  features  specifically  for  pro 
photographers  and  budding  fine  artists 
including  a  beefed-up  photo-painting 
system,  an  impressive  array  of  compo¬ 
sition  tools,  and  a  set  of  brushes  you’ve 
got  to  see  to  believe.  If  you’re  an  artist, 
using  Painter  X  is  natural  and  intu¬ 
itive.  For  the  aspiring  artist,  Painter  is 
a  great  way  to  learn.  Professional  pho¬ 
tographers  will  love  the  ability  to  trans¬ 
form  photos  into  beautiful  paintings 
with  little  effort.  The  learning  curve 
for  nonartists  is  fairly  challenging, 
however,  and  in  addition  to  the  soft¬ 
ware,  you’ll  need  a  graphics  tablet 
(macworld.com/3105). 

SketchUp  Pro  6 

rating:  MM  price:  $495  company:  Google 
url:  www.sketchup.com 

Google’s  SketchUp  Pro  6  is  an  enhanced 
version  of  its  free  SketchUp  6  program. 
The  free  version  features  the  software’s 
powerful  3-D  functionality,  while  the  pro 
version  adds  two  features  necessary  for 
professional  modelers.  If  you’re  inter¬ 
ested  in  using  Google’s  SketchUp  as  a 

FIND  IT  ONLINE  For  expand¬ 
ed  reviews,  type  the  blue  URL  at 
the  end  of  each  summary  into 
your  browser’s  address  bar. 


3-D  modeler,  start  with  the  free  version. 
If  you  get  comfortable  with  the  pro¬ 
gram’s  3-D  drawing  environment  and 
you  need  to  export  your  models  to  for¬ 
mats  not  supported  by  the  free  version, 
or  if  you  want  to  produce  2-D  presenta¬ 
tions,  then  consider  the  Pro  version 
(macworld.com/3106). 

AlUfi  .Skin  I  hua  Ail  I  Punt 


Snap  Art  a 

rating:  MM  price:  $149  company:  Alien 

Skin  Software  url:  www.alienskin.com 

Turning  a  photograph  into  digital  art  is 
no  easy  task.  Fortunately,  Alien  Skin’s 
Snap  Art  plug-in  for  Adobe  Photoshop 
and  other  photo  and  graphic  editors 
takes  the  heavy  lifting  out  of  creating 
sketches,  paintings,  comics,  and  stylized 
illustrations  from  photos.  Designed 
for  both  hobbyists  and  professional 
artists,  Snap  Art  consists  of  ten  natural- 
media  art  filters — Color  Pencil,  Comics, 
Impasto,  Oil  Paint,  Pastel,  Pen  and  Ink, 
Pencil  Sketch,  Pointillism,  Stylize,  and 
Watercolor — available  from  Photoshop’s 
Filter  menu.  Snap  Art’s  ease  of  use  and 
variety  of  customizable  effects  make  it 
an  efficient  alternative  to  Photoshop’s 
native  brushes  and  actions,  as  well  as  to 
full-featured  art  applications  like  Corel 
Painter  (macworld.com/3107). 

Path  Analyzer  Pro  Premier  2.6 

rating:  MM  price:  $40  company:  Vostrom 
url:  www.vostrom.com 

People  who  spend  a  lot  of  time  work¬ 
ing  on  networked  computers  can  burn 


up  a  lot  of  time  trying  to  figure  out 
what’s  wrong  with  their  network.  Path 
Analyzer  Pro  2.6  can  help  you  find  the 
trouble  spots.  The  program’s  greatest 
benefit  is  that  it  brings  guru-level  trace 
analysis  to  Mac  users,  but  its  easy-to- 
use  Mac  interface  is  stymied  by  mini¬ 
mal  documentation.  Path  Analyzer  Pro 
is  a  good  choice  for  networking  geeks 
who  want  a  visual  tool  that  goes  further 
than  Terminal  commands  for  analyz¬ 
ing  trace  routes.  But  for  the  rest  of  us, 
Path  Analyzer  Pro’s  potential  remains 
out  of  reach  without  a  guide  to  its 
power  (macworld.com/3108). 
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Lego  Star  Wars  II  a 

rating:  MM  price:  $40  company:  Feral 

Interactive  url: www.feralinteractive.com 

Lego  Star  Wars  was  a  surprise  hit 
when  it  was  released  in  2005.  The 
game  seemed  to  fit  squarely  into  the 
casual  family-game  space,  but  it  built  a 
cult  following  of  regular  gamers  and 
Star  Wars  enthusiasts  who  really  loved 
the  action.  So  it’s  little  wonder  that 
LucasArts  followed  with  a  sequel,  Lego 
Star  Wars  II.  And  in  just  about  every 
respect,  this  one  is  better.  As  with  the 
first  game,  you’re  playing  a  third- 
person  action  game  using  scenery  and 
characters  that  look  like  they  were 
created  with  Lego  blocks.  Star  Wars 
and  Lego — it  tickles  two  centers  of  the 
geek  brain  simultaneously.  Lego  Star 
Wars  II  excels  as  a  family-friendly 
action  game,  but  that’s  also  a  potential 
weakness,  at  least  for  experienced 
gamers,  who  will  find  the  action  less 
than  challenging.  But  you  can’t  be  all 
things  to  all  people.  Lego  Star  Wars  II 
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AVB  It  or, 


I'm  an  APC 


protect  Macs. 


www.apc.com 


APC  Smart-UPS®  1000  provides 
power  protection  and  battery 
back  up  during  power  outages. 

Also  available  in  rack-mount  models. 


"Overall  the  reliability  of 
electrical  systems  in  the  US 
almost  certainly  will  decline 
over  the  next  10  years." 

-  Venture  Development 

Think  of  all  that  you  rely  on  your  com¬ 
puter  for:  personal  and  business  files, 
financial  information,  broadband  access, 
videos,  photos,  music,  and  more. 
Increasingly,  computers  are  the  hub  for 
managing  our  lives.  And  more  people 
rely  on  APC  to  protect  their  hardware 
and  data  than  any  other  Uninterruptible 
Power  Supply  (UPS)  brand. 


Why  is  APC  the  world's  best  selling 
power  protection?  For  20  years,  we 
have  pioneered  power  protection 
technology.  Our  Legendary  Reliability® 
enables  you  to  save  your  data,  protect 
your  hardware,  and  prevent  downtime. 
It  also  guards  against  a  power  grid  that 
is  growing  less  reliable  every  day. 

According  to  the  Department  of  Energy, 
electricity  consumption  will  increase  by 


40%  over  the  next  1 0  years.  Yet  today, 
investment  in  utilities  is  at  an  all-time 
low.  It's  a  "perfect  storm"  for  computer 
users,  one  that  makes  APC  protection 
even  more  essential. 


APC  has  a  complete  line  of  power 
protection  solutions  to  suit  a  range 
of  applications.  Already  an  APC  user? 
Get  the  latest  Replacement  Battery 
Cartridge  for  your  unit  or  upgrade  to 


a  newer  model. 


Find  out  why  30  million  people  don't 
need  to  worry  about  losing  their 
music,  photos,  and  financial  files. 


Find  APC  power  protection  products  at: 


COMPUSA 

We  got  it,  We  get  it. 


Office  depot 


APC  Solutions  for  Every  Level  of  Protection 


Home  Starting  at  $59.99 
Best  value  battery  backup  Back-ups® es  ssor 
and  surge  protection  for 
home  computers. 

8  outlets,  DSL  protection, 

44  minutes  of  runtime 


Hom6  Office  Starting  at  $99.99 

Complete  protection  for  Back-ups®  es 750 

home  and  small 
business  computers. 

10  outlets,  DSL  and  Coax  protection, 

70  minutes  of  runtime 


Smart-UPS®  1000 


Small  Business  Starting  at  $459.00 

High-performance  network 
power  protection  with 
best-in-class  manageability 
for  servers. 


Register  to  WIN  a  Smart-UPS®  1000 —value  $459  ERP. 

Also,  enter  keycode  to  view  other  special  offers  and  discounts. 

Visit  www.apc.com/promo  and  enter  key  code  y325x  •  Call  888-289-APCC  x4744  •  Fax  401-788-2797 


Legendary  Reliability® 


©2007  American  Power  Conversion  Corporation.  All  rights  reserved.  All  trademarks  are  the  property  of  their  respective  owners, 
e-mail:  esupport@apc  com  •  132  Fairgrounds  Road,  West  Kingston,  Rl  02892  USA  •  BK1B7EF-EN 


is  a  lot  of  fun,  both  for  younger  players 
and  for  fans  of  the  original  Star  Wars 
trilogy  (macworld.com/3121). 


macworld.com/reviews 


HARDWARE 


AirPort  Extreme  Base  Station 
(Gigabit  Ethernet  version) 

rating:  MM*  price:  $179  company:  Apple 
url:  www.apple.com 

Apple  has  refreshed  its  previous  Base 
Station  by  upgrading  its  Ethernet  from 
1O/100  Mbps  to  10/100/1,000  Mbps, 
offering  Gigabit  Ethernet  in  parity  with 
the  speed  found  in  almost  the  entire 
Mac  computer  lineup.  This  new  model 
goes  beyond  improving  just  the  wired 
side  of  the  network.  By  adding  Gigabit 
Ethernet,  Apple  took  the  governor  off 
the  top  of  the  Base  Station’s  engine, 
allowing  it  to  far  exceed  the  previous 
model’s  limits.  Apple  has  now  set  such 
a  high  bar  that  the  performance  very 
nearly  reaches  the  current  802.1m  and 
Ethernet  standards  underlying  the  Base 
Station’s  networks  (macworld.com/3109). 

PJ258D  Projector 

rating:  MM  price:  $1,399 
company:  ViewSonic  url:  www.viewsonic.com 
Projectors  were  once  used  only  to  bore 
people  to  tears  with  lengthy  PowerPoint 
presentations;  but  today,  these  devices 
are  as  much  at  home  in  the  living  room 
as  they  are  in  the  boardroom.  View- 


Sonic’s  PJ258D  is  a  good  example  of  the 
projector  market’s  turn  toward  home 
entertainment.  Because  an  iPod  dock 
and  speakers  are  incorporated  into  this 
very  portable  projector,  you  can  use  it  to 
watch  movies  and  TV  shows  downloaded 
from  the  iTunes  Store  on  a  screen  or  any 
available  white  wall.  The  Pj258D’s  size, 
weight,  and  feature  set  make  it  easy  to 
move  from  the  office  to  your  living  room 
and  back.  Unfortunately,  though,  it  lacks 
some  of  the  key  features  necessary  to 
make  it  a  star  performer  in  either  setting 
(macworld.com/3110). 

Phaser  6180/DN 

rating:  MM  price:  $649  company:  Xerox 
url:  www.xerox.com 

The  Xerox  Phaser  6180/DN  is  a  color 
laser  printer  made  for  small  to  mid¬ 
size  businesses.  The 
machine’s  fast  print 
speeds;  crisp,  clean 
prints;  and  user 
friendliness  should 
make  it  popular  in 
the  office.  Addition¬ 
ally,  the  printer  fea¬ 
tures  10/iooBaseTX 
Ethernet  network- 


VMware  Fusion  1.0 


rating:  MM  price:  $80 
company:  VMware  url:  www.vmware.com 

Like  Parallels  Desktop,  VMware  Fusion  1.0 
allows  you  to  run  many  versions  of  Win¬ 
dows  and  other  operating  systems  from 
within  Mac  OS  X.  And  unlike  Boot  Camp, 
it  doesn’t  make  you  log  out  and  restart  in 
orderto  use  it.  Fusion  supports  more 
than  60  operating  systems:  Windows 
coverage  extends  from  version  3.1  to 
betas  of  Windows  Server  2008  (also 
known  as  Longhorn).  If  Linux  is  your  cup 
of  tea, you’ll  find  support  for  Red  Flat, 

Ubuntu,  SUSE,  Mandrake,  and  more.  You  can  also  install  Novell  NetWare,  Solaris  9  or 
10,  FreeBSD,  and  even  MS-DOS  systems.  Fusion  is  easy,  fast,  stable,  and  very  well 
thought  out.  Its  game  support  doesn’t  match  that  of  Parallels,  but  if  you’re  serious 
about  gaming  in  Windows,  you’re  not  going  to  be  using  either  of  these  programs. 
Fusion  has  a  low  impact  on  other  OS  X  applications,  support  for  multiple  virtual  CPUs, 
and  a  huge  library  of  virtual  appliances  (macworld.com/3116). 


ing  capability,  automatic  duplexing, 
and  Adobe  PostScript  3  compatibility. 
Though  you  won’t  get  premium  color 
or  image  quality,  the  6180/DN’s  gen¬ 
erous  array  of  features  won’t  leave  you 
asking  for  much  more  from  this  sub- 
$1,000  color  laser  printer  (macworld 
.com/3057). 


Evolt  E-510 
rating:  MM 
price:  $1,000  (with 
i4mm-42mm  and 


4omm-i5omm 
Zuiko  zoom  lenses) 
company:  Olympus 
url:  www.olympus 
america.com 
While  many  digital  SLRs  compromise 
features  for  a  lower  price  point,  Olym¬ 
pus  is  bucking  the  trend  with  its  Evolt 
E-510.  This  10.2-megapixel  camera  is 
designed  for  the  photo  enthusiast  who 
has  a  basic  sense  of  photographic  tech¬ 
nique  and  wants  a  camera  that  can 
handle  almost  any  situation.  While 
some  might  find  its  depth  of  features  a 
bit  daunting,  overall  the  E-510  is  a 
solid,  flexible  camera  that  takes  very 
good  pictures  under  most  conditions 
(macworld.com/3113). 


Aego  M 

rating:  MM*  price:  $200 
company:  Acoustic  Energy 
url:  www.acoustic-energy.co.uk 
If  you’re  looking  for  a  high-quality  but 
reasonably  priced  speaker  system  to  use 
with  your  computer,  the  Aego  M  is  tough 
to  beat.  It  features  tiny,  metal-alloy  satel¬ 
lites  and  a  wood-enclosed  subwoofer — 
with  amplifiers  providing  90  watts  of 
total  power — that  are  as  attractive  and 
well-built  as  those  of  any  computer 
speaker  system  we’ve  seen.  Even  the 
included  cables  for  the  speakers  and  for 
connecting  multiple  audio  sources  are  of 
high  quality  (they’re  also  conveniently 
long).  But  the  Aego  M’s  sound  quality  is 
even  more  impressive — per¬ 
haps  the  best  we’ve  heard 
in  this  price  range.  If 
you  have  an  iPod,  the 
Aego  M  is  still  a  good 
value  after  you  add 
the  cost  of  an  iPod 
dock  and  a  remote  Up 
(macworld.com/3114). 
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A  FATHER.  A  CEO. 

And  wherever  I  go,  my  music,  my 
family  photos  and  my  earnings 
reports  go  with  me.  Some  might 
say  I  have  my  whole  world  in  the 
palm  of  my  hand. 


Maxtor  OneTouch"III  Mini  Edition 


Introducing  up  to  160GB  of  portable  storage  and  automated  backup  that  lets 
you  take  your  digital  life  on  the  road,  sync  data  between  two  or  more  computers, 
and  keep  your  files  secure  with  Maxtor  DriveLock "  and  Encryption. 


That’s  a  lot  of  Good  Thinking  in  a  mini  package 
Learn  more  at  www.MaxtorSolutions.com 


GOOD  THINKING 


ixior  and  the  Maxtor  stytuea  toon  a»e  registered  trademarks  and  Maxtor  OneTouch  and  Maxtor  Ouvolock  :»ro  trademarks 
.ra-ss  ar*;  the  property  of  ritorr  respective  hole's  Senate  Technology.  920  Oise  Drive.  Scon*  Valley,  CA9S0G6  U.S.A 


Top  Products 


Your  guide  to  the  best  hardware  we’ve  tested.  See  more  at  macworld.com/reviews 


LASER  PRINTER 

C6ioodn 

rating:  ♦♦Ml 
price:  $759 
company:  Oki  Data 

url:  www.okidata.com 

The  C6ioodn,  from  Oki  Data,  produces 
great-looking  prints  and  includes  built- 
in  duplexing.  It  also  offers  easy  network 
connectivity  and  quick  printing  speeds 

(macworld.com/1670). 

INK-JET  PHOTO  PRINTER 

Pixma  1P6700D 

rating:  ♦♦♦♦1 
price:  $130 
company:  Canon 
url:  www.canon 
.com 

The  Canon  Pixma  iP6yooD  prints 
excellent-quality  photos  comparable 
to  those  developed  in  a  lab.  Its  ease 
of  use  ensures  that  veteran  photogra¬ 
phers  won’t  miss  the  long  days  they 
spent  in  a  darkroom  (macworld 
.com/2700). 

COMPACT  PHOTO  PRINTER 

PictureMate  Zoom 
PM  290 

rating:  ♦♦♦♦1  price:  $200 
company:  Epson  America 

url:  www.epson.com 

»n*Yi  Affordable,  prob¬ 
lem-free,  and  fun  to 
use,  the  PictureMate  Zoom  is  the  best 
and  fastest  portable  photo  printer  you 
can  currently  buy  (macworld.com/3102). 

MULTIFUNCTION  INK-JET 

Photosmart  C7180 

rating:  MM 
price:  $275 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  HP  Photosmart  C7i8o’s  features, 
connection  options,  and  solid  print  and 


MACS 


PRODUCT  !  PROCESSOR 


RATING  !  PRICE A 


SPEEDMARK  4.5 
SCORE8 


DESKTOP 


Intel  Core  2 
Duo/2GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/1. 83GHz 

Intel  Core  2 
Duo/2GHz 

Intel  Xeon/ 
two  dual-core 
2.66GHz 


MM  $1,129  20  inches 


MM  $1,470  20  inches 


♦♦Ml  $1,750  24  inches 


MM  $599 
MM  $794 
MM  $2,248 


not 

included 

not 

included 

not 

included 


257  3029 
280  3028 
279  3027 

195  3030 
210  3031 
1 299  2489 


Intel  Core  2 
Duo/2GHz 

Intel  Core  2 
Duo/2.1 6GHz 

Intel  Core  2  Duo/ 
2.16GHz  (black) 

Intel  Core  2 
Duo/2.2GHz 

Intel  Core  2 
Duo/2.4GHz 

Intel  Core  2 
Duo/2.4GHz 


$1,000  13  inches 


MM!  $1  ,200  13  inches 


MM!  $1,380 


13  inches 


MM!  $1,900  finches 


MM!  $2,360  finches 


♦MM  $2,399  17  inches 


195  2864 


202  2865 


220  2932 


234  2933 


237  2934 


From  a  PriceGrabber  survey  of  retailers  as  of  September  28, 2007.  “Speedmark  4.5  is  Macworld  Lab’s  standard  test  tool  for  bench¬ 
marking  systems  running  Mac  OS  X 104  (Tiger).  For  information  on  Speedmark  testing,  go  to  www.macworld.com/speedmark. 
i;  Typing  in  find  codes  after  macworld.com/  directs  you  to  a  product’s  review  or  overview.  For  example,  macworld.com/2489  con¬ 
tains  an  overview  of  the  2.66GHz  Mac  Pro. 


scan  quality  make  it  an  excellent  ink-jet 

MFP  (macworld.com/2475). 


MULTIFUNCTION  LASER 

AcuLaser  CX11NF 

rating:  MM  price:  $624 
company:  Epson  America 

url:  www.epson.com 

This  device  has  it  all: 
it's  a  color  laser  print¬ 
er,  a  sheet-fed  scanner, 


Top  Products  are  those  we’ve  recently  reviewed  in  a  comparison  of  like  products.  As  new  products  become 
available,  we’ll  update  this  list.  For  longer  reviews  of  these  products  and  for  other  product  recommenda¬ 
tions,  go  to  macworld.com/reviews.  All  prices  are  the  best  current  prices  taken  from  a  PriceGrabber  survey 
of  retailers  as  of  September  28, 2007. 


a  copier  with  networking  capabili¬ 
ties,  and  a  fax  machine  (macworld 

.com/1669). 


FLATBED  SCANNER 


Perfection  V700  Photo 

rating:  MM 
price:  $456 

company:  Epson  America 

url:  www.epson.com 

The  Epson  Perfection  V700  Photo  is 
an  excellent  midrange  scanner  for 
people  who  need  to  scan  both  reflec¬ 
tive  media  and  transparencies,  espe- 


52  Macworld  December  2007 


I  Photo 
I  Videos 

Sett/nos 

Now  Pbvino 


m 


ewoo  navigator  for  iTunes" 


Browse  your  iPod  and  iTunes 


I 

"  I1 


With  ewoo  control  your  multimedia  environment  and  control  remotely  all  your  content 
for  top  quality  broadcasting,  ewoo's  2.4GHz  technology  and  intuitive  touch  screen 
navigation  combines  free  movement  within  a  100  foot  radius  to  offer  the  best  user 
experience.  Both  iPod’"  and  iTunes'”  compliant  (by  adding  an  optional  USB  adapter), 

"  \  '-i.  '  4  "v'a  ^  T  1  \  jraEC?  *  v ,  r>  v  ^  ^  h  n  ,/y, »  ' 

ewoo  presents  the  ultimate  multimedia  management  solution. 


Discover  ewoo"  at  www.play-ewoo.com 

Apple,  the  Apple  logo,  iPod'“,  iTunes'"  are  trademarks  of  Apple.  Other  company  and  product  names  may  be  trademarks  of  their 
respective  owners.  iPod  sold  separetly. 


ToP  Products 


cially  at  high  resolutions  (macworld 

.com/1519). 


DIGITAL  CAMERAS 


DIGITAL  SLR 

D4O 

RATING:  tw 
price:  $491 
company:  Nikon 
url:  www.nikonusa.com 

The  Nikon  D40  is  a  great  value.  This 
6.1-megapixel  camera  comes  with 
every  feature  you’d  desire  in  a  DSLR, 
such  as  adjustable  ISO,  Raw  mode, 
and  a  variety  of  image-processing  fea¬ 
tures  (macworld.com/2498). 


COMPACT  DIGITAL  CAMERA 

NVll 

rating:  ♦mm 
price:  $270 
company:  Samsung 

url:  wwwsamsung.com 


NEW 


An  excellent  all-around  camera, 


the  Samsung  NV11  is  equally  accommo¬ 
dating  of  beginners  and  advanced  shut- 
terbugs  (macworid.com/2984). 


MINIDV  CAMCORDER 


PV-GS320 

rating:  MM 
price:  $379 
company:  Pana¬ 
sonic  url:  www 

.panasonic.com 

Compared  with  other  3-CCD  MiniDV 
camcorders,  the  Panasonic  PV-GS320 
is  a  bargain.  And  it's  a  good  choice  for 
people  who  want  a  camcorder  that 
shoots  high-quality  video  and  still 
images  for  half  the  cost  of  a  high  defini¬ 
tion  device  (macworld.com/2701). 


LCD  MONITORS 


LARGE  DISPLAY 

LP2465 

rating:  MM 
price:  $1,567 
company:  Hewlett- 
Packard 

url:  www.hp.com 

The  LP2465  is  an 
affordable  and  flexible  24-inch  desktop 
LCD  with  a  16:10  wide-screen  aspect 
latio  that  immediately  calls  to  mind  the 
cinema  (macworld.com/2508) 


MEDIUM  DISPLAY 

Multisync 
2i9oUXi 

rating:  *♦♦*! 

price:  $1,049 
company:  NEC 
url:  www.necdisplay 
.com 

The  21-inch  NEC 
MultiSync  2i9oUXi  does  not  come 
cheap,  but  it  offers  vivid  and  accurate 
colors,  as  well  as  a  wide  viewing  angle 

(macworid.com/1445). 


DUAL-LAYER  DVD  BURNER 


d2  DVD+/-RW 
with  LightScribe 

rating:  MM* 
price:  $140 
company:  LaCie 
url:  www.lacie.com 


FIREWIRE  HARD  DRIVES 


DESKTOP  DRIVE 

G-Drive  Q  500GB 

rating:  MM* 
price:  $244 
company: 

G-Technology 
url:  www.g-technoiogy.com 


The  G-Drive  Q  SATA  hard  drive  has 
nearly  every  type  of  connection  you 
could  want.  It  operates  without  a  fan, 
so  it’s  very  quiet — you  hear  only  the 
occasional  spin  of  the  drive  (macworld 
.com/1622). 


PORTABLE  DRIVE 

Rocbit  2B 

rating:  MM* 
price:  $189 
company:  Roc- 
secure  url:  www.rocsecure.com 


KWi’i  Speedy  and  versatile,  the  LaCie  d2 
external  rewritable  drive  has  the  added 
bonus  of  being  able  to  burn  Light- 
Scribe  images — a  cool  disc-labeling 
technology  (macworld.com/2263). 


The  Rocbit  2B  is  a  fast  and  pleasantly 
quiet  portable  hard  drive  featuring 
real-time  encryption.  It’s  well  worth  its 
cost  if  security  is  a  concern  (macworld 

.com/1443). 


iPODS 


iPod  classic 


iPod  touch 


iPod  touch 


iPod  nano 


iPod  nano 


iPod 

shuffle 

fH»» 


MM  $243 


160GB  MM  $344 


8GB 


16GB 


4GB 


8GB 


1GB 


♦**  $294 


***  $399 


*****  $144 


*****  $192 


****  $72 


2.5-inch 

color 

30  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video, 
games 

3090 

2.5-inch 

color 

40  hours  of  music 
playback;  7  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video, 
games 

3091 

3.5-inch 

color 

22  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video 

3092 

3.5-inch 

color 

22  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video 

3093 

2-inch 

color 

24  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video,  games 

3094 

2-inch 

color 

24  hours  of  music 
playback;  5  hours  of 
video  playback 

Music, 
photos, 
album  art, 
video,  games 

3095 

none 

12  hours  of  music 
playback 

Music 

2238 

A  From  a  PriceGrabber  survey  of  retailers  as  of  September  28, 2007. 0  Typing  in  find  codes  after  macworld.com/  directs  you  to  a  product’s 
review  or  overview.  For  example,  macworld  cony2233contains  an  overview  of  the  30G8  video  iPod . 
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“NoteBook  is  a  must-have  if 
you’re  using  your  computer 
as  a  true  digital  hub.” 

Tera  Patricks,  Mac360.com 


CIRCUS  PONIES 

NOTE 

organization  for  a  creative  mind 


“NoteBook  is  now  open  on 
my  desktop  all  the  time.” 

Shawn  King,  Host/Exec. 
Producer,  Your  Mac  Life 


Aa  'awaiyfe  : 


Mac  I  Universal 


GREAT 


Mac  Life 

RATED 


Macworld  UK 
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amazon.com  Apple  Store 
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Electronics 


Mac  Gems 

Get  more  and  expanded  reviews  at  macworld.com/macgems  by  dan  frakes 
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(  Move  to  Trash 


Screenshot  Helper  Sharpshooter  lets  you  name  screenshots  as  you  take  them. 


UTILITY 

Sharpshooter  0.4.1 


rating:  Mf ?  PRiCEtfree  company:  Isaac 
Wankerl  url:  macworld.com/3139 


I  hear  two  major  complaints  about 
Mac  OS  X’s  built-in  screenshot  fea¬ 
tures.  First,  OS  X  doesn’t  provide  a  way 
to  change  the  file  format  or  location. 
Second,  unlike  Snapz  Pro  X  (ff f f $; 
macworld.com/1672),  it  doesn’t  let  you 
provide  useful  names  for  your  screen- 
shot  files  on-the-fly;  they  end  up  on 
your  hard  drive  as  Picture  1,  Picture  2, 
Picture  3,  and  so  on. 


Mac  Gems 
Special  Offer 

The  makers  of  the  Mac 
GemiPasswd  (MM*; 
August  2007)  are  offer- 
ingthis  $30  utility  to 
Macworld  readers  for 
free  through  December 
19, 2007.  For  more  informa¬ 
tion,  visit  macworld.com/312s 


Check  out  macworld.com/1395  for 
solutions  to  the  first  gripe;  for  the  sec¬ 
ond,  you'll  want  Sharpshooter.  This  nifty 
utility  watches  the  location  to  which  you 
save  screenshots;  when  it  detects  a  new 
screenshot,  it  displays  a  dialog  box  that 
includes  a  preview  and  several  options. 
Type  a  new  name  and  click  on  Rename 
to  rename  the  image  file  immediately.  A 
Move  To  Trash  button,  combined  with 
the  in-window  preview,  is  useful  for  spot¬ 
ting  and  deleting  obvious  mistakes. 

Sharpshooter  recognizes  if  you’ve 
changed  the  default  screenshot  format 
and  destination.  It  also  doesn’t  interfere 
with  other  screenshot  programs. 

Another  nice  touch:  if  you’ve  got  more 
than  one  display  connected  to  your  Mac, 
OS  X’s  screenshot  feature  creates  a  sepa¬ 
rate  image  for  each  display;  Sharpshooter 
recognizes  this  and  presents  a  separate 
renaming  window  for  each  image. 

Sharpshooter  currently  supports  only 
image  files  with  the  .jpeg,  .jpg,  .pdf,  .png, 
.tif  and  .tiff extensions.  Occasionally 


Sharpshooter  wouldn’t  recognize  new 
screenshots;  quitting  and  relaunching  it 
fixed  this  problem.  But  overall,  it’s  a 
handy  tool  that  works  well. 

VIDEO 

HandBrake  0.9.0 

rating:  MM1  price:  free  company:  Open- 

source  project  url:  macworld.com/2468 


These  days,  there’s  more  demand  than 
ever  for  a  way  to  convert  your  DVDs  to 
movie  files  playable  on  Apple’s  various 
gadgets.  The  problem  is  that  commercial 
DVDs  are  copy  protected,  so  you  can’t  rip 
them  in  iTunes  as  you  can  a  music  CD. 
(I’m  talking  about  movies  you  actually 
own,  by  the  way.)  You  need  a  special  tool 
that  removes  this  copy  protection  as  it 
extracts  the  video  content;  if  that  tool  can 
also  convert  the  video  to  a  format  suit¬ 
able  for  playback,  that’s  even  better. 

HandBrake  0.9.0  is  just  such  a  pro¬ 
gram.  When  you  first  launch  Hand- 
Brake,  you’ll  see  Mac  OS  X’s  Open  dialog 
box.  To  convert  a  DVD,  simply  select  the 
DVD  itself;  after  a  quick  scan,  Hand- 
Brake  will  display  its  main  screen,  where 
you  choose  your  conversion  options.  Via 
the  Title  pop-up  menu,  you  choose  the 
section  of  the  DVD  to  convert;  for 
movies,  this  will  generally  be  the  entry 
with  the  longest  running  time.  Choose  a 
name  for  the  resulting  video  file;  choose 
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Ripping  DVDs  HandBrake  makes  it  easy  to  get 
DVDs  onto  your  iPhone,  iPod,  Apple  TV,  or  Mac. 
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the  appropriate  playback  device  (Apple 
TV,  iPhone,  or  iPod,  for  example)  from 
HandBrake’s  Presets  drawer;  and  then 
click  on  the  green  Start  button. 

After  a  long  wait — one  of  the  down¬ 
sides  of  video  conversion — you’ll  have  an 
MPEG-4  video  file  you  can  drag  into 
iTunes  for  watching  or  for  syncing  with 
your  favorite  playback  device.  The  quality 
of  video  converted  using  HandBrake’s 
device  presets  is  very  good. 

Advanced  users  can  customize  their 
conversion  settings  for  size,  quality,  or 
file  format.  There  are  also  useful  settings 
for  deinterlacing,  MP4  chapter  markers, 
and  anamorphic  formatting  (capturing 
wide-screen  content  at  a  non-wide- 
screen  aspect  ratio).  You  can  also  save 
your  favorite  settings  as  a  preset. 

The  queue  feature  is  useful  for  DVDs 
of  TV  shows.  You  name  each  episode  on 
the  DVD  and  click  on  the  Add  To  Queue 
button;  click  on  Start,  and  HandBrake 
will  rip  all  the  episodes  at  once,  each  to  a 
different  video  file.  (Note  that  some 
recent  DVDs  incorporate  a  new  technol¬ 
ogy  to  prevent  ripping;  for  more  infor¬ 


mation,  visit  macworld.com/3104.) 

HandBrake’s  not  the  only  method  for 
getting  your  DVDs  into  a  format  that  will 
play  on  digital  devices,  but  it’s  the  easiest. 

GAME 

UniSudoku  1.7 

rating:  ♦♦Ml  price:  $15  company:  David 
Ross  Software  url:  www.unisudoku.com 


There  are  plenty  of  ways  to  play  Sudoku 
on  your  Mac,  but  few  come  close  to  repli¬ 


cating  a  Sudoku  puzzle  in  your  Sunday 
paper  or  in  a  puzzle  book.  UniSudoku 
comes  the  closest,  because  of  its  excellent 
game  play  and  because  it  holds  true  to 
the  experience  of  playing  real  Sudoku. 

UniSudoku  offers  puzzles  at  six  diffi¬ 
culty  levels,  as  well  as  an  option  to  manu¬ 
ally  enter  a  puzzle  you’ve  found 
elsewhere  (for  example,  the  newspaper). 
As  you  move  your  cursor  over  a  square 
on  the  UniSudoku  board,  a  tiny  grid  of 
grayed-out  numbers  appears;  click  on  a 
number  and  it  changes  color  to  indicate 
that  it’s  a  “possible”  for  that 
square.  Move  the  cursor  out 
of  the  square  and  only  the 
possibles  remain. 

UniSudoku  includes  a 
number  of  useful  features 
for  solving  puzzles.  On  the 
convenience  side,  you  can 
quickly  highlight  all  given 
or  solved  instances  of  a  par¬ 
ticular  number — for  exam¬ 
ple,  to  see  where  all  the 
sevens  are.  The  program 
also  lets  you  rotate  the 


Electronic  Sudoku  Ifyou’relookingforagreatelectronic 
Sudoku  game,  UniSudoku  isthe  perfect  solution. 
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entire  puzzle,  and  offers  unlimited 
undo  and  redo. 

On  the  help  side,  UniSudoku  can  flag 
incorrect  answers  and  update  the  possi¬ 
bles  for  every  square  automatically.  You 
can  customize  UniSudoku’s  colors,  and 
options  include  a  puzzle  timer  and  a 
sidebar  that  displays  statistics  about 
times  and  the  current  puzzle.  You  can 
even  print  the  puzzles  if  you  want  to  do 
them  the  old-fashioned  way. 

NETWORKING 

Shimo  1.0.3 

rating:  MM  price:  payment  requested 
company:  NexUmoja  url:  macworld.com/3140 


Mac  OS  X’s  built-in  VPN  (virtual  private 
network)  client  is  a  pretty  good  one:  it’s 
easy  to  set  up  and  its  menu-bar  menu 
makes  connecting  and  disconnecting 
convenient — unless  your  company  uses 
a  Cisco  VPN,  in  which  case  OS  X’s  VPN 
client  is  often  unreliable.  The  solution  is 
to  install  Cisco’s  own  VPN  client,  which 
provides  quick,  stable  connections.  The 


Simple  Cisco  VPN  Shimo  replaces  Cisco’s  ugly 
VPN  program  with  an  attractive,  easy-to-use  menu. 


downside  is  that  the  Cisco  client  requires 
the  launch  of  a  separate,  ugly  program 
that  needs  to  be  running  whenever 
you’re  connected. 

If  you  miss  OS  X’s  menu  bar  when 
connecting  to  Cisco  VPNs,  Shimo  1.0.3 
is  the  solution.  You  still  must  have 
Cisco’s  client  installed  and  configured, 
but  after  setup,  you  can  ignore  the 


Cisco  program  and  use  Shimo’s  menu- 
bar  menu  to  connect  to  and  disconnect 
from  each  configured  VPN  quickly  (you 
can  also  assign  keyboard  shortcuts  to 
these  items). 

Shimo  can  automatically  reconnect 
whenever  your  Mac  loses  the  VPN  con¬ 
nection  and  can  connect  to  a  specific 
VPN  whenever  it  detects  a  particular 
wireless  network  or  network  location. 
Shimo  can  also  display  your  connection 
time  in  the  menu  bar,  and  can  notify  you 
of  connections,  disconnections,  errors, 
and  general  information  messages  (noti¬ 
fications  can  include  AppleScripts). 

Shimo’s  developer  doesn’t  include  any 
documentation,  nor  is  detailed  informa¬ 
tion  available  from  its  Web  site.  Still, 
Shimo  is  a  great  utility  for  those  of  us 
forced  to  use  Cisco’s  inelegant — but 
functional — VPN  client.  Q 


Dan  Frakes  is  a  senior  editor  at  Macworld  and 
the  senior  reviews  editor  at  Playlistmag.com. 
Sendyourthoughts  on  this  column,  or  on 
things  you’d  like  to  see  in  future  columns,  to 
macgems(5)macworld.com. 


Full  Sail's  unique  initiative,  Project  LaunchBox,  puts  an 
Apple  MacBook  Pro  in  theTrands  of  our  students  on  the 

*N 

first  day  of  class.  Find  out  more  @  ^ 


DIGITAL  ARTS  &  DESIGN  DEGREE  PROGRAM 
GRAPHIC  DESIGN  DEGREE  PROGRAM 


fullsail.com 


Real  World  Education 


education 


Apple  Powered  Education  for  the 
Next  Generation  of  Designers 


Master's  I  Bachelor's  I  Associate's  Degri 


Visit  the  Student  Gallery 


Financial  aid  available  to  those  who  qualify 
Career  development  assistance  •  Accredited  School,  ACCSCT 


3300  University  Boulevard  •  Winter  Park,  FL  32792 
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November  5th-15th,  2008 


iWork  '08 
Speaker:  Janet  Hill 

Improved  newsletters,  smarter  presentations,  and 
now  spreadsheets.  Suddenly  work  doesn't  feel 
quite  so  much  like  work! 

Pages  '08  •••  Stationery,  newsletters,  resumes, 
brochures,  reports,  proposals,  business  cards — 
whatever  you  write,  Pages  '08  offers  an  intuitive 
way  to  create  beautiful,  media-rich  documents 
using  impressive  features  you  know  how  to  use 
right  away. 

Keynote  '08  •••  Amaze  your  audience  with 
cinema-quality  presentations  that  are  easier  than 
ever  to  create.  Use  the  new  features  in  Keynote 
'08 — the  latest  version  of  Apple's  powerful  pre¬ 
sentation  software — to  tell  your  story  effectively 
and  dramatically. 

Numbers  '08  •••  Introducing  Numbers  '08,  the 
spreadsheet  you've  been  waiting  for — and  already 
know  how  to  use.  Innovative,  powerful,  and 
intuitive,  Numbers  '08  lets  you  do  everything  from 
setting  up  your  family  budget  to  completing  a  lab 
report  to  creating  detailed  financial  documents. 


Inbox  Zero 

Speaker:  Merlin  Mann 

Learn  the  skills  and  attitude  you  need  to  conquer 
high-volume  email!  Targeting  productivity  and  san¬ 
ity  in  equal  parts,  Merlin  keys  you  in  to  the  attitudes, 
tools,  and  behaviors  that  are  critical  to  surviving  in 
the  age  of  high-volume,  ubiquitous  email. 

•  Why  your  old  email  habits  won't  work  today 

•  The  five  and  (only  five)  things  you  can  do  about 
any  email  message 

•  Strategies  for  processing  email  faster  and  quickly 
converting  messages  into  action 

•  Using  filters  and  rules  to  automate  repetitive  work 

•  Meet  your  new  best  friend:  the  delete  key 

•  How  to  run  an  email  dash 

•  How  and  when  to  turn  email  off  (and  for  how  long) 


FOR  YOUR  JOB  OR  HOME  OFFICE 


Ready  to  expand  your  horizons 
and  unlock  the  secrets  of  personal 
productivity  while  rediscovering  the 
legacy  of  the  ancients?  It's  not  Pyramid 
power,  it's  MacMania  8!  While  the 
sands  of  time  swirl  about,  join  kindred 
spirits  in  exploring  the  mysteries  of  the 
iPhone,  customizing  your  media  use  for 
travel,  optimizing  your  digital  memory 
legacy,  and  organizing  and  systematiz¬ 
ing  your  Mac  work  routine.  Fabulous 
destinations  await  you:  Egypt,  Santorini, 
Olympia, Pompei, and  more... 

Cruise  prices  vary  from  $1,349  for 
an  Inside  Stateroom  to  $3,699  for 
a  Full  Suite,  per  person.  For  those 
attending  our  Program,  there  is  a 
$795  fee.  Taxes  are  $32  per  person. 

Program  subject  to  change. 


Delve  into  our  monumental  program 
and  get  the  expert  opinions  of  David 
Pogue.  In  a  "show  me" state  of  mind? 
Get  the  inside  scoop  on  {Life  and  iWork 
from  iJanet  Hill.  And  just  before  docu¬ 
ments,  email,  and  concurrent  events 
overwhelm  us,  Merlin  Mann  bootcamps 
Mac  productivity  and  workflow. 

Join  us  on  MacMania  8  on  Costa 
Cruise  Line's  m.s.  Atlantica,  sailing  round- 
trip  Genoa,  Italy  Nov.  5-15, 2008. 

Visit  lnSightCruises.com/Mac8  or 
call  650-787-5665  for  full  details. 


Macworld 


EDUCATIOH  THAT  TAKES  YOU  PLACES 


InSight  Cruises 
CST#  2065380-40 
1430  Parkinson  Avenue 
Palo  Alto,  CA  94301 
650-787-5665 
neil@lnSightCruises.com 


KEYNOTE 


What's  Left  in  User  Interfaces? 

Speaker:  Bebo  White 

Do  you  wonder  what  the  Mac  or  iPhone  interface 
might  look  like  in  10-12  years?  How  much  more 
interactive  or  rich  can  we  expect  device  interfaces 
to  become?  Bebo  will  discuss  some  of  the  current 
research  in  human-computer  interfaces  and 
interaction  models  and  speculate  on  some  of  the 
things  we  might  see  (and  be  able  to  do)  with  our 
personal  and  work  devices  in  the  next  decade. 


GADGETS 


iPhone:  The 
Missing  Manual 

Speaker: 

David  Pogue 

The  iPhone  took  three 
years  to  develop,  is 
covered  by  over  200 
patents,  and  is  called 
"revolutionary"  by  Apple.  It's  an  iPod,  a  cellphone, 
and  a  wireless  touchscreen  Internet  terminal. 

David  Pogue,  New  York  Times  tech  columnist  and 
author  of  iPhone:  The  Missing  Manual,  will  take 
you  through  the  very  latest  developments  con¬ 
cerning  the  iPhone,  its  features,  its  hidden  powers, 
and  its  backdoors. 


Useful  Mac  Gadgets  For  Under  $50 
(and  Worth  far  More) 

Speaker:  Randal  Schwartz 

What  tools  would  a  connoisseur  of  Mac  freebies 
actually  spend  money  on?  Get  the  lowdown  on 
Randal's  cherished  set  of  utilities  and  daily-use 
applications  that  are  all  under  $50,  and  which  he 
says  are  darn  well  worth  the  money.  You'll  review 
Randal's  favorites  and  get  his  usage  hints  on  how 
you  can  harness  these  nifty"gadgets"for  better 
productivity. 


Useful  Mac  Gadgets — Free! 

Speaker:  Randal  Schwartz 

Take  a  look  at  Randal  Schwartz' carefully  selected 
trove  of  over  200  "free"  downloads  snared  by 
watching  VersionTracker  and  MacUpdate  and  a  few 
other  sources.  Learn  about  the  best  of  the  lot,  why 
and  how  Randal  selected  them,  and  how  these 
freebies  can  help  you  do  that  thing  you  do. 


Living  on  the  Road:  How  TIVo  and  Slingbox 
Save  My  Life  and  Can  Save  Yours,  Too 

Speaker:  Randal  Schwartz 

Randal  won't  admit  to  being  addicted  to  TV,  but  he 
does  have  a  TiVo,  and  well,  there  are  shows  that  he 
insists  on  watching  on  a  regular  basis  (like  Stargate 
Atlantis  and  reruns  of  Everybody  Loves  Raymond). 
Given  extensive  exposure  to  the  horrible  program¬ 
ming  on  hotel  cable  TV,  Randal  was  inspired  to 
connect  to  his  preferred  diet  of  home  TV  offerings 
from  the  road.  Learn  how  he  beefed  up  his  TiVo  to 
hold  more  things  at  home,  and  added  a  Slingbox 
to  bring  his  home  TV  experience  to  anywhere  in 
the  world  where  he  can  get  broadband.  Fear  not. 
Take  a  listen  and  never  be  forced  to  watch  medio¬ 
cre  TV  in  a  hotel  room  again. 
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PERSONAL  PRODUCTIVITY 


Extreme  Googling 

Speaker:  David  Pogue 

So  you  thought  Google  was  just  a  Web  search  page? 
You  ain't  seen  nothin' yet.  David  Pogue,  who  won 
an  Emmy  for  his  CBS  News  profile  of  Google,  will 
unveil  the  Google  you  never  knew.  It's  a  white 
pages,  yellow  pages,  calculator,  aircraft  database, 
driving  map,  package  tracker,  auto  database, 
barcode  translator,  stock  ticker,  and  much  more. 
He'll  explain  all — and  also  take  you  on  a  tour  of 
what's  cooking  in  Google  Labs. 


Becoming  a  "Black  Belt  Googler" 

Speaker:  Bebo  White 

In  June  2006,  the  Oxford  English  Dictionary,  the 
authority  on  the  English  language,  officially  ac¬ 
cepted  "Google"  as  a  verb.  It  logically  follows,  then, 
that  "Googling"  can  be  recognized  as  a  skill.  In  this 
session  you'll  learn  how  to  be  an  "expert 'Googler'" 
by  writing  search  queries  that  take  full  advantage 
of  Google's  input  logic  and  optimize  your  chances 
of  finding  exactly  what  you  want  quickly  and 
efficiently.  You'll  test  your  searching  skills  with  a 
variety  of  logic  problems  and  puzzles  and  trivia 
contests  complete  with  prizes  and  awards  for  the 
best"Googlers." 


The  iPhone  and  Your  Road  Life 

Speaker:  Randal  Schwartz 

Wondering  how  to  optimally  integrate  iPhone's 
features  into  your  road  life?  Here's  a  case  study  for 
you.  Randal  Schwartz,  who  travels  30  weeks  per 
year,  every  year,  shows  you  how  he  quickly 
implemented  his  iPhone  as  a  hub  of  his  travelling 
lifestyle.  What's  more,  you'll  learn  how  to  bring 
iPhone  features  and  functionality  together  to 
better  support  your  road  life. 


Practicing  Advanced  Productivity  Workflow 

Speaker:  Merlin  Mann 

Transcend  from  power  user  to  deadly  ninja  with 
an  action-oriented  Mac  system.  Merlin  gives  you 
an  advanced  look  at  specific  apps  for  getting 
organized  and  productive  on  your  Mac — with  a 
heavy  focus  on  implementation  of  an  integrated 
Mail  and  Action  management  system. 

•  Mail  Tags  and  Mail  Act-on 

•  Quicksilver  triggers  and  gestures 

•  OmniFocus  for  task  management 

•  customizing  around  how  you  work 
(and  how  you  think) 

•  the  secret  lives  of'life  hacks" 


Mac  Productivity  Bootcamp 

Speaker:  Merlin  Mann 

Ready  to  learn  the  applications,  Preference  Panes, 
scripts,  and  hacks  that  can  shave  an  hour  off 
every  day? 

The  Mac  has  always  had  its  share  of  time-savers 
and  time-wasters  (anyone  remember  "Talking 
Moose"?).  But  since  the  introduction  of  OS  X  in 
2001,  we've  seen  an  explosion  in  the  creation  of 
smart  tools  for  increasing  productivity  and  using 
our  Macs  more  efficiently.  We'll  look  at  a  few  of 
the  very  best  chunks  of  functionality  you  can  put 
on  your  Mac,  and  howto  use  them  to  start  saving 
time,  starting  today. 

•  application  launchers  like  Quicksilver 

•  key-shaving  helpers  likeTextExpander 

•  auto-organizers  like  Hazel 

•  Finder  enhancements  like  PathFinder 

•  distraction-beaters  like  Spirited  Away 


Do  it  Fast-  Quicksilver  Fast! 

Speaker:  Merlin  Mann 

You'll  learn  how  to  get  started  with  the  applica¬ 
tion  that's  changing  how  people  use  their  Macs. 

Quicksilver  has  done  nothing  short  of  revolution¬ 
izing  the  way  Mac  power  users  are  living  in  OS  X. 
Much  more  than  a  simple  app  launcher,  Quicksilver 
is  an  emerging  framework  that  creates  a  unified 
GUI  for  accessing  and  manipulating  practically  any 
kind  of  information  on  your  Mac. 

•  basics  of  setup 

•  learning  the  panes 

•  the  power  of  the  "functional  sentence" 

•  how  Quicksilver  learns  from  you 

•  sample  uses,  easily  moving  information  around 


One-Finger  Automation  Tricks  in  Leopard 

Speaker:  Sal  Soghoian 

Automation  is  everywhere  in  Leopard,  with  a  dra¬ 
matically  improved  easier-to-use  Automator  and  a 
more  powerful  AppleScript  leading  the  way.  Learn 
how  to  use  these  free  tools  in  creative  ways: 

•  create  professional-sounding  voice  tracks  for 
presentations  and  podcasts  without  ever  speak¬ 
ing  a  word! 

•  publish  your  Aperture  images  to  the  Internet,  op¬ 
timized  and  organized  for  viewing  on  an  iPhone 

•  create  an  automatically  updated  photo  blog 
using  iWeband  your  iPhone 

•  add  a  full-screen  Cover  Flow  view  to  your  Finder 
windows! 


YOUR  DIGITAL  ART  LIFE 


Digital  Photo  Workflow: 

Shoot  and  Edit  Like  a  Pro! 

Speaker:  Lesa  King 

How  do  you  capture  and  translate  the  sight  that 
motivated  you  to  snap  it  into  a  memorable  photo? 
Whether  you're  using  a  digital  SLR  or  a  point-and- 
shoot,  you'll  learn  the  pros' techniques  for  getting 
better  shots  in  camera  and  their  disciplined  ap¬ 
proach  to  expressing  creativity.  Learn  how  to  use 
photo  effects  including  soft  vignettes,  collages, 
partial  color,  gorgeous  grayscale,  select  retouch¬ 
ing,  and  more  to  enhance  your  digital  images. 


From  Snapshot  to  Art 

Speaker:  Lesa  King 

What  story  is  your  photo  telling?  Explore  the  many 
ways  of  accentuating  the  subject  matter  and  topic 
of  a  photo,  drawing  the  viewer's  eye  and  creating 
context.  Lesa  will  give  her  perspective  on  partial 
color  effects,  picture  within  a  picture,  turning  a 
photo  into  a  pencil  sketch,  selective  blur  effects, 
creative  vignettes,  and  more! 


How  to  Handle  1 000  Photos  a  Day  (and 
Publish  300  of  Them) 

Speaker:  Randal  Schwartz 

Take  a  lot  of  photos  when  you  travel?  Would  you 
like  to  minimize  the  work  of  polishing  and  "pub¬ 
lishing"  while  maximizing  your  artistic  exposure? 
Learn  how  to  manage  this  kind  of  work  flow  when 
it's  not  part  of  your"day  job".  Randal  will  tap  his 
experience  with  major  photo  throughput  and 
will  show  you  how  to  use  various  tools,  including 
Aperture,  FlickrExporter,  Google  Earth,  and  the 
Flickr  interface  to  share  your  best  digital  photos. 


Selected  Bits  o'  Retouching  Wisdom 

Speaker:  Lesa  King 

Retouch  photos  like  a  pro  with  these  simple  yet 
powerful  techniques.  Selective  skin  softening  and 
sharpening,  blemish  and  bag  banishing,  teeth 
whitening,  and  color  cast  zapping. 


Organizing  Your  "Digital  Memories" 

Speaker:  Bebo  White 

Photographs  and  photo  albums  (and  the  memo¬ 
ries  they  relate)  are  high  up  on  many  people's  lists 
of  cherished  items.  But  how  much  information  do 
you  remember  about  your  photographs?  When 
and  where  was  it  taken?  Who  are  all  these  people? 
What  were  the  surrounding  circumstances?  How 
might  all  this  personal  "memory  keeping"  change 
when  so  many  of  our  memories  are  digital  multi- 
media?  Will  CDs  be  saved  instead  of  photo  albums? 
In  this  session  you'll  learn  how  to  efficiently  com¬ 
bine  digital  photos,  video,  scanned  documents, 
and  memory  narration  using  widely  available 
(usually  free)  applications,  and  simple  processes 
and  methods.  The  results  will  be  priceless  records 
of  special  events  and  personal  history  sure  to  be 
treasured  and  understood  in  context  by  you  and 
your  family.  We'll  start  right  away  with  your 
memories  of  this  cruise! 


iLOVE  MAC'S  iLIFE 


(Life  '08 

Speaker:  Janet  Hill 

Discover  new  ways  to  enjoy  photos,  create  movies, 
make  music,  podcasts,  websites,  and  more  with 
iLife  '08. 

iPhoto  '08  •••  Getting  into  digital  photography? 
Learn  how  to  make  jumbo  prints,  edit  and  enhance 
your  photos,  and  publish  your  photos  to  the  web. 
We'll  also  demonstrate  how  easy  it  is  to  organize  and 
share  your  photos,  by  creating  a  Photocast  album. 
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iMovie  '08  •••  In  this  session,  you'll  learn  how  to 
create  your  own  digital  video  masterpieces  to  put 
on  your  shelf  next  to  the  Hollywood  blockbusters. 
We'll  show  you  how  to  edit  your  digital  footage  in 
iMovie  using  several  of  its  innovative  tools. 

GarageBand  '08  •••  Learn  how  GarageBand  can 
take  you  from  the  recording  studio  to  the  radio 
booth.  Not  only  can  you  compose  and  record  music 
directly  into  your  Mac,  now  you  can  also  create 
and  record  podcasts  with  or  without  music  and 
post  them  on  the  web.  No  music  or  broadcasting 
experience  required. 

iWeb  '08  •••  You're  ready  to  take  your  website, 
blog,  or  podcast  to  the  next  level.  With  iWeb,  cre¬ 
ate  web  sites  and  blogs  complete  with  podcasts, 
photos,  and  movies.  When  it's  time  to  take  your 
podcasts  live,  iWeb  makes  it  quick  and  simple. 

iDVD  '08  •••  Learn  how  easy  it  is  to  create  dazzling 
DVDs,  now  in  widescreen  format.  Choose  a  theme, 
add  movies  and  photos,  and  voila!  Burn  a  DVD 
with  one  click. 


pple’s  iPod  line  has  come  a  long  way 
sincethe  company’s  boxy  5GB  model 
hit  the  market  in  late  2001.  In  theyears 
since,  Apple  has  added  more  sub- 
KK  stance,  style,  and  storage  to  its 

portable  music  (and  now  video)  players.  Recently,  Apple 
updated  the  full-size  iPod  model,  now  called  the  iPod 
classic;  redesigned  the  iPod  nano;  and  introduced  the 
iPod  touch, a  brand-newtouch-screen  model  based  on 
the  popular  iPhone  design.  We’ve  put  all  these  new  iPods 
through  their  paces  and  reviewed  them  here — plus  we 
helpyou  decide  which  iPod  best  suits  your  needs. 


PHOTOGRAPHY  BY  PETER  BELANGER 


December  2007  Macworld  63 


iPod  Evolution 


iPod  Classic  & 
Third-Generation 
iPod  Nano 


With  the  recent 

updates  to  Apple’s 
nano  and  full-size 

iPods — the  latter  now  called  the  iPod 
classic — the  two  lines  have  never 
been  more  similar.  While  the  classic’s 
hardware  has  seen  mainly  a  visual 
makeover  and  a  boost  in  storage 
capacity  over  its  predecessor,  Apple 
radically  redesigned  the  nano  as 
essentially  a  smaller  version  of  the 
classic.  And  both  models  have  a 
brand-new  on-screen  interface. 


iPod 
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Size  Differences 

The  previous  nano  and  the  5G  iPod 
looked  very  different  from  each  other, 
but  the  new  versions  meet  somewhere 
in  the  middle.  Each  has  an  anodized- 
metal  face  like  the  previous  nano’s, 
with  a  shiny  metal  back  like  those  of 
the  previous  full-size  iPods.  The  clas¬ 
sic  is  available  with  a  silver  or  black 
face;  the  nano  comes  in  a  4GB  silver 
model  or  an  8GB  in  silver,  black,  light 
blue,  light  green,  or  red.  Although  this 
aesthetic  change  unifies  the  look  of 
the  lineup,  it  also  means  that  the  new 
nano  isn’t  nearly  as  rugged  as  its 
predecessor — the  shiny  back  scratches 
and  smudges  easily. 

Other  than  the  new  finishes,  the 
most  immediately  noticeable  change  in 
the  two  models  is  their  size  (although 
in  different  senses  of  the  word).  Both  of 
the  classic  models  are  exactly  the  same 
height  and  width  as  their  5G  predeces¬ 
sors  and  only  slightly  thinner,  but 
their  storage  capacities  have  grown 
immensely.  They  provide  80GB  and 
160GB  of  storage — enough,  by  Apple’s 


estimates,  for  20,000  or  40,000  songs, 
respectively — at  the  same  prices  as 
their  30GB  and  80GB  predecessors. 

The  new  iPod  nano,  on  the  other 
hand,  comes  in  the  same  storage  capac¬ 
ities  as  before  but  has  undergone  a 
complete  redesign.  Instead  of  being  tall 
(3.5  inches  high)  and  narrow  (1.6  inches 
wide),  the  new  model  is  a  squatter 
shape  (2.8  inches  high  by  2.1  inches 
wide).  If  you’re  familiar  with  the  previ¬ 


ous  nano,  the  new  shape  may  look  odd 
at  first — but  it  looks  much  better  in  per¬ 
son  than  it  does  in  pictures.  The  only 
real  drawback  is  that  the  nano’s  Click 
Wheel  is  now  thinner  and  thus  requires 
a  bit  more  precision  when  you’re  scroll¬ 
ing  through  long  lists. 

The  Classic  Updated 

Apart  from  its  altered  appearance  and 
increased  storage  capacity,  the  iPod 


classic’s  hardware  remains  largely 
unchanged  from  that  of  the  5G  iPod 
line.  It  sports  the  same  2.5-inch  screen, 
the  same  general  features,  and  the 
same  connections. 

There  are  two  notable  changes,  how¬ 
ever.  First,  Apple  has  done  away  with 
the  AV-capable  headphone  jack  found 
in  the  5G  iPods,  leaving  all  video  out¬ 
put  to  the  classic’s  dock-connector  port. 
Second,  although  most  dock-connector 


accessories  made  for  the  5G  iPod  work 
with  the  classic,  Apple  has  made 
changes  to  the  video-output  capabilities 
of  the  dock-connector  port  that  render 
most  third-party  video  accessories 
incompatible.  It’s  unfortunate  that 
many  of  the  expensive  accessories  you 
may  already  own  won’t  work.  (Apple 
offers  its  own  composite  and  compo¬ 
nent  AV  cables,  each  with  an  AC 
adapter,  for  $49.) 


The  classic’s  capacity  has  grown,  and  the 
nano  has  undergone  a  complete  redesign. 
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The  classic’s  on-screen  interface  is 
dramatically  revamped  (see  “Common 
Interface”).  In  addition,  the  classic  sup¬ 
ports  new  games,  and  includes  three  of 
these — Vortex,  iQuiz,  and  Klondike. 

The  downside  is  that  any  games  you 
purchased  for  a  5G  iPod  won’t  work  on 
the  classic. 

The  Nano  Revamped 

The  main  reason  for  the  nano’s  wider 
shape  is  to  accommodate  a  signifi¬ 
cantly  larger  screen:  2  inches  (diago¬ 
nally  measured)  instead  of  1.5  inches. 
The  nano  also  gains  the  ability  to  dis¬ 
play  video,  just  like  the  iPod  classic. 
(Both  models  support  MPEG-4  and 
H.264  videos  at  resolutions  up  to  640 
by  480  pixels.)  This  new  320^-240- 
pixel  screen  is  impressively  bright  and 
clear,  and  has  the  highest  pixel  density 
of  any  piece  of  hardware  Apple  has 
sold;  despite  the  screen’s  2-inch  size, 
video  is  quite  watchable,  although  if 
you  plan  on  viewing  it  for  long 
stretches,  the  iPod  classic  and  touch 
are  better  options. 

Buying  a  nano  previously  meant  sac¬ 
rificing  features  (compared  to  a  full-size 
iPod’s)  in  favor  of  a  smaller  player.  But 
the  new  nano  has  gained  every  major 
feature  of  the  iPod  classic.  In  addition 
to  video  playback,  you  get  video  output 
via  the  dock-connector  port  and  even 
support  for  high-quality  games  (it  also 
includes  Vortex,  iQuiz,  and  Klondike). 
Unfortunately,  the  nano  suffers  from 
the  same  limitations  as  the  classic  with 
respect  to  third-party  video  accessories 
and  5G  iPod  games. 


In  other  words,  the  new  nano  is  effec¬ 
tively  a  scaled-down  version  of  the  iPod 
classic.  The  main  differences  between 
the  two  devices  are  physical  size  and  stor¬ 
age  capacity;  the  nano  also  offers  the  skip- 
free  performance  of  flash  memory  (rather 
than  a  hard  drive  as  in  the  classic). 

Common  Interface 

Both  new  iPod  models  also  have  a  com¬ 
pletely  revamped  on-screen  interface. 
Although  basic  menu  navigation  hasn’t 
changed,  the  look  of  those  menus  has. 
For  example,  whenever  you  select 
Music,  Videos,  or  Photos  on  the  main 
menu,  the  screen  is  split  in  half,  with 
the  right  side  displaying  a  panning  and 
zooming  preview  of  items  in  that  cate¬ 
gory  (album  covers,  video  frames,  or 
photos,  respectively).  This  split  view 
continues  within  each  category  as  you 
browse  submenus,  until  you  get  to 
item  listings:  the  Playlists  screen  lists 
each  playlist,  along  with  the  number  of 
tracks  it  contains;  the  Albums  and 
Audiobooks  screens  list  the  items  of 
that  type,  each  with  a  small  cover 
image  to  its  left;  and  the  Songs  screen 
lists  each  song,  with  the  name  of  the 
artist  below  it.  The  additional  informa¬ 
tion  provided  by  these  new  menus 
makes  finding  content  easier,  although 
if  you  have  a  large  music  library,  the 
two-line-per-track  Songs  list  takes 
longer  to  scroll  through. 

The  new  iPod  software  also  includes 
a  version  of  iTunes’  Cover  Flow  feature. 
Select  this  item  from  the  Music  menu, 
and  you  can  use  the  Click  Wheel  to 
cycle  through  the  album  covers  for  your 
music  tracks.  When  you  find  the  album 
you  want,  clicking  on  the  Center  button 
brings  up  a  list  of  tracks  for  that  album; 
you  simply  select  a  track  to  begin  play¬ 
back.  Although  it  looks  great,  Cover 
Flow  is  slower  on  the  new  iPods  than  in 
iTunes,  and  is  more  visually  interesting 
than  useful. 

Few  aspects  of  the  interface  have 
gone  untouched.  For  example,  you  no 
longer  have  to  navigate  up  several  lev¬ 
els  to  the  main  menu  and  then  down 
to  the  Settings  menu  just  to  change 
shuffle  mode;  instead,  while  listening, 
you  simply  press  the  Center  button 
three  times  to  bring  up  the  shuffle  set¬ 
tings.  The  Playlists  menu  now  reflects 
the  folder  and  playlist  hierarchy  you’ve 


Which  iPod  Is 
Right  for  You? 

These  days, you  can  buy  iPods  based  not 
only  on  your  budget  but  also  on  your 
intended  use— -the  perfect  iPod  forthe 
car,  the  gym,  or  extended  plane  rides,  for 
example.  How  do  these  models  break 
out?  Let  us  beyourguide. 

Cheap  and  Portable 

The  iPod  shuffle,  Apple’s  least-expensive 
iPod,  is  temptingfor  several  reasons.  At 
$79  it’s  affordable  enough  that  you  won’t 
feel  like  you’ve  lost  your  best  friend  if  you 
lose  it  or  put  it  through  the  wash. 

The  shuffle  is  the  perfect  iPod  to  take  to 
the  gym  as  it  won’t  weigh  you  down,  clips 
easily  to  clothing,  and  can  stand  up  to  a 
reasonable  amount  of  physical  abuse. 

Small  and  Powerful 

The  3G  i  Pod  nano  has  a  lot  goi  ng  for  it — a 
reasonable  price,  all  the  features  of  the 
full-size  (and  higher-capacity)  iPod  classic, 
andacolorful,  compactform.  Unless  you 
require  more  storage  (in  which  case,  go 
forthe  iPod  classic)  ora  bigger  display  for 
extended  video-watching  (choose  an  iPod 
classic  or  touch),  this  is  the  iPod  to  own. 

Capacious  Capacity 

You  care  desperately  about  the  quality  of 
the  music  going  onto  your  iPod  and  are 
willingto  consume  large  amounts  of  stor¬ 
age  space  to  achieve  that  quality.  Oryou 
just  can’t  leave  home  without  all  the  music 
inyour  iTunes  library.  Or  duringa  longtrip 
you  plan  to  catch  up  on  the  last  three  sea¬ 
sons  of  Lost  on  a  screen  large  enough  so 
that  your  eyes  won’t  bug  out  afterthree 
hours  of  viewing.  If  any  of  this  describes 
you, an  iPod  classic  is  inyourfuture. 

Theater  in  Your  Pocket 

If  you  lack  an  iPhone  but  would  like  to 
enjoy  an  iPhone-like  video  experience, 
the  iPod  touch  will  get  you  mostofthe 
way  there.  Although  its  display  isn’t  as 
bright  as  the  iPhone’s,  it  offers  the  same 
3.5-inch  (diagonally  measured)  screen,  so 
you  won’t  have  to  squint  when  you’re 
watching  TV  shows  and  movies. 

And  then  there’s  the  iTunes  Wi-Fi  Music 
Store.  With  the  iPod  touch  in  hand, you 
can  preview  and  purchase  music  over  a 
Wi-Fi  connection,  which,  to  my  mind,  is  a 
modem  miracle. — Christopher  breen 
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set  up  in  iTunes.  An  updated  Now 
Playing  screen  looks  much  like  the 
one  you’ll  see  on  the  Apple  TV — except 
with  a  white  background — and  dis¬ 
plays  more  information  than  before: 
artist,  track,  album,  rating,  and  track 
number.  And  the  various  Extras  and 
Settings  have  gained  better-looking 
visuals  and  clearer  messages. 

Although  the  increased  use  of 
album  art  and  previews  throughout 
the  new  iPod  interface  makes  for  a  bet¬ 
ter  visual  experience,  it  has  some 
drawbacks.  Most  notably,  overall  menu 
navigation  feels  a  bit  slower  than  on 
previous  iPods.  An  iPod  software 
update,  released  soon  after  the  new 
models  came  out,  improved  perform¬ 
ance  considerably,  but  navigation  still 
isn’t  quite  as  fast  as  on  older  iPods. 
Much  of  the  blame  for  this  lies  with 
the  heavy  use  of  album  art;  when  we 
disabled  the  transfer  of  album  art  to 
the  iPod  and  resynced  with  iTunes,  the 
entire  interface  felt  zippier. 

Performance 

As  is  the  case  with  most  recent  iPods, 
Macworld’s  battery  tests  showed  signifi¬ 
cantly  longer  life  than  Apple’s  published 
estimates.  For  example,  Apple  claims  an 
iPod  nano  will  play  music  continuously 
for  24  hours.  Our  nano  played  music 
nonstop  for  almost  30  hours.  Similarly, 


iPod  Nano  and  Classic  Compared 


Videos 

Photos 

Podcasts 

Extras 

Settings 

Shuffle  Songs 

Now  Playing 


iPOD  CLASSIC 


MENU 


Product 

CAPACITY 

RATING 

PRICE 

1 

PROS 

CONS 

iPod 

nano 

4GB 

MM* 

$149 

All  the  features  of  the  iPod  clas¬ 
sic — includingvideo  playback, 
video  output,  and  games— in  a 
smaller,  less  expensive,  flash- 
memory-based  player;  bright, 
clear  screen;  very  good  sound 

Incompatible  with  some  existing 
dock-connector  accessories; 
shiny  back  surface  not  as  rugged 
as  anodized  metal  of  previous 
version;  doesn’t  allow  use  of  pre¬ 
viously  purchased  games;  limited 

8GB 

MM* 

$199 

80GB 


160GB 


MM  *249 


MM  $349 


quality;  excellent  battery  life; 
improved  user  interface;  includes 
three  new  games. 

Bright,  clear  screen;  excellent  bat¬ 
tery  life;  improved  user  interface; 
includes  three  new  games;  sound 
as  good  as  that  of  previous  full- 
size  iPod;  attractively  priced. 


Cover  Flow  performance;  album 
art  slows  down  new  visuals-heavy 
interface. 

Interface  slower  than  5G  iPod’s; 
incompatible  with  many  existing 
dock-connector  accessories; 
doesn’t  allow  use  of  previously 
purchased  games;  Cover  Flow 
not  terribly  helpful. 


Apple  suggests  that  a  160GB  iPod  clas¬ 
sic  can  play  music  for  40  hours  straight. 
We  squeezed  out  more  than  52  hours  of 
play  time  in  our  best-case  testing  (see 
“Battery  Life:  iPod  Nano  and  Classic”  for 
our  complete  results). 

Most  of  the  dock-connector  acces¬ 
sories  we  tested  with  the  new  iPods 
worked  as  expected,  although  we  ran 
into  some  exceptions.  Besides  the 
video-output  accessories  mentioned 
previously,  Apple’s  Camera  Connector 
and  the  FM  transmitters  that  display 
the  tuning  frequency  on  the  iPod’s 
screen  don’t  work. 

The  new  iPods’  audio  performance  is 
very  good;  both  the  nano  and  the  classic 
resolve  the  differences  between  higher- 
and  lower-quality  audio  files  when  played 
through  a  good  headphone  or  stereo  sys¬ 
tem.  (Unfortunately,  the  included  ear- 
buds  are  still  of  only  average  quality.) 

Macworld’s  Buying  Advice 

If  the  iPod  touch  isn’t  in  your  buying 
future  (see  our  review  on  page  68), 
which  of  these  updated  iPods  should 
be?  If  capacity  is  your  prime  concern, 
the  iPod  classic  is  the  one  to  own,  offer¬ 
ing  cavernous  storage  with  a  bright, 
clear  2. 5 -inch  screen  that  you  can  watch 
for  extended  periods.  On  the  other 
hand,  if  you’ve  already  got  a  5G  iPod 
that  still  has  space  remaining,  the  clas¬ 
sic  isn’t  terribly  compelling. 

If  you  don’t  need  to  carry  around  a 
massive  audio  and  video  library,  and 


your  video-watching  sessions  tend  to 
be  short,  the  new  nano  is  in  many 
ways  the  most  appealing  iPod  to  date. 
Apple  has  improved  the  3G  nano  over 
its  predecessor  in  almost  every  way, 
and  the  device,  available  for  as  little  as 
$149,  is  now  essentially  a  miniatur¬ 
ized  version  of  the  iPod  classic. 
Although  the  new  nano’s  shiny  back 
surface  scratches  easily,  it’s  tough  to 
resist  an  iPod  that  gives  you  big  iPod 
features  such  as  video  playback  and 
output  in  a  device  not  much  bigger 
than  a  saltine  cracker. — CHRISTOPHER 
BREEN  AND  DAN  FRAKES 

Macworld  Lab  Test 

Battery  Life:  iPod  Nano  and  Classic 

Audio 


8GB  iPod  nano  29:48 


80GB  iPod  classic  38:13 


Video 


8GB  iPod  nano  5:28 


80GB  iPod  classic  6:21 


Longer  is  better.  Time  is  in  hours:minutes.  iPods  were  tested  using  iPod 
software  version  1.0.1,  with  EQ  and  Sound  Check  off.  Volume  and  screen 
brightness  were  set  at  50  percent.  Backlighting  was  set  to  turn  off  after  10 
seconds.  Audio  files  were  a  mix  of  AAC  and  MP3  files  of  varying  lengths. 
Video  tests  were  conducted  with  movies  purchased  from  the  iTunes 
Store.  The  movies  were  played  repeatedly  until  the  battery  gave  out. 


66  Macworld  December  2007 


PHOTOGRAPH  COURTESY  OF  APPLE 


Your  iPod  is  ready. 


Your  music  is  waiting. 

It's  time  to  EVOLVE. 


Available  At: 


www.evolvespeakers.com 


Put  your  music  where  you  want  it. 

Music  on  your  iPod™  transforms  empty  space  into  your  place. 

Evolve™  plays  your  music  where  you  want  it  without  miles  of  speaker  wire. 

Twin  wireless,  rechargeable  speakers. 

Crystal-clear  digital  stereo  sound.  Sleek,  modern  design. 

Inside  or  out.  Crank  it  in  the  kitchen.  Party  on  the  patio.  Anywhere  within  1 50  feet. 
Evolve  is  the  no-wires  freedom  your  music  has  been  waiting  for. 

Evolve  is  a  trademark  of  Griffin  Technology  Inc  iPod  is  a  trademark  of  Apple  Inc.,  registered  in  the  U.S.  and  other  countries. 


Ij'JI  iPod  Evolution 


iPod  Touch 

For  those  folks  expecting  a  hybrid 
of  the  iPod  and  the  iPhone,  the 
iPod  touch  will  come  as  a  disap¬ 
pointment.  But  even  settingthose 
expectations  aside,  the  iPod  touch  is  an 
imperfect  player — offering  a  somewhat 
arbitrary  feature  set,  no  physical  or 
remote  controls  for  adjusting  volume  or 
operatingthe  player,  very  restricted  video¬ 
output  capabilities,  and  a  display  that’s  not 
as  crisp  or  bright  as  that  of  the  iPhone. 


The  Not-Quite-iPhone 

An  iPod  it  may  be,  but  the  touch’s 
form  factor,  interface,  and  underlying 
architecture  demand  comparison  with 
the  iPhone  rather  than  with  a  tradi¬ 
tional  iPod  such  as  the  new  iPod  clas¬ 
sic  and  3G  iPod  nano  (see  page  64  for 
our  reviews).  Like  the  iPhone,  the  iPod 
touch  has  a  3.5-inch  (diagonally  meas¬ 
ured)  glass  touch-screen  display — one 
that  offers  the  same  resolution  of  480 
by  320  pixels  and  the  same  pixel  den¬ 
sity  of  163  pixels  per  inch  (ppi).  Rather 
than  scrolling  around  the  interface, 
you  tap,  pinch,  and  swipe,  just  as  you 
do  with  an  iPhone.  You  launch  applica¬ 
tions  from  a  Home  screen,  and  you 
turn  the  device  on  and  off  or  put  it  to 
sleep  with  a  switch  mounted  on  the 
top  of  the  iPod. 

The  audio  port  is  located  at  the  bot¬ 
tom  of  the  player  next  to  the  dock- 
connector  port  and — thank  goodness — 
it  isn’t  recessed,  which  means  you  can 
use  any  pair  of  third-party  headphones. 
The  iPhone’s  recessed  audio  port  (locat¬ 
ed  on  the  top  of  the  phone)  requires  an 
adapter  for  non- Apple  headphones. 

Unlike  the  iPhone,  the  iPod  touch 
has  no  physical  volume  buttons, 
which  is  a  problem.  iPod  owners  are 
accustomed  to  adjusting  volume  and 
moving  forward  or  back  a  track  with¬ 
out  having  to  retrieve  the  player  from 
their  pockets.  Without  buttons  and 
without  support  for  a  remote  control, 


this  is  impossible  on  the  iPod  touch. 
It’s  bad  enough  that  the  white  earbuds 
let  the  world  know  you’ve  got  some 
kind  of  iPod  in  your  pocket  on  an 
unsavory  subway.  What’s  worse  is  dis¬ 
playing  that  iPod  to  the  world  when 
you  need  to  turn  down  the  volume  or 
jump  to  the  next  song  (for  more  on 
the  lack  of  controls,  see  “Looking  for 
Better  Control”). 

To  give  credit  where  it’s  due,  Apple 
did  provide  a  simple  way  to  return  to 
the  Now  Playing  screen  from  anywhere 
in  the  interface.  Just  press  the  Home 
button  twice  in  rapid  succession,  and  a 
screen  appears  showing  the  title  of  the 
currently  playing  song  along  with  a  vol¬ 
ume  slider,  Next  and  Previous  buttons, 
and  an  offer  to  close  the  window  or 
move  to  the  Now  Playing  screen. 

Both  the  iPhone  and  the  touch  include 
Wi-Fi,  but  their  ability  to  take  advantage 
of  it  varies.  Each  includes  the  Safari  Web 
browser  and  YouTube  application,  but 
the  touch  lacks  the  iPhone's  Mail,  Stocks, 
Maps,  and  Weather  applications. 

iPod  Touch 


The  iPod  touch  offers  a  separate  Con¬ 
tacts  application,  whereas  the  iPhone 
puts  Contacts  in  the  Phone  area  of  the 
device.  Outside  this  difference,  the  two 
versions  of  Contacts  work  similarly.  You 
can  create  and  edit  contacts  on  each 
device.  And  when  you  tap  on  a  URL  in 
a  contact,  Safari  launches  and  takes  you 
to  that  address.  But  tapping  on  phone, 
address,  and  e-mail  fields  within  a  con¬ 
tact  does  nothing  on  the  iPod  touch,  as 
it  lacks  applications  for  taking  advan¬ 
tage  of  those  items. 

Both  devices  include  a  Calendar 
application,  but  only  the  iPhone  lets 
you  create  events  on  it.  With  the  iPod 
touch  you  must  create  events  on  your 
computer  and  sync  them  to  the  iPod 
through  iTunes.  Why  does  Apple  let 
you  enter  and  edit  contacts  on  the  iPod 
touch,  but  not  events? 

The  two  Photos  programs  are  similar, 
but  because  the  iPod  touch  lacks  a  cam¬ 
era,  you’ll  find  no  Camera  Roll  entry  on 
the  iPod.  And  since  the  iPod  has  no 
e-mail  client,  it  doesn’t  offer  an  option 


Product 

CAPACITY 

RATING 

PRICE 

PROS 

CONS 

iPod 

touch 

8GB 

$299 

Beautiful  and  intuitive  interface; 
iTunes  Wi-Fi  Music  Store  is  fleet 
over  fast  Wi-Fi  and  very  conven¬ 

Video  and  photo  display  not  as 
good  as  on  iPhone;  no  external 
volume  controls  or  support  for 

iPod 

touch 

16GB 

mi 

$399 

ient;  Web  browsing  and  YouTube 
video  on  an  iPod;  extra  applica¬ 
tions  useful. 

Apple’s  remote  control;  incom¬ 
patible  with  old  video  acces¬ 
sories;  no  calendar  event  editing. 
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Recharge  your  jingle. 


Get  up  to  55  hours 
rechargeable  runtime  on 
many  USB  devices  with 
the  UPB10  Mobile  Power 
Pack -for  just  s69.99! 


Up  to  55  hours  of  rechargeable  runtime  for  $699.9 


iPods,  cell  phones,  your  BlackBerry, 
PSPs,  cameras  -  these  are  more 
than  conveniences  -  they're  day-to- 
day  essentials.  But  with  a  dead  bat¬ 
tery,  these  essentials  are  useless. 
Which  is  why  APC  is  introducing 
the  Mobile  Power  Pack,  a  modern 
day  dynamo  that'll  keep  your  mobile 
devices  up  and  running  and  doing 
what  you  need  them  to  do. 

The  new  Mobile  Power  Pack  gives 
you  anywhere  from  2  to  4  times 

Find  APC  power  protection  products  at: 

Office  depot 

COMPUSA 

WHERE  AMERICA  BUYS  TECHNOLOGY 


normal  runtime,  depending  on  the 
device  -  so  no  matter  where  you 
are,  your  iPod  (or  whatever  it  is) 
won't  let  you  down. 

Sturdy  yet  small,  (the  Mobile 
Power  Pack  weighs  less  than  3 
ounces)  this  little  powerhouse 
is  added  insurance  that  whether 
you're  playing  tunes,  watching 
movies,  or  on  the  most  important 
call  of  your  life,  you'll  have  the 
power  you  need. 


Out  of  box  compatibility 
with  USB  devices: 

-iPods  -Cellphones 

-  MP3s  -  Cameras 

-  Sony  PSPs  -BlackBerry 

LAPTOPI 


CHOICE 


Register  to  be  one  of  5  lucky  winners  to  receive  a 
FREE  Mobile  Power  Pack  (UPB10)  value  $69.99 

Visit  www.apc.com/promo  Key  Code  y326x  or  Call  888.289.APCC  x4745  or  Fax  401.788.2797 

©2007  American  Power  Conversion  Corporation.  All  rights  reserved.  All  trademarks  are  the  property  of  their  respective  owners, 
e-mail:  esupport@apc.com  •  132  Fairgrounds  Road,  West  Kingston,  Rl  02892  USA  •  AX3E7EF-EN 


Legendary  Reliability 


Business  travel  shouldn't  include  trips  to  the  outlet. 

Don't  forget  to  pack  these  Lightweight,  Portable  Power  Products  for  Notebooks. 


UPB50 

Up  to  4  hours  of 
additional  notebook  runtime 

Compact,  lightweight  design. 


k  runtime 


UPB70 

Up  to  6  hours  of  addi¬ 
tional  notebook  runtime. 

Charges  and  powers  a  mobile 
device  via  USB  charging  port. 


(2=22129  iPod  Evolution 


Lookingfor  Better  Control 


Before  Apple  announced  the  iPod  touch, 

I  wrote  that  I  hoped  any  touch-screen- 
based  iPod  in  the  future  would,  unlike  the 
iPhone,  provide  a  few  tactile  buttons  for 
basic  functionality:  play  and  pause,  for¬ 
ward,  back,  and  volume  up  and  down.  After 
all,  if  you  can’t  see  the  touch  screen— 
when  the  iPod  is  in  a  pocket,  purse,  or  bag, 
for  example— you  can’t  use  screen-based 
controls.  (And  because  of  the  weather  or 
location,  it  may  not  be  safe — for  the  iPod 
or  foryour  person— to  pull  the  iPod  out  to 
access  the  screen.) 

Unfortunately,  with  the  iPod  touch,  Apple 
omitted  not  only  basic  playback  buttons,  but 
also  the  volume  buttons  seen  on  the  iPhone. 

A  possible  solution  is  one  of  the  recent 
portable  wireless  remote  controls  that 
connect  a  small  receiver  to  the  iPod’s 
dock-connector  port.  For  example, 


Belkin’s  SportCommand  for  iPod  ($80; 
www.belkin.com)  worked  well  with  the 
iPod  touch  in  my  testing.  However,  not  all 
models  do  work— you’ll  want  to  test 
before  buying— and  the  receivers  for 
some  tend  to  be  bulky  relative  to  the  touch 
itself.  Still,  until  Apple  or  a  third-party  ven¬ 
dor  provides  a  better  solution,  these  wire¬ 
less  remotes  are  likely  the  best  option  if 
you  want  to  control  your  iPod  touch  when 
you’re,  well,  out  of  touch.— dan  frakes 


for  e-mailing  photos  or  sending  them  to 
a  .Mac  Web  Gallery  (which  you  can  do 
on  the  iPhone  by  e-mailing  the  photos 
to  a  special  .Mac  address).  Although  the 
Photos  program  offers  no  command  for 
assigning  pictures  to  contacts  (a  task 
you  can  do  on  the  iPhone),  you  can  per- 


iPhone’s.  Tap  on  Music,  turn  the  iPod 
touch  to  landscape  view,  and  up  pops 
Cover  Flow.  Flick  your  finger  to  move 
through  your  collection  of  album  cov¬ 
ers,  and  tap  on  a  cover  to  see  any 
album  tracks  that  the  touch  holds.  Tap 
on  a  track  title  to  begin  playing  the 


you’ll  see  the  Audiobooks,  Compila¬ 
tions,  Composers,  Genres,  and  Pod¬ 
casts  entries. 

Vetting  Video 

Video  navigation  and  playback  operate 
similarly  on  the  iPod  touch  and  the 
iPhone.  Tap  on  the  Videos  button  on  the 
iPod’s  Home  screen,  and  you’ll  see  your 
videos  broken  into  categories:  Movies, 
TV  Shows,  Music  Videos,  and  Podcasts. 
With  TV  Shows  and  Podcasts,  the  iPod 
groups  three  or  more  episodes  of  a  par¬ 
ticular  title  into  a  submenu — Macworld 
Video  (3  Episodes),  for  example. 

Like  the  iPhone,  the  iPod  touch 
includes  an  option  in  Settings:  Video 
for  selecting  whether  the  video  plays 
from  the  beginning  or  from  where  you 
last  stopped.  There  you’ll  also  find  a 
TV  Out  option.  Regrettably,  the  iPod 
touch  can  output  video  only  via  Apple’s 
new  $49  composite  or  component 
cables.  Old  accessories  that  support 
video  output  from  an  iPod  don’t  work 
with  the  touch. 

Given  that  one  of  the  main  reasons 
for  purchasing  an  iPod  touch  is  to 
watch  videos  on  its  relatively  expansive 
screen,  it’s  unfortunate  that  video  and 
photos  don’t  look  as  good  as  they  could. 


Unlike  the  iPhone,  the  iPod  touch  has  no 
physical  volume  buttons. 


form  this  in  the  Contacts  program  by 
selecting  a  contact,  tapping  on  Edit,  tap¬ 
ping  on  the  Photo  field,  and  choosing  a 
photo  from  the  Photo  Albums  screen 
that  appears. 

You  won’t  find  a  Notes  program  on  the 
iPod  touch,  which  is  another  oddity — not 
only  because  the  iPhone  has  it,  but  also 
because  earlier  iPods  included  a  Notes 
feature.  The  device  is  also  missing 
games,  as  well  as  the  ability  to  record  via 
a  third-party  microphone.  And  while  you 
can  manage  media  manually  with  the 
iPod  touch  (something  you  can’t  do  with 
an  iPhone),  it  doesn’t  have  a  disk  mode, 
meaning  you  can't  use  it  as  a  hard  drive 
as  you  can  other  iPods. 

iPod  and  iPhone  Media  Parity 

Once  you  enter  the  touch’s  iPod  soft¬ 
ware,  you’ll  find  the  experience  nearly 
indistinguishable  from  using  the 


track.  Rotate  the  iPod  to  portrait  orien¬ 
tation,  and  the  Now  Playing  screen  will 
appear — that’s  where  you  can  adjust 
volume,  activate  shuffle  or  repeat,  and 
drag  the  playhead  to  move  backward  or 
forward  in  the  track. 

In  areas  of  the  iPod  interface  other 
than  the  Now  Playing  screen,  you’ll  see 
Playlists,  Artists,  and  Songs  buttons  at 
the  bottom  of  the  screen,  placed  exact¬ 
ly  as  they  are  on  the  iPhone.  Because 
the  iPod  touch  has  a  separate  Videos 
application  that  you  access  from  the 
Home  screen  (the  iPhone  places  a 
Videos  button  in  the  iPod  area),  you’ll 
find  an  Albums  entry  at  the  bottom  of 
the  touch’s  screen  when  using  the 
iPod  functions.  Tap  on  More,  and 
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He  was  a 

hardworking  farm  boy. 

She  was  an 
Italian  supermodel. 

He  knew  he  would 
have  just  one  chance 
to  impress  her. 

(  ^ 

Introducing 

Rosetta  Stone®  Version  3. 

The  fastest  and  easiest  way 
to  learn  ITALIAN. 

v _  ~ _ J 


Introducing  Rosetta  Stone®  Version  3! 

The  world’s  leading  language-learning  software  just  got  better. 


Version  3 
Version  2 


Arabic 

English 

(American) 

English 

(British) 

French 

German 

Italian 

Portuguese 

(Brazil) 

Russian 

Spanish 

(Latin  America) 

Spanish 

(Spain) 

Chinese 

Dutch 

Greek 

Hindi 

Japanese 

Latin 

Polish 

Swedish 

Thai 

Vietnamese 

Danish 

Farsi 

Hebrew 

Indonesian 

Korean 

Pashto 

Swahili 

Tagalog 

Turkish 

Welsh 

NEW  Proprietary  speech  recognition  technology  gets  you 
speaking  from  the  start  and  NEW  speech  analysis  tools  perfect 
your  pronunciation. 

NEW  Contextual  Formation™  feature  uses  real-world  simulations 
to  give  you  the  benefits  you  need  to  succeed. 

NEW  Adaptive  Recall™  Language  feature  tracks  progress  to 
reinforce  your  strengths  and  revisit  needs. 

NEW  Milestone  feature  lets  you  try  out  your  new  language 
knowledge  in  real-life  simulations. 

IMPROVED  Intuitive,  sequential  learning  makes  every  lesson 
count  and  build  progressively. 


RosettaStorw 


Buy  with  confidence  from  Rosetta  Stone; 

We  offer  a  six-month  money-back  guarantee  when  you  buy  directly  from  us. 


Makes  a  great  gift! 


mm 


AS 

/sit  ; 


Level  1 

Level  1  &  2 

Best  Value! 

Level  1,  2  &  3 

Regularly  $909150 

Regularly  $939150 

Regularly  $499150 

now  $188.10 

now  $305.10 

now  $449.10 

The  fastest  way  to  learn  a  language.  Guaranteed.7' 


(800)  399-6218 

Use  promotional  code  ozs!27  when  ordering. 


RosettaStone.com/ozsl27 


RosettaStone 
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9:42  AM 

iPod  t 


tSSsaT  iff 


YouTube  Calendar  Contacts 


Clock  Calculator  Settings 


Mumc  vltfcc.  Ptotas  ,Tuncs 


When  the  iPod  touch  was  first 
released,  some  models  displayed  very 
dark  or  out-of-contrast  video.  The  iPod 
touch  1.1.1  update  alleviated  the  prob¬ 
lem.  However,  even  with  the  update, 
the  iPod  touch’s  display  is  not  as  bright 
as,  nor  does  it  offer  the  clean  contrast 
of,  the  iPhone’s  display. 

Touching  the  iPod’s  Killer  App 

While  some  people  may  be  distressed  at 
the  apparent  hobbling  of  the  iPod  touch’s 
Wi-Fi  capabilities  (no  Mail  or  Maps  sup¬ 
port,  for  example),  Apple  included  Wi-Fi 
largely  for  a  single  purpose — purchasing 
music.  The  iPod  touch  includes  a  new 
iTunes  icon  on  the  Home  screen  for 
doing  just  that.  Tap  on  it  while  connected 
via  Wi-Fi,  and  you’re  taken  to  the  iTunes 
Wi-Fi  Music  Store.  Here  you  can  browse 
featured  music  and  “top  ten”  selections 
in  a  variety  of  genres,  plus  use  the  iPod’s 
keyboard  to  search  for  music  (currently 


the  Wi-Fi  Store  doesn’t  work  with  videos, 
audiobooks,  or  podcasts). 

The  iTunes  Wi-Fi  Music  Store  worked 
quite  well  in  my  tests.  I  previewed  Wi-Fi 
Music  Store  files  with  both  fast  and  slow 
Wi-Fi  networks.  On  a  fast  network,  it 
took  very  little  time  for  the  store’s  inter¬ 
face  to  appear,  and  to  preview  and  down¬ 
load  tracks.  On  a  slower  network, 
previews  took  a  little  longer  to  load,  but 
once  loaded,  they  played  without  inter¬ 
ruption.  I  tried  to  download  an  album  on 
a  particularly  slow  network  and  managed 
to  get  half  the  tracks  before  I  had  to  leave 
the  area.  After  I  returned  home,  the 
touch  automatically  logged  on  to  my  net¬ 
work  and  completed  the  download. 

Once  you  download  tracks,  you  can 
listen  to  them  immediately — they 
appear  in  a  Purchased  playlist  found 
on  the  iPod’s  Playlists  screen.  When 
you  next  sync  the  iPod,  the  purchased 
tracks  are  automatically  downloaded  to 
your  computer.  You  can  download  your 
purchased  tracks  to  another  computer, 
but  they  won’t  download  automatically 
(the  iPod  automatically  downloads 


>  take  our  survey 


where? 


Simply  log  onto: 


why?  Because  we’d  like  to  hear  from  fellow  Mac  users  like 
you-and  you  might  even  win  a  new  computer! 

Take  our  survey  to  join  the  Macworld  Reader  Panel  and 
enter  Macworld’s  20-inch  Intel  2  Core  Duo  iMac  sweepstakes. 

By  joining  the  panel  you’ll  be  periodically  invited  to  participate 
in  online  research.  And  panelists  get  a  chance  to  win  every 
time  they  take  part  in  a  survey.  Participation  is  open  to 
all  eligible  Macworld  readers  18  years  old  or  over.  Make 
a  difference.  Beginners,  Experts,  Switchers  -  let  your 
voice  be  heard.  We’re  listening. 


www.macworld.com/surveys/joinpanel/ 


>  maybe  even  win  a  new  Mac! 


when?  We  need  to  hear  from  you  by  1/31/08  in 
order  to  be  included  in  the  drawing. 


NO  PURCHASE  NECESSARY  TO  ENTER  OR  WIN.  Void  where  prohibited  by  law.  Drawing  is  open  to 
all  eligible  Macworld  readers  who  complete  the  survey  and  are  18  years  old  or  over.  We  must  hear 
from  you  by  1/31/2008  to  be  included  in  the  drawing.  Winner  will  be  notified  by  email 
approximately  three  weeks  after  survey  close,  on  or  about  2/22/2008.  For  Official  Rules,  please 
visit  www.macworld.com/surveys/panel/rules.cfm.  All  information  provided  will  be  kept  completely 
confidential  and  only  used  in  combination  with  other  respondents.  Personal  information  will  not  be 
sold,  shared  or  used  in  any  way  outside  the  scope  of  this  research.  For  more  on  privacy,  visit 
www.macworld.com/surveys/panel/privacy.htm. 
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IS2EI  'Pod  Evolution 


tracks  only  to  the  computer  to  which 
it’s  currently  linked).  To  download 
tracks  to  another  computer,  select  the 
iPod  in  iTunes’  Source  list  and  choose 
Transfer  Purchase  From  iPod  name. 

I  really  enjoyed  the  freedom  of  pre¬ 
viewing  and  purchasing  music  on  the  go. 
Being  able  to  pull  music  from  the  ether 
is  terrific  and  something  I  plan  to  do  a  lot 
in  the  future. 

Battery  Life 

Apple  rates  the  iPod  touch’s  battery 
charge  at  22  continuous  hours  of  music 
playback  and  5  hours  of  video  playback. 
By  way  of  comparison,  Apple  suggests 
that  the  iPhone  will  get  24  hours  of 
music  playback  and  7  hours  of  video 
playback  from  that  single  charge.  It’s 
fairly  typical  for  Apple  to  underestimate 
the  amount  of  play  time  you’ll  get  from  a 
single  charge,  but  with  Wi-Fi  switched 
on,  the  iPod  touch  undershot  Apple’s 
number  for  continuous  audio  play  time 
by  nearly  5  hours  in  our  test — exceeding 
it  only  with  Wi-Fi  turned  off  (see  “Battery 
Life:  iPod  Touch”  for  complete  results). 


Macworld  Lab  Test 


Battery  Life:  iPod  Touch 

16GB  iPod  touch:  Audio 


Wi-Fi  on 

16:55 

Wi-Fi  off 

26:56  \ 

16GB  iPod  touch:  Video 


Longer  is  better.  Time  is  in  hours:minutes.  iPods  were  tested  with  iPod 
software  1.0.1,  with  EQ  and  Sound  Check  off.  Volume  and  screen  bright¬ 
ness  were  set  to  50  percent.  Auto-Lock  was  set  to  1  minute.  Audio  files 
were  a  mix  of  AAC  and  MP3  files  of  varying  lengths.  Video  tests  wei£ 
conducted  with  movies  purchased  from  the  iTunes  Store.  The  movies 
were  played  repeatedly  until  the  battery  gave  out. 

Macworld’s  Buying  Advice 

After  spending  a  couple  of  months  with 
the  iPhone,  I  find  it  hard  to  pick  up  the 
iPod  touch  and  not  think  about  what 
could  have  been.  If  only  video  looked  as 
good  on  the  touch  as  it  does  on  the 
iPhone.  If  only  Apple  had  compromised 


on  the  iPod’s  sleek  lines  and  added  unob¬ 
trusive  volume  buttons  (or  offered  a  head¬ 
set  that  included  remote  controls).  If  only 
Apple  had  thought  through  the  iPod-as- 
PIM  concept  to  the  point  where  you 
could  edit  both  contacts  and  calendar 
events  on  the  iPod.  If  only  I  could  use  my 
old  video  accessories  with  my  new  iPod. 

But  that’s  not  how  it  turned  out.  It’s 
great  to  be  able  to  surf  the  Web  and 
very  convenient  to  purchase  music 
while  you’re  on  the  move.  And  it’s  nice 
to  have  an  iPod  on  which  you  can  watch 
video  without  squinting.  But  I  wish 
Apple  had  produced  a  more-perfect 
iPod  touch — one  that  matches  the 
excellence  of  the  iPhone’s  video  display 
and  includes  the  kind  of  complete  fea¬ 
ture  set  that  assures  you  you’re  using 
something  other  than  a  stripped-down 
iPhone. — CHRISTOPHER  BREEN 

Christopher  Breen  is  a  Macworld  senior  editor 
and  the  author  of  The  iPod  and  iTunes  Pocket 
Guide ,  third  edition  (2007,  Peachpit  Press).  Dan 
Frakes  is  a  Macworld  senior  editor  and  the  senior 
reviewseditorforPlaylistmag.com. 
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Fast  and  reliable,  TechWorks  has  been  the  trusted  name  in  proving  a  full  line 
of  memory  products  guaranteed  for  Mac  computers  since  1986. 
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Serving  the  Mac  Universe  since  1 984 
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mFFMiS 

STORAGE  WIRELESS  MULTIMEDIA  I MEMORY } 


•4,. 


74  Macworld  December  2007 


ON  SALE  NOW! 


SUPERGUI 


Direct  from  the  Editors  of  Macworld 

More  Superguides  Available! 


Staying  true  to  our  goal  to  offer  you  the  most 
comprehensive  coverage  of  the  most  innovative 
and  exciting  new  products,  we  introduce  the 
Macworld  Superguide  series.  These  books  are 
produced  by  the  Macworld  staff  and  are  packed 
with  practical  how-tos,  in-depth  features,  tips 
and  tricks,  and  more. 


Macworld 

APPLE  TV 

SUPERGUIDE 


Turn  your  TV  into  the 
ultimate  digital  media 
center! 


Macworld  ipod 

AND  iTUNES 

SUPERGUIDE 


DIGITAL 

PHOTOGRAPHY 

SUPERGUIDE 


Master  your  music  with 
our  expert  advice! 


Take  home  a 
photography  expert! 


Get  the  most  out  of 
your  Mac! 


www.macworld.com/products/superguide 


MAC  BASICS 

SUPERGUIDE 


Macworld  Superguides  are  available  in  3  convenient  formats:  1)  Downloadable  PDFs:  Get  immediate  access.  2)  Printed  Book:  Order 
a  full-size,  full-color  printed  book  on  high-quality  paper.  3)  PDF  on  CD-ROM:  Don't  want  to  download  the  PDF,  get  it  on  CD-ROM. 


49  OF  THE  SEASON’S  BEST  MAC  GADG 


Cool  Mac 


1 


Some  people  find  buying  gifts  easy.  Without  anguish  or  pause, 
they  seem  to  intuitively  know  just  what  to  get  for  everyone 
on  their  list.  But  most  people  aren’t  like  that.  For  them, 
matching  gift  to  recipient  can  be  like  doing  a  jigsaw  puzzle  in  the  dark. 

We’re  here  to  shed  a  little  light  on  the  problem.  In  the  pages  that  fol¬ 
low,  we’ve  collected  49  Mac-compatible  gadgets,  in  three  broad  cate¬ 
gories:  digital  entertainment  (speakers,  headphones,  and  the  coolest 
way  to  watch  movies  from  your  Mac),  photography  and  video  (includ¬ 
ing  some  of  the  hottest  new  camcorders  and  great  accessories  for  dig¬ 
ital  photographers),  and  travel  (from  laptop  bags  and  sleeves  to 
iPhone  adapters  and  headsets).  Within  each  category, you’ll  find  gifts 
at  various  prices,  making  it  that  much  easier  to  find  the  right  gift  at  the 
right  price  for  each  recipient  (even  if  the  recipient  is  you). 

The  result,  we  hope,  will  aid  the  shopping  challenged— or  at  least 
give  you  some  excellent  ideas  to  slip  onto  your  wish  list. 

|  photography  by  peter  belanger  J 
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Entertainment 


You  can’t  wear  headphones  all  the  time,  right? 
That’s  why  the  electronics  stores  are  crammed 
with  iPod  speakers.  Among  the  new  models 
worth  checking  out  are  the  following: 

The  iGroove  SXT  ($170;  www.klipsch 
.com), from  Klipsch,givesyou  much  of  the 
same  performance  as  the  company’s  stan¬ 
dard  iGroove  desktop  speaker  system,  but  in 
a  smaller  package  and  for  less  money.  Tweet¬ 
ers  featuring  Klipsch’s  horn-loaded  tech¬ 
nology  deliverthe  detail,  and  an  automatic 
wake  feature  lets  you  use  your  iPod’s  built-in 
alarm  to  nudge  yourself  out  of  bed. 

Want  something  more  portable?  Sonic 
Impact’s  i-F3  ($170;  www.si-5.com)  combines 
the  rugged  built-into-a-hard-case  design  of 
the  company’s  i-Fusion  and  i-F2  speaker  sys¬ 
tems,  but  adds  a  digital  alarm  clock  and  FM 
radio.  The  system  sounds 
good  for  its  size,  includes  a 
rechargeable  battery,  J? J  %  §  J 
stands  up  to  quite  a  bit  of  M 
abuse,  and  can  even 
store  your  iPod  and  ear-  piJKlil 
buds  inside  the  case.  m  ?jjjjP~-yi 

If  you’re  more  if 

interested 


iGroove  SXT 


in  an  audio  system  for  the  bedroom,  Logitech 
has  designed, fromthe  ground  up,  the  ulti¬ 
mate  iPod  alarm  clock — the  Pure-Fi  Dream 
($250;  www.logitech.com).  Its  amber  lights 
and  screen  automatically  dim  based  on  ambi¬ 
ent  light,  but  brighten  wheneverthe  Pure-Fi 
detects  a  hand  near  the  controls.  (The 
motion  sensors  also  pick  up  wild, 
j| flailing-for-the-snooze-button 
IpfP&W  movements  in  the  early  morn.) 

M  Every  control  is  backlit,  so  it’s 
jKJlIf  m  easy  to  set  either  of  the  Pure-Fi’s 
m  tw0  alarms  in  even  a  pitch-black 
mWimm  room.  Oh,  and  it’s  also  a  very  nice 
mmW  speaker  system,  with  a  screen 
"jr  m  that  displays  information  about 
the  current  iPod  track. 

gfm  Forthe  iPod  owner  who  has  every- 

W  thing,  or  the  design-conscious  cus- 
m  tomer  who  doesn’t  want  just  any  iPod 
speaker,  consider  the  Zeppelin  ($600;  www 


.bowers-wilkins.com)  from  Bowers  &  Wilkins 
(more  widely  known  as  sim-  ______ 

ply  B&W),  a  striking 

debut  entry  in  the 
iPod-accessory  market. 

The  Zeppelin  shrinks 
down  the  company’s  high-end 
speakertechnologiesand  puts  them  !  Zei 
into  a  sleek,  capsule-shaped  system  with  five 
drivers  and  three  amplifiers.  A  unique  iPod- 
dockingarm  lets  you  wrap  your  hand  around 
the  iPod  to  operate  it,  just  as  ifyou  were 
holding  the  iPod  in  your  hand.  And  like  the 
iPod,  both  the  Zeppelin  and  its  stylish  remote 
have  shiny  chrome  backsides. 


VIDEO 

MovieMate  50 

Sure,  big-screen  plasma  and  rear-projection  TVs  are  great  for  watching  movies. 
But  to  really  get  your  cinematic  geek  on,  there’s  nothing  like  a  projector  that 
blasts  your  favorite  film  theater-size  across  the  nearest  white  wall.  Epson  Amer¬ 
ica’s  new  MovieMate  50  ($800;  www.epson.com)  isn’t  the  only  projector 
that’ll  let  you  plug  in  a  DVD  player  or  Mac  laptop  to  project  your  favorite  movies, 
but  it’s  one  of  the  smallest  all-in-one  projectors  on  the  market.  The  MovieMate 

50  includes  its  own  DVD  and  CD  player,  two 
_  built-in  speakers,  offset  lens  shift  for 

distortion-free  images,  Epson's 
N  3LCD  technology  for  brilliant 
fern  mB  v  if  images  and  video,  and  a  sleek 

i  AJ  black  design.  Oh, yeah,  it’ll  also  do 

a  dandy  job  in  the  conference 
j ||pf  room  at  work  for  those  boring  old 
HIT  presentations. — dan  miller 


On  Air  Control  2.4G 


JBL’s  On  Air  Control  2.4G  ($349; 
www.jbl.com)  combines  an  audio  transmit- 
terwith  a  pairof  compact, amplified,  wireless 
speakers  to  letyou  listen  anywhere  inyour 
house,  regardless  of  the  location  of  your 
audio  source.  You  just  connect  the  small 
transmitter  to  that  source — via  analog 
cables  or,  in  the  case  of  a  computer,  USB— 
and  turn  on  the  speakers.  You  can  also  con¬ 
nect  a  second  audio  source  (say,  an  iPod) 
directly  to  the  speakers.  A  wireless  remote 
lets  you  adjust  volume  and  switch  the  input 
source  without  having  to  venture  to  the 
room  with  the  transmitter. 
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The  new  SE110  Sound  Isolating™  Earphones  from  Shure  use  the  same 
technology  professional  musicians  use.  Only  you  don’t  have, to  be  a  rock  star 
to  afford  them.  Rock  out  to  your  music  while  blocking  out  background  noise 
for  full,  rich,  detailed  sound.  All  for  under  $100.00.  Check  out  a  pair  or  see 
our  full  line  of  Sound  Isolating  earphones  at  shure.com. 


www.shure.com 


3>  2007  Shure  i '’corporate;: 


Cool  Mac  Gear 


Entertainment 


continued 


If  you’re  especially  aesthetically  minded— 
the  kind  of  person  who  doesn’t  even  want  to 
see  speakers  in  a  room — you’ll  appreciate 
Soundolier’s  Duo  Wireless  Speaker  Lamp 

($300;  www.soundolier.com).  To  casual 
observers,  it  looks  like  any  other  stylish  floor 
lamp.  (And  it  does  indeed  light  the  room.)  But 
inside  each  lamp  is  an  omnidirectional  5.25- 
inch  speaker  and  a  wireless  receiver.  Connect 
the  system’stransmittertoyouraudio  source, 

[  Duo  Wireless  and  You’ve  §ot  sound>  UP t0  3°o  feet 

|  Speaker  Lamp  away,  without  traditional  speakers  clut¬ 
tering  upyour  room.  Ifyou  have  two 
Soundolier  Duos, you  can  even  use  them 
as  left  and  right  speakers  or  as  rear  speak¬ 
ers  in  a  surround-sound  system.— dan  frakes 

Headphones 

Ifyou  really  want  to  doyour  iPod  justice, 
you’ve  got  to  ditch  the  earbuds  that  came  with 
it  and  upgrade. 

Ultimate  Ears’ triple.fi  10  Pro  ($400; 
www.ultimateears.com),  the  company’s  top 
universal-fit,  in-ear-canal  model, 
is  amongthe  best  that  we’ve 
tested.  Usingthree  drivers  W 
in  each  ear,  the  triple.fi  10  g  f 
Pro  provides  sound  qual¬ 
ity  that  rivals  that  of  - 

the  company’s 
much  more 


expensive 

custom-made  personal 
monitors,  in  a  design  that 
fits  any  ear.  The  downside? 

You  may  need  to  rerip  all  of  your  CDs  at  a 
higher  quality  level. 


AUDIO 

Fatman  iTube 

Audiophiles  complain  that  compressed  music  sounds  cold  and  thin.  Many  also 
swear  that  old-school  valve  amps  deliver  sound  that’s  warmer  and  fuller  than  what 
you  get  from  today’s  transistor-based  hardware.  Translate  those  two  observations 
into  a  product,  and  you  get  TL  Audio’s  Fatman  iTube  amp  and  dock  for  iPods 
($750;  www.fat-man.co.uk).  As  the  name  implies,  it’s  a  tube-based  amp  designed 
specifically  for  iPods.  The  iTube  comes  with  a  dockforyour  iPod  and  a  squat, 
chrome-faced  amplifier  with  three  vacuum  tubes  proudly  sprouting  out  of  its  top. 
You  also  get  a  27-function  remote  control,  and  composite  and  S-Video  outputs  so 
that  you  can  watch  iPod-hosted  videos  on  your  TV. — dan  miller 


Noise-canceling  head  phones  are  a  great 
alternative  forfrequent  travel¬ 
ers  or  people  who  spend 
their  days  in  noisy  envi¬ 
ronments.  The  head¬ 
set  samplesthe  noise 
around you  and  then 
produces  an  inverse 
audio  signal  that  cancels 
out  some  of  that  sound, 
lettingyou  enjoy  your 
music  at  the  same  time.  Audio 
Technica’s  ATH-ANC7  ($220;  www.audio 
-technica.com)  is  our  current  favorite  among 
noise-canceling  models,  thanks  to  its  excellent 
noise  isolation  and  reduction,  solid  build,  long¬ 
term  comfort,  and  great  sound  quality. 


GAMES 

My  Jigsaw 

My  Jigsaw  makes  customized  jigsaw  puzzles  for  people  who  think  they’re  the 
center  of  the  universe.  You  provide  a  mailing  address  and  $40,  and  My  Jigsaw 
returns  a  i2-by-i8-inch,  400-piece  puzzle. 

Based  on  the  U.S.  Geological  Sur¬ 
vey’s  incredibly  detailed  maps, 


the  puzzle  shows  the  location 
you  provided  and  the  24 
square  miles  surrounding  it, 
complete  with  roads,  topo¬ 
graphic  contour  lines, 
notable  buildings,  and  more 
($40;  www.my-jigsaw 
■info).— DAN  MILLER 


iSkin’s  Cerulean  Fi  and  TX  (Fi  alone, 

$130;  both,  $190;  www.iskin.com)  let  you  lis¬ 
ten  to  your  iPod  with  no  strings  attached. 
TheTX  plugs  into  your  iPod’s  dock- 

connector  port  and  sends  audio,  via 
Bluetooth,  to  the  FYs  two  earpieces, 
which  are  attached  to  each  other  by  a 
short  cable  that  wraps  behindyour 
head.  You  can  even  control  iPod  play¬ 
back  from  the  right  earpiece.  (If  rumors 
are  true  that  stereo  Bluetooth 
maycometothe  iPhone  via 
a  software  update,  the  Fi 
should  then  work 
with  the  iPhone 
without  requir¬ 
ing  the  TX.) 

Ifyou  care 
about  yourears, 
you  should  guard  §  Cerulean  FI 

them  by  limitingyour  listening  volume  and 
by  protectingthem  whenyou’re  in  noisy 
environments.  Inexpensive  earplugs  work 
well  for  the  latter  situation,  but  they  make 
everything  sound  muffled  and  distant.  That’s 
why  Etymotic’s  Musicians  Earplugs  ($150 
to  $200;  www.etymotic.com)  make  a  great 
gift  for  any  music  lover.  These  plugs  don’t 
come  cheap,  and  they  require  a  trip  to  the 
audiologist  to  get  custom  molds  made.  But 
they  fit  perfectly  and  reduce  noise  levels 
without  affecting  sound  quality,  so  you  can 
enjoy  every  note  of  a  live  concert  without 
enduring  ringing  ears  later. — dan  frakes 
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Dress  up 
your  Macs 


With  our  storewide  promotion, 
it's  easy  to  look  cool  and 
comfortable  this  holiday. 

(Nov.  1st  to  Dec.  25th). 


iMac-bundie:  i360°turntable  ($44.90)  and  iReSt  gel  wrist  rest/mousepad  ($19.90):  $&480  $51.84 


mStand 

$49^0  $44.91 


iLap 

from  $49^0  $44.91 


'A. 

iGo 

4m  $299.70 


iLevel 

$79^3  $71.91 


iWoofer 

$99-  $89.10 


www.raindesigninc.com  1800  797  7321 


4 


rain 


All  other 
products. 


Cool  Mac  Gear 


Photography 


Today’s  superslim  cameras  are  easy  to  take 
just  about  anywhere.  But  traveling  with  them 
can  mean  exposing  them  to  lint,  loose  change, 
and  other  mysterious  gunk  that  collects  at  the 
bottom  of  most  backpacks  and  purses.  Sure, 
you  can  enclose  your  camera  in  a  case,  but 
most  of  those  are  awfully  chunky. 

Made  Products’ Always-On  Wrap-Up 
($20;  www.goalwayson.com)  isn’t  chunky.  It 
covers  your  camera’s 
sensitive  controls 
in  stretchy  neo¬ 
prene  without 
adding  bulk. 

Even  better, you 
don’t  have  to  worry 
about  keepingtrackof 
the  case  as  you  use  your 
camera;  it  screws  right  into 
your  camera’s  tripod  mount.  Sim¬ 
ply  unwrap  it  to  grab  your  shot  and  then  wrap 
it  backup. 


Photosmart  A826 

Center 


Always-On  Wrap-Up 


Of  course,  getting  the  shot  is  just  the 
beginning.  The  vast  majority  of  digital  photos 
never  see  the  light  of  day,  because  making 
prints  involves  eitherfiguringoutyour  Mac’s 
printer  controls  or  taking  a  trip  to  the  drug¬ 
store.  You  can  save  yourself  the  hassle — and 
the  gas  money— with  Hewlett-Packard’s 
Photosmart  A826  Home  Photo 
Center  ($250;  www.hp.com),  which 
brings  the  convenience  of  kiosk  printing 
right  to  your  home.  Simply  pop  in  your  mem¬ 
ory  card  and  use  the  printer’s  7-inch  touch- 
sensitive  screen  to  choose  the  photosyou 
want  to  print — no  computer  required.  The 


Camera 

Accessories 


VIDEO 

Archos 
605  WiFi 

Once  you’ve  shot 
your  video,  it’s 
always  nice  to 
have  a  portable 
way  to  show  it.  If 
you  haven’t  made 
the  leap  to  the 
iPhone  ortheiPod 

touch,  take  a  look  at  the  Archos  605  WiFi  (30GB,  $300; 
80GB,  $350;  160GB,  $400;  www.archos.com).  This  portable  video  player  has  a 
4.3-inch  8oo-by-48o-pixel  screen;  plays  video  in  WMV,  MPEG-4,  MPEG-2,  and 
H.264  formats;  plays  music  in  AAC,  WMA,  MP3,  and  WAV  formats;  displays 
photos  in  JPG,  BMP,  and  PNG  formats;  and  even  displays  PDFs.  As  its  name 
implies,  the  device  also  has  a  built-in  Wi-Fi  connection,  so  you  can  stream  your 
edited  movies  from  your  Mac  to  the  player. — dan  miller 
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CAMCORDERS 

QuickCam  Pros 

Shortly  after  Apple  started  building 
iSight  cameras  into  many  of  its 
computers,  the  company  stopped 
sellingthe  stand-alone  iSight  video 
camera.  If  you  have  an  older  Mac 
and  want  a  camera  for  video  chats 
and  other  impromptu  filming,  Logi¬ 
tech’s  QuickCam  Pro  for  Note¬ 
books  and  QuickCam  Pro  9000 
($100  each;  www.logitech.com) 
can  help.  They’ve  got  Carl  Zeiss  optics,  a  2-megapixel  sensor,  and  autofocus  (so 
you  don’t  have  to  move  back  and  forth  trying  to  make  yourself  look  less  fuzzy), 
and  they  clip  neatly  above  your  laptop’s  screen.  The  devices’  included  software 
doesn’t  work  with  Macs,  but  the  hardware  itself  is  compatible  with  OS  X  10.4 
and  later,  as  well  as  with  iChat  and  other  Apple  programs. — dan  miller 


Super  Premium 
Mailable  Photo  Frames 


extra-large  screen  also  makes  it  easy  to 
remove  red-eye,  correct  colors,  apply  borders 
and  card  designs,  and  even  write  captions. 

And  ifyou’re  lookingforagreat  wayto  send 
photo  prints  to  faraway  relatives  or  friends, 
look  no  further  than  Photojojo’s  Super  Pre¬ 
mium  Mailable  Photo  Frames  ($5  each; 
www.photojojo.com).  These  sturdy  cards 
come  in  five  chic  designs  that  match  any 
decor.  Simply  slide  a4-by-6-inch  photo  into 
the  plastic  sleeve,  write  your  message  on  the 
inside,  and  then  pop  it  in  the  mail.  An  attached 
ribbon  turns  the  back  of  the  card  into  a  con¬ 
venient  Stand. — KELLY  TURNER 

Camcorders  and 
Video  Accessories 

Choosing  the  right  camcorder  just  got  a  bit 
trickier.  With  Apple’s  Final  Cut  Pro 
6.0.1  and  iMovie  ’08,  Macs  can 
now  support  camcorders 
that  use  hard-disk  drives  or 
flash-based  storage  instead 

|hdc 


HG10 


of  tape.  That  means  Mac  users  have  a  lot  more 
camcorders  to  choose  from.  More  options 
are  always  nice,  right?  Maybe  so,  but  they  can 
also  be  confusing.  To  make  choosing  a  cam¬ 
corder  simple,  think  aboutyour  budget  and 
the  kinds  of  videos  you  shoot. 

Serious, tech-savvy  videographers  will  love 
the  Canon  HG10  ($1,099;  www.canon.com). 
It’s  Canon’s  first  hard-disk  camcorder  to  use 
AVCHD  (Advanced  Video 
Codec  High  Defini¬ 
tion)  technology, 
which  captures 
and  stores  full 
i,o8oi  high  defi¬ 
nition  video. 

Bonus  features 
include  instant  autofocus, 
a  2.7-inch  multi-angle  wide-screen  LCD,  and  a 
24P  cinema  mode.  This  camcorder  not  only  * 
eliminates  the  need  to  buy  tape,  but  also 
brings  an  end  to  the  days  of  constant  rewind¬ 
ing  and  fast-forwarding. 

If  the  HG10  seems  attractive, you  should 
also  consider  Panasonic’s  AVCHD  camcorder, 
the  HDC-SDi  ($1,000;  www.panasonic 
.com).  With  three  CCDs,  the  HDC-SDi  is 
designed  to  reproduce  colors  very  accurately, 
even  in  low  light.  The  main  difference  between 
the  HDC-SDi  and  the  HG10  isthatthe  HDC- 
SDi  doesn’t  use  a  hard  disk. 

Instead,  it  stores  video  and 
images  on  SD  or 
SDHC  cards. There¬ 
fore,  the  HDC-SDi  is 
not  only  small,  but 
also  weighs  less  than 


(Tlczrrrbcz 

SUNG 


Buy  it  at  booq.com  and  save  10%  with  promo  code  "  mw8" 
©2007  by  booq  lie.  All  rights  reserved. 
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Photogranhy  &  Video 


continued 


|  Xacti  VPC-CG65 


a  pound.  It’s  a  great  tool 
for  making  casual  home 
videos  and  the  occa¬ 
sional  YouTube  short. 

TheHDC-SDi  is  small, 
but  the  Sanyo  Xacti 
VPC-CG65  ($400; 
www.sanyo.com)  is  as 
small  as  camcorders 
get.  This  standard  defini- 
tioryminiature  camcorder  doubles  as 
a  6.37-megapixel  digital  camera  and 
fits  inyour  pocket.  You  won’t  need 
tapes,  either,  because  the  VPC- 
CG65  stores  its  files  on  inexpensive 
SD  or  SDHC  memory  cards.  The  VPC- 
CG65’s  decent  picture  quality  and  super¬ 
compact  size  make  it  good  for  beginners 
looking  to  immortalize  their  vacations. 

Despite  the  new  Mac  compatibility  of 
tapeless  camcorders,  some  buyers  would 
rather  wait  before  jumping  on  a  new  technol 
ogy.  Not  to  worry:  tape-based  MiniDVjust 
keeps  getting  better.  Die-hard  tape  fans 


should  find  plenty  to  like  in  the  Canon  HV20 
($1,099;  www.canon.com).  Equipped  with  a 
iox  optical  zoom  lens  and  a  2.96-megapixel 
CMOS  (complementary  metal  oxide 
semiconductor)  image  sensor,  this 
consumer-level  HD  MiniDV cam¬ 
corder  is  widely  regarded  as  the  best 
of  its  kind.  The  HV20  captures  stellar 
video  in  both  low-light  and 

normal-light  conditions 
(especially  when 
you  turn  on  its 
24P  cinema 
mode).  If  you 
don’t  have  an 
HD  display,  the 
HV20  gives  you 
the  option  to  shoot  in 
andard  definition,  so  yourgood 
old  boob  tube  won’t  go  to  waste.  Whether 
you’re  just  shooting  home  videos  oryou  have 
serious  cinematic  aspirations,  the  HV2o’s 
ease  of  use  and  excellent  video  quality  will 
make  you  happy  you  tried  it. 


But  even  great  camcorders  may  leave 
somethingto  be  desired  when  it  comesto 
recording  sound.  Filmmakers  and  YouTube 
stars  alike  know  that  the  microphones 
built  into  most  camcorders  just  aren’t 
good  enough. 

R0de  Microphones  offers  a  speedy, 
affordable  solution  with  its  VideoMic 
($149;  www.rodemic.com).  Lightweight 
and  powered  by  a  9-volt  battery,  this 
shotgun  mike  can  slide  onto  any  camcorder 
that  has  a  standard  camera-shoe  fitting 
and  can  plug  directly  into  a  stereo  minijack. 
For  its  price,  the  VideoMic  delivers  about 
as  close  to  professional  audio  as  you  can 

get. — BRIAN  CHEN 


We  complete  your  mobile  experience 


obcases 


quality  cases  and  accessories 


•iPOD  Nano  3rd  Gen. 
•iPOD  Classic  80G 
•iPOD  Classic  1 60G 
•iPOD  Touch 
•IPHONE 

Colors 

(iwr  '  '■#**»*  ;  <fn\  “fWl  ■ 

A!i  models  available  in; 

Black,  blue,  red,  brown  pink  and  green 

Features: 

Highly  Fitted 
Fine  Leather 
Sharp  looking 
Thin  clean  designs 
,  .r.,rpany  more  features  . 


•Smartphone 

•Cellular 

•PDA 

•GPS 

•Multimedia 
•Digital  Camera 


Wide  Selection 


www.ebcases.com 


MAG  WO  7 
1  O%off 


order  at  biomorph.com 
ca  ta/og  888  302  DESK 


biomorph 


biomorph  ergonomic  desks 

adjust  to  your  lifesty/e- 

instant/y! 
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FitsMosf 

Automobile 

CupHolder 


Sportivo 


Metro 


IceSuit 


Listen  to  Your  iPod 
&  Answer  Colls 
in  Your  Car  Hands-Free 


Bluetooth 

transmission 


FM  transmission 


nano 
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A  If  allyou  need  is  to 
V  keepyour  iPod  running, 

II’  you  should  look  into  Ener- 
MPfffers  Energi  to  Go  Portable 

'Power  for  iPod  ($30;  www.energizer.com) 
The  pink-bunny  people 
have  created  an  external 
battery  pack  with  two 
AA  batteries  that  can 
theoretically  provide 
35  to  45  hours  of 
music  playback  on 
yourfull-sizeiPod  (it 
supports  fourth- and 
fifth-generation  mod¬ 
els),  and  even  more 
on  the  iPod  nano. 

In  the  building-a¬ 
better-mousetrap  cat¬ 
egory,  there’s  DLO’s 
Power  Bug  for  iPod 
($25;  www.dlo.com). 


Forthe  environmentally  responsible  mobile 
Mac  user  with  panache,  Monsoon  Vermont 
makes  a  line  of  colorful  laptop  bags  and  totes 
made  out  of  recycled  plastic  trash  (which  has 
been  col  lected,  the  company  says,  by  scav¬ 
engers  in  Indonesia).  The  Laptop  Bag  ($90; 
www.themonsoongroup.com)  is  trimmer  and 
lighter  than  most,  though  with  plenty  of  pad¬ 
ding  and  pockets  foryour  stuff.  The  Tough  As 
Nails  Tote  ($45)  isn’t  specifically  designed 
to  carry  a  laptop,  but  it’s  big  enough  to  hold 
pretty  much  anything. 

Ifyou  don’t  require  a  full-fledged  bag  but 
still  want  to  be  environmentally  correct,  check 
out  Tight  Jacket  laptop  sleeves  ($25;  www 
.tightjacket.com)  in  fauxtigerfurand 
other  unusual  prints.  Like  any 
sleeves,  these  will  pro- 
tectyour  laptop 
»  from  scratches 
and  from  inad- 
Hr  vertently  opening 
BF  in  your  shoulder  bag, 
but  they  don’t  have  any 
padding.  The  green  angle? 
The  company  makes  its  sleeves  out  of  unused 
bolts  of  spandex  (most  of  which  it  buys  from 
swimsuit  manufacturers),  which  would  other¬ 
wise  end  up  in  a  landfill.  One  by-product  of 
TightJacket’s  unique  sourcing  strategy  is  that 
many  of  its  sleeves  are  one  of  a  kind. 

There  are,  of  course,  plenty  of  new  bags  in 
a  more  traditional  mold.  Logitech’s  Kinetik 
15.4  Backpack  and  Kinetik  15.4  Briefcase 
($100  each;  www.logitech.com)  are  great  for 


anyone  who  travels  rough.  The  laptop  cases 
have  hard  outer  shells  and  padded  inner 
sleeves  that  cradle  your  MacBook,  they  sport 
plenty  of  internal  pockets,  and  they  come  in 
both  briefcase  and  backpack  forms. 

For  a  truly  professional  appearance, you 
can  spring  for  the  sleek  look  of  leather.  Mac- 
Case’s  Premium  Leather  Collection  (bags, 
$200;  sleeves,  $90;  www.mac-case.com) 
includes  sleeves,  shoulder  bags,  and  iPod 
cases  in  black,  red,  or  beige.  You  can  buy  them 
individually  or  in  coordinated  combo  sets. 

If  you’re  tired  of  the  wimpy  shoulder  strap 
that  came  with  your  laptop  bag, you  could 
solve  the  problem  with  the  Skooba  Super¬ 
bungee  Strap  ($26;  www.skoobadesign 
.com),  from  Skooba  Designs.  It’s  a  heavy-duty 
replacement  strap  with  a  ring  of  bungee 
cord  built  into  the  shoulder  pad;  that  cord 
acts  as  a  shock  absorber.  The  back  of  the 
pad  is  covered  with  air-filled  cells  to  soften 
the  load  even  more.  The  strap  is  available  in 
five  color  combinations  and  adjusts  to  fit 
pretty  much  anyone. — dan  miller 

Power  Supplies 

Ifyou  travel  with  your  Mac,  iPod,  or  any  other 
electronic  gizmo, you  knowthat  keepingthe 
batteries  charged  can  be  tough.  Fortunately, 
five  new  gadgets  can  helpyou  keepyour  bat¬ 
teries  full  and  ready  to  go. 

Tekkeon’s  myCharger  ($25;  www 
.tekkeon.com)  lets  you 
take  one  charger  for 

■1 all  your  mobile 
gL  gadgets.  It  has 

seven  adapter  tips 
||r  that’ll  letyou  charge 
|pF  iPhones,  iPods,  Black- 
Berries,  and  mobile 
W’  phones  from  LG,  Motorola, 
W  Samsung,  and  Sony  Ericsson. 
Alongthe  same  line  is  logear’s 
WW  Gear  Juice -Mobile  Pocket 
Power  ($50;  www. 


Shuffle  Song* 
Now  Playing 


|  Tightlacket 


SECURITY  . . 

zRetum 

The  road  is  the  riskiest  place  to 
take  your  electronics,  which  is 
why  zReturn  (www.zreturn 
.com)  has  come  up  with  its  lost- 
and-found  system  for  gadgets. 
You  affix  a  zReturn  tag  to  each  of 
your  mobile  devices,  and  then 
register  those  tags  online;  six 
tags  cost  $13.  Whoever  finds  the 
missing  item  can  log  into  the 
zReturn  Web  site  and  send  you 
an  anonymous  message  that  he 
or  she  has  found  your  goods. 

You  can  then  arrange  for  their 
return. — dan  miller 


iogear.com), 
which  comes  with  six  interchangeable 
tips  to  fit  a  wide  variety  of  mobile  devices. 
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New  iPod? 


Leather  C.E.O:  Sleeve  for  iPhone 


V 


Marware  has  you  covered! 

case  solutions  in  silicone,  leather,  neoprene,  plastic 

Neoprene  Sportsuit'Convertible  for  iPod  classic  Plastic  Sidewinderfor  iPod  nano 


AND  NOW,  FREE  SHIPPING!  * 

*0n  orders  over  $40  Promo  Code  :  MW1 107 

Visit  our  entire  product  line  at : 

www.MARWAPE.com 

954.927.6031 


"Power  and  Substance... 
the  oasis  in  the  MP3  desert" 


-Home  Theater  Magazine 


'20  07 

RAVE 


(£*audioengine 

www.audioengineusa.com 


Audioengine  5 

Premium  Powered  Bookshelf  Speakers 
^  $349  per  pair 


GET  5%  OFF 

plus  free  shipping 
when  you  buy  online! 
Use  Coupon  Code 

MACW071 1 


Audioengtne  2 

Premium  Powered  Desktop  Speakers 
$199  per  pair 


Wireless-ready  •  Works  with  everything  *  30-day  free  audition  "S  877.853.4447 


UNIEA 


Macworld  Conference  &  Expo 
Janm  15-18,  Booth  No:  4230 


iPod  Touch 


iPhone 


www.uni6a.com 

sai€s@uni€a.com 


'  k**'*  W  a  venj  goc>4  Vx» 

j**L**“ 1  REALLY  wunt: 
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invisible 

SHIELD 
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invisibleSHIELD.com 
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Of  course,  Apple  sells 
its  own  wall  charger  for 
the  iPod.  But  the  Power  Bug 
for  iPod  is  cheaperand  smaller 
than  Apple’s  $29  iPod  charger,  and 
it  has  a  status  light  that  glows  green 
or  red  to  indicate  power  status.  DLO 
also  sells  the  Power  Bug  for  iPod 
shuffle  ($23). 

Are  you  tired  of  lugging  around  a  rat’s 
nest  of  power  and  other  cords  foryour  lap¬ 
top,  iPod,  phone, and  more?  KangaRoom  Stor¬ 
age  offers  the  Travel  Cord  Organizer  ($30; 

www.kangaroomstorage.com),  a  handy  travel 
tote  with  separate  compartments  forallyour 
chargers.  Even  better,  the  organizer  has  a  holder 
designed  to  fit  any  standard  8-inch  power  strip 
(the  company  sells  one  of  its  own  for  $13). 

Plug  the  strip  into  the  wall  and  your  chargers 
into  the  strip,  and  you  can  charge  everything 


without  unpackinga 

thing. - DAN  MILLER 

iPhone 
Accessories 

Of  course,  if  you  want  to  carry  your 
iPhone  around  au  naturel  (the  phone, 
notyou),  that’s  your  business.  But  because  of 
its  price, you  may  be  concerned  about  every¬ 
day  scratches  and  dings,  and  you  probably 
want  some  form  of  protection.  Fortunately, 
there  are  plenty  of  options  for  keepingyour 
iPhone  safe  and  sound  without  addingtoo 
much  bulk  to  the  handset’s  elegant  profile. 

Zagg’s  Full  Body  Shield  for  the  iPhone 
($25;  www.shieldzone.com)  is  made  with 
Invisible  Shield  film,  a  transparent,  virtually 


Travel 


continued 
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^  bodyguard; 
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I  Full  Body  Shield  — ! 
;  and  Body  Guardz 


indestructible  adhesive  film  that  will  keep 
your  iPhone  scratch-free  but  won’t  interfere 
withyouroperatingthetouch  screen.  NLU 
Products’  BodyGuardz  for  Apple  iPhone 

($25;  www.bodyguardz 
.com)  isapairof  trans¬ 
parent  filmsthat  will 
keep  the  front  and 
back  of  your  iPhone  as 
pristine  as  on  the  day 
you  took  it  out  of  the 
box.  Ifyou’re  looking 
for  something  that  will 
protectyour  phone 
and  give  it  a  distinctive 
look, you  might  consider 
GelaSkins  for  iPhone  ($15;  www.gelaskins 
.com).  These  adhesive  films  for  the  back  of 
the  iPhone  come  in  dozens  of  colorful  and 
eye-catching  designs  and  include  download¬ 
able  matchingwallpaperforyour  phone. 

The  earbuds  that  come  with  the  iPhone 
are  perfectly  fine  for  some  people,  but  many 
of  us  want  alternatives.  Ifyou’re  mainly  look¬ 
ing  for  a  way  to  improve  your  call¬ 
ing  experience,  take  a  look 
at  Aliph’s  Jawbone 
Headset  ($120;  www 
.jawbone.com).  This  slick 
Bluetooth  headset  comes 
in  black,  silver,  or  red  and 
sports  military-grade  noise- 
cancelingtechnology  to  make 
your  phone  calls  crystal  clear.  Ifyou  need 
something  that  handles  music  as  well,  check 
outV-moda’s  Vibe  Duo  ($ioi;www.v-moda 
.com).  These  wired  canalbuds  are  fully  com¬ 
patible  with  the  iPhone’s  recessed  audio  jack 
and  feature  a  built-in  microphone  to  let  you 
take  phone  calls,  too— and,  like  Apple’s 
earbuds,  they  include  a  simple 
remote  control  on-the  head- 
phonecable. 

If  you’d  rather  simply 
use  your  existing  head¬ 
phones  with  the 
iPhone’s  pesky  recessed 
headphone  jack,  you  can 
do  that  with  the  help  of 
Belkin’s  Headphone 
Adapter  for  iPhone 
($11;  www.belkin.com); 
be  warned  that  the 
adapter  is  a  bit 
on  the  bulky 
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Convert  your  MacBook  Pro",  MacBook®,  PowerBook®,  or  iBook® 
into  a  desktop  in  seconds  without  misplacing  cables  or  damaging  connectors. 


Aluminum  Plate  helps  in  cooling  of  notebook 
Connectors  are  routed  to  rear  of  Dock 
MagSafe®  Housing  prevents 
accidental  disconnect 


•  Also  available  in  Black  •  Built  in  DVI/VGA  full  size 

•  5  USB  2.0  compliant  ports  •  Gigabit  Ethernet  R|45 

(4  port  powered  or  unpowered  hub, 

AC/DC  adapter  included) 


• — ~  15” 
PowerBook®  G4 
Docking  Station 


Visit  our  v/efistfe  for  fofesf  product  armouncemertf  www.BookEndzdacksxarn 


SPOIL 
HER 

this 

Christmas! 

O  Send  her  a 

ajarna 
o£r;)tn 


Shown:  Ruby  Velour  Lounge  Set 


Choose  from  hundreds  of  great  styles. 
Each  PajamaGram  comes  with  a  lavender 
sachet,  gift  card,  and  Do  Not  Disturb 
sign,  delivered  in  a  beautiful  hat  box. 

ALL  FREE! 


It’s  a  gift  you’ll  both  love! 


1.800.GIVE.PJS 

PajamaGraiti.com 


protect  your  gear 

Introducing  the  Ondesk  Safe™  for  Apple  Displays 


Add  a  locking  drawer  and  vault 
with  USB  connectivity  to  your  new 
iMac  or  Cinema  display.  Your 
monitor  slides  into  the  Ondesk™ 
unit  and  locks  in  securely. 

Listen  to  your  iPod  and  charge 
your  iPhone  while  both  are 
safely  stored  away. 


Fits  the 
new  iMac! 


Visit  workspacesafes.com 
and  save  30%  on  your 
purchase.  Promo  code: 
protectyourgear 


workspace 


RTX40D-FJ 


RTX 


with  TrayFree™  Technology 


1  or  4  Bays  with  Fast  Speeds 

RTX100  Single  Bay  with  2  FireWire  800  ports  and 
RTX400  Quad  Bay  JBOD  with  4  FireWire  800  ports. 


____  _■  _  .  Buy  from  our  resellers  or  online  at 

LYJI^I^XhTEUH-  www.wiebetech.com 

our  best  ideas  store  yours -  866-744-8722  (toll  tree) 


WiebeTech  2007  RTX  and  TrayFree  are  trademarks  ol  WiebeTech  ILC 
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WIRELESS 

Spot 

If  you  or  somebody 
you  care  about  is 
heading  off  to  the 
wilderness, you 
should  know  about 
Spot  ($150  plus 
service  fees;  www 
.findmespot.com).  It’s 
a  satellite-based  emer¬ 
gency  beacon  that  lets  you  send 
emergency  requests  to  911,  or 
messages  to  family  and  friends  to 
let  them  know  you’re  OK,  from 
almost  anywhere  on  the  planet.  It 
also  lets  family  members  (or 
whomeveryou  want)  trackyour 
whereabouts  via  Google  Maps. 
Spot  is  smaller  than  traditional 
emergency  beacons,  and  it’s  less 
expensive  to  boot. — dan  miller 


side.  Shure’s  Music  Phone  Adapter 

($50;  www.shure.com)  takes  that  idea 
a  step  further  by  not  only  lettingyou 
use  your  existing  headphones  but  also 
adding  a  microphone  and  controls  that 
allowyou  to  both  make  and  receive 
phone  calls. 

For  people  who  spend  a  lot  of  time  on 
the  road,  keeping  an  iPhone  powered  up 
is  also  a  concern.  The  Ultra  Slim  USB 
Travel  Charger  ($12;  www.usbfever 
.com)  is  extremely  light  and  compact,  with  a 


S  Headphone 
j  Adapter  for  iPhone 


fold-up  plug  that  allows  you  to  easily  slip  it 
into  a  small  pocket.  The  device  not 
only  juices  upyour  iPhone,  but 
also  charges  all  of  your  other 
USB  gadgets.  And  if  you’re 
traveling  abroad, you 
don’t  have  to  worry 
about  straying  off 
the  beaten  path 
thanks  to  Griffin 
Technology’s 
PowerBlock  travel  ($35; 
www.griffintechnology.com). 

Because  of  its  multiple  adapters,  it  will 
connect  pretty  much  anything  that  charges 
via  USB  to  power  outlets  from  Aruba  to 
Zimbabwe. — dan  moren 


Ultra  Slim  USE 
Travel  Charge 


Brian  Chen  is  an  assistant  editor  for  Macworld. 
Dan  Frakes  isasenioreditorfor/Wacwor/dandthe 
senior  reviews  editorfor  Playlistmag.com.  Dan 
Miller  is  the  executive  editor  of  Macworld. 

Dan  Moren  is  an  associate  editor  for  Macworld. 
Kelly  Turner  is  a  senior  editor  for  Macworld. 
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The  Missing  Sync  for  iPr 

Get  more  out  of  your  iPhone,  and  more  into  your  iPhone  — 
so  you  can  do  something  else  more  fun. 


Sync  iPhone  notes,  call  log,  and  SMS  messages  to  your /Mac. 

Transfer  contacts,  calendar  and  photos  from  your  old  smartphone  to  the  iPhone 


Migrate  to  the  iPhone 

Move  contacts,  calendar,  photos  and  more  from  your  old  Palm  OS, 
Windows  Mobile  or  BlackBerry  smartphone  to  the  iPhone.  Once 
migration  is  complete  we’ll  guide  you  to  safely  clear  data  from  your 
old  phone,  making  it  ready  to  responsibly  pass  on. 


SMS 


Do  U  SMS? 

The  iPhone  has 
a  storage  limit  of 
just  1 ,000  text 
messages.  Keep  every  SMS 
message  by  syncing  them 
to  your  Mac  where  you  can 
search  and  view  them. 


Call  Log 

Transfer  the  log 
of  your  incoming, 
outgoing  and 
missed  calls  to  your  Mac. 
You  can  search  or  export  for 
time-tracking  and  expense 
recordkeeping. 


Note  this! 

0 


The  Missing  Sync  for  Windows  Mobile 

•  Windows  Mobile  6  Support 

•  Video,  Call  Log,  SMS  History 

•  SyncMinder 


Sync  notes  from 
the  iPhone  to  your 
Mac  where  you 
can  do  more  with  them 
in  Bare  Bone’s  Yojimbo, 
Microsoft  Entourage,  or 
Mark/Space  Notebook. 


The  Missing  Sync  for  BlackBerry 

•  Sync  Contacts  &  Calendar 

•  Create,  Sort  &  Search  Notes 

•  Photos  &  Music  To  Go 


visit  www.markspace.com/takeitwithyou 


The  Missing  Sync  for  Palm  OS 

•  HotSync  Replacement 

mfj 

•  Contact  &  Calendar  Sync 

pyyj 

•  Video,  Photos  &  Music 

'j 
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Got  something  to  talk  about? 

Find  the  right  home  and  best  add-ons  for  your  blog^ 


i 


t 


These  days,  you  can  find  a  blog  for  just  about  anything.  Looking 
for  affordable  art  prints?  Weheartprints.com  has  them.  Inter¬ 
ested  in  Craftsman,  Mission,  and  Prairie  furniture?  Check  out 
Hewn  &  Hammered  (hewnandhammered.com).  In  fact,  according  to  the 
blog-tracking  service  Technorati,  there  are  some  70  million  active 
Weblogs.  And  for  good  reason:  blogs  are  a  fun  and  easy  way  to  communi¬ 
cate.  They  can  even  be  profitable.  Some  blogging  services  (such  as 
Blogger  and  TypePad)  include  tools  that  automatically  publish  advertise¬ 
ments,  based  on  the  topics  you  write  about,  on  your  site. 

No  matter  what  your  reasons  for  blogging,  there  are  plenty  of  tools  that 
can  helpyou  get  started  and  keep  readers  tuned  in.  But  not  all  blogging 
services  are  the  same.  I’ll  give  you  the  inside  scoop  on  five  great  online 
services  that  appeal  to  different  types  of  bloggers,  as  well  as  13  add-ons 
that  let  you  customize  your  blog  with  music,  games,  headlines,  and  more. 
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The  Smart  Blogger’s  Guide 


_  A  BLOG  FOR 

Everyone 


When  it  comes  to  blogging  services,  W 
one  size  doesn't  fit  all  r 


I  am  currently  the  owner  of  six 

blogs,  which  cover  everything  from 
birding  to  books — and  I  use  sev¬ 
eral  platforms  to  run  them  all.  That’s 
because  different  blogging  services 
have  different  strengths.  So  it  makes 
sense  to  choose  the  one  that  works  best 
for  the  type  of  content  I’m  creating. 
While  some  services  offer  pure  ease  of 
use,  others  are  geared  toward  business 
blogs  or  social  networks. 

FOR  THE  PERSONAL  BLOG 

If  you  want  your  blog  to  serve  as  a  jour¬ 
nal — that  is,  a  place  to  share  your 
thoughts  and  daily  musings — keeping 
things  simple  is  important.  If  blogging 
is  a  chore,  you  won’t  do  it. 

A  pioneer  of  push-button  publishing, 
Google’s  Blogger  (www.blogger.com)  is 
hard  to  beat  for  ease  of  use.  Before  Blog¬ 
ger,  almost  all  blogs  required  that  users 
write  their  own  code.  While  that’s  no 
longer  the  case,  Blogger  remains  the 
gold  standard  for  simplicity. 

Getting  started  is  a  cinch.  If  you 
already  have  a  Gmail  address  or  a 
Google  account,  you’re  ready  to  go.  If 
not,  you’ll  need  to  sign  up  on  Blogger’s 
home  page.  Once  you  have  an  account, 
you  can  give  your  blog  a  title  and 
choose  a  URL  on  Blogspot,  Blogger’s 
free  hosting  service  (you  can  also  move 
the  blog  to  your  own  domain). 

Under  the  Settings  tab  are  numer¬ 
ous  options  for  customizing  your  blog; 
for  instance,  you  can  choose  how 
many  posts  appear  on  the  main  page, 
and  set  default  rules  for  who  can  com¬ 
ment  (anyone,  registered  users,  or  just 
authors  of  the  blog).  The  Template  tab 
lets  you  tweak  your  blog’s  colors  and 
fonts,  select  a  new  design,  or  enter 
your  own  code.  You  can  also  find 


ready-made  templates  at  sites  like 
BlogSkins.com.  Just  be  sure  to  include 
Blogger’s  proprietary  posting  tags  in 
your  template;  otherwise,  your  site 
won’t  publish  correctly.  (For  the  proper 
formatting,  visit  macworld.com/3075.) 
To  use  the  service’s  WYSIWYG  tools 
for  formatting  text  and  adding  links, 
you’ll  need  Safari  3  (still  in  beta  at 
press  time)  or  a  third-party  browser 
such  as  Firefox  or  Camino. 

Another  good  option  is  Automattic’s 
WordPress  (wordpress.com).  It’s  easy 
to  use  but  powerful  and  quite  tweak- 
able.  WordPress  offers  a  much  wider 


selection  of  templates  than  Blogger. 
You  can  choose  from  templates  with 
one  or  two  colors  and  clean  lines,  or 
you  can  opt  for  one  of  the  bolder 
designs  that  look  like  something 
straight  out  of  a  modern-art  museum. 
WordPress  also  offers  some  basic  pro¬ 
tection  from  comment  spam  with 
Akismet,  a  service  that  filters  out  junk 
before  it  bothers  you.  If  something 
does  slip  through  the  cracks,  you  can 
banish  it  from  your  site  by  clicking  on 
Comments  and  marking  it  as  spam. 
And  for  $10  a  year,  you  can  even  pub¬ 
lish  your  WordPress  blog  to  your 
own  domain. 

FOR  THE  BUSINESS  BLOG 

If  you’re  looking  to  push  the  bound¬ 
aries  of  what  you  can  do  with  a  blog — 
especially  if  you  want  to  use  the  blog 
as  a  part  of  your  business — check  out 
Six  Apart’ s  TypePad  (www.typepad 
.com).  This  service  is  more  flexible 
than  Blogger  and  WordPress,  and  it 
gives  your  blog  room  to  grow.  In  fact, 
several  professional  media  outlets, 
including  MSNBC,  Time,  and  Wired, 
rely  on  it  for  their  Weblogs.  TypePad 


Biogger.  100  Birds  -  Create  Post 


0  ©  0 

@9030  0  http://www.blogger.com/post-creaie. g?bloglD=20593O39  *  Q,- cooper’s  hat 


CD 


100  Birds 


W  Posting  Y  Settings  Template 

Create  |  Eat  Ps-ts  Moderate  Conrieots  ;  Status 


rnhonan  Dashboard  H^lp  Sign  oat 


Title:  [Visit  from  a  Cooper’s  Hawk 

? - - 1  FT — r^rtrr3 

Edit  Html  Com oose 

Font 


UtTv  b  .■  is  f  i 
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Preview 


►  Post  Potions 


PUBLISH  POST 


Return  to  list  of  posts 


I  saw  a  Cooper's  Hawk  today  when  I  was  running 
in  the  panhandle.  This  was  the  fourth  time  in  the 
past  couple  of  weeks  that  I've  seen  what  I  think 
is  the  same  individual. 


Photo  by  Minette  Lavne 


Labete  tor  this  post:  , - 3 — “ - , 

e  g  scooters,  vacation,  fail  Ibirds.  birding,  coopers  hawk,  raptors _ } 

Shortcuts:  press  Ctri  ywtlT.  B  -  Bold  f  -  Italic.  P-  Publish.  5  -  Save.  0  -  Draft  more 


Blogger  Blogger’s  what-you-see-is-what-you-get  interface  makes  for  easy  posting  and 
formatting — no  HTML  required. 
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TypePad  TypePad  givesyou  control  over  who  can  comment,  and  it  lets  you  easily  manage  spam. 


Home,  Home  on 
the  Web 


Ifyou’re  hopingto  make  money 
with  your  blog,  havingyour  own 
Web  address  is  a  must.  Blogging  onyour 
own  domain,  however,  takes  a  little  bit 
more  setup.  You  typically  do  it  in  one  of 
two  ways:  by  publishingtoyourown 
servervia  FTP,  or  by  domain  mapping. 

Google’s  Blogger  and  desktop  blog¬ 
ging  programs  such  as  i  Web  and  Rapid- 
weaversupport  publishingtoyour 
domain  via  FTP.  Just  make  sure  you 
have  enough  server  space  to  do  this. 
WordPress,  TypePad,  and  Tumblr,  on 
the  other  hand,  all  use  domain  map¬ 
ping  (Blogger  offers  this  as  an  option, 
too).  This  meansyour  custom  URL  is 


is  not  for  people  looking  for  a  free  trip 
through  the  blogosphere,  though: 
plans  start  at  $5  a  month  for  the  basic 
level,  which  gets  you  one  blog  for  a 
single  blogger,  and  run  to  $30  a 
month  for  a  plan  with  multiple 
authors,  unlimited  blogs,  and  lots  of 
bandwidth  and  storage  space. 

One  feature  that  makes  TypePad  ideal 
for  businesses  is  that  it  lets  you  set  up 
static  pages — for  example,  a  home  page 
or  a  bio  page — with  designs  that  match 
your  blog’s  theme.  Meanwhile,  you  get 
incredible  control  over  your  blog’s  layout; 
for  instance,  you  can  set  the  number 
of  columns,  specify  whether  your  sidebar 
is  on  the  left  or  right,  and  more.  For 
multimedia-heavy  blogs,  TypePad  offers 
a  selection  of  mixed-media  layouts  that 
prominently  display  photos  or  videos. 

TypePad’s  protection  against  comment 
spam  goes  beyond  the  capabilities  of 
Blogger  and  WordPress.  For  instance, 
you  can  restrict  comments  to  authenti¬ 
cated  users,  or  require  that  people  type  in 
a  code,  which  ensures  that  a  human 
being  and  not  a  computer  program  is 
doing  the  commenting.  You  can  also  ban 
commenters  and  report  spammers  to 
TypePad  to  help  weed  those  users  out. 

But  one  of  TypePad' s  biggest  draws 
may  be  its  tech  support.  When  I’ve  had 
problems  that  I  couldn’t  find  an  answer 
to  in  the  knowledge  base — rare  occur¬ 
rences — I’ve  always  been  able  to  get  an 
actual  living,  breathing  person  to  give 
me  a  hand. 


FOR  THE  COMMUNITY  BLOG 

Vox  (www.vox.com)  is  another  blogging 
service  from  Six  Apart,  but  it  focuses 
on  multimedia  and  social-networking 
features.  It’s  a  great  service  if  you  want 
to  keep  in  touch  with  a  like-minded 
community,  or  if  you  simply  want  to 
correspond  with  a  group  of  friends. 
There’s  one  catch:  Although  Six  Apart 
claims  that  Vox  will  work  with  the  final 
version  of  Safari  3,  it  wasn’t  fully  com¬ 
patible  with  the  beta  available  at  press 
time.  However,  you  can  always  use 
Mozilla  Firefox  or  Camino. 

When  you  set  up  a  blog  on  Vox,  you 
have  your  pick  of  hundreds  of  designs. 
Many  themes  complement  specific 
interests,  such  as  cycling,  music,  and 
travel.  Some  focus  on  cities  (such  as 
Las  Vegas,  New  York,  and  Kiev),  while 
others  are  associated  with  seasons  and 
holidays.  There  are  several  layout 
options,  but  unlike  with  Blogger  and 


pointed  toward,  or  mapped  to, your 
blog.  In  other  words,  when  people  type 
inyourdomain,theyend  upatyour 
hosted  blog.  In  most  cases, you  can  do 
this  with  the  registraryou  purchased 
your  domain  from.  Each  service  and 
registrar  does  things  a  bit  differently, 
but  no  matter  which  oneyou  use,  it’s 
often  a  good  idea  to  set  up  a  sub- 
domain  or  folder  to  publish  your  blog 
to,  such  as  blog .yoursitename 
.com  or  you  rs/tename.com/blog 
(rather  than  your  top-level  domain, 
yoursitename.com).  This  allows  you  to 
publish  material  otherthan your  blog 
on  the  same  domain. 

For  more  details,  check  out  each 
site’s  domain-mapping  FAQ.  For 
WordPress,  goto  macworld.com/ 
3081;  for  TypePad,  visit  macworld 
.com/3082;  for  Tumblr,  head  to 
www.tumblr.com/faqs;  and  for  Blog¬ 
ger,  check  out  macworld.com/3083. 


Keep  It  Private  ^ 

With  most  blogging  platforms,  you  can  choose  whether  the  service  publicizes  your 
work.  But  a  simple  Google  search  for  your  name  or  company  can  easily  turn  up  your 
blog,  potentially  exposing  it  to  the  eyes  of  coworkers  and  future  employers. 

If  you  want  to  blog  about  sensitive  issues— for  example,  your  job,  a  relationship, 
or  an  illness — you  may  want  to  set  up  a  blog  that  only  friends  or  family  can  read. 
Community-oriented  services  such  as  Vox  and  LiveJournal  (www.livejournal.com) 
let  you  restrict  posts  to  viewing  by  authorized  people.  If  you  go  with  a  service  that 
doesn’t  provide  this  option,  make  it  a  policy  from  the  get-go  to  not  mention  your 
company  or  the  full  names  of  people  you  may  be  talking  smack  about  (see  “Best 
Blogging  Practices”  for  more  tips). 
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New  in  your  neighborhood 

CBS*  Recent  Updates  oo  Comments 

ydnar  added  Rajt  as  a  neighbor. 


Vox 


#$•>.  ma  added  Ithisisqoodt  as  a 
« neighbor 


t  1 

pf|I  lim]d  as  a  na^hto- . 


?  btrott  pteked  to#  tftome  Subway 
VWs. 


I  thisamericanilfe  added 
1  act  ton  figure  as  a  neighbor. 


miz  gfnevra  added  Mecca  as 
Pharaoh  Ramses,  as  a  favorite 


Posts 


Utilisation 


_ , — . — — ~ — — .. — — ■ — 


More 


m  Exit  Sandman 

B  Congrats  to  the  both  of  you  it  does 
ffxteod  sound  SKe  a  good  weak  end. 
oy  £!£&£ 


I  Vet  Another  Nike  Plus  Challenge 

jSjokv...  n&©+  name:  mateficamm 
by  roateftcartiir 

M  Exit  Sandman 

R  [this  is  good]  Sweet!  For  both  of  you! 
it's  good  to  have  peeps  to  took  up  to. 
by  Mac  Par  a. 


Yet  Another  Nike  Plus  Challenge 
■St's  here.  f?»  here!  my  nifcfi*  name  is  the 
same  as  my  vox  name. 

by  Tniz  -girveyra 


Yet  Another  Nike  Plus  Challenge 

Good  keck  to  everyone, 
by  aetfaodrgwSIS 


Friends  Family  Neighbors 


CD 

‘  Q.-  Coogie  ’  fa| 


Grow  your  neighborhood 

Vox  is  better  with  friends  and  family 

Send  an  Invite 


Find  someone  on  Vox 


j  Enter  email,  name,  or  blog  art 


;  A  i 


Vox  tip 

Tits  More  the  Merrier 

some  of  your  friends  or  family  members  to 
Vox  and  share  the  fun. 


Media  from  your  neighborhood... 


II  .1  .1  Uk'.WlIU 


Vox  Vox’s  community  features  make  it  a  snap  to  keep  tabs  on  your  friends. 


Li 


TypePad,  you  can’t  completely  overhaul 
the  design  and  layout.  Also,  Vox  doesn’t 
allow  you  to  publish  to  your  own  server; 
you’re  stuck  with  the  yoursitename.v ox 
.com  naming  scheme. 

When  you  create  a  new  post,  you’ll 
see  buttons  for  inserting  photos, 
audio,  books,  and  videos.  If  you  click 
on  Videos,  for  example,  Vox  will  let 
you  upload  a  new  video  from  your  Mac 
or  embed  one  from  iFilm  or  YouTube. 
There’s  also  an  Amazon.com  tab  that 
lets  you  search  for  a  film  and  insert 
its  poster  art  along  with  a  link  to  the 
DVD.  As  for  images,  you  can  upload 
your  own,  search  for  a  stock  image  at 
iStockphoto.com,  or  have  Vox  pull 
pictures  from  Flickr  or  Photobucket. 
Vox  embeds  these  items  in  your  post, 
allowing  you  to  specify  their  size 
and  alignment. 

Of  course,  there  may  be  times  when 
you  don’t  want  the  entire  world  to  see 
one  of  your  photos  or  videos — say,  when 
it’s  a  snapshot  of  you  at  a  party,  and  you 
appear  less  than  sober  in  it.  This  is 
where  Vox’s  community  tools  come  in 
handy.  You  can  assign  people  as  contacts 
(or  neighbors  in  Vox’s  parlance),  friends, 
family,  or  all  of  the  above.  Then  you  can 
designate  posts  as  accessible  only  for 
friends,  family,  or  neighbors.  Also,  since 
Vox’s  front  page  gives  you  a  view  of  your 
neighborhood — posts  and  media  uploads 
from  all  your  contacts — Vox  is  an  easy 


way  to  keep  tabs  on  friends  or  other 
users  with  whom  you  share  interests. 

FOR  THE  MOBILE  BLOG 

To  get  the  ultimate  in  simplicity,  turn 
to  Tumblr  (www.tumblr.com),  a  pub¬ 
lishing  service  designed  for  tumblelogs. 
A  tumblelog  is  a  type  of  blog  designed 
for  quick  hits — short  posts,  pictures, 
Web  links,  and  videos — rather  than 
long-form  text  entries.  This  makes  it 
ideal  for  posting  from  a  mobile  phone. 
Enter  your  e-mail  address,  a  pass¬ 


word,  and  a  desired  Web 
address  (you  can  later  change 
it  to  your  domain  if  you  want), 
and  you’re  ready  to  publish. 

When  it  comes  to  posting, 
you’ll  see  buttons  for  different 
types  of  entries,  including  text, 
photos,  quotes,  links,  chat 
transcripts,  and  videos.  Tum¬ 
blr  also  imports  feeds  from 
various  sources,  such  as  Flickr, 
YouTube,  Digg,  Del.icio.us, 
Twitter,  Vox,  Blogger,  and  Live- 
Journal.  In  most  cases,  you 
can  select  whether  to  import 
content  as  full  entries  or  as 
links  that  go  back  to  the  origi¬ 
nal  post.  You  can  also  import 
an  RSS  feed,  and  Tumblr  will 
publish  it  to  your  blog. 

Want  to  blog  from  your 
phone?  Tumblr  can  post 
entries  sent  via  e-mail — great 
for  quickly  uploading  camera-phone  pic¬ 
tures  and  short  Twitter-style  observa¬ 
tions.  Just  send  a  message  to  the  unique 
e-mail  address  that  Tumblr  assigns  you, 
and  your  photo  or  text  will  show  up  in  a 
post,  with  the  subject  line  repurposed  as 
a  caption.  Although  this  isn’t  a  unique 
feature — most  of  the  aforementioned 
services  let  you  post  from  the  road — 
Tumblr  does  it  better  than  most,  and  the 
tumblelog  format  is  perfect  for  all  those 
short  entries  you’ll  be  tapping  out  on 
your  iPhone. 


Best  Blogging 
Practices 


So  how  doyou  create  an  interesting  blog  and  get 
the  word  out?  We  talked  to  Anii  Dash,  the  vice 
president  of  evangelism  for  Six  Apart,  to  glean 
some  of  his  best  bloggingtips. 

Find  Inspiration  around  You  Feeling 
blocked?  Dash  suggests  takingthings  that  you’ve  sent  in  an  e-mail  and  repur¬ 
posing  them  for  posts,  or  usingfeedback  from  your  community  as  fodder  for 
new  content.  Tying  current  events  to  the  topic  of  your  blog  works  well.  And  don’t  be 
afraid  to  link  to  another  blog,  a  Web  site,  ora  video  as  an  excuse  to  update  your  site. 

Promote,  Promote  Tell  friends  and  family  about  your  blog,  and  add  a  link  to  it  in 
your  e-mail  signature.  Find  afew  blogs  that  are  related  to  yours  and  send  an  e-mail  to 
their  authors— they  might  end  up  linking  backtoyoursite. 

Don’t  Force  Updates  Update  as  often  as  you  have  somethingto  say.  “If  you 
force  it, your  readers  will  be  able  to  tell,  and  you  won’t  be  doing  anyone  any  favors,” 
says  Dash.  For  a  business  blog,  he  recommends  updating  several  times  a  week, 
“though  some  excellent  business  blogs  only  update  afewtimes  a  month.” 

Deal  with  Problem  Commenters  In  cyberspace,  accountability  is  key.  Dash 
says  that  commenters  will  be  less  likely  to  cause  problems  if  you  require  that  they  sup¬ 
ply  an  e-mail  address  or  use  an  authentication  service.  And  if  inappropriate  comments 
do  pop  up,  feel  free  to  delete  or  edit  them. 
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Make  your  blog  more  interactive 
with  these  Web  tools 


Anyone  can  slap  pictures  and 

text  on  a  Web  page  and  call  it  a 
blog.  It’s  much  harder  to  make 
a  blog  that  stands  out  from  the  pack. 
One  way  to  do  so  is  by  dressing  up 
your  site  with  widgets.  Widgets  are 
essentially  tiny  programs  that  add 
functionality,  transforming  your  blog 
into  something  unique.  For  instance,  a 
widget  can  display  your  photos,  an  RSS 
feed  from  another  site,  a  list  of  songs 
you’ve  listened  to  lately,  or  even  a  map 
that  shows  the  places  you’ve  visited. 

INSTALLING  WIDGETS 

Adding  widgets  to  your  blog  is  gener¬ 
ally  painless.  In  fact,  some  services  sup¬ 
ply  their  own,  making  installation  an 
easy,  automated  process.  One  such 
service  is  WordPress,  which  offers  a  cal¬ 
endar  widget,  a  widget  for  displaying 
your  blog  stats,  a  Flickr  widget,  and 
more.  To  install  one,  select  the  Presen¬ 
tation  link,  click  on  Widgets,  and  then 
drag  and  drop  the  one  you  want  onto 
your  blog.  Type  Pad  has  an  even  wider 


selection,  offering  everything  from  a 
Google  calendar  widget  to  a  widget  that 
displays  a  daily  cocktail.  Click  on  the 
Design  tab  and  then  search  the  Widget 
Gallery.  When  you  select  one  you  like, 
TypePad  automatically  adds  it  to  the 
sidebar  of  your  blog. 

Even  if  you’re  not  using  one  of  these 
services,  you  can  add  widgets  to  your 
site.  Some  widgets  include  an  automatic 
installation  option  for  popular  blogging 
services,  which  takes  the  brainwork  out 
of  incorporating  them.  Otherwise,  you’ll 
need  to  copy  the  widget’s  code  (there’s 
typically  a  button  that  selects  the  right 
code  for  you)  and  paste  it  into  your 
blog’s  template.  I  recommend  placing 
widgets  in  your  blog's  sidebar,  which 
makes  them  available  on  all  pages 
(unless  you’ve  set  up  your  blog  to  pub¬ 
lish  individual  pages  with  different  tem¬ 
plates  or  sets  of  rules). 

Blogger  lets  you  add  widgets  to  either 
the  sidebar  or  the  bottom  of  your  page. 
Click  on  the  Template  tab,  and  then  go 
to  Page  Elements.  Click  on  Add  A  Page 


Element,  choose  the  HTML/JavaScript 
option,  and  paste  in  the  code.  In  Type- 
Pad,  you  can  add  external  widgets  to 
your  sidebar  as  TypeLists.  Go  to  the 
TypeLists  tab  and  create  a  new  Notes 
TypeList.  Paste  the  code  for  your  widget 
into  the  Note  field. 

WordPress  makes  things  a  little 
more  challenging.  Because  the  service 
blocks  a  number  of  commonly  used 
FITML  tags,  many  third-party  widgets 
won’t  display  properly  (especially  ones 
with  dynamic  images  and  scripts).  To 
see  a  list  of  WordPress’s  supported 
HTML  tags,  visit  macworld.com/3076. 
Still,  if  you  want  to  give  it  a  whirl,  go  to 
the  Presentation  tab  and  click  on  Wid¬ 
gets.  Drag  the  Text  widget  to  your  side- 
bar,  click  on  the  configure  icon,  and 
paste  the  code  into  the  sidebar’s  body. 
(WordPress.org  offers  an  installable 
version  of  its  software  that  will  let  you 
install  other  widgets  of  your  choosing, 
as  long  as  you  have  your  own  Web  host 
and  are  confident  about  doing  some 
site  administration.)  If  you’re  using 
Vox  or  Tumblr,  you’re  out  of  luck.  Nei¬ 
ther  service  provides  a  way  to  place 
widgets  in  the  sidebar. 

FINDING  WIDGETS 

So  now  that  you  know  how  to  install 
widgets,  it's  time  to  deck  out  your  blog. 
Widgets  are  available  from  individual 
developers  and  from  online  collection 
sites  like  Widgetbox  (www.widgetbox 
.com).  Not  sure  where  to  begin?  Here 
are  some  ideas. 

General  Interest  A  number  of  all¬ 
purpose  widgets  can  take  your  blog  to 
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Upcoming  Events 


September  14  'U 

Dwell  on  design  9  San 
Francisco  Concourse 
Exhibition  Cente 

September  15 
Treasure  Island  Music 
Festival  Treasure  Island 

September  21 
Arcade  Fire  with  LCD 
Sound  system  9  Shoreline 
Amphitheater 

September  25 

Sf  Beta  Birthday  Bash 
111  Minna  Gallery 

September  29 

The  National  9  Regency 

Grand  Ballroom 

More  of  empty  age's  events 

®  Linked  Lj 
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Accessorize  Your 
Social  Space 


If  you’re  one  of  the  50  million  people  with 
a  MySpace  page,  or  one  of  the  growing 
number  of  Facebook  users, you’ve  got  a 
world  of  widgets  to  choose  from.  How¬ 
ever,  installingthem  isn’t  as  cut-and-dried 
as  it  is  on  your  own  blog,  since  MySpace  and  Facebook  offer  less  leeway  in  howyou 
-  can  manipulate  your  page.  MySpace  actually  blocks  some  widgets,  soyou  need  to 
make  sure  that  the  ones  you  want  to  add  will  work. 

One  way  around  this  is  to  use  Widgetbox  (www.widgetbox.com),  which  automatically 
installs  widgets  on  both  sites.  When  you  find  a  widgetyou  like,  lookfor  the  MySpace  or 
Facebook  icon.  If  it’s  there, you  can  add  that  widget  to  your  page  with  just  a  few  clicks. 

For  Facebook  users,  there’s  an  even  easier  way.  Facebook  now  lets  you  add  minia¬ 
ture  programs  to  your  profile  page,  such  as  a  map  of  citiesyou’ve  visited  or  a  program 
that  establishes  a  personal  training  regimen  based  on  your  fitness  goals.  You  can  see  a 
huge  (and  growing)  list  of  widgets  by  clicking  on  the  Applications  link  near  the  top  left 
side  of  any  Facebook  page,  or  by  going  to  www.facebook.com/apps. 


the  next  level.  With  Widgetbox’s  New 
York  Times  widget  ©  (macworld.com/ 

3077),  for  instance,  your  blog  can  be 
your  newsroom,  updating  visitors  not 
only  about  what’s  going  on  with  you 
but  also  about  the  world  at  large.  To 
add  the  local  forecast,  check  out  the 
teeny-tiny  WeatherLet  widget  ©  (www 
.weatherlet.com). 

Perhaps  you’d  like  to  add  a  calendar 
with  iCal  data  so  visitors  will  be  able  to 
search  for  upcoming  events.  With  the 
YourMinis  Calendar  widget  0  (macworld 
.com/3078),  you  simply  enter  the  Web 
address  of  your  published  iCal  calen¬ 
dar — above  the  widget,  click  on  Edit  Me 
and  then  on  Edit,  and  enter  the  URL 
where  people  can  subscribe  to  your  pub¬ 
lished  iCal  calendar — and  then  copy  and 
paste  the  code  to  your  blog.  Or  if  you’re 
an  avid  runner  and  use  the  iPod  Nike+ 
Sport  Kit  to  track  workouts,  the  Nike 
Plus  widget  ©  (macworld.com/3079)  is  a 
great  way  to  boast  about  your  mileage 
total,  challenges,  and  goals. 

Music  Widgets  Want  to  show  the 
world  how  good  (or  bad)  your  taste  in 
music  is?  Apple’s  My  iTunes  widgets  0 
broadcast  your  latest  purchases,  music 
or  videos  you’ve  reviewed,  or  your 
favorite  iTunes  artists.  To  grab  these 
widgets,  visit  your  iTunes  Store 
account  settings  and  click  on  Enable 
My  iTunes. 


Widgets  also  exist  for  fans  of  Internet 
radio.  Last.  fm©,  for  example,  lets  you 
create  a  miniature  radio  station  that 
plays  your  preferred  types  of  tunes  right 
on  your  blog  (www.last.fm/widgets). 

Web  Tie-ins  If  you’re  keeping  a  blog, 
chances  are  you’re  also  maintaining  per¬ 
sonal  data  on  other  sites,  whether  it’s  a 
page  on  Facebook  or  photos  on  Flickr. 

So  why  not  incorporate  the  highlights 
into  your  blog?  The  Twitter  widget© 
(twitter.com/badges)  displays  your  latest 
tweets  so  you  can  inform  visitors  about 
what  you’re  doing  right  now  without 
having  to  create  a  new  post.  Or  you 
can  add  a  widget  from  Upcoming© 
(macworld.com/ 

3099)  that  keeps 
visitors  up-to-date 
on  which  concerts, 
games,  and  con¬ 
ventions  you’re 
hitting  in  the  com¬ 
ing  weeks. 

If  you  want  visi¬ 
tors  to  find  you 
on  your  social¬ 
networking  site  of 
choice,  drop  in  a 
widget  that  ties 
back  to  your  pro¬ 
file.  For  Linkedln 
O,  a  variety  of 
buttons  connect 
back  to  your 
professional  profile 
(macworld.com/ 

3100) .  If  you  use 
Facebook  ©,  you 
can  add  a  widget 


(www.facebook.com/badges.php)  that 
links  to  your  profile  and  even  includes 
some  basic  updates  you  make  on  the 
’book.  (To  find  out  how  to  add  widgets 
to  a  social-networking  page,  see  “Acces¬ 
sorize  Your  Social  Space.”)  For  photos, 
the  static  Flickr  badge  ©  (www.flickr 
.com/badge.gne)  displays  a  selection  of 
recent  pictures  (up  to  ten),  while  the 
Flash  badge  adds  motion,  rotating  dif¬ 
ferent  photos  from  your  entire  stream 
or  from  a  specific  set  or  group. 

Widgets  for  Fun  Of  course,  widgets 
don’t  need  to  be  informational.  They 
can  just  be  entertaining  distractions 
that  encourage  visitors  to  hang  out  on 
your  site.  For  instance,  the  Meebo 
widget©  (www.meebome.com)  lets 
users  chat  live  on  the  Web,  and  if  you 
aren’t  around,  visitors  are  able  to  leave 
a  message.  Or  for  pure  nostalgia,  a 
Pac-Man  widget©  (macworld.com/ 
3080)  gives  visitors  a  crack  at  popping 
pills  and  chomping  ghosts  across 
your  blog. 

KEEP  IT  FRESH 

The  best  way  to  discover  widgets  is  to 
surf,  sample,  and  see  what  works.  At 
the  end  of  the  day,  a  blog’ s  goal  is  to 
offer  content  that  makes  people  want  to 
come  back  again  and  again,  whether  it’s 
your  mom  or  an  interested  reader 
halfway  around  the  world.  Q 


Mathew  Honan  has  been  blogging  since  1998. 
His  blogs  include  Emptyage  (www.emptyage 
.com)  and  the  tumbleblog  Emptyagr  (emptyage 
.tumblr.com).  He  also  writes  for  Wired  and 
National  Journal’s  Technology  Daily. 


Flickr:  Make  a  badge 

&  mm  jo  —  http://www.flickr.com/badge.gne 


Google 


Your  badge! 


This  is  the  code  you  need: 

All  you  need  to  do  Is  copy  and  paste  this  chunk  of  code  Into  your  website  where  you'd  like 
your  badge  to  appear. 


;  <!-  Start  of  Flickr  Badge  -> 

;<sty1e  type-*text/css*> 

I  zg„div  {margin  Opx  5px  5px  Opx.  width:  71 7px:} 

.zgjjiv  Inner  (border  solid  tpx  #000000.  background-color.lffffITr.  color:#666666 
text-aiign  center,  font-family.arial.  helvetlca.  font-size,  tlpx:} 

zg_div  a,  jfg_dlv  a:hover.  zg  div  aviSited  {color  #3993ff;  background  inherit  llmportant 
'text-decorationnone  llmportant:} 

</style> 

<script  type=*text/)avascnpr> 
jzgjnsert  badge  *  funcdon(){ 

;var  ?CL_hg,color  =  TfTffT: 
ivarzol  urt* 

http  //www  flickr  com-apps-'badge/badge  iframe.gneTzg  bg  colors>zg_bg_color+&zg  1 
document  wntef<iframe  styie='background-color  #Vza  bg_color+'; 
border-color#*+zg  bg  color*’  bordernone;’wldth='1l3“height-'l5rtarnebgrd«f=*0‘  ~ 
saolling-*no*  src*“+zgL  ur1+~  tiOe=Tlickr  Badge“><V)frair^>'):  A  j 

if  idocument.qetElementByldj  document  wntef<div  id=’zg  whatlink’xa  * 

«  * 


r 


Read  farm2.statk.flickr.com 


Getting  the  Code  Adding  a  widget  is  usually  as  easy  as  copying  a  snippet 
of  code  and  adding  it  to  your  site. 
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"Got  an  iPod®?  Use  iTunes®?”  Then  Jax  has  something  for  you! 

Jax  is  a  plug-in  for  iTunes  that  enhances  and  adds  new 
features  to  your  iPod,  iPhone®,  AppleTV®  and  iTunes. 

Video  Import  online  videos*  or  your  personal  videos  into  your  iPod,  iPhone  or  AppleTV. 

Lyrics  Get  the  lyrics  for  songs  in  your  iTunes  library. 

Music  Map  Research  your  favorite  songs,  bands,  their  band  members  and  similar  bands. 

Go  beyond  the  standard  (or  wrong)  album  art  found,  and  easily 
Album  Art  replace  with  the  correct  album  covers.  You  can  even  drag  and 
drop  your  own  images  to  create  custom  album  covers.  " 

Visualizers  Several  unique  visualizers  that  include  rotating  album 
art,  scrolling  lyrics  and  other  visually  exciting  features. 

On-The-Go  Features 

Sync  your  iPod  with  iT unes  to  add  and  update  the  following  features: 

•  news  •  movie  times  •  stocks  •  gas  prices 

•  weather  •  documents  •  directions  •  emails 


*Videos  supported:  Youtube,  Google  video,  MySpace  video,  CollegeHumor.com,  EbaumsWorld.com,  Veoh.com  and  Uber.com 
*Documents  supported:  Office*  files,  PDFs,  text  and  rtf.  files 


Klix-  digital  picture  recovery 

Corrupt  media  card? 

Accidentally  reformat  or  delete  the  pictures  on  your  camera  card? 
Want  to  see  what  someone  else  deleted  from  your  digital  camera? 


Klix  is  an  easy-to-use  program  that  will  search  for  and  reconstruct 
all  pictures  on  your  camera  or  media  card.  Klix  will  work  with  all 
USB,  FireWire,  IEEE  1  394  or  iLINK®  cameras  and  will  recover  all 
types  of  image  files. 
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Easy  Online  Backups 

Fo rget  j uggl i ng  discs — safeguard  your  data  off-site  by  joe  kissell 


You  know  you  should  back  up 
your  data.  But  whether  it’s  the 
cost,  the  setup,  or  the  hassle  of 
swapping  discs  or  shuttling  around 
hard  drives,  most  of  us  find  a  million 
excuses  not  to  get  the  job  done.  So 
wouldn’t  it  be  great  if  you  could  click  on 
a  few  buttons  and  ensure  that  your  data 
was  backed  up  regularly?  Thanks  to  a 
new  breed  of  online  services,  it’s  possi¬ 
ble  to  copy  files  over  the  Internet  easily 
and  affordably,  keeping  your  data 
secure  at  an  off-site  location. 

Weigh  the  Pros  and  Cons 

Why  copy  your  files  over  the  Internet  to 
faraway  servers?  For  one  thing,  you 
don’t  have  to  deal  with  additional  hard¬ 
ware  or  media — you  simply  take  advan¬ 
tage  of  the  online  service’s  hardware.  In 
many  cases,  you  can  just  install  some 
software,  configure  it,  and  let  it  run  in 
the  background.  It’s  also  easy  to  back 
up  from  the  road  without  having  to 
drag  an  external  drive  along — provided 
you  have  a  fast  Internet  connection. 

One  of  the  biggest  advantages  of 
backing  up  online  is  safety.  Because 
files  are  stored  elsewhere,  they’re  pro¬ 
tected  even  if  your  equipment  gets 
stolen  or  your  office  or  house  burns 
down.  Plus,  most  services  offer  encryp¬ 
tion  (see  “Safe  and  Secure”). 

There  are  downsides,  however.  If 
your  Internet  connection  falters,  or  if 
the  online  service  has  server  prob¬ 
lems,  you  could  be  stuck  without 
access  to  your  data.  Also,  if  you  have  a 
computer  meltdown,  you  won’t  be  able 
to  boot  up  your  computer  from  an 
online  backup.  If  you  want  a  bootable 
duplicate  of  your  hard  disk,  you’ll  still 


need  an  external  hard  drive  and  soft¬ 
ware  such  as  Shirt  Pocket’s  $28  Super- 
Duper  2.1.4  (Iff M;  macworld.com/2325) 
or  Bombich  Software’s  free  Carbon 
Copy  Cloner  3  (www.bombich.com).  (See 
“Easy  Mac  Backups”  at  macworld.com/ 
2596  for  instructions.) 

By  far  the  biggest  drawback  of  online 
backup  is  speed.  Even  if  you  have  a  fast 
broadband  connection,  backing  up  your 
data  online  will  be  much  slower  than 
backing  up  to  a  local  hard  drive  or  a 
server  on  your  local  network.  In  fact, 
depending  on  the  amount  of  data  you 
have,  your  first  full  online  backup  could 
take  several  days  or  even  a  week  to  com¬ 
plete.  You’d  only  have  to  suffer  through 
that  once,  of  course,  since  subsequent 
backups  would  copy  only  new  or 
changed  files.  And  you  could  also  be 
choosy  about  what  you  backed  up.  Still, 


you  will  want  to  carefully  consider 
whether  you  have  too  much  critical  data 
to  make  online  backups  practical.  (To 
estimate  how  long  it  would  take  you,  see 
“Check  Your  Speed  Limit.”) 

Find  the  Right  Service 

Some  online  services  are  tailored  to 
backup;  others  are  intended  for  file 
sharing  but  also  can  be  used  for  back¬ 
ups.  What  makes  the  biggest  difference 
to  most  people,  however,  is  how  files  are 
uploaded.  (For  details  about  some 
notable  services,  see  “9  Online  Backup 
Options  Compared.”) 

Access  via  the  Web  Several  services, 
such  as  Box.net  and  myDataBus,  offer 
storage  space  that  you  can  access  only 
from  a  Web  browser.  These  services  are 
designed  with  file  sharing,  rather  than 
backup,  in  mind.  You  can  get  to  your 
files  from  any  computer  without 
installing  special  software,  but  you’ll 
have  to  upload  files  manually.  Still,  if 
you  need  to  back  up  only  a  few  files, 
these  services  could  be  good  options. 

Access  as  a  Volume  Some  services  let 
you  mount  online  storage  space  in  the 
Finder  as  a  network  volume — just  as 
you  would  a  CD  or  an  external  hard 
drive.  For  instance,  Jungle  Disk  uses 
Amazon. corn’s  S3  service  and  includes 
a  Mac  client  for  mounting  the  storage 
volume.  Omnidrive  also  offers  its  own 
Mac  client,  while  BingoDisk  uses  the 
WebDAV  standard,  which  enables  you 
to  mount  a  volume  by  visiting  the  Find¬ 
er’s  Go  menu,  choosing  Connect  To 
Server,  and  entering  the  server’s  URL. 

Once  the  volume  is  mounted,  you  can 
access  it  using  your  favorite  backup  pro¬ 
gram — such  as  Prosoff’s  S59  Data  Back- 
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up  3  (www.prosofteng.com)  or  EMC 

Insignia’s  $129  Retrospect  Desktop  6.1 
(MM;  macworld.com/2497).  You  can 
schedule  automated  backups  using  all  of 
your  backup  program’s  features,  but  you 
might  need  to  do  some  fiddling  to  get  the 
pieces  to  work  together. 

Service  with  Software  I  think  the  best 
option  is  a  service  that  includes  its  own 
backup  software.  Since  everything  is  inte¬ 
grated,  such  a  system  is  easier  to  set  up 
and  maintain.  My  favorites  are  Crash- 
Plan,  Mozy,  and  Steekup.  All  offer  soft¬ 
ware  that  lets  you  schedule  automatic 
backups;  CrashPlan  and  Mozy  go  a  step 
further  by  including  the  option  to  back 
up  only  new  or  changed  files  throughout 
the  day.  (In  Mozy,  go  to  Mozy:  Prefer¬ 
ences,  click  on  Scheduling,  and  select 
Perform  Backups  Automatically.  In 
CrashPlan,  dick  on  Settings  in  the  left 
menu,  select  the  Advanced  tab,  and  enter 
a  time  in  the  Back  Up  Changed  Files 
After  field.)  All  three  encrypt  your  data 
for  safety  and  compress  it,  which  means 
you  can  typically  squeeze  more  into  your 
storage  space. 

CrashPlan  charges  for  its  software. 
But  it  does  let  you  back  up  to  a  second 
Mac,  or  even  to  a  friend’s  computer  over 
the  Internet,  without  purchasing  an 
additional  copy  of  the  software.  Steekup 
and  Mozy  include  free  software,  though 
at  press  time  Mozy’s  Mac  application 
was  still  in  beta  and  had  some  rough 
edges.  (For  instance,  it  can’t  yet  back  up 
files  that  are  open  or  locked.) 

Apple’s  .Mac  One  seemingly  obvious 
choice  for  online  backup  is  Apple’s  S100 


CrashPlan 


Check  Your  Speed  Limit 

Copyingfiles  over  the  Internet  can  take  a  longtime.  By  figuring  out  exactly  how  long, 
you’ll  know  whetheryour  best  course  of  action  is  to  limit  the  files  you  back  up,  shop  for 
a  speedier  broadband  connection,  or  ditch  your  online  backup  plan  altogether. 

Most  broadband  connections  offer  slower  upload  speeds  than  download  speeds. 
With  backups, you’re  mostly  interested  in  the  upload  speed.  (Download  speeds  apply 
whenyou’re  restoringfiles,  which  you  hope 
not  to  have  to  do  very  often.)  But  don’t  trust 
your  ISP’s  claims:  actual  throughput  often 
falls  below  that  number.  To  get  a  more  reli¬ 
able  idea  of  your  connection  speed,  check  it 
using  a  service  such  as  Speakeasy  (www 
.speakeasy.net/speedtest)  or  Speedtest.net 
(www.speedtest.net). 

Onceyou  knowyourtrue  upload  speed 
(usually  expressed  in  kilobits  per  second), 
divide  it  by  2,276  to  figure  out  roughly  how 
many  gigabytes  per  houryou  can  transfer 
(see  “Test  Your  Speed”).  For  instance,  if 
your  upload  throughput  is  768  Kbps,  that 
meansyou  can  back  up  about  one-third  of  a 
gigabyte  per  hour.  In  that  case,  if  you  have  a 
500GB  drive  that’s  filled  to  the  brim  with 


critical  data,  online  backups  may  not  work 
wellforyou. 


per  year  .Mac  service,  which  includes 
online  storage  space  and  the  company’s 
easy-to-use  Backup  software  (MM; 
macworld.com/2496) .  Your  storage 
space — or  iDisk — mounts  as  a  volume  on 
your  desktop.  You  get  10GB  of  storage, 
which  must  be  shared  by  e-mail  mes¬ 
sages,  shared  photos  and  videos,  Web 
sites,  backups,  and  any  other  files  you 
wish  to  store  online.  For  an  additional 
$100  a  year,  you  can  upgrade  to  30GB. 

Unfortunately, 


CRAS  PLAN 


Cl  Backup 
Restore 
Friends 
Q  Settings 


General  Advanced  Account  Security 


Name  far  this  computer 


Joe-Kissella-Macfiook-P»o 


W«m  me  when  not  backed  up  for  3 


Alert  rre  when  not  backed  up  for  5 


days 
days  6 
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CrashPlan  oil  run  Always 
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Snow  fuB  file  paths  Q 
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Users  >  ik  >  Documents  >  QashPfan  Backups 
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10  versions  0  Unlimited 
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One  File,  Many  Versions  CrashPlan  can  store  multiple  versions  of  each 
file,  so  you  can  go  back  to  an  older  copy  if  needed. 


£*“4  10GB  is  too  paltry 
to  back  up  a  typical 
iPhoto  or  iTunes 
library,  to  say  noth¬ 
ing  of  the  rest  of 
your  files.  If  you’re 
thinking  about 
using  it  just  for 
backup,  .Mac  isn’t 
the  cheapest  serv¬ 
ice  either.  But  it’s 
worth  considering 
if  you’re  already  a 
member  and  just 
want  to  save  copies 
of  certain  critical 
pieces  of  data. 


Test  Your  Speed  A  broadband  speed  test, 
such  as  Speedtest.net,  can  tell  you  what 
upload  and  download  speeds  to  expect. 


Tweak  Your  Backups 

These  tips  should  help  you  avoid  com¬ 
mon  pitfalls  once  you’re  ready  to  give 
online  backups  a  whirl.  I’ll  use  my 
favorites — CrashPlan,  Mozy,  and 
Steekup — to  illustrate. 

Pare  Down  Because  Internet  back¬ 
ups  are  slow,  be  picky  about  what  you 
transfer.  The  logical  starting  point  is 
your  user  folder.  But  depending  on  the 
size  of  that  folder,  and  the  speed  of  your 
Internet  connection,  you  may  want  to 
back  up  just  its  irreplaceable  items. 

So  how  much  of  your  user  folder 
should  you  back  up?  Calculate  the 
number  of  gigabytes  your  broadband 
connection  is  capable  of  uploading  per 
hour  (see  “Check  Your  Speed  Limit”  to 
find  out  how).  Divide  the  size  of  your 
user  folder  by  this  number  to  approxi¬ 
mate  how  long  it  will  take  to  copy.  For 
instance,  if  your  user  folder  is  5GB  and 
your  upload  speed  is  768  Kbps  (which 
means  you’re  uploading  about  one- 
third  of  a  gigabyte  per  hour),  it  should 
take  about  15  hours  to  perform  your 
first  full  backup.  File  compression 
should  reduce  this  time,  but  because  so 
many  variables  come  into  play,  it’s  best 
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to  keep  your  estimates  on  the  pes¬ 
simistic  side.  I  suggest  limiting  the 
amount  of  files  so  that  a  full  backup 
does  not  exceed  a  week.  Remember: 
subsequent  backups  will  go  much 
faster,  since  you’ll  be  copying  only  new 
or  modified  data. 

Limit  File  Versions  CrashPlan 
and  Steekup  let  you  specify  how 
many  versions  of  each  file  to  archive. 
Limit  this  number  (to,  say,  five  or  ten) 
to  help  keep  storage  costs  down.  In 
CrashPlan,  select  the  Settings  option 
in  the  left  menu,  and  then  click  on 
the  General  tab.  Select  the  #  Of  Ver¬ 
sions  To  Keep  For  A  File  option  and 
fill  in  a  number  (see  “One  File,  Many 
Versions”). 

In  Steekup,  click  on  the  Configura¬ 
tion  tab  and  select  Number  Of  Ver¬ 
sions  from  the  Configuration  Settings 
menu.  Choose  a  number  from  the 
pop-up  menu  and  click  on  Submit. 
Mozy  doesn’t  currently  let  you  restrict 
file  versions,  but  since  it  gives  you 
unlimited  storage,  that’s  no  big  deal. 


Watch  Bandwidth  Most  online  backup 
programs  upload  files  at  the  maximum 
speed  your  Internet  connection  can  han¬ 
dle.  But  when  you’re  using  your  Mac,  you 
may  want  to  preserve  some  bandwidth 
for  other  tasks,  such  as  sending  e-mail. 

To  prevent  annoying  slowdowns,  make 
sure  to  set  your  backup  software  to  throt¬ 
tle — in  other  words,  to  automatically 
adjust — its  bandwidth  usage. 

In  CrashPlan,  click  on  the  Settings 
link  and  then  the  Advanced  tab.  From 
the  Bandwidth  Limit  When  Present  pop¬ 
up  menu,  choose  a  maximum  data  rate; 
this  should  restrict  the  bandwidth  alloca¬ 
tion  when  the  computer  is  in  use.  In 
Mozy,  go  to  the  Preferences  window 
(Mozy:  Preferences)  and  click  on  the  Per¬ 
formance  button.  Under  Bandwidth 
Throttling,  move  the  slider  until  you  hit 
the  bandwidth  number  you  want.  Select 
Always  Throttle  to  use  that  figure  at  all 
times;  click  on  Throttle  Between  and 
enter  specific  times  if  you  want  Mozy  to 
pull  back  on  speed  during  set  hours. 

Steekup  doesn’t  currently  offer  band- 


Safe  and 
Secure 

Most  services  that  pro¬ 
vide  Mac-compatible 
online  backup  software 
offer  encryption  that  in 
most  casesyou  couldn’t 
turn  off  even  if  you 
wanted  to.  Encryptingyourfiles 
ensures  that  they  can’t  be  read  by  any¬ 
one  without  a  password— including 
someone  interceptingyour  Wi-Fi  sig¬ 
nal  as  you  back  up  files  in  a  cafe. 

However,  if  someone  discovers 
your  password,  all  bets  are  off.  There¬ 
fore,  choose  a  strong  password  for 
your  online  backups,  guard  it  care¬ 
fully,  and  change  it  periodically.  (For 
more  on  choosing  secure  passwords, 
see  macwor  ib.cOFn/3049 .) 

width  throttling,  but  you  can  work 
around  this  by  scheduling  subsequent 
backups  to  occur  when  you’re  not  using 
your  computer.  To  do  this,  select  the 
Configuration  tab,  click  on  Scheduling, 
and  specify  times  for  your  backups. 

Test  Restores  It’s  wise  to  periodically 
check  that  files  are  being  backed  up  cor¬ 
rectly.  I  recommend  doing  this  after  your 
first  full  backup  and  every  few  weeks 
thereafter.  To  do  so,  select  a  few  random 
files  from  the  server  and  restore  them 
back  to  your  disk. 

In  CrashPlan,  click  on  the  Restore 
option  in  the  left  menu.  In  Steekup, 
select  the  Data  tab,  and  then  click  on  the 
Restoration  button.  In  Mozy,  choose 
Restore  Files  from  the  M  menu  in  your 
menu  bar.  (If  you  don’t  see  the  menu, 
enable  it  via  Mozy:  Preferences.) 

Restore  the  files  to  a  different  location 
from  the  originals.  Once  they’re  down¬ 
loaded,  open  the  files  and  compare  them 
with  the  ones  on  your  hard  disk.  If  they 
appear  to  be  corrupted,  or  if  you  can’t 
restore  them,  contact  the  company’s  tech- 
support  staff.  Remember:  it’s  always  bet¬ 
ter  to  find  out  that  there’s  a  problem  with 
your  backups  before  a  crisis  occurs.  S3 

Joe  Kissell  isthe  senior  editor  of  TidBits  and  the 
author  of  the  e-book  Take  Control  of  Mac  OS  X 
Backups  (TidBits  Publishing,  2007). 
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Service 


BACKUP 

SOFTWARE 

MOUNTS 

IN  FINDER 

ENCRYPTION 

Monthly  Storage  Cost 

10GB  50GB  ioogb 

COMMENTS 

0 

• 

0 

$1.58 

$8.25 

$1 6.58  A 

Mounts  storage 
space  in  Finder  using 
WebDAV. 

0 

0 

oB 

$19.95 

N/A 

N/A 

Accessible  via  Web 
browseronly. 

•c 

0 

• 

$5.00 

$5.00 

$10.00 

Also  allows  backups 
to  other  computers 
viathe  Internet. 

•D 

• 

• 

$1.50E 

$7.50 E 

-fcA 

LD 

O 

O 

UsesAmazon.com's 
S3  service  (separate 
signup  required)  for 
storage. 

•F 

• 

0 

$8.33 

N/A 

N/A 

Maximum  storage 
(with  additional 
fees)  is  30GB,  shared 
with  all  otherfiles. 

•r 

0 

• 

$4.95 

$4.95 

$4.95 

Included  Mac  back¬ 
up  client  supports 
compression. 

0 

0 

oB 

$0.83 

N/A 

N/A 

Accessible  via  Web 
browseronly. 

0 

• 

oB 

$3.33 

$16.58 

contact 

for 

quote 

Uses  included  client 
software  to  mount 
volume  in  the  Finder. 

•F 

0 

• 

$5.41  G 

$8.33G 

$8.33  G 

Included  Mac  back- 

up  client  supports 
compression. 

N/A  =  not  applicable.  • = yes.  O  =  no.  *  $0,10  a  month  per  gigabyte  of  data  over  50GB. 9  Uses  SSL  to  encrypt  data  in  transit,  but  doesn't  encrypt  files  on 
server. c  $20  for  CrashPlan  or  $60  for  CrashPlan  Pro. D  $20. E  Additional  fees  apply  for  uploading  and  downloading, F  Software  included  for  free. G  Less  if 
you  sign  up  for  a  two-year  plan. 


102  Macworld  December  2007 


PHOTOGRAPH  BY  PETER  BELANGER 


FlLEDEFENSE™ 

SUBROSASOFT.COM 


Mac  and  the  Mac  logo  are  trademarks  of  Apple  Computer, 
Inc.,  registered  in  the  U.S.  and  other  countries. 


FileDefense™  protects  your  system  by  watching  which  files  an 
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10  Great  Smart  Playlists 

Take  advantage  of  iTunes’  intelligent  collections 


As  your  iTunes  library  gets  bloated 
with  tons  of  songs  and  videos, 
organizing  them  and  finding 
what  you’re  looking  for  can  become  dif¬ 
ficult.  Regular  playlists  can  impose  some 
order,  but  if  you  really  want  to  get  a  grip 
on  your  library,  smart  playlists  are  the 
way  to  go.  Just  go  to  iTunes’  File  menu 
and  choose  New  Smart  Playlist,  and  you 
can  build  dynamic  playlists  that  contain 
only  what  you  want  based  on  criteria  of 
your  choosing.  We  use  a  lot  of  smart  play¬ 
lists,  and  here  are  some  of  our  favorites 
(unless  otherwise  stated,  all  multiple-line 
smart  playlists  should  be  set  to  Match 
All  Of  The  Following  Rules). 


i.  Just  the  Music,  Please 
Kind  Does  Not  Contain  Video 
Kind  Does  Not  Contain  QuickTime 
Genre  Is  Not  Podcast 
Genre  Is  Not  Audiobook 


If  you’re  like  me,  your  iTunes  library 
contains  more  than  just  music;  it  also 
includes  podcasts,  audiobooks,  and 
video.  The  thing  is,  when  I  want  to  listen 
to  music,  I  want  to  listen  to  just  music. 
Recent  versions  of  iTunes  finally  include 
a  Music  item  in  the  Source  list  that 
omits  many  of  these  other  types  of 
tracks,  but  you’ll  still  occasionally  hear  a 
podcast.  The  preceding  playlist  includes 
only  music  tracks.  It’s  useful  for  listen¬ 
ing  directly  from  the  playlist,  but  it's 
also  useful  as  a  criterion  for  other  smart 
playlists,  to  ensure  that  they  contain 
only  music.  You  may  need  to  add  Is  Not 


© 


bJ 


Want  more  tips 
on  digital  music? 

For  iPod-  and  iTunes-related  expert 
advice  and  breaking  news,  as  well  as 
reviews  of  all  the  latest  gadgets,  check 
out  Playlistmag.com. 


criteria  if  you’ve  got  other  nonmusical 
genres  in  your  iTunes  library  (to  add 
rules  to  a  smart  playlist,  click  on  the 
plus-sign  [+]  button  in  the  Smart  Playlist 
window).— DAN  FRAKES 

2.  Fix  Those  Tags 

Year  Is  Less  Than  1000 

and 

My  Rating  Is  [0  stars] 

Having  a  properly  tagged  collection  helps 
you  get  the  most  out  of  it.  Two  fields  I 
use  often  in  smart  playlists  are  song  rat¬ 
ings  and  year.  To  quickly  view  all  tracks 
missing  one  of  these  fields,  try  these 
smart  playlists,  which  find  songs  with  no 
year  and  no  rating,  respectively.— DF 

3.  What’s  New? 

Date  Added  Is  In  The  Last  1  Months 
Play  Count  Is  0 

Once  your  collection  grows  past  a  cer¬ 
tain  size,  new  music  and  videos  can  get 
lost  in  the  crowd — and  it’s  easy  to  forget 
to  listen  to  or  watch  them.  This  smart 
playlist  locates  only  those  files  you’ve 
purchased  or  imported  in  the  past 


month  and  haven’t  played  (you  can 
adjust  the  time  frame  as  desired).  Hint: 
if  you  want  to  see  all  files  you  haven’t 
gotten  around  to  checking  out,  just  use 
the  last  line  of  the  smart  playlist.— DF 

4.  Refresher  Course 

Last  Played  Is  Not  In  The  Last  3 
Months 

My  Rating  Is  Greater  Than  [2  stars] 

My  collection  has  gotten  so  big  that  it 
includes  tracks  I  haven’t  listened  to  in 
months  or  years.  Some  of  those  tracks  I 
don’t  like,  but  most  I’ve  just  forgotten 
about.  This  smart  playlist  lets  you  listen 
to  tracks  you  haven’t  heard  for  a  while, 
but  omits  songs  to  which  you’ve  given 
low  ratings.  You  can  adjust  the  rating  to 
reflect  your  own  minimum  threshold 
for  bad  music.— DF 

5.  Find  Liner  Notes 
Kind  Contains  PDF 


If  you’ve  bought  a  lot  of  albums  from  the 
iTunes  Store,  chances  are  at  least  a  few  of 
them  included  liner  notes — virtual  ones, 
in  the  form  of  PDF  digital  booklet  files 
downloaded  with  the  music.  But  how  do 
you  keep  track  of  these  liner  notes?  You 
could  copy  them  to  your  hard  drive,  but 
an  easier  way  is  to  create  a  smart  playlist 
that  gives  you  quick  access  to  all  your 
electronic  album  information.— DF 


6.  Apple  TV  Strategy 
Playlist  Is  Selected  TV 
Play  Count  Is  0 


I  enjoy  watching  TV  shows  (some  down¬ 
loaded,  some  ripped  from  DVDs)  on  my 
Apple  TV.  To  manage  the  overflow  of 


Share  your  favorite  smart 
playlists  at  macworld.com/ 


3050 
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CHECK  IT  OUT 


iMirror 

Want  to  control  your  iPod  from  across  the  room  and  still 
navigate  its  contents  easily?  Check  out  Bexy’s  $150  iMirror 
Wireless  Remote  Control  Docking  Station  for  iPod  (www 
.bexyusa.com).  Dropyour  mini,  nano,  or  fourth-generation 
and  later  iPod  into  Bexy’s  dock,  and  the  rechargeable  wire¬ 
less  remote  will  letyou  control  music  and  video  playback 
(as  well  as  settings  and  volume)  from  up  to  150  feet  away. 

With  two-way  communication,  the  remote  loads  up  all  the 
information  aboutyour  iPod’s  music  and  video  so  that  you  don’t  need  to  look  at  the  iPod 
to  access  playlists  and  artist  and  album  information. 

The  iMirror  base  itself  connects  to  your  entertainment  system  via  RCA  and  S-Video 
connectors,  so  you  can  share  your  video  iPod’s  content  on  the  big  screen.  The  dock  also 
charges  the  iPod’s  battery,  and  a  mini-USB  interface  lets  you  synchronize  the  iPod’s  con¬ 
tents  with  a  nearby  com  puter.— peter  cohen 


potential  Apple  TV  video,  I’ve  created  a 
two-step  smart  playlist.  First,  I  set  up  a 
smart  playlist  called  Selected  TV  that 
contains  all  the  shows  I  want  to  watch 
(Match  Any  Of  The  Following 
Rules,  followed  by  a  series  of  Show  Is 
show  name  entries),  with  every  episode 
of  all  of  those  TV  shows.  But  since  I 
want  to  sync  only  episodes  I  haven’t 
watched  yet,  I  combine  it  with  another 
smart  playlist,  which  I  call  Unplayed  TV, 
and  set  my  Apple  TV  to  sync  with  the  lat¬ 
ter  playlist,  so  that  once  I  watch  a  show  it 
will  automatically  disappear  from  my 
Apple  TV  hard  drive.— JASON  SNELL 

7.  For  Small  iPods 

Time  Is  Less  Than  6:00 
Limit  To  your  iPod's  capacity 
Selected  By  Highest  Rating 
Match  Only  Checked  Items 

Another  downside  to  large  libraries  is 
that  you  can’t  fit  all  your  music  on  your 
iPod.  Until  Apple  adds  the  shuffle’s  use¬ 
ful  AutoFill  feature  to  all  iPods,  here’s  a 
playlist  that  gets  as  much  of  your  favorite 
music  onto  your  iPod  as  possible.  It 
omits  long  tracks,  and  includes  only 
higher-rated  tracks  and  checked  items; 
you  can  ensure  that  particular  tracks 
don’t  copy  to  your  iPod  by  giving  them 
low  ratings  or  unchecking  them  in 
iTunes.  For  iPod  Capacity,  use  the 
amount  of  space  left  on  your  iPod  after 
syncing  video,  photos,  and  podcasts  (or 
disable  syncing  of  these  items  for  more 
space).  Once  you’re  done,  choose  to  sync 
only  this  playlist  in  iTunes’  Music  settings 
for  your  too-small  iPod. — DF 


8.  What  Did  I  Buy? 

Match  Any  Of  The  Following 
Rules 

Kind  Contains  Protected  AAC 
Kind  Contains  Protected  MPEG-4 
Kind  Contains  Purchased  AAC 

When  I  purchase  items  from  the 
iTunes  Store,  I’m  not  always  doing  so 
from  the  same  computer.  When  I  take 
the  files  home  to  add  to  my  main 
iTunes  library,  they  don’t  show  up  in 
the  Purchased  playlist  in  iTunes’  Store 
section.  To  keep  a  current  list  of  every¬ 
thing  I've  plunked  down  my  money 
for,  I  use  this  playlist,  which  looks  for 
protected  audio  and  video  files — those 
are  the  ones  I’ve  purchased  from  the 
iTunes  Store.— JONATHAN  L.  SEFF 


9.  iPhone  or  iPod  Touch  Season  Pass 
Video  Kind  Is  TV  Show 
Show  Contains  show  name 
Season  Is  season  number 
Play  Count  Is  0 

Limit  To  3  Items  Selected  By  Album 

The  iPhone  and  iPod  touch  are  fine 
devices  for  watching  video,  but  their 
storage  space  is  even  more  limited 
than  the  Apple  TV’s.  Here’s  a  smart 
playlist  to  help  you  watch  a  TV  show’s 
episodes  from  the  beginning  of  the 
season.  It  will  load  the  first  three 
unwatched  episodes  of  that  season 
onto  your  device.  Once  you’ve  viewed  a 
show,  its  play  count  goes  to  1,  and  it 
therefore  gets  booted;  the  next  show  in 
the  series  will  take  its  place  when  you 
sync.— CHRISTOPHER  BREEN 


Smart  Playlist 

V  Match  any  I  |  of  the  following  rules 

:  [  kind  _ J0  contains _  Protected  AAC  (0 

|  fkind _ T)  '  contains _ Protected  MPEG -4  0)  (+) 

f  Kind  *1^ ;  contains  Purchased  AAC  (0  (0 

Q  Limit  to  I’S  ftteme' . .  selected  by  random _ 

Q  Match  only  checked  Items 
25  Live  updating 


(^Cancel  (  OK  ) 


Purchased  Files  With  this  smart  playlist, you’ll  always  know  exactly  what  you’ve  bought,  regardless 
of  which  computer  you  used  to  purchase  files. 


10.I  Want  My  MTV 

Video  Kind  Is  Music  Video 

Movies  and  TV  shows  have  their  own  cat¬ 
egories  in  iTunes’  library,  but  not  music 
videos.  For  some  reason,  they  show  up  in 
the  Music  area  with  the  album  they 
accompany,  but  are  otherwise  hard  to 
find.  For  a  quick  view  of  all  your  music 
videos,  one  line  is  all  you  need.— JLS 


Christopher  Breen  and  Dan  Frakes  are 

Macworld  senior  editors,  Jonathan  L.  Seff 
is  Macworld’s  senior  news  editor,  and  Jason 
Snell  is  Macworld’s  editorial  director. 
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Digital  Photo 


DIY  Photo  Studio 

How  to  get  pro  lighting  on  an  amateur's  budget  by  david  hobby 


Whether  you  are  photograph¬ 
ing  the  latest  tech  gadget 
for  your  blog  or  shooting  an 
antique  to  sell  on  eBay,  getting  great 
photos  of  small  objects  requires  some 
photographic  finesse.  The  trick  is  to 
remove  all  distractions  from  the  back¬ 
ground  while  modifying  the  harsh, 
direct  light  so  that  it  softly  defines  the 
shape  of  the  object  you’re  shooting. 
While  many  professionals  rely  on 
expensive  soft  boxes  and  studio  back¬ 
drops  for  this  type  of  work,  you  can  get 
impressive  results  with  nothing  more 
extravagant  than  a  cardboard  box. 

What  You  Need 

To  make  your  miniature  photo  studio, 
you’ll  need  a  box  that’s  large  enough, 
when  placed  on  its  side,  to  hold  your  sub¬ 
ject  comfortably  with  some  room  to 
spare.  You’ll  also  need  a  couple  of  sheets 
of  translucent  paper.  Tracing  paper  works 


well  for  this,  but  feel  free  to  improvise. 
Waxed  paper,  parchment  paper,  tissue 
paper,  or  even  plain  white  paper  should 
all  work  fine.  The  paper  just  needs  to  be  a 
neutral  color  and  thin  enough  to  let  light 
shine  through.  A  piece  of  poster  board 
will  serve  as  your  backdrop.  White  is  the 
usual  choice,  but  colors  work  well,  too. 

And  because  it  costs  less  than  a  dollar  per_ 
sheet,  you  can  afford  to  experiment. 

The  best  thing  about  this  project  is  that 
you  don’t  need  a  fancy  camera  or  special 
lighting  equipment.  Any  digital  camera 
manufactured  within  the  last  few  years 
should  do  the  trick.  I  took  these  photos 
with  my  Canon  G7  point-and-shoot. 

One  or  two  small  lamps  are  all  you 
need  in  the  way  of  lighting.  (If  the  lamp 
has  a  shade,  remove  it.)  However,  you’ll 
get  brighter  and  more  consistent  results 
from  a  small  flash  unit  set  to  a  low-power 
manual  setting.  You  can  use  any  number 
of  wireless  or  corded  options  to  synchro¬ 


nize  an  external  flash  with  the  camera’s 
shutter  button.  For  example,  I’ve  used 
a  pair  of  20-year-old  hot-shoe  flashes 
(Nikon  SB-26S)  and  a  $30  remote  flash 
trigger  from  Gadget  Infinity  (www.gadget 
infinity.com).  Whatever  you  do,  don’t  use 
your  camera’s  built-in  flash.  The  harsh, 
direct  light  will  defeat  the  purpose  of  the 
box.  If  the  weather  is  nice,  you  may  not 
need  artificial  lighting  at  all;  simply  use 
the  sun  as  your  light  source. 

Creating  the  Box 

To  get  started,  place  the  cardboard  box  on 
its  side.  You’ll  be  shooting  into  what  used 
to  be  the  top.  Using  a  craft  knife  or  a  pair 
of  scissors,  cut  large  windows  in  the  left 
and  right  side  panels  and  then  cut  off  the 
top  flap  to  prevent  it  from  dropping  down 
into  the  box  (see  “Studio  Setup”). 

Although  it’s  not  required,  I  also  rec¬ 
ommend  cutting  a  window  into  the 
third  side  panel — which  serves  as  the 


Studio  Setup  You  don’t  need  anything  fancy  to  create  a  photo  studio  for  shootinga  small  object 
(left).  This  setup’s  seamless  background  and  soft,  diffused  lighting  produced  the  image  on  the  right. 


106  Macworld  December  2007 


bottom  of  the  photo  studio  once  you’ve 
turned  the  box  on  its  side.  You  can  then 
use  this  opening  to  photograph  small 
flowers  and  other  natural  objects  with¬ 
out  uprooting  them. 

Completely  cover  the  openings  on 
the  left  and  right  sides  of  the  box  with  a 
single  layer  of  translucent  paper.  Then 
cut  the  poster  board  to  the  width  of  the 
box’s  interior.  It  should  be  long  enough 
to  drape  down  the  back  and  across  the 
bottom  in  one  continuous  piece.  This 
smooth  curve  will  help  hide  your  hori¬ 
zon  line,  creating  a  seamless  backdrop. 
Securely  fasten  the  top  and  bottom 
edges  of  the  poster  board  with  tape. 

Once  you’ve  gotten  the  hang  of  your 
photo  studio,  feel  free  to  experiment 
with  the  floor  of  the  box.  For  a  dramati¬ 
cally  different  look,  try  placing  your 
subject  on  a  polished  black  tile  (which 
you  can  purchase  for  around  $5).  Com¬ 
bine  the  tile  with  a  piece  of  colored 
poster  board  that  complements  the  sub¬ 
ject’s  main  color,  and  then  position 
your  camera  so  you’re  shooting  from  a 
low  angle.  The  black  tile  will  reflect 
both  the  object  and  your  background 
color  in  the  foreground  of  the  image. 

Setting  Up  the  Lighting 

Next,  place  your  object  in  the  center  of 
the  box  and  position  a  bright  lamp  or 
flash  so  its  light  points  directly  at  one 
side.  To  ensure  that  you  get  even  cov¬ 
erage,  place  your  light  source  about  as 
far  away  as  the  box  is  tall.  You  can 
move  it  later  to  make  the  light  more  or 
less  intense. 

If  your  lamp  uses  a  60-watt  bulb,  you 
may  want  to  replace  it  with  a  100-watt 
flood  lamp  to  yield  more  light.  But  be 
sure  to  use  an  incandescent  bulb,  not  a 
fluorescent  one,  as  the  latter  may  cause 
problems  when  you  try  to  set  your  cam¬ 
era’s  white  balance.  If  you’re  using  an 
external  flash  but  you  don’t  have  a 
stand,  place  the  flash  inside  the  heel  of 
a  sneaker  to  prop  it  up. 

Study  the  scene  from  the  front,  care¬ 
fully  rotating  the  object  or  the  box  until 
you’re  pleased  with  the  light  and  reflec¬ 
tions.  Some  objects  look  best  with  soft 
light  coming  from  just  one  side.  In  this 
scenario,  the  piece  of  translucent  paper 
on  the  other  side  serves  as  a  light  reflec¬ 
tor,  subtly  filling  in  the  shadows  of  your 


Kill  Troublesome  Reflections 

If  you’re  shooting  a  highly  reflective  object  and 
the  lights  cause  unwanted  reflections,  try  this  tip 
that  not  even  all  pro  photographers  know: you 
can  eliminate  the  errant  reflections  by  taping 
pieces  of  cardboard  in  strategic  places  on  the 
outside  of  your  mini  photo  studio’s  paper  win¬ 
dows.  If  you’re  photographing  a  small  clock,  for 
example, you  might  use  a  circular  piece  of  card¬ 
board  to  block  just  the  light  reflected  in  the  glass 
face.  When  setting  up  these  light  blockers 
(referred  to  as gobos),  make  sure  the  camera 
remains  stationary.  It  does  no  good  to  hunt  down 
and  kill  a  reflection,  only  to  have  it  reappear  when 
you  change  the  camera’s  viewing  angle. 

No  More  Reflections  With  the  help  of  strate¬ 
gically  placed  cardboard,  I  was  able  to  create 
interesting  reflections  on  the  metallic  surface 
while  eliminating  them  from  the  glossy  screen. 


subject.  (You  can  amplify  this  effect  by 
lining  the  inside  of  the  opposite  wall 
with  aluminum  foil.)  If  you’re  still  see¬ 
ing  harsh  shadows,  however,  you  can 
solve  the  problem  by  placing  a  second 
light  on  the  opposite  side  of  the  box. 
This  dual-light  setup  also  illuminates 
the  background  more  evenly.  You  can 
position  the  lights  symmetrically  to  cre¬ 
ate  even  light  on  both  sides,  or  move 
one  light  farther  away  to  make  the  light 
from  one  side  more  dominant. 

Setting  Up  Your  Camera 

If  you're  using  a  continuous  light 
source  such  as  a  lamp  or  the  sun,  I  rec¬ 
ommend  placing  your  camera  on  a  tri¬ 
pod  for  increased  sharpness.  A  stack  of 
books  can  substitute  as  a  camera  sup¬ 
port  in  a  pinch. 

Turn  off  your  camera’s  built-in  flash, 
and  then  match  your  camera’s  white 
balance  with  the  light  source  you’re 
using.  For  example,  set  your  white  bal¬ 
ance  to  daylight  if  you’re  using  the  sun 
or  an  electronic  flash,  or  to  incandes¬ 
cent  if  you’re  using  a  lamp. 

If  your  camera  offers  a  macro  mode — 
usually  represented  by  a  flower  icon — try 
turning  this  on.  This  mode  lets  you 
shoot  from  mere  inches  away.  Alterna¬ 
tively,  try  moving  the  camera  farther 
away  and  using  the  zoom  to  get  close  to 
your  subject;  telephoto  settings  tend  to 


produce  a  more  flattering  perspective 
for  close-ups.  Experiment  to  find  the 
best  compromise. 

And  if  you’re  using  a  white  back¬ 
ground,  you’ll  want  to  overexpose  your 
shot  a  little  to  keep  the  white  from 
appearing  gray  (and  your  object  from 
looking  too  dark).  If  your  camera  offers 
an  exposure-compensation  setting,  set 
it  to  +1  and  then  adjust  as  needed. 

Floating  Your  Object 

Want  to  really  show  off?  Try  floating  the 
object  in  your  photo.  This  is  especially 
easy  with  small  items,  such  as  coins. 

To  create  this  effect,  you’ll  need  a  stiff 
wire,  such  as  clothes-hanger  wire.  Bend 
it  into  the  shape  of  an  L.  Cut  a  very  small 
hole  through  the  back  of  your  box  and 
background  material,  and  then  feed  one 
end  of  the  wire  through  the  hole  until 
you  get  to  the  bend.  Securely  tape  the 
remaining  wire,  pointing  downward,  to 
the  outside  back  of  the  box.  This  will  cre¬ 
ate  a  sturdy  support  for  your  object. 

With  a  little  putty  or  tape,  attach  the 
object  to  the  interior  end  of  the  wire. 
When  photographed  from  the  front,  the 
object  will  hide  the  wire  from  view  and 
appear  to  float  in  midair.  63 


David  Hobby  is  a  photojournalist  at  the  Balti¬ 
more  Sun.  He  blogs  about  flash  lighting  tech¬ 
niques  at  Strobist  (www.strobist.com). 
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SECRETS 


Troubleshooting 
AirPort  Interference 

Wireless  network  acting  flaky?  Try  these  fixes,  by  glenn  fleishman 


AirPort  Utility  -  S  GHz  or  Bust 


Wireless  Options 


■ 


United  States 

<T) 

6  Mbps 

:  100% 

Ajj 

.  tj 

1  { 1  hours 

Q  Create  a  closed  network 


Tht  name  of  i  "closed'  network  Is  hidden.  To  join  the  network,  a  user  must  know  the  name  ot  the 
Home  2.4  network. 

IQ  Use  Interference  robustness 

Interference  robustness  can  solve  Interference  problems  caused  by  other  devices,  such  as  cordless 
phones  or  wifeless  video  monitors.  Using  interference  robustness  may  affect  overall  network 
performance. 


(  Wireless  Options...  ) 


(?)  Profiles:  Standard  office  ~T| 


Revert 


Ig  Name 

1  a  setting 


tided. 


(  Done  ) 


Update 


Interference  Robustness  While  Apple’s  never  been  clear  about  what  exactly  this  cryptically  named 
option  does,  it  can  help  if  you’re  experiencing  interference. 


Imagine  a  large  room  full  of  loud 
people.  Voices  bounce  off  the 
walls,  making  it  impossible  to  fol¬ 
low  any  one  conversation.  That’s 
something  like  what  happens  to  wire¬ 
less  networks:  there  are  all  sorts  of 
other  electronic  devices  out  there 
using  the  same  wireless  spectrum, 
and  your  AirPort  hardware  can  have  a 
hard  time  distinguishing  one  trans¬ 
mitter  from  another.  The  result:  poor 
network  performance. 

If  your  AirPort  network  has  been 
acting  flaky,  interference  could  be 
the  culprit.  But  before  you  can  solve 
the  problem,  you  need  to  figure  out 
its  cause. 

Other  Networks 

Wi-Fi  uses  two  unlicensed  spectrum 
bands,  at  2.4GHz  and  5GHz.  Nearly  all 
Wi-Fi  equipment  sold  before  2007, 
including  Apple’s,  uses  the  2.4GHz 
band.  The  5GHz  band  has  been  avail¬ 
able  for  years,  but  until  recently  most 
Wi-Fi  gear  didn’t  support  it. 

Licensed  spectrum  bands,  such  as 
those  employed  by  cell  phone  networks, 
are  restricted  for  use  by  specific  parties 
and  limited  to  specific  geographic 
areas.  Unlicensed  bands  can  be  used  by 
anyone.  That  freedom  can  result  in  con¬ 
flicts  when  multiple  networks  operate 
too  close  to  one  another. 

How  do  you  tell  if  other  wireless 
networks  are  interfering  with  yours? 
The  clearest  signs  are  stutters  and 
drops:  file  transfers  or  streaming 
downloads  halt  and  restart,  or  your 
network  connection  periodically  drops 
out  altogether. 

You  can  also  check  your  AirPort 
menu;  is  it  crowded  with  other  network 
names?  If  you  really  want  to  know 
what’s  going  on,  download  iStumbler 
(donation  requested;  www.istumbler 


.com).  It’s  an  easy-to-use  OS  X  program 
that  provides  a  continuously  updated 
list  of  in-range  Wi-Fi  networks  and 
Bluetooth  devices. 

If  another  wireless  network  is  put¬ 
ting  the  hurt  on  yours,  you  have  a 
number  of  options: 

Change  Channels  Whenever  you 
power  up  or  restart  an  AirPort  base 
station,  it  automatically  scans  for  the 
least-crowded  available  channel  (a  sub¬ 
section  of  the  spectrum  band)  and  sets 
itself  to  use  it.  But  if  you’re  having 
problems  with  interference,  you  can 
change  the  channel:  in  AirPort  Utility’s 
Wireless  tab,  use  the  Channel  pop-up 
menu.  (If  your  base  station  is  using  the 
5GHz  band,  change  channels  by  hold¬ 
ing  down  the  option  key  while  selecting 
the  Channel  pop-up  menu.) 

Move  the  Base  Station  If  interfer¬ 
ence  is  particularly  bad  in  one  part  of 


your  house  or  office,  move  the  base  sta¬ 
tion  to  another  location.  But  this  can  be 
tricky  if  your  AirPort  base  station  has  to 
connect  to  the  broadband  feed  coming 
into  the  house  and  that  feed  happens  to 
enter  at  a  particularly  interference- 
prone  spot. 

You  could  move  the  plug,  but  doing 
so  would  require  an  expensive  service 
call  to  your  cable  or  phone  company;  if 
you’re  a  renter  or  if  the  plug  is  located 
on  a  stone  or  brick  wall,  moving  it 
might  be  impossible. 

But  there’s  another  alternative: 
home  power-line  networking,  which 
carries  data  across  a  home’s  electrical 
wiring.  You  can  run  an  Ethernet  cable 
from  your  broadband  modem’s  LAN 
port  to  a  power-line  adapter  plugged 
into  a  nearby  electrical  outlet.  You 
then  plug  another  power-line  adapter 
into  an  outlet  near  an  interference-free 
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spot  somewhere  else  in  the  house, 
place  your  base  station  there,  and  run 
an  Ethernet  cable  from  that  adapter  to 
your  base  station’s  WAN  port.  Belkin 
(www.belkin.com),  Netgear  (www 
.netgear.com),  and  other  networking 
vendors  make  power-line  hardware. 

Use  the  5GHz  Band  Compared  with 
the  2.4GHz  band,  the  5GHz  band  is 
practically  empty.  The  newest  AirPort 
Extreme  Base  Station  is  one  of  the  few 
Wi-Fi  base  stations  designed  for  home 
use  that  work  in  that  5GHz  band.  All 
of  Apple’s  Core  2  Duo  laptops  and 
iMacs  (except  the  discontinued  17-inch 
1.87GHz  model)  can  also  use  the 
5GHz  band;  with  the  build-to-order 
wireless  option,  so  can  the  Mac  Pro. 

To  switch  to  the  5GHz  band,  launch 
AirPort  Utility,  select  your  base  station, 
and  switch  to  Manual  Setup.  Click  on 
the  AirPort  button  and  select  the  Wire¬ 
less  tab.  Select  802.1m  Only  (5  GHz) 
from  the  Radio  Mode  pop-up  menu. 
Click  on  the  Wireless  Options  button 
and  select  Use  Wide  Channels.  Click 
on  Update  to  restart  the  base  station. 

Currently,  no  Mac-compatible 
adapters  enable  you  to  use  the  5GHz 
band  in  older  Macs  or  with  older  ver¬ 
sions  of  OS  X. 

Reduce  Power  Output  Full-strength 
Wi-Fi  signals  can  interfere  with  other 
gateways.  Those  other  gateways  have 
to  retransmit  data  or  send  it  at  a 
slower  rate;  this  requires  more  radio 
time  and  produces  interference.  A 
weaker  signal  from  your  base  station, 
on  the  other  hand,  could  improve  the 
overall  network  environment. 

To  adjust  the  strength  of  your  base 
station’s  output,  open  AirPort  Utility 
and  click  on  Wireless  Options.  Select 
something  less  than  100  percent  from 
the  Transmit  Power  pop-up  menu. 


Other  Communication  Devices 

Cordless  phones  and  Bluetooth  devices 
use  the  2.4GHz  band,  too.  But  these 
and  similar  devices  don’t  transmit  data 
the  same  way  as  your  AirPort  hardware, 
and  that  can  also  cause  interference. 

Wi-Fi  devices  stake  out  subsets  of  the 
spectrum  available  in  each  band,  using 
20MHz  channels  of  the  85MHz  available 
in  the  2.4GHz  band,  or  of  the  550MHz 
available  in  the  5GHz  band  in  the  United 
States.  (Though  802.1m  can  use  40MHz 
channels  for  faster  transmission,  Apple 


has  chosen  to  allow  that  only  in  the 
5GHz  band.)  Bluetooth  equipment,  cord¬ 
less  phones,  and  other  devices  use  chan¬ 
nels  that  are  a  few  megahertz  wide,  but 
they  don’t  stay  on  them  continuously. 
Instead,  they  hop  from  one  channel  to 
another  in  a  preset  pattern.  This  frequen¬ 
cy  hopping  can  degrade  Wi-Fi  networks. 

Assuming  you’ve  ruled  out  other  Wi-Fi 
networks  as  the  cause  of  your  AirPort 
woes,  these  other  devices  are  your  next 
suspects.  Does  your  Wi-Fi  connection 
stutter  or  fail  when  you’re  talking  on  your 
cordless  phone?  Is  your  Bluetooth  key¬ 
board  missing  keystrokes?  Do  your  cord¬ 
less  phones  produce  static  when  the 
Wi-Fi  network  is  busy?  If  so,  you  need  to 
do  something  about  those  devices. 

Update  Your  Bluetooth  Make  sure  all 
your  Bluetooth  equipment  is  using  ver¬ 
sion  1.2  or  later.  Bluetooth  devices  using 
those  versions  avoid  hopping  onto  fre¬ 
quencies  that  are  in  use.  The  procedure 
for  updating  older  versions  of  Bluetooth 


varies  by  device;  check  the  manual. 

Get  New  Phones  Swap  your  cordless 
phones  or  baby  monitors  for  new  ones 
that  use  another  band.  If  you  currently 
have  2.4GHz  cordless  phones,  replace 
them  with  models  that  use  the  5GHz  or 
900MHz  spectrum  band. 

Use  the  5GHz  Band  See  “Use  the 
5GHz  Band”  under  “Other  Networks.” 

Other  Hardware 

The  2.4GHz  band  has  long  been  called 
the  “junk  band,”  because  it’s  where  many 


industrial,  medical,  and  scientific  devices 
send  their  transmissions,  whether  inten¬ 
tional  (as  with  data  devices)  or  not  (as 
with  equipment  that  generates  signals  as 
a  by-product  of  its  real  operation).  That’s 
not  an  accident:  regulators  confined 
those  devices — including  microwave 
ovens,  industrial  sealers,  medical  moni¬ 
tors,  and  measurement  equipment — to 
that  spectrum  band  to  keep  potential 
interference  away  from  licensed  bands. 

To  figure  out  if  these  devices  are  caus¬ 
ing  your  AirPort  problems,  be  observant. 
Does  your  Wi-Fi  network  go  berserk  when 
you  turn  on  the  microwave?  If  your  net¬ 
work  is  bad  during  work  hours,  chances 
are  a  nearby  business  is  the  problem.  If 
you  live  near  an  industrial  enterprise  or  a 
hospital,  those  are  likely  culprits. 

If  you’ve  ruled  out  other  Wi-Fi  net¬ 
works,  Bluetooth  devices,  and  cordless 
phones,  and  you  suspect  other  2.4GHz 
emitters  are  messing  up  your  network, 
here  are  a  couple  of  things  to  try: 

Turn  On  Use  Interference  Robustness 
To  turn  it  on,  use  OS  X's  AirPort  menu 
or  (for  an  AirPort  Base  Station)  use  Air¬ 
Port  Utility  (click  on  the  Wireless  tab, 
and  then  on  Wireless  Options). 

Use  the  5GHz  Band  See  “Use  the 
5GHz  Band”  under  “Other  Networks.”  G 


Glenn  Fleishman  writes  daily  about  Wi-Fi  at 
Wi-Fi  Networking  News  (wifinetnews.com).  He 
wrote  Take  Control  of  Your8o2.nn  AirPort 
Extreme  Network  (Take  Control  Books,  2007). 
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iStumbler  This  program  can  show  you  all  the  nearby  Wi-Fi  networks  and  Bluetooth  devices  that 
might  be  interfering  with  your  AirPort  network. 


The  2.4GHz  band  has  long  been 
i  called  the  “junk  band ,”  because 

it’s  where  many  industrial,  medical,  and 
scientific  devices  send  their  transmissions. 
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Help  Desk 


Mac  OS  X  Hints 

The  insider  tips  you  won’t  get  from  Apple  by  rob  Griffiths 


Liven  Up  Numbers  Spreadsheets 

If  you  want  to  make  your  spreadsheets 
more  appealing,  you  can  easily  include 
images  in  Numbers  ’08  (fff  1;  macworld 
.com/3042),  part  of  Apple’s  $79  iWork 
’08  suite.  Use  the  Media  icon  on  the  tool¬ 
bar,  select  the  Insert:  Choose  menu  item, 
or  just  drag  and  drop  an  image  onto  your 
spreadsheet.  But  once  you  get  an  image 
in,  you  might  find  making  it  do  what  you 
want  tricky. 

First  off,  Numbers  adds  images  to 
the  top  layer  of  your  worksheet  by 
default,  which  means  they’ll  cover  up 
your  data.  Select  Arrange:  Send  To  Back 
to  move  the  picture  behind  the  table 
cells.  That’s  fine  if  you  want  your  data 
to  have  a  white  background  that  blots 
out  the  image  (as  it  will  by  default  in 
many  templates),  but  what  if  you  want 
to  see  the  image  behind  all  the  cells? 

You  might  think  that  you  need  to 
change  the  cells’  fill  option,  but  if  you 
select  a  cell  and  open  the  Graphic  tab 
of  the  Inspector  (View:  Show  Inspec¬ 
tor),  you’ll  see  that  the  fill  is  set  to 
None.  The  secret  is  that  in  Numbers, 
the  grid  also  has  a  fill,  and  by  default 
that  fill  is  white.  To  remove  it,  first 
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Have  a  hint  to 
share? 

Go  to  MacOSXHints.com 
to  submit  it.  This  column 
was  based  on  tips  from 
tips  from  Chris  Paulu, 
Jordan  Pittman,  Davinder 
Singh,  and  anonymous  con¬ 
tributors.  Each  month,  the  author 
of  our  favorite  tip  receives  the  Help 
Desk  mug. 
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Image-Rich  Spreadsheets  Make  Numbers’  cell  grids  transparent,  and  you  can  create  interesting 
effects  by  placing  images  behind  the  grids. 


click  on  the  grid  once  to  activate  it. 
When  you  can  see  the  row  and  column 
headers,  click  in  the  upper  left  corner. 
(You’ll  see  an  empty  gray  square  above 
the  number  1  and  to  the  left  of  the  let¬ 
ter  A.)  The  row  and  column  headers 
will  vanish,  leaving  the  grid  with  a 
selection  box  around  it.  Now  open  the 
Inspector,  click  on  the  Graphic  tab, 
and  set  Fill  to  None.  The  cells  in  the 
table  body  will  then  most  likely  reveal 
the  background  image — unless  the 
template  you’re  using  has  some  cells 
set  to  have  a  white  fill.  If  you  don’t 
want  those  cells  to  be  white  either, 
select  the  row  and  use  the  Graphic 
Inspector  to  set  Fill  to  None. 


Now  you’re  ready  to  truly  customize 
your  spreadsheet.  You  can  vary  which 
cells  show  what  parts  of  the  image  and 
with  how  much  translucency  by  setting 
some  cells  to  have  a  fill  and  then  chang¬ 
ing  the  fill’s  opacity.  After  you  select 
Color  Fill  on  the  Graphic  tab,  click  on 
the  color  sample  square  that  appears. 
The  Colors  palette  will  open;  tweak  the 
Opacity  slider  here  to  reveal  more  or 
less  of  the  image  behind  it  (see  “Image- 
Rich  Spreadsheets”). 

Try  Dictionary  Widget  Tricks 

Mac  OS  X  10.4’s  Dictionary  widget  pro¬ 
vides  a  convenient  way  to  look  up  the 
occasional  word  in  the  dictionary  or 
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POWER  TIP  OF  THE  MONTH 


Automatically  Update  Podcasts 

If  you  select  iTunes:  Preferences  and  click  on  the  Podcasts  tab, 
you  can  choose  to  update  podcasts  hourly,  daily,  weekly,  or 
manually.  But  sometimes  none  of  these  options  fits  the  bill- 
say  you  select  Daily,  butyou  shut  down  iTunes  in  the  evening 
before  the  update  has  a  chance  to  run.  When  you  next  connect 
your  iPod, you  may  find  thatyou  don’t  have  any  new  podcasts. 

You  can,  of  course,  fix  this  by  clicking  on  Podcasts  in  iTunes’ 

Source  list  and  then  clicking  on  the  Refresh  button,  but  a  one-line  AppleScript  will  save 
you  some  work  if  you  find  yourself  doing  this  often.  First  open  Script  Editor  (/Applica¬ 
tions/AppleScript/)  and  type  this  line  (or  copy  and  paste  it  from  macworld.com/3070): 
tell  application  "iTunes"  to  updateAUPodcasts 
Select  File:  Save  As  and  nameyour  script  Update  Podcasts.  In  the  Save  As  dialog  box, 
navigate  to  your  user  folder/  Library/iTunes/Scripts.  (If  you  don’t  see  the  Scripts  folder, 
click  on  New  Folderto  create  it.) 

Now  switch  to  iTunes  and  you’ll  see  a  new  AppleScript  icon  between  the  Window 
and  Help  menus.  Click  on  it  and  choose  Update  Podcasts.  The  Scripts  folder  is  one  of 
iTunes’  hidden  gems.  Any  AppleScripts  you  store  in  it  will  appear  in  this  menu  (see 
macworld.com/3071  for  great  recommendations). 


thesaurus.  Using  it  is  as  straightfor¬ 
ward  as  can  be — press  F12  to  bring  up 
Dashboard,  open  the  widget  if  it’s  not 
currently  showing,  and  then  type  your 
word  into  the  search  box  in  the  widget’s 
upper  right  corner.  But  this  little  pro¬ 
gram  does  have  a  few  hidden  nuances. 

First,  as  is  the  case  with  text  in  many 
OS  X  applications,  you  can  get  the 
search  box  to  show  you  possible  com¬ 
pletions  based  on  the  characters  you’ve 
typed  so  far.  How?  Just  press  and  hold 
control,  option,  or  and  then  press 
the  escape  key,  and  you’ll  see  a  drop¬ 
down  list  of  completions.  Scroll  down 
to  the  word  you’d  like  to  use  and  press 
return,  and  its  definition  will  appear. 

Once  you  have  a  definition  visible, 
Dictionary  has  one  more  trick  up  its 
sleeve.  Type  rain,  for  instance,  and 
you’ll  see  its  definition.  Now  click  on 
the  half-circle  with  the  capital  R  on  it, 
sticking  out  on  the  widget’s  left  edge.  A 
list  of  other  known  words  and  phrases 
that  start  with  rain  appears.  Click  on 
one  of  those  words  to  jump  to  its  defini¬ 
tion,  or  click  on  the  capital  letter  again 
(before  clicking  on  another  word),  and 
you’ll  switch  back  to  the  standard  defi¬ 
nition  of  rain. 

Toggle  the  widget  from  Dictionary 
mode  to  Thesaurus  mode,  and  the  same 
trick  works;  here  it  will  show  you  a  list  of 
other  words  in  the  thesaurus  that  are 
similar  in  meaning  to  the  chosen  word — 
in  this  case,  rain.  Toggle  the  capital  letter 
again,  and  you’re  back  to  the  thesaurus 
entries  for  rain. 

See  Everything  in  iTunes 

With  the  advent  of  Apple’s  free  iTunes 
7  (W»;  macworld.com/1766),  the 
company  split  the  monolithic  library 


WHAT’S  ONLINE 


Look  Up  Partial  Words  in 
Dictionary  Try  these  use¬ 
ful  tricks  for  looking  up 
definitions  in  Dictionary 

(macworld.com/3072). 

See  Paths  to  Login  Items  Ever 
wonder  what  some  of  those  entries 
in  your  account’s  Login  Items  panel 
are?  Here  are  two  ways  to  find  out 

(macworld.com/3073). 


entry  into  several  distinct  libraries: 
Music,  Movies,  TV  Shows,  Podcasts, 
and  Radio.  While  this  makes  sense, 
at  times  I’d  like  to  browse  my  entire 
collection  of  stuff.  Prior  to  iTunes  7.1, 
you  could  do  this  with  a  simple  three- 
line  AppleScript.  That  no  longer  works 
in  newer  versions  of  iTunes.  There 
is,  however,  another  solution:  use  a 
smart  playlist. 

Create  a  smart  playlist  (File:  New 
Smart  Playlist)  with  only  one  rule: 

Size  Is  Greater  Than  oMB.  Make  sure 
Live  Updating  is  selected  so  that  the 
smart  playlist  will  update  as  you  add 
new  content  to  iTunes.  Name  your 
smart  playlist  whatever  you  like  (I 
called  mine  Kitchen  Sink),  but  start 
the  name  by  pressing  option-space  so 
the  playlist  will  sort  to  the  top  of  the 
Playlists  section.  If  you  prefer,  you  can 
even  sort  your  merged  library  by  type 
of  content — just  make  sure  the  Kind 
column  is  visible  in  the  main  iTunes 
window  by  control-clicking  on  the 
column  headers  and  choosing  Kind 
from  the  pop-up  menu.  When  you’re 
viewing  your  collection  in  this  smart 
playlist,  pressing  the  delete  key  will 
remove  an  item  only  from  the  playlist. 
Press  option-delete  to  remove  it  from 
your  computer. 


View  Photo  Books  On  Screen 

Last  holiday  season,  I  used  Apple’s 
iPhoto  to  create  a  printed  book  of 
images  of  my  two  daughters  for  both 
sets  of  their  grandparents.  The  end 
results  were  stunning,  but  far  from 
cheap.  If  you’re  thinking  of  forgo¬ 
ing  print  and  making  an  electronic 
photo  book  instead  (by  saving  and 
distributing  it  as  a  PDF  file),  here  are 
some  tips  for  viewing  it  on  screen. 

To  get  the  most  book-like  experience, 
set  your  PDF  viewer  to  display  the 
book  two  pages  at  a  time.  In  Apple’s 
Preview,  open  the  PDF,  choose  View: 
PDF  Display:  Facing  Pages,  and  then 
enter  slide-show  mode  (Jg-shift-F  or 
View:  Slideshow).  Click  on  the  Fit  To 
Screen  button  (second  from  the  right 
in  the  controller  at  the  bottom  of  the 
screen)  to  make  the  pages  fill  your 
monitor.  If  you’re  using  Adobe  Reader 
instead,  select  View:  Page  Display:  Two 
Up.  Next  select  Adobe  Reader:  Prefer¬ 
ences,  click  on  Full  Screen  in  the  Cate¬ 
gories  column,  and  deselect  the  Fill 
Screen  With  One  Page  At  A  Time 
option.  Click  on  OK.  Now  select  View: 
Full  Screen  Mode  (3€-L)  and  enjoy.  Q 


Senior  Editor  Rob  Griffiths  runs  the  MacOSX- 
Hints.com  Website. 
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HELP  DESK 


Mac  911 

Solutions  to  your  most  vexing  Mac  problems  by  Christopher  breen 


Hiding  iWeb  Pages 

#  Every  time  I  make  a  page  in  iWeb,  a 

•  link  to  it  appears  in  the  navigation 
bar  at  the  top  of  every  page.  I’d  like  to  make 
some  pages  accessible  only  through  links 
that  I  put  on  particular  pages  in  the  site.  Is 
this  possible? 

Amal  Chandaria 

A@  If  you  know  where  to  look,  it’s 
•  easy  to  do  this  in  Apple’s  iWeb 
’08  (part  of  the  S79  iLife  suite;  fl; 
macworld.com/3084)  or  the  original 
iWeb.  Select  the  page  you  want  to  hide  in 
iWeb’s  Source  list,  choose  View:  Show 
Inspector,  click  on  the  Page  tab  in  the 
resulting  Inspector  window,  and  deselect 
the  Include  Page  In  Navigation  Menu 
option  (see  “Control  iWeb  Pages”).  The 
link  to  that  page  (or  set  of  pages,  if 
you’ve  added  a  template  such  as  Blog) 
will  disappear  completely  from  the  site’s 
navigation  bar. 

Copying  Keychains 

Q#  I  have  a  lot  of  passwords  stored  in 
•  my  PowerBook’s  keychain.  I  want 
to  put  an  exact  copy  of  the  keychain  on  my 
iBook,  just  in  case  my  trusty  PowerBook 
gives  up  the  ghost,  but  Mac  Help  is  vague 
about  how todothis. 

Jason  M.  Krellenstein 

A9  The  first  step  to  copying  your 
•  keychain  is  finding  it.  Look 
inside  your  user  folder/ Library/ Key- 
chains.  Login.keychain  is  the  default 

Have  a  problem? 

Go  to  the  Mac  911  forum 
(macworld.com/2467)  for 
help  with  your  misbehav¬ 
ing  Mac  or  applications. 


THE  BLOVIATING  BREEN 


HAWAIIAN  TIME 

AUGUST  7,  200 7 


Pmm  ,  mm 


O  ' Page 
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Page  Name 


Photos 


Include  page  in  navigation  menu 
Display  navigation  menu 


Control  iWeb  Pages  Make  pages  disappear  from  your  iWeb  site’s  navigation  bar  by  disabling  the 
Include  Page  In  Navigation  Menu  option. 


user  keychain  file  that  OS  X  creates — 
the  one  you  unlock  with  your  login 
password.  (If  you’ve  created  a  new  key- 
chain — Chris’s  keychain. keychain,  for 
example — you’ll  find  it  here  as  well.) 

Copying  a  keychain  from  one  com¬ 
puter  to  another,  however,  can  be  prob¬ 
lematic.  If  that  other  computer  uses  a 
different  user  name  or  password,  it’ll 
bombard  you  with  password  requests. 
Even  with  the  same  user  name  and  pass¬ 
word,  you’ll  run  into  the  occasional 
request  for  a  password  you  know  is  in  the 
keychain.  For  example,  when  I  copied 
my  keychain  to  another  computer  that 
used  the  same  user  name  and  password, 
Internet  Connect  asked  me  for  my  vir¬ 
tual  private  network  (VPN)  password — 


despite  the  fact  that  it  never  did  that  on 
the  original  computer. 

If  you  subscribe  to  Apple’s  .Mac 
service  ($99  per  year;  www.mac.com), 
you’ll  be  happy  to  know  you  already 
have  a  way  to  avoid  these  problems. 
The  service  gives  you  the  option  to 
sync  your  keychain  between  your  .Mac 
account  and  any  Macs  you  sync  with 
it  (see  “Keychain  Syncing”). 

You’ll  find  the  option  for  syncing 
keychains — as  well  as  bookmarks;  cal¬ 
endars;  contacts;  Mail  accounts;  and 
Mail  rules,  signatures,  and  smart  mail¬ 
boxes — in  the  Sync  tab  of  the  .Mac 
preference  pane.  Select  the  Synchro¬ 
nize  With  .Mac  option  and  then 
choose  from  the  list. 
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ICONS  BY  PAUL  HOW  ALT 


Easy  Blind  Carbon  Copy  Option 
for  Mail 

Qm  I  liketo  usethe  Addresses  window 
•  in  Apple’s  Mail  to  address  my  mes¬ 
sages.  But  I  don’t  see  a  button  there  that 
will  let  me  put  an  address  in  the  BCC  field 
instead  of  the  To  field.  What’s  the  best  way 
to  do  that? 

Marty  Grauer 

A9  The  Addresses  window  (Win- 
•  dow:  Address  Panel)  in  Apple’s 
Mail  for  OS  X  10.4  (Tiger)  doesn’t 
include  a  BCC  option.  Try  a  different 
approach:  create  a  new  e-mail  message 
(3€-N),  choose  View:  BCC  Address  Field 
(3€-option-B),  open  the  Address  Panel, 
and  then  drag  the  recipient  names  you 
want  into  the  BCC  field. 

Safari’s  Regrettable  Memory 

Qm  Safari  does  a  reasonable  job  of 
•  trying  to  guess  and  fill  in  the 
Web  address  I  am  about  to  type.  After 
a  while,  though,  its  memory  becomes 
cluttered.  When  I  type  g  to  go  to  Google, 
for  example,  it  guesses  that  I  want  to 
go  to  a  genealogical  Web  page  I  visited 
once.  How  can  I  erase  all  the  Web 
addresses,  or  at  least  the  undesired  ones, 
from  Safari’s  brain? 

Bill  Zagotta 

A#  Apple’s  Safari  2.0.X  doesn’t  pro- 
•  vide  one  single  command  for 
getting  rid  of  these  memorized  entries. 
They’re  concocted  from  Safari’s  book¬ 
marks,  cache,  and  history.  You  can  get 
close  by  choosing  Safari:  Reset  Safari, 
but  doing  this  can  be  problematic.  In 


Bugs  &  Fixes 


BY TED  LANDAU 
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Keychain  Syncing  Synchronizingyour  keychains  with  a  .Mac 
account  is  the  best  way  to  get  allyour  passwords  onto  allyour  Macs. 


iPhone  Error  1603  Whentry- 
ingto  restore  your  iPhone  in 
Apple’s  iTunes,you  may  see  the 
following  error  message:  “The  iPhone 
could  not  be  restored.  An  unknown  error 
occurred.  Error  1603.”  To  fix  this  problem, 
restart  your  Mac  and  try  again.  If  that 
doesn’t  eliminate  the  error,  connect  your 
iPhone  to  a  different  USB  port,  ideally  one 
that’s  connected  to  the  Mac  itself  (rather 
than  to  a  keyboard  or  USB  hub). 

Console  Log  Infinite  Loop 

Launch  Apple’s  Console  utility 
(/Applications/Utilities)  and 
checkyour  Console  log.  Do  you  see  the 
same  message  repeatedly — for  example, 
“Lookingfor  devices  matching  vendor 
ID=ii93and  product  10=8717”?  If  so, this 
almost  certainly  means  that  a  running 
program  is  searching  for  a  hardware 
peripheral  that’s  not  connected  to  your 
Mac.  It’s  a  minor  problem  that  could  slow 
down  your  Mac’s  performance. 

How  does  the  offending  software  wind 
upon  your  Mac?  In  my  case,  it  happened 
when  I  installed  the  software  for  my 
Canon  scanner.  It  installed  two  items  in 
my  Login  Items  list,  each  necessary  to 
enable  the  buttons  on  Canon  scanners. 
However,  only  one  was  for  my  model;  the 
other  (named  N067U_ButtonManager) 


the  first  place,  it  doesn’t  touch  your 
bookmarks,  so  some  of  those  entries 
will  still  appear.  Secondly,  it  will  clear 
more  data  than  you  probably  want  it  to. 

In  addition  to  deleting  the 
history  and  emptying  the 
cache,  it  clears  the  Down¬ 
loads  window,  removes 
all  cookies,  and  gets  rid 
of  any  user  names  and 
passwords  you  may  have 
asked  it  to  save.  As  a 
result,  you  might  prefer  to 
clear  out  Safari’s  memory 
piecemeal  instead.  Start 
by  choosing  Safari:  Empty 
Cache.  Then  choose  His¬ 
tory:  Clear  History.  Then 
go  into  the  Bookmarks 
area  and  clear  out  book¬ 
marks  you  don’t  want. 
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Sync  Now 


was  for  a  different  model.  That  was  the 
file  that  was  generating  the  errors.  The 
solution  is  simple:  go  to  your  Accounts 
preference  pane,  click  on  the  Login  Items 
tab,  and  delete  the  unnecessary  item 
from  the  list.  Log  out  and  log  back  in,  and 
the  Console  errors  should  stop. 

DMG  File  Mounting  Glitch 

Afteryou  download  a  disk 
image  (-dmg)  file,  it  should 
either  mount  automatically  or  mount 
whenyou  double-click  on  the  file.  If  it 
doesn’t,  the  Finder  might  be  attempting, 
and  failing,  to  open  the  .dmg file  in  a 
seemingly  random  application  (in  my 
case,  Adobe  GoLive  CS). 

Tofixthis,  selectthe  image  file,  hold 
down  the  option  key,  and  select  File: 

Always  Open  With.  In  the  menu  that 
appears,  select  DisklmageMounter.  If  this 
application  is  not  in  the  menu,  select  Other 
and  navigate  to  the/System/Library/Core- 
Services  folder.  You’ll  find  the  Disklmage¬ 
Mounter  application  there. 


SeniorContributorTed  Landau  is  the 
founder  of  MacFixIt  (www.macfixit.com)  and 
the  author  of  Take  Control  of  Troubleshooting 
Your  iPhone  (TidBits  Publishing  2007).  Share 
your  problems  at  bugs@macworld.com  or  on 
Macworld.com’s  Mac  911  forum. 


Alternatively,  adopt  some  new  habits. 
The  first  would  be  to  type  more  than 
just  that  first  letter  g  when  you  want  to 
hop  to  Google.com.  Try  go  and  see  if 
that  works.  Or  bypass  the  whole  autofill 
thing  by  clicking  on  the  Address  field, 
pressing  the  spacebar  once,  and  start¬ 
ing  to  type.  Autofill  doesn’t  work  if  the 
first  character  is  a  space. 

You  can  help  prevent  the  addition  of 
entries  by  choosing  Safari:  Private 
Browsing  when  you  surf.  With  this 
option  enabled,  Safari  won’t  cache  the 
Web  sites  you  visit  or  add  them  to  its 
history;  therefore  they  won’t  appear  as 
Autofill  entries.  £3 


Senior  Editor  Christopher  Breen  is  the  author 
of  The  iPod  and  iTunes  Pocket  Guide,  second  edi¬ 
tion  (Peachpit  Press,  2007),  and  The  iPhone 
Pocket  Guide  (Peachpit  Press,  2007). 
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NEW  iPod  touch! 


FREE  FM  Transmitter,  Engraving 
and  Shipping!* 

iPod  touch  features  the  same  revolution 
ary  multi-touch  interface  as  the  iPhone! 
Browse  the  Web  wirelessly  and  show  off 
your  digital  videos,  music  and  photos  in 
colorful  widescreen  glory! 

■  Holds  up  to  20,000  songs  (1 6GB  model) 

■  View  movies,  photos  and  YouTube  videos 

■  Wi-Fi  Web  browsing 
D  Multi-touch  interface 

■  3.5"  widescreen  rotating  display 


■  ■ 

Finally  Made  Me  Happy 

Big 


NEW  iPod  nano! 

FREEFM  Transmitter,  Engraving 
and  Shipping!* 

■  Holds  up  to  5  hours  of  TV 
shows,  music  videos,  movies 
and  Podcasts 

■  320x240  display  that's  J| 

65%  brighter  g .  m 


8GB  iPod  touch  only 


4GB  Silver  only  i  hr!  # 7297625 
#7297626  iPod  nano  8GB  Silver  b194 
#7297628  iPod  nano  8GB  Blue  s194 
#7297630  iPod  nano  8GB  Green  s194 
#7297627  iPod  nano  8GB  Black  s194 


E  •  #7297636 

#7297637  16GB  iPod  touch  $394 


FREE  FM  Transmitter,  Engraving  &  ShippingT 

■  NEW!  All-metal  design 

■  Holds  up  to  40,000  songs  (160GB  model) 
as  2.5"  color  LCD 


80GB  Silver  only 


$244! 


#7297631 


*  Four  soothing  colors 

*  Holds  up  to  240  high-fidelity  songs 

1GB  Blue  only  78"!  #7297622 
#7297618  1GB  iPod  shuffle  Silver  *78" 

#7297623  1GB  iPod  shuffle  Green  $78" 

#7297624  1GB  iPod  shuffle  Purple  5 78" 


Apple  Mac  Pro 
Ships  with  HEW  iLife '08! 

■  Two  Dual-Core  Intel  Xeon  processors  or 
two  Quad-Core  Intel  Xeon  processors 

■  Incredible  storage  expansion  up  to  3TB 

■  1 6X  SuperDrive"  (DVD+R  Dl/DVD±RW/CD-RW) 

starting  at  $^494-$100=  7094!'  #7098933 


NEW  iPod  classic! 


NEW  iPod  shuffle! 

FREEFM  Transmitter  &  Engraving!* 


* 


Apple  iLife  08 
#7288385 


only  $6998! 

#7288386  Apple  iLife  ’08 
Family  Pack  s89* 


VMware  Fusion 
for  Mac 

#728841 1 


m 


$649S$4498!  ~ w 


After  $20  mfr.  mail-in  rebate.  Price 
before  is  $64.98.  Ends  12/31/07^ 


500GB  d2  Quadra  HD 
eSATA,  FW800/400 
and  USB  2.0 

#7185563 


(laGe) 

„„,ys7 89"! 


QuarkXPress  7 
#7175856 


upgrade 

o,7244"! 


Apple  Final  Cut  Studio  2 
#7236215 


upgrade  only  )  a  I  I 

s473"! 

#7236099  Final  Cut  Studio 
Full  Package  *1199  * 
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and  must  be  a  new  item  in  a  factory  sealed  box  We  reserve  the  right  to  limit  quantity  ordered.  This  offer  does  no!  apply  to  special,  bonus  or  free  offers,  grand  openings,  special  purchases  or  special  buys,  manufacturer's  rebates,  closeouts,  clearances  or  to  dealers'  one-of-a-kind  or  other  limited  quantity  offers. 
Nor  does  it  apply  to  advertising  errors  made  by  any  authorized  dealer  Hot  open  to  dealers.  Void  where  prohibited,  Sorry,  offer  not  valid  in  conjunction  with  other  rebate  offers.  On  multiple-item  quotes:  ‘We'll  Beat  Any  Price”  applies  to  the  price  of  the  entire  order,  not  individual  line  items.  Otter  applies  to 
pre-toed  prices  only.  Offer  valid  only  at  time  of  purchase,  not  after  the  tact.  I  OP  TO  $200  CASH  BACK  Of  FER-Get  up  to  $200  Cash  Back  via  MacMall  mail-in  rebate  with  purchase  of  select  computer  models.  Ends  10/31/07.  >  PARALLELS  DESKTOP  OEFER-Get  Parallels  Desktop  3.0  for  Mac  (#7257816)  for 
only  $9.99  after  S10  mfr.  and  $60  MacMall  mail-in  rebates  with  purchase  of  any  new  Intel-based  Apple  CPU.  Price  before  rebates  is  $79.99.  Ends  10/31/07. 1  FREE  PRINTER  OfFEB-Get  an  HP  PlwtoSmart  C3180  Ali-in-One  FREE  after  $20  MacMall  instant  rebate  and  after  $29.99  MacMall  mail-in  and  $50  mfr. 


'  MacMall  > 
Exclusive  Deals! 

Get  up  to  s200  cash  back!' 
Parallels  Desktop  3.0  only  S99T 
HP  or  Epson  Printer  FREE!' 

See  below  for  details. 

MacMall  is  your  source  for 
V  LCD  and  Plasma  TVs!  V 


ft  Authorized  Reseller 


NEW  iMac! 

Ships  with  NEW  iLife  '08! 

The  NEW  Apple  iMac  now  boasts  faster 
speeds,  your  choice  of  Intel  Core  2  Duo  or 
Intel  Core  2  Extreme  processing,  a  bigger 
hard  drive,  new  graphics  and  more!  And  it 
all  comes  in  a  new  sleek  and  stylish  alumi¬ 
num  casing  that  turns  your  desktop  into 
the  centerpiece  of  your  home  or  office! 

■  Intel  Core  2  Duo  processor  at  up  to  2.4GHz  or 
Intel  Core  2  Extreme  processor  at  2.8GHz 

■  Up  to  320GB  Serial  ATA  hard  drive 

n  »  Aluminum  casing  and  ultra-thin  keyboard 
it  ■  iSight  ,  802.1  In  wireless  and  Gigabit  Ethernet 


Choose  your  iMac! 

20"  Apple  iMac'  — 2GHz  Intel  Core  2  Duo 
#7288171  only  $1194-$50  =  $1144!* 

20"  Apple  iMac'-'— 2.4GHz  Intel  Core  2  Duo 
.#7288181  only  $1494 -$75  =  $1419!* 

24"  Apple  iMac'—  2.4GHz  Intel  Core  2  Duo 
#7288182  only  $1794  -$100  =  $1694!* 

24"  Apple  iMac'-—  2.8GHz  Intel  Core  2  Extreme 
#7288393  only  $2294  -$100  =  $2194!* 


(mail-in  rebate) 


iMac  starting  at 


Finance  for  '36/mo 


Apple  MacBook'  Pro 
Ships  with  NEW  iLife  '08! 

■  Intel  Core  2  Duo  speeds  up  to  2.4GHz 

■  NVIDIA  video  graphics 

■  Mercury-free  1 5"  LCD 

*  Built-in  iSight  , wireless  and  Gigabit  Ethernet 

starting  at  $^99ZT-$150=  $1844!'  #7254324 


Apple  MacBook™ 

Ships  with  NEW  iLife  '08! 

■  13”  glossy  widescreen  display 

■  Intel  Core  2  Duo  processing  up  to  2.1 6GHz 
®  AirPort  Extreme  802.11  n  wireless 

■  Built-in  iSight”  and  Gigabit  Ethernet 

starting  at  $1Q9*P75=  WW  #7248171 


NEW  Mac  mini! 

Ships  with  NEW  iLife '08! 

■  Intel  Core  2  Duo  processor  up  to  2GHz 

■  1GBDDR2  SDRAM;  exp.  to  2GB 

■  Up  to  120GB  Serial  ATA  hard  drive 

®  802. 1 1  g  wireless  and  Gigabit  Ethernet 

starting  at  594--!25=  $569!'  #7288184 


1-800-321-7532  macmall.com 


Source  Code:  MACWORLD 


Apple  iWork  '08 
#7288383 

dW 


only  $699S! 

#7288384  Apple  iWork  ’08 
Family  Pack  -89  ' 


V270  Cordless  Optical 
Bluetooth  Notebook 
Mouse 
#705299 


only 


s47"! 


Master  Collection  CS3 
#7228222  ■ 

only  $2499! 

NEW  Adobe  Create 
Suite  3!  Upgrades 
from  393'’! 


Apple  AirPort  Extreme 
Base  Station 

802.11  a/b/g/n  _ 

#7288377 


Apple  23"  Cinema 
HD  Display  .  1 

#459837  Wi 


was 


$i 


994 


only 


s178”!  $894! 


jm. 


mail-in  rebates  with  purchase  o!  any  Apple  computer  Price  before  rebates «  $99.99.  OR  get  an  Epson  Stylus  Photo  1060  Printer  FREE  after  $19.99  MacMall  mail-in  and  $70  mfr.  mail-in  rebates  with  purchase  of  any  Appie  computer.  Price  before  rebate  is  $89.99.  Offers  may  not  be  combined.  Ends  10/31/07 
■  FREE  tNGRAVSNG  OFFSt-Gel  select  -Pod  ouch  iPod  classic,  iPod  nano  and  iPod  shuffle  modes  engraved  for  FREE  when  you  purchase  them  through  MacMall.  No  rebate  required.  There  is  a  $9  99  charge  for  select  iPods.  Cali  or  visrt  www.macmal.convmyipod  to  place  your  order.  ■  FREE  SHIPPING  OFFER- 
Free  UPS  ground  shipping  after  mae-m-rebate.  for  most  orders  $125  <x  more  (not  including  ares  and  snipping  costs).  Limit  one  rebate  per  mailing  address  Total  rebate  amount  not  to  exceed  $40  per  snipping  address  Valid  only  if  the  producits)  s  purchased  at  die  price  listed  on  the  Web  on  the  day  the  order  $ 
placed.  Rebate  musf  be  postmamed  wifhin  20  days  c!  snipping  (invoice)  date  Offer  good  online  or  through  (fecMad  s  calf  center  at  1  -800-622-6255.  Offer  valid  for  all  orders  placed  before  1 1:59  p  m.  PDT  on  10/31/07.  .Applies  to  UPS  ground  orders  only  I  FREE  FM  TRANSMITTER  OFFER-After  $16.99  MacMall 
maii-in  rebate  Price  before  rabate  is  $>9  99  Ends  10/31/0?  I  ALL  OFFERS  VALID  ONLY  WHILE  SUPPLES  LAST  |  tFor  rebate  terms  and  conditions,  please  visit  our  Web  site  and  enter  die  applicable  part  number.  Oowtad  rebate  coupons  a!  wm  macmail.com-rebates. 


Gear  up  for  the  holiday  season 

»OD  . - 


The  Best  iPods  Ever  Are  Yours  to  Own 


Starting  at  iPod  touch 

*  Up  to  16GB  capacity  with  a 
multi-touch  interface  ■  Wi-Fi  Web 
browsing  with  preloaded  Safari 
and  YouTube 


Starting  at 

$244 


■  Up  to  160GB  capacity  plus  games  and 
Cover  Flow  ■  Thinner,  all-metal  design 


/ 

Authorized  Reseller 


iPod  nano  starting  at 

New  body,  new  colors, 
new  video  playback 


°nly  iPod  shuffle 

Remixed  colors  for  a  remixed  you 


iPHONE  ACCESSORIES 


Acrylic  Case 


BELKIN 


■  Easy  access  to  dock  connector  and  speakers 
*  Removable  belt  clip 

■  Doubles  as  video-viewing  stand 


Only 


sn95 


#7893614 


Slim-Fit  Case 

■  Soft,  durable  leather  construction 

■  Flexible  bottom  for  quick  phone  access 

■  Elastic  siding 

Only  sll95  #7893657 


Sport  Armband 

■  Hand-washable,  water  resistant 

■  Flexible  neoprene  construction 

■  Screen  and  navigation  protector 

■  Includes  pocket  to  hold  your 
car  or  locker  key 

Only  sll95  #7893649 


IPOD  ACCESSORIES 


Turn  Up  Those  Holiday  Jingles 

TuneCommand  AV  for  iPod 

*  Wireless  control  through  your  home 
entertainment  center 
■  View  and  navigate  photos  figg*  J$ 
and  videos  on  your  TV  fifr. g  M 

Only  s6495  #6671446 


BELKIN 


Kick  Back  and  Relax 

iPod  5G  Kickstand  Case 

■  Premier  quality  leather 

■  Integrated  display  stand 

■  Form-fitting  design 

■  Lifetime  warranty 

Only  $1795  *6207230 

BELKIN. 


Rock  Out  with  Your  Stocking  Out 

Journi  iPod  Portable  Speaker 

*  Protective  outer  cover  ■  Standup  speaker  system 
■  Includes  PowerBlock  portable  AC  adapter 

Only  $99^  #7317182 


(  GRIFFIN  ) 


myivu 


Keep  It  to  Yourself 

myvu®  Personal  Media  Viewer  for  iPod 

*  Delivers  complete  video  and  audio  privacy 
that's  great  for  plane  rides 

■  Pendant  controls  adjust  picture  and  volume 

■  Includes  travel  sleeve  and  extra  earbud  and 
nose  grip  pieces 


Entertainment  for  the  Road  Ahead 


Only 


s19995 


#8000777 


iTrip®  Auto 

■  FM  transmitter  and  auto  charger  for  iPod 

■  Large,  easy-to-read  backlit  LCD  screen 

■  Control  volume  through  your  car  stereo  knob 

Only  S3495 

#7117009 


800.800.3333 


Headphone  Adapter 

■  Connect  any  headset  to  your  iPhone 

■  Works  with  Belkin  iPhone  cases 

Only$595  #7893665 

"Special  buy-save  $1  while  supplies  last. 


www.macconnection.com 


©  2007  MacConnection.  All  rights  reserved.  MacConnection  is  a  registered  trademark  of  PC  Connection,  Inc.  or  its  subsidiaries.  All  other  copyrights  and  trademarks  remain  the  property  of  their  respective 
owners.  Our  Sales  Policy-All  sales  are  subject  to  MacConnection's  Standard  Terms  of  Sale.  You  may  review  the  Terms  of  Sale  at  www.macconnection.com.  11954  9/07  MW1207 


MacBook  Pros  Start  at 


MacBooks  Start  at 


MacBook  Pro  £ 

with  Intel'  Core “2  Duo  Processor 

■  Up  to  4MB  shared  L2  cache,  2.40GHz  with  667MHz  FSB  *  Up  to  4GB  RAM 

■  Up  to  160GB  SATA  HD  ■  NVIDIA1  GeForce"  8600M  GT  with  128MB 
GDDR3  memory  *  Up  to  8X  slot-loading  SuperDrive  (DVD±RW  DL) 

■  New  17"  hi-resolution  matte  display  ■  Mac  OS  X  10.4.9  Tiger  ■  iSight 
camera  ■  Built-in  802.1  In  «  FireWire  800 


MacBook 

with  Intel  Core '"2  Duo  Processor  .  i 

■  Up  to  4MB  shared  L2  cache,  2.16GHz  with  667MHz  FSB 
*  Up  to  2GB  RAM  ■  Up  to  160GB  SATA  HD  ■  Intel®  Graphics  Media 
Accelerator  950  ■  8X  slot-loading  SuperDrive  (DVD±RW  DL)  ■  13.3" 
display  ■  Mac  OS  X  10.4  Tiger  and  Front  Row  *  iSight  camera 


8-Cores  of  Incredible  Performance 


Completely  Revamped 
From  the  Outside-In 

iMacs  Start  at 


with  Dual-Core  Inter 
Xeon'  Processors 

■  Up  to  two  Quad-Core  Intel®  Xeon"  Processors 
running  at  up  to  3GHz  ■  1GB  RAM,  250GB  HD 

■  16X  SuperDrive  (DVD±RW  DL)  ■  NVIDIA® 
GeForce®  7300  GT  graphics  (256MB) 

■  Easily  expandable  internal  storage 
up  to  3TB  *  Double-wide  16-lane  PCI 
Express  graphics  slot  •  iLife  '06 


iMac 

with  InteP1  Core'2  Duo  Processor 
or  Intel'  Core'2  Extreme  Processor 

■  Up  4MB  shared  L2  cache,  2.80GHz, 
800MHz  FSB  ■  Up  to  4GB  RAM  *  Up  to  1TB 
HD  ■  20"  or  24"  glossy  widescreen  display 

■  ATI  Radeon”  HD  2600  PRO  graphics  with 
256MB  GDDR3  memory  ■  8X  slot-loading 
SuperDrive  (DVD±RW  DL)  ■  Built-in 
Bluetooth  and  Wi-Fi 


SOFTWARE 


Run  Windows'  on  Your  Mac 


Become  One  with 
Your  Computer 

Parallels  Desktop  3.0  for  Mac 

■  Run  Windows  and  Mac  OS  X 
simultaneously— no  restart  required 

■  Compatible  with  any  Windows  version 

Only$7995  #6921151  lilt 

m. 

NOVA 


Side-by-Side  Availability 

VMware  Fusion 

■  Launch  Windows  programs 
from  your  Dock 

■  Use  Expose  to  switch  between 
Windows  and  Mac  applications 


Parallels 
Desktop  for  Mac 


#7885147 


Word  on  Your  Mac 

Office:Mac  2004  Standard  Upgrade 

*  Project  Center,  Compatibility  Reports, 
and  Scrapbook 

■  PowerPoint  presentation  tools 

Only$20995  #4893048^^|| 

Microsolt'^Mfi 


For  Maximum 
Viewing  Pleasure 

Crunch 

■  Convert  DVDs  and  TV  shows  into 

Apple  TV,  iPod,  and  iPhone  compatible  files 

■  Includes  both  Mac  and  PC  versions 

Only  ^34" 


#7609071 


roXio 


A  PC  CONNECTION  BRAND 


-  4  VMWARE 

Sj  FUSION 

(A  1 


CRUNCH 


1 

i  ''''  '  ' 

I 

with  MacConnection  goodies 


Authorized 

Reseller 


APPLE  COMPUTERS 


Better  Handling  and  Storage  Boost 


Faster  Processor,  Same  Low  Price 


,  Mac  Pro 
kMemory 


Memory 


Detail  of  Apple-Qualified  OWCheat 
spreaders  for  Mac  Pro  Quad  Xeon 


OWC  offers  memory  trade  in  rebates! 
.See  www.macsales.com  for  details. 


All  memory  from  OWC  meets  or  exceeds  Apple's  specifications  and  is  backed  by  a  30  day  money-back  guarantee  and  LIFETIME  Advance  Replacement  Warranty. 


...  •  vvvvwjTta.csaies.conn/meiTiory 

OWC  Mac  Pro  8-core/Quad-core  Memory 

1 GB,  2GB,  4GB  Matched  Sets  for  up  to  32.0GB 

Mac  Pro  Upgrades  from  perGB 

OWC  Mac  Pro  8-core/Quad-core  Memory 

Fully  tested  and  certified  to  meet  or  exceed  all  Apple 
specifications  for  use  in  Mac  Pro  for  a  lifetime  of 
performance.  OWC  Memory  includes  the  use  of  actual 
1  uk.ni  utilize 


We  have  the  right  memory  for  your  Mac 

OWC  has  memory  for  nearly  every  Mac 
including  G3,  G4,  and  G5! 


Cash  Back! 


HARD  DRIVE  UPGRADES 

www.macsales.com/harddrive 


2.5"  SATA 

up  to  250GB! 
120GB  for  $82.99 


2.5"  IDE/ATA 

NOW  up  to  250GB! 

100GB  for  $57.99 


9mm 


3.5"  SATA 

up  to  1.0TB! 

300GB  to  1 .0TB  from  $64.95 


3.5"  IDE/ATA 
80GB  to  750GB  from  $52.99 
250GB  from  $69.99 


LAPTOP  BATTERIES  AND  CHARGERS/ 


/)^  neuiertechnoiogy;’ 


NewerTech® 

2-Bay  Battery 
Charger+Conditioner. 

Delivers  the  longest 
runtimes  and  extends 
lifetime  from  PowerBook®, 
iBook®,  MacBook®,  and 
MacBook  Pro  batteries, 
from  $149.95 


www.macsales.com/newertech 

NuPower9... The  highest  capacity 
PowerBook  and  iBook 
replacement 
batteries  PERI 

from  $99.95 


iPOD  ACCESSORIES  AND  BATTERIES  J 

v  y  — i 

■  -- 1--  ...i ■- -.'..I—  .i.-i.i..— .i— ......  .....  .  i  .1.  ■--■■■— — .... -.---.--i--. -i— -i-.  ...I..  .I..........  i  99WV 

/)^ neiuertechnaJogm  Mod  YOUt  Pod  WWW.maCSaleS.COm/ipod 


TRAFFICJamZ 

FM  Transmitter  + 
Charger. 

Play  your 
iPod  through 
your  car 
stereo  while 
charging  it. 
Only  $34.95 


ViDEO+ 

Give  your 
5G  iPod  up 
to  16  hours 
of  video  or 
80  hours  of 
music  play. 
Only  $49.99 

wm 


©  Hardware  RAID  Design,  supports  RAID  0,1, 3,5, 6  &  Hot  Spare  Disk. 
0  Supports  5  Hot-Swap  Trays,  RAID,  and  multiple  interfaces. 


©Online  Data  Auto-Rebuilding. 

©  Greater  capacity  up  to  2.0TB  per  volume  set. 

©  Includes  an  independent  microprocessor  design  which  will  not 
affect  system  performance. 


Includes  the 
Award-Winning— 
ProsoftOata 
i  Backup  3!  f:y 


SUPERDRIVES® 

www.macsales.com/superdrives 


Read  & 
Write  DVD  s 
&  CD's 


?■  ■■Kr' 


I ‘SSooS0! 


m 


om m 


Internal  SuperDrives  for 
Desktops/Towers  from  $34.95 


Internal  SuperDrives  for 
Apple  Laptops  from  $109.99 


Other  WorlO  Computing 


External  SuperDrives 
USB  2.0/FireWire  from  $79.99 


Serving  the  Mac  Universe  Since  1988 


Mercury  till#  MmuryOn  thr  Co  Other  War  la  Com 


.Hi*  tud^m.irkv  of  Other  World  (cmDhtmq.  NuPcw  er 


il.Uk,  Nc»*il*ih  and  Newer  frch  it  row  toqo  ,ne  irqut.trd  It  idi-m.tik  >  of  Newer  leitirniloqi  Ini 


IRAfflOam:  VtOCO  ,  GiufdrinMA«<mu»  Perfect  fit  Solution  logo 


ind  Hewn  Tt'chnutoqy  Inc.  loco  jre  It* 


of  Newer  liiftnoioqy  ln<  Other  m.itk \  m iy  be  the  tridrmirk  or  teqittered  U odriri.tr*  prop rr tie%  of  their  ;t cine  awneis 


I 


SinceH988 


Featured 

iMac& 

MacBook 

Memory 


"That’s  a  great  deal!" 

'^3/  -Dave  Hamilton,  Mac  Observer  . 


•For  all  speed  Core  2  Duo  Equipped  Models  ••for  2.2GHz  and  2.4GHz  Core  2  Duo  models  tFor  Apple  MacBook  Pro  Core  2  Duo  2.2Ghz  and 


4GHz  models  only 


from  $17.99 


SOFTWARE 

www.macsales.com/osx 


Prosoft  Data  Rescue  II 

The  best  Mac  data 
recovery  software  on 
the  market  for  recovering 
files  from  a  problem 


PROSOFT 

engineering  i  n  c.| 

Prosoft  Drive  Genius  vl.5 

Maintain,  manage,  optimize, 
and  repair  your  hard  drives. 
Fully  compatible  with  G3/ 
G4/G5  and  Intel  Macs. 


"GUARDIAN  MAXIMUS 

www.macsales.com/storage 

/>>"-  uiertctctmolagcii* 


•  FireWire®  800/400+USB  2.0 
Flardware  RAID-1  (Mirrored) 
Data  Redundant  Solution 

•  Up  to  1  .OTB  of  storage  capacity 

•  Provides  "live  activity"  backup  of 
critical  data 

•  Plug  and  Play  simplicity  on  any 
Mac  or  PC 

250GB  to  1 ,0TB  from  $3 1 9.99 
500GB  only  $419.99 


Add  an  external  hard  drive  rack  solution  from  OWC, 
and  immediately  open  the  door  to  more  storage  and 
faster  performance.  Most  importantly,  you  will  get  the 
security  and  peace  of  mind  of  having  an  award  winning, 
precision  backup 


~  RAID  0  &  JBOD  mode  for  customizable  configuration. 

~  Host  Interface:  2  set  of  Firewire  (800)  1394b  &  USB  2.0. 

~  2  sets  of  dedicated  Firewire  channel  for  ultimate  performance. 
~  Supports  3  Different  Configuration  Modes. 

C  Up  to  4.0TB  in  storage  capacity. 


OWC  Mercury  Elite  ™  Pro  RAID 
Rack  Mount 

SATA-II  Storage  Endosure 

Ideal  for  applications  requiring  high  data 
throughput,  availability,  and  flexibility 
in  configuration. 


EXTERNAL  STORAGE 

SOLUTIONS  (FIREWIRE^USB,  ^ 


Photoshop  U».r 

MMi  MM  ♦♦♦♦♦ 


APrnovtn 


MtCftJdct  '  YERS 

•m 


www.macsales.com/storage 

Performance  Plug  and  Play  FireWire  800/400,  USB  2.0,  &  eSATA 


OWC  Mercury  On-The-Go 

FireWire,  FireWire 
+USB2.0,  USB2.0, 
USB2.0+eSATA 
Solutions  up  to  250GB 
from  $87.99 


OWC  Neptune 
FW400 
from  $91 .99 
250GB  for  $114.99 
500GB  for  $167.99 


$100 
Softy 
Included 


OWC  Mercury  Elite-Al  Pro 
'Quad  Interface' 
FW800/FW400/USB2.0 
250GB  to  1.0TB  (1000GB) 
from  $175.00 
'Triple'  FW800/400+USB2.0 
80GB  to  750GB 
from  $129.99 


OWC  Mercury 
Elite-AL  Pro 
Performance  RAID 
Solutions  320GB  to 
2.0TB  (2000GB) 
from  $229.99 


Prosoft  Engineering®  Data  Backup  3, 
NovaStor  NovaBACKUP®,  and  Intech® 
SpeedTools  Utilities"* 


i  MM  I 


R  intech 


...a  $200  Retail  Value  FREE!  Included  with  all  OWC  Mercury  Elite, 
Mercury  On-the-Go,  OWC  Neptune ,  and  NewerTech  miniStack  9  solutions,  t 


O  V  A  8  T  □ 


Build  your  own  drive 

FireWire/USB2.0/eSATA  35"  $jng|e  & 

Dual  Kits 
from  $44.95 


2.5"  Portable  Kits 
from  $29.95 


800.275.4576 

www.macsales.com 


[£0®  'DUdq  DMfoe 

(§®3  Vcdgq 

From  60x,  G3,  G4,  G5  to  Intel  Desktops,  Towers, 
Laptops,  and  All-In  One,  OWC  has  the  Goods  to 
Maximize  Your  Mac. 


USB  2.0  UNIVERSAL 


DRIVE  ADAPTER 

/>>  netuert  edinalngyi 


Macworld 

tiff 


The  Swiss  Army  Knife  of  Disk  Connectivity 

Gives  New  Life  to  Old  Drives! 

Connect  any  2.5",  3.5”,  5.25"  IDE 
and  SATA  device  to  your 
computer  through  your  USB^ 

2.0  port.  Easily  transfer 
files  from  computer  or 
notebook,  back  up  files,  or' 
store  large  file  archives  on 
hard  drives.  Only  $29.95 


POWER  MAC  G4 
PROCESSOR  UPGRADES 

www.macsales.com/faster 


_  IhmL 

Put  a  faster  processor  in  your  Mac 
for  up  to  1 8X  the  performance, 
from  $199.00 

G4/1.2GHz  for  $199.00 
1.5GHz  $259.99 
r  2.0GHz  $399.99 

Dual  1 .8GHz  from  $549.99 


AlUiMiqb  «U  Hlnrlv U>  rawrc  4«U(My.  OWC  (tnoi  tetpontiblr  for  eo|  nu  yprinti  *frof»,*»oeiMU<>n'.  iPod  vunq  m«iuj  luting  ,nd  toiretponding  album  (over  4‘rt  et(he*p  Truk.  Prion,  »p«ifi<.itiorn  and4V4lUbiltti  air  <ubj«l 

lulling*-  wMfeoet  niituv  llHnii<>torn»d  wilhm  iC4«yvq<.r  b«  -.utyMMo.irr-'liKkiriglvr  No  rt-luiBwdlb*4U*pM  without  MurriM*i<h4»HW'»Autlii>m4lionnuinl>w  upj<i!>g»ln'.ii»(oinpflr*'d  vt  ungin.il  ApplHuloiy  lfulud«-ilb.illrf)f. 
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'iMsr  Version  2 

Tu  r  boCAD^i 

Precision  2D  Drafting  &  3D  Modeling 


AutoCAD  &  Adobe '  Illustrator  Compatible 
Realistic  3D  Rendering 
Intuitive.  Powerful.  Precise. 


To  order  call:  1  -800-833-8082  Use  Promo  Code:  MacWorld06 
or  visit:  www.turbocad.com/mw06 


f  Stunt  software 


On  The  Job 


Time  tracking  and 
invoicing  made  easy. 


Download  a  free  demo  today  at  stuntsoftware.com 


802.1  in  for 

all  PowerBooks! 


QUICKERTEK 

BEFORE  YOU  CAN  THINK  IT 

*  1.866.691.1585  sales 

quickertek.com  web 

1.316.691.1585  tech 


V* 


"  'V 

A  ■■ 


iListen 

Speech  Recognition  for  Mac  OS  X 


Dictate  into 
your  applications. 

Control  your  Mac 
by  Voice! 


If  you  can't  type  more  than 
100  words  per  minute, 
you  should  be  talking,  not  typing. 


Buy  now  at  www.MacSpeech.com  or  from: 
^  Apple  Stores  miCTOCErivE*  r 

fhj's  €L€CTRonics  TEKSCRVE  * 


Made  for 


□ 


iPod 


“Ready  to  replace  your  Stereo  ~  We  can’t  say  enough 
about  how  great  these  speakers  sound” 

Susie  Ochs,  MacLife  Magazine 

WWW.SIERRASOUND.COM 


iN  STUDIO  5.0 
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The  Clyde  City 

A  better  messenger 


There  are  plenty  of  messenger  bags  out 
there  but  few  can  rival  this  one.  This  one  is 
special. 

The  Clyde  City  is  an  incredibly  durable,  highly 
functional,  and  smartly  understated  messen¬ 
ger  for  someone  who  is  looking  for 
something  a  little  bit  better. 

The  bag  includes  a  separate,  padded 
computer  compartment  that  will  fit  any 
Macintosh  laptop  from  a  13"  MacBook  all  the 
way  up  to  the  17”  MacBook  Pro.  It  features 
eight  separate  pockets  including  our  unique 
"stay  flat"  document  pocket  to  keep  files 
from  being  crushed  as  well  as  a  roomy  main 
area.  It's  constructed  with  some  of  the 
highest  grade  materials  available  including 
our  ultra-soft  grip,  a  ballistic  nylon  shell, 
waterproof-breathable  lining,  and  webbing  & 
hardware  originally  designed  for  the  extreme 
outdoors.  It  even  comes  in  red. 

Be  it  for  work  or  the  weekend,  The  Clyde  City 
is  designed  for  it  all.  Check  it  out  the  entire 
Acme  Made  line  at  www.acmemade.com. 


Order  online  or  at  (888)  486-3191 

TaHrtftc  JT.  niarrinnc  rtntinnal 


Our  shells  don’t  just 
they  offer  solid  protection 
for  your  investment! 


TECHSHELL 


•  Snap  On  Design 
•  Complete  Protection 
•  Scratch  Resistant 
Full  access  to  all  ports 
Lifetime  Warranty 


25  Great 
Styles! 

info@techshell.com 

www.techshell.com 


KBOX 


BY  ^  KACE 


KBOX™  -  Automate  IT  Mgt 

KBOX™from  KACE  provides  centralized  management  and 
provisioning  of  systems,  applications,  and  files.  Manage  systems 
including:  software/hardware  inventory,  software  distribution, 
help  desk,  and  alerts. 

www.kace.com/macworld 
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Now  Also 
Available  From 


Tired  of  swapping  Firewire  drives  ? 

Centralize  your  data  with  a  Gigabit  ethernet 
SAT A-SAN  Turnkey  Storage  Solution  -  up  to 
1 5TB  per  unit  without  a  Server ! 

Shared  Turnkey  Storage  SAN  Solutions  from  2°Frost : 

•  For  Video  &  Audio  Editing  /  Content  Creation  /  SMB 
Work  Groups  /  Disk-to-Disk  Backup  ...&  Time  Machine  ! 

•  The  cost-effective  alternative  to  iSCSI  &  Fibre  Channel 

•  Unlimited  capacity  •  Rack  mount  avail.  •  SAN  Software 


MacMaU 

— 

The  #1  Apple  Direct  Reseller 
1-800-MACMALL  (622-6255) 


2°; 

data  solutions 
www.2degreesfrost.com 
(360)450-2133 
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Actual  Unretouched  Photos  of 
OmniCleanz  vs  Major  Brand  Cleaner 


Stretch  it;.  Switch  St 


■ 


High  Definition 
Auto  Switcher  for  HDMI 


.'.M 


V  1*' 


Gefen  TV  Switcher 


A  perfect  companion  to  the  Apple  TV set-top  box.  This  unique 
HDMI  compliant  automatic  switcher  allows  four  high  definition 
sources  such  as,  Apple  TV,  satellite  cable  box,  Blu-ray  and 
HD  DVD  players  or  game  consoles  to  be  connected  to  one 
HD  display.  Comes  with  IR  remote,  local  switching  and  cables. 


www.gefen.com 

|l|t  taOOJ  545-6900 

‘Apple  TV  is  a  registered  trademark  of  Apple  Inc. 


The  Difference  is  Clear 


OmniCleanz®  cleans  what 
other  cleaners  leave  behind 

“It's  the  best  display¬ 
cleaning  juice  I've  ever 
used.  It  removes  dirt 
and  scuff  marks  better 
than  other  products.  ” 

Bob  “Dr.  Mac"  Levitus 
Houston  Chronicle 


!"Tr" 

i  v.-a,it.:.0.oa„a*«  * 
j  ItoRlfeftwta  » 

-  j 


Try  it  Now 

Save  20%  \ 

Use  Promotion  Code 

MW907QP 


Offer  Expires  12/31/07 

R  Adtech 

www.radtech.com 


\ 


The  tool  every  computer  user  must  have.  Copy, 
Backup,  Duplicate,  Recover,  Repair,  Restore, 
Archive,  and  Test  any  SATA  or  IDE  Hard  Drive. 
Make  a  duplicate  copy  of  critical  data  without 
having  to  open  up  the  computer. 


USB  2.0  to  SATA/IDE  Cable...  $24.95 


Drive  Shield  Protection 


Protect  any  2.5"  and  3.5" 
hard  drive  mechanism. 
Slide  in  the  drive  and 
protect  them  from 
static  electricity, 
short  circuits, 
and  impacts. 


r 


Silicon  Shields  2.5"  &  3.5*  Kit...  $9.95 


•  granitedigital.com  •  510-471-6442  • 


NEW  APPLE  KEYBOARDS? 
NEW  KEYBOARD 
PROTECTORS 


In  Stock!  Ready  to  ship! 


For  new  Apple 
Aluminum  keyboards 

(wired /wireless) 


Constructed  with  8  mm  thin  TPU 
for  maximum  typing  comfort. 


Other  keyboard  protector  models  available! 
We  also  offer  glossy  screen  protectors, 
anti-glare  screen  protectors  etc... 

ROTA  America,  Inc. 

http://www.greenonionssupply.com 

1-888-248-2019 


Brilliant 

recipe  management 


Try  the  demo: 
www.3caam.com 
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Same  Day  Shipping 

1-800-831-4569 

Mon-Fri  9am-6pmCST 


Memory  Upgrades 


iMac  Intel 


MacBook 


IGig  -  $49 
2Gig  -  $139 


IGig 

2Gig 


-  $58 

-  $98 


Mac  Pro  MacBook  Pro 


IGig  -$139 
2Gig  -  $188 
4Gig  -  $375 


-  $49 
-$139 


G5  DDR2 

IGig  -  $75 
2Gig  -$118 
4Gig  -  $275 


Secure  Online  Ordering  at 


'  Speak  to  a 
Memory  Expert 


WWW.RAMJET.COM 


1-800-831-4569/ 


Professional,  Fast,  Dependable 


5x8.5  postcards 
UV  coating  one-side 
14pt  C2S  gloss  stock 

Expires  12/31/07 
Online  orders  only. 


ter  coupon  code:  125807  for  discount 

1000  4/4  Business  cords  $40 
1000  4/4  4x6  Postcords 
1000  4/4  Bookmarks 
1000  4/4  5x/ Postcards 


v 

I©  RapiDots 

Save  time  and  money! 
Bypass  digital  proof  process 
2-3  business  day  turnaround 


$64  / 

$80  fl 

$87  I 


1000  4/4  8.5x11  Brochures  $209 


Go  to  www.sharpdots.com  or  call  877.742.7789 

rtiiwrat^^ 

ills  At!  products  prioud  from  press,  teed*  digital  artwork  Pr»ce»  subject  to  change  without  notice 


.♦XAmencasPrmter.com 


The  easiest  way 


OUR  NEW  STANDARD 


IN  THE  INDUSTRY 

C2S  ■ 


ON  All  HEAVY  PAPER 


PRODUCTS 


MIX'N'MATCH 

GLOSS  UV 
COATING 


FRONT 

□  NO  UV  — 

□  FLOOD  UV 

□  SPOTUV- 


BACK 

□  NO  UV 

□  FLOOD  UV 

□  SPOT  UV 


FREE  Sample  Kit! 


2,000+  products  in  our  Price  Guide 
Great  Pricing  with  Fast  Turnaround 
15,000+  Customers  Nationwide 

Full  Commercial  Heidelberg  Printshop  s*"' 

Print  &  Ship  Anywhere  in  the  USA 

ccept  Preferred  Shipping  Carriers 


Federal  Express 


UUv*  J  JAi<  I JU  J  toll  free 
714.521.1100  ca  |  714.521.5650  fax 
6910  Aragon  Circle,  Buena  Park,  CA  90620 
wwAv.AmerieasPrinter.com 


wionrsnn- 

GAU  \T)AR 


‘We  use. 

J\  meriCcis 

Printer.coi 


Presentation  C/C7Q 
Folders  +0Ly 

starting  at  onh’ 

TriFold  $170 
Brochures  *  1 7  y 

starting  at  only 

Sales  Sheets  $QQ 

starting  at  onlv  T  "  * 

Letterhead  $17Q 
Postcards  $70 

starting  at  onh  *r  *  ' 

jsiness  Cards  $70 

starting  at  onh'  T  ^ 

Catalogs  $770 

starting  at  onh 

Doorhangers  $170 

starting  at  onh  T  *  *  * 


All  full  color  offest  Printing.  All  premium  stock  paper 
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014  Point  C2S  4/0 

with  UV  Coating  one  or  Two  Sides 


TURNAROUND 


Photo  Quality  Printing 
equivalent  to  450-  line  screen 


#  1 00#  Glossy  Text  4/0 
with  AQ  Coating 


PRINTING 

This  website  is  for  trade  only! 
All  trade  customers  must  qualify 
to  receive  these  prices. 

For  more  information,  visit  us  at: 


TURNAROUND 


#14  Point  C2S4/4 

with  U  V  Coating  one  or  Two  Sides 


CALL  3 10.253.7751 


TURNAROUND 


DATA  RECOVERY:  80C 


7  great  reasons  to  choose  DriveSavers: 


“We  Can  Save  It!” 


■  Fast,  advanced,  proprietary 
techniques. 

■  Recommended  by  all  computer 
and  hard  drive  manufacturers. 

■  All  operating  systems;  Mac, 
Windows,  OS/2,  Netware 
and  UNIX. 

■  All  storage  devices  including 
flash  memory,  MP3  players, 
SAN,  RAID  and  NAS  systems. 

■  Instantly  retrieve  recovered 
data  with  DataExpress™. 

■  Government  Contracts 
and  High  Security 
Service. 

■  Featured  in 
MacWorld, 

MacAddict, 

Forbes,  CNN,  www.drivesavers.com 

BBC,  New  York  Times, 

Popular  Machanics  and  more. 


Visit  DriveSavers  at  www.drivesavers.com 

©2005  DRIVESAVERS,  INC.  400  BEL  MARIN  KEYS  BLVD.,  NOVATO,  CA  94949  INTL:  415-382-2000 


Cheap  and  Easy 


MACSHIP12 


FREE  SHIPPING 


Promotional  Code 


Ground  Shipping  Only.  Expires  12/31/07.  Not  Valid  in 
Hawaii,  Alaska,  or  Puerto  Rico.  US  Shipments  Only. 


support@wholesaleprintingdirect.com 


www.wholesaleprintingdirect.com 
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P:  877-782-2737  F:  877-972-91 1 7  5900  San  Fernando  Road,  Glendale,  CA  91 202 
Customer  Service  Hours:  8  AM  to  5  PM  Pacific  /  9  AM  to  8  PM  Eastern 


SHOWCASE 


Mobile  Electronics  Repairs  &  Upgrades  i -888-64-restore 

Overnight  -  Nationwide  r— ?  ^  _ ^  (1-888-647-3786) 

i  i  n-  i  i  /  i\  W  8am  *  5pm  PST  M  -  F 

•  Local  Pickup  &  Delivery  •  \  \ 

.  Fa«t  FripnHh#  Rom/icp  ^  techrestore.com 


TechRestore 


help  is  on  the  way 


Mac  Laptop  Restore  iPod  Restore  Data  Restore 


PSP  Restore 


Overnight  Service 
Only  $49 


Overnight  Service 
Only  $19 


Overnight  Service 
Only  $49 


Overnight  Service 
Only  $19 


Overnight  LCD  iPod  Battery 

Repairs  From  $329  Upgrades  $19 


Overnight  8x  Dual  Layer  iPod  Screen 

Superdrive  Upgrades  $229  Repairs  From  $59 


Overnight  HD  Upgrades 
Up  To  250gb 

From  $169 


MacBook  Pro 
On  Sale  From  $1199 


America’s  Most  Trusted 
Repair  Service  Now  Offers 
Over  2000  Local  Drop  Off 
Locations  With  America’s 
Most  Trusted  Carrier 

FedEx  Kinko'SsMjfc 

Office  and  Print  Center 


Shop  for  Mac  Laptops, 
iPods,  Apple  TVs  &  Mobile 
Electronics  Accessories 


Tech  e-store 


FedEx  service  marks  used  by  permission 


FatCow  Now  Offers 

InstallCentral 

Enhance  your  site  with  the  latest  applications 
available  using  this  simple  installation  wizard. 


Exchange  Hosting 

Use  Entourage  to  access,  sync  and  share  e-mail, 
schedules,  contacts  and  tasks. 


PatCow 


Original  FatCow  Web  Hosting  Plan 

-  300  GB  of  Disk  Space  for  Your  Files 

-  3,000  GB  of  Monthly  Data  Transfer 

-  Unlimited  E-Mail  Accounts 

-  Easy-to-Use  Site  Building  Tools 

-  WordPress,  phpBB,  GBook  Included 

-  ShopSite  Online  Store 

-  Friendly  24/7  Customer  Support 

-  Customizable  Control  Panel  NEW! 


Now  only 

$88 

a  year 


1 .866.544.9343  Visit  us  today  www.fatcow.com/macworld 
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PowerBook  G4 


12”  I.OGhz  7 68/80/S D  S729 
12”  1.33Ghz  768/80/SD  $779 
15”  1.5Ghz  51 2/80/SD  $1059 
15”  1.67Ghz  1GB/120/SD  $1099 
17”  1.5GHz  1 G/80/SD  $1279 
17”  1.67GHz  IG/IOO/SD  $1599 
17”  1.67GHz  2G/80/SD  $1749 


Apple  Software 


MEGA 


AC-S.  C  OM 


Your  Source  for  MegaMac  Deals  since  1995 


iBook  G4 


12”  1.2GHz  51 2/60/Cmb  $699 
12”  1.33GHz  512/40/Cmb  $779 
14”  I.OGhz  256/40/Cmb  $609 
14”  1.33GHz  51 2/60/Cmb  $709 
14”  1.42GHz  1 GB/60/SD  $1079 


PowerMac  G5 


1.8  GHz  51 2/80/SD  $909 
1.8GHz  Dual  1G/160/SD  $1299 
2.0GHz  Dual  512/160/SD  $1299 
2.0GHz  Dual  1.5G/160/SD  $1549 
2.5GHz  Dual  2G/160/SD  $2049 
2.7GHz  Dual  1GB/250/SD  $2169 
2.5GHz  Quad  8.5G/500/SD  $3279 


Speck  MacBook  Covers  T  Graphics  Software 


I  Life  ‘08  $69 

Final  Cut  Express  1.0  $99 
.Mac  5.0  Family  Subscription  $129 
Final  Cut  Express  HD  3.5  $189 
Panther  10.3  Unlimited  Server  $127 
Tiger  10.4.6  Family  Pack  $149 
Tiger  10.4.6  Single  User  $118 
Tiger  10.4  Unlimited  Server  $349 


Utility  Software 


Project  X  $1 39 
Quicken  2007  $59 
Final  Draft  7.1  $1 59 
MlndManager  6  $154 
Norton  Antivirus  10  $49 
Office  2004  Standard  $299 
Final  Draft  Scrlptwiters  Suite  $239 
MYOB  AccountEdge  2007  $229 


MacBook  13”  $36 

(Blue,  Clear,  Green,  Orange,  Pink  &  Red) 

MacBook  Pro  15”  $37 

(Black,  Blue,  Clear,  Green,  Orange,  Pink  &  Red) 

MacBook  Pro  17”  $39 

(Clear) 


Surge  Protectors 


Kensington  SmartSockets  $14 
Fellowes  8-Outlet  w /  Phone/Coax 
w /  $150k  Equip  Warranty  $59 
Monster  Cable  PC650 
w /  $50k  Equip  Warranty  $19 
GE  8  Outlet  Surge  Protector 
w /  Phone/Fax/Coax  $154 
Philips  Home  Entertainment 
w /  $500k  Equip  Warranty  $24 
Kensington  SmartSocket  3090 
w/  $50k  Equip  Warranty  $34 


Illustrator  CS3  $439 
TurboCAD  vl  $29 
InDesign  CS3  $499 
Macromedia  Studio  8  $499 
Photoshop  CS2  Mac  $499 
Photoshop  Extended  CS3  $819 
Acrobat  8  Professional  $319 
CS3  Design  Premium  Upg  $1199 


AppleCare 


Mac  Mini  $109 
MacBook  Pro  $279 
IBook/MacBook  $179 
PowerMac/Mac  Pro  $1 49 


Networking 


USR  24Port  10/100  Switch  $44 
Netgear  Wireless  VoIP  Router  $29 


Phone:  918-664-MEGA(6342)  Fax:  918-663-6340 

_ Prices  rounded  down  and  subject  to  change,  not  responsible  for  errors,  quantity  limited _ 


iMac 


G3  500MHz  Indigo  256/20/CD  $79 
G3  500MHz  Indigo  256/20/DVD  $99 
G5  17”  1.6GHz  512/80/Cmb  $619 
G5  17”  1.8GHz  1G/160/Cmb  $689 
G5  17”  1.9GHz  512/160/SD  $819 
G5  20”  1.8GHz  768/1 60/SD  $779 
G5  20”  2.1GHz  1GB/250/SD  $1179 


Kensington 


Flyfight  3.0  $14 
SoftGuard  Case  $19 
USB  Irtdio  Mouse  $14 
Keychain  Wifi  Finder  $8 
StudioMouse  Wireless  $14 
4  Port  PocketHub  $10 
Pocket  Mouse  Wireless  $14 
PilotBoard  Laser  Wireless  $49 
PllotBoard  Wireless  $49 
Universal  AC/Auto/Air  Adaptor  $49 
Gravis  Eliminator  Shock  $1 9 
Slimscreen  Privacy  Filter  $49 
Optical  Wireless  LE  Mouse  $14 
Pilot  Mouse  Wireless  $14 
PocketMouse  Limited  Edition  $19 
ScreenSavrz  Screen  Protector  $9 
Clip-n-Glow  Task  Light  $9 


2-3DAYro®iSf 


ti  IRNAROUNDI 


v  3fi"  i  1 7”x22”...*1 2« 
fip  °  36”x48 '*...*50 

0V*lNO  '  48”x72"...*125 
Mm U  MIN  60”x84”...*210 

GLOSS,  SATIN,  MATTE  FINISH  GLOSS,  SATW.  MATTE  FINISH 


Learn  more:  Call  or  visit:  BIGPOSTERS.COM 


jjij?iiw«iin»waiia 


Creative  Juices  Printing  &  Graphics  -  96  Gazza  Sivd  -  F< 


ASK  FOR  A  SAMPLE  PACK  TO 


FULL-COLOR 
DOUBLE-SIDED 
ON  THICK  12  PT 
CARD  STOCK 


877.PICK.EDG 

[877.742.5334] 

EDG 

E^MIAMIcom 


Is  your  business  drowning  in  e-mail? 


MailTank  is  your  solution.  Try  it  free. 

Learn  more  at  http://mailtank.com  or  call  877-622-8265 


Q  MacHighway 


TM 


SINCE  i  997 


Mac  Powered  Web  Hosting  for  Mac  Users, 
by  Mac  Users.  Plans  for  as  little  as 

*$4.12  0  month* 

Get  a  free  month  when  you  sign  up! 


(use  coupon  code  A7643) 

Mac  is  a  registered  trademark  of  Apple  Computer  Inc.  ©  Category  99,  Inc. .  AH  rights  reserved 


WE  BUY  COMPUTER: 

APPLE  (our  specialty)-Sony-IBM-Toshiba-Dell-Compaq 

•  SELL  to  us  for  CASH 

.  We  SELL/TRADE-UP  fully  REFURBISHED 
APPLE  and  major  brand  PCs 


MicroReplay 


(800)960-1140 

www.MicroReplay.com 
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SAVED  98009  o» 
i  Autodesk  Maya 
I  f  Unlimited! 


r  SAVED  *099 
on  QuarkXPress 
with  FREE  1GB 
Flash  Drive! 


"saved  00%  < 

on  Caliphone 
Tiger"  Mouse! 


SAVED  H400  on 

Avid  Xpress  Pro! 


SAVED  *7%  * 

on  Adobe  CS3*. 
DESIGN  PREMIUM 
.  with  FREE  Pantone*! 


www.JourneyEd.com 


1.800.874.9001 


>  take  our  survey 


why?  Because  we'd  like  to  hear  from  fellow  Mac  users  like 
you-and  you  might  even  win  a  new  computer! 

Take  our  survey  to  join  the  Macworld  Reader  Panel  and 
enter  Macworld’s  20-inch  Intel  2  Core  Duo  iMac  sweepstakes. 

By  joining  the  panel  you’ll  be  periodically  invited  to  participate 
in  online  research.  And  panelists  get  a  chance  to  win  every 
time  they  take  part  in  a  survey.  Participation  is  open  to 
all  eligible  Macworld  readers  18  years  old  or  over.  Make 
a  difference.  Beginners,  Experts,  Switchers  -  let  your 
voice  be  heard.  We’re  listening. 

W  - 


www.macworld.com/surveys/joinpanel/ 


>  maybe  even  win  a  new  Mac! 


PKIslI 


when?  We  need  to  hear  from  you  by  1/31/08  in 
order  to  be  included  in  the  drawing. 


MwM. : 


NO  PURCHASE  NECESSARY  TO  ENTER  OR  WIN.  Void  where  prohibited  by  law.  Drawing  is  open  to 
all  eligible  Macworld  readers  who  complete  the  survey  and  are  18  years  old  or  over.  We  must  hear 
from  you  by  1/31/2008  to  be  included  in  the  drawing.  Winner  will  be  notified  by  email 
approximately  three  weeks  after  survey  close,  on  or  about  2/22/2008.  For  Official  Rules,  please 
visit  www.macworld.com/surveys/panel/rules.cfm.  All  information  provided  will  be  kept  completely 
confidential  and  only  used  in  combination  with  other  respondents.  Personal  information  will  not  be 
sold,  shared  or  used  in  any  way  outside  the  scope  of  this  research.  For  more  on  privacy,  visit 
www.macworld.com/surveys/panel/privacy.htm. 
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www.macworld.com 


SHOWCASE 


Students  &  Teachers:  We’ve  got  you  covered  this  holiday  season! 


Painter  X 


FileMaker  9 


QuarkXPress  7 


CS3  Design  Premium 


Intuos  3  6x8 


FileMaker. 


Adobe® 

Photoshop  lightroom 
Photoshop  CS3  Ext.  . 
Illustrator  CS3 . 

Total  Training® 

Photoshop  CS3  Ext.  Training 
After  Effects  CS3  Training  . . 

Microsoft® 

Office  2004  Student/Teacher  . 


Sibelius® 

Save  51%  Sibelius  5  .. . 

*ave  Make  Music* 

Save68%  Finale  2008. 


Native  Instruments® 

Kontakt  2 . 

Leap  Frog® 

iQuest . 

Read  &  Write  LeapPad 


ill  •]  *1 1  ii* 


PARENTS!  " 

These  are  great  gifts 
for  your  kids!  ^ 


Save  up  to 


When  you  order  online! 


Come  Shop  Today!  1-800-218-7455 

MW.AcademicSuperstore.com 


.ACADEMIC. 

Superstore 


source  code  A154 


on  | 

l  ? 
O-v  e 

r\i". 


ShreveSyitemsxom 


SeafoodByNet.com 

Fresh  from  the  sea  to  your  doorstep! 


our  free  \ 

Fresh  Club  Newsletter 
for  daily  fresh  deals! 
Visit 

Vivww.  SeafoodByNet.  com 
or  call  815-337-4028 


( Join 


Your  store  for  restaurant  quality  seafood  and  meats. 


We  buy, 
sell,  and 

horse-trade 

Macintosh 


Mac*  Prices 

www.pcprices.net 


•  Exclusive  Mac  price  trackers 

•  Prices  updated  daily 

•  New  and  clearance  models 

•  Macs,  iPods,  Displays,  &  more 

Compare  at  a  glance... 
prices,  bundles,  &  availability 
from  major  Apple  resellers 


www.macofalltrades.com 
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SPOTLIGHT 
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By  JohnMoltz 


2007:  The  Year  in  Review 

A  cracked  view  of  the  events  of  the  past  12  months 


As  the  year  draws  to  a  close,  it’s 
time  to  look  back  on  all  that’s 
happened  in  the  Apple  world  in 
2007.  This  year  will  long  be  remem¬ 
bered  as  the  year  Apple  took  on  a  new 
industry,  bolstered  its  flagship  Mac  line 
with  new  hardware  and  software,  and 
saw  its  CEO  brutally  throttle  a  stage¬ 
hand  mid-keynote  when  his  clicker 
stopped  working. 

What,  you  didn’t  hear  about  that  last 
one?  Then  Apple’s  squad  of  public- 
relations  fixers  has  done  its  job. 

Steve  Jobs  Gets  Around 

The  year  2007  kicked  off,  as  it  always 
does,  with  a  highly  anticipated  Steve 
Jobs  Macworld  Expo  keynote  address. 
This  year  he  devoted  almost  all  of  his 
time  to  a  single  announcement  that 
would  change  Apple  and  the  technology 
industry  forever.  I’m  talking,  of  course, 
about  the  company’s  decision  to  open  a 
second  Apple  Store  in  Milwaukee.  He 
also  introduced  some  sort  of  weirdo 
iPod  that  takes  phone  calls. 

In  February,  Jobs  began  a  new  blog 
on  Apple.com  after  his  previous  blog — 
an  attempt  to  impersonate  an  editor 
at  Forbes  magazine — never  really 
caught  on.  In  his  first  post,  “Thoughts 
on  Music,”  Jobs  exhorted  the  record¬ 
ing  industry  to  drop  digital  rights 
management  (DRM).  The  CEO  fol¬ 
lowed  up  this  treatise  with  “Thoughts 
on  Sandwiches,”  in  which  he  exhorted 
a  local  deli  to  go  easier  on  the  mayo, 
and  “Thoughts  on  Where  My  Car  Keys 
Are,”  in  which  he  accused  various 
underlings  of  moving  his  keys  “just  to 
mess  with  my  head.” 

In  a  historic  event  in  May,  Jobs 
reunited  onstage  with  Bill  Gates  at 
a  charity  event  benefiting  the  employ¬ 
ees  of  the  Wall  Street  Journal.  The 
two  men  thrilled  the  crowd  with  many 
of  their  classic  comedy  routines, 
including  “The  Dead  Pixel  Sketch,” 
“Who’s  on  Their  Private  Jet  First,” 
and  “Pardon  Me,  Sir,  Is  This  Your 
Operating  System?” 


The  iPhone 

In  midyear,  the  nation’s  love  affair  with 
the  iPhone  hit  its  peak.  Truly  the  “it” 
device  of  2007 — if  not  the  decade,  cen¬ 
tury,  millennium,  and  indeed  all  of  time 
and  space — the  iPhone  finally  arrived  on 
June  29.  Its  arrival  was  greeted  by  a  cho¬ 
rus  of  angels,  followed  by  a  solar  eclipse, 
an  overflight  by  a  flock  of  doves,  and  a 
dire  warning  from  a  strange  bearded 
man  who  kept  mumbling  something 
that  sounded  like  “$200  price  cut.” 

Remember  the  Mac? 

In  an  alarming  sign  for  Apple’s  most 
important  non-iPhone,  non-iPod  prod¬ 
uct  line,  Mac  fans  felt  a  great  distur¬ 
bance  in  the  Force  on  January  30,  2007, 
the  day  Microsoft  released  Windows 
Vista.  Everyone  was  later  relieved  to 
find  out  that  it  was  just  the  destruction 
of  the  planet  Alderaan.  As  for  Vista? 
Turns  out  it’s  not  so  good. 

Within  a  few  months  of  its  announce¬ 
ment,  the  iPhone’s  hype  had  completely 
overshadowed  the  venerable  Mac  plat- 


As  for  Windows 
Vista?  Turns  out  it’s 
not  so  good. 


form.  The  worst  side  effect:  “I’m  a  Mac” 
actor  Justin  Long  was  digitally  removed 
from  his  supporting  role  in  the  film  Live 
Free  or  Die  Hard  just  days  before  its 
release  and  replaced  with  a  life-size 
wisecracking  iPhone.  The  CGI  iPhone 
immediately  signed  a  three-picture  deal 
with  Paramount. 

During  the  summer,  Apple  intro¬ 
duced  the  new  Aluminum  iMac,  built 
entirely  out  of  recycled  Coke  cans  as 
proof  of  the  company’s  renewed  com¬ 
mitment  to  the  environment.  The  iMac 
classic  sells  for  $1,799,  while  the  Diet 
iMac  goes  for  $1,199. 

The  iPod  Ecosystem 

The  release  of  the  Apple  TV,  the  compan¬ 
ion  product  to  the  iPod  and  iTunes,  was 
delayed  by  several  weeks  after  Apple  engi¬ 
neers  promised  to  have  a  finished  version 
of  the  product  “just  as  soon  as  we’re  done 
watching  our  ‘stories.’”  An  angry  Steve 
Jobs  canceled  the  entire  Apple  campus’s 
DirecTV  service  in  retaliation. 

Finally,  in  September  the  iPod  stole 
some  of  the  attention  back  from  the 
iPhone.  At  a  special  event,  Steve  Jobs 
announced  a  revamped  iPod  lineup,  fea¬ 
turing  a  redesigned  iPod  nano  and  the 
all-new  iPod  touch.  Jobs  also  announced 
the  “iPod  taste,”  which  he  said  was 
essentially  an  iPod  shuffle  without  the 
iPod  functionality.  Reporters  were  sur¬ 
prised,  however,  when  upon  closer 
inspection  it  turned  out  to  be  a  Chiclet. 

What  Does  It  All  Mean? 

The  year  2007  was  monumental  for 
Apple.  A  year  of  controversy,  ground¬ 
breaking  announcements,  and  prophe¬ 
cies  fulfilled.  Apple  introduced  new 
devices,  redefined  an  industry,  and  drove 
its  naysayers  to  apoplectic  fits. 

So  it  was  pretty  much  like  any  other 
year.  But  cheer  up.  Maybe  next  year  will 
be  different.  Q 


John  Moltz  makes  up  facts  on  a  regular  basis 
as  the  editor  of  the  Crazy  Apple  Rumors  Site 

(crazyapplerumors.com). 
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I  HEN  GOOD  CITIZENS  OF  THE  MAC®  COMMUNITY  NEED  ADDITIONAL 
DATA  STORAGE  AND  PROTECTION ,  A  SYMBOL  OF  INNOVATIVE  QUALITY 
AND  PERFORMANCE  OUTSHINES  ALL  OTHER  BRANDS.  THE 
NEWERTECH®  GUARDIAN  MAXlMUSTM  RAID-!  AND  THE  PERSONAL/ 
SHARED  MINlSTACK®  STORAGE  SOLUTIONS  COME  -Aocked/WITH  MORE 
PERFORMANCE  FEATURES  AND  FUNCTIONALITY  THAN  A  SUPERHERO'S 
UTILITY  BELT. 

Cloaked  in  black,  the  sleek  Guardian  Maximus  stands  ever 

VIGILANT  AGAINST  COSTLY  SYSTEM  DOWNTIME  AND  DATA  LOSS  FROM 
A  HARD  DRIVE  -Jckash/  BY  WRITING  THE  SAME  INFORMATION  IN 
REAL-TIME  TO  TWO  SEPARATE  DRIVES  FOR  A  "MIRRORED"  COPY.  ITS 
LIKE  A  "LIVE  ACTIVITY  ANTI-CRASH  DEVICE"  GRAPHIC  ARTISTS, 
PHOTOGRAPHERS,  AUDIO/VIDEO  ENTHUSIASTS,  AND  BUSINESS 
PROFESSIONALS  CAN  DEPEND  ON  TO  SAFEGUARD  PRECIOUS  DATA. 

LIKE  A  FAITHFUL  SIDEKICK,  MINlSTACK  PACKS  A  POWERFUL  IN  A 

SMALL  FOOTPRINT.  UP  TO  1.0TB  OF  STORAGE,  MULTIPLE  FIREWIRE® 
800/ HOO,  USB  2.0,  AND  ESATA  PORTS,  EVEN  NAS  CAPABILITY  FOR 
prag-and-Prop  data  sharing  by  UP  TO  20  USERS.  All  in  a  6.5"  X 
6.5*  X  I.S"  HOUSING. 

THE  NEWERTECH  SIGNAL  IS  CLEAR.  CALL  IN  THE  PYNAMIC  PUO  AND 
BAM I..ALL  YOUR  DATA  STORAGE  AND  PROTECTION  NEEDS  WILL  BE  MET. 


FOR  THOSE  THAT  NEED  TO  GET  A  CLUE,  NEWERTECH 
SOLUTIONS  WORK  WITH  WINDOWS®  TOO! 


To  purchase  NewerTech  products,  visit  distributor:  iM'l/l  P\A/fi  t  111 

Other  Worm  Computing  Conference  &  Expo 


at  www.macsales.com/newertech 
or  call  800.275.4576 


Visit  owe  at  Booth  #2218 

January  14-18, 2008 
I  The Moscone Center*  San  Francisco 


Newer  Technology,  miniStack,  NewerTech,  and  NewerTech  arrow  logo  are  registered  trademarks  of  Newer  Technology,  Inc.  Guardian  MAXimus 
and  Newer  Technology,  Inc.  logo  are  trademarks  of  Newer  Technology,  Inc.  All  other  product  names,  brand  names,  and  marks  may  be  trademarks 
or  registered  trademarks  of  their  respective  owners.  Prices,  specifications,  and  availability  are  subject  to  change  without  notice.  Items  returned 
within  30  days  may  be  subject  to  a  restocking  fee.  No  return  will  be  accepted  without  Return  Merchandise  Authorization  number. 


UP  TO  10TB  OF  NON-STOP  ACTION ! 


GREAT  GIGABYTES,  GMAX!  YOUR  "LIVE  ACTIVITY ' 
BACKUP  ABILITY  REALLY  SAVED  THE  FILES  FROM 

PR.  PeSTRUCTO  PRIV/e/  _  _ 


Don't  underestimate  your  "quad 

INTERFACE"  AND  NAS  MODELS'  FLEXIBILITY, 
MINlSTACK!  YOUR  SPEED  AND  PORTABILITY 
ARE  A  DATA  FILE'S  BEST  FRIEND !  f 


LEOPARD'S  TIME  MACHINE 
WORKS  PUPPPFECTLY  ON 
.  NEWERTECH  SOLUTIONS  „ 


PANTONE’ 
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PANTONE 
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UP  TO  93% *  PANTONE®  COVERAGE  MEANS 
100%  STUNNING  COLORS. 


IS  <8 


Get  leading  PANTONE®  color  performance  with  HP  DreamColor  Technologies  in  the  latest  HP  photo 
printers.  It's  simple.  More  colors  mean  more  accuracy,  clarity  and  brilliance  in  your  print  output. 
You  can  achieve  up  to  93%  PANTONE  color  coverage  with  HP  DreamColor  Technologies  in  our 
HP  Designjet  Z2100  photo  printer  for  jaw-dropping  print  quality  in  your  comps,  layouts,  contact 
sheets,  mockups  or  exhibition  prints.  A  built-in  spectrophotometer  in  the  HP  Z  series  photo  printers 
produces  a  new  level  of  color  accuracy  that  stays  consistent  time  and  again,  even  across  different 
media  types.  Stunning  color.  Simple. 


HP  DESIGNJET  Z3100** 
24"-  44"  pedestal  printer 
with  12  Vivera  pigmented  inks 


Get  up  to  a  $1,075  mail-in  rebate  with  the  purchase  of  a  select  new  HP  Designjet  Z  series  photo 
printer  and  HP  Care  Pack.  Visit  www.hp.com/go/zhotdeals5  for  more  information  or  to  request 
a  print  sample.1 

‘PANTONE  Color  testing  for  HP  Designjet  Z3I00  pending;  results  stated  ore  for  the  HP  Designjet  Z2I00.  'HP  Hot  Deals  promotion  is  open  to  U  S,  residents  only,  HP  Hot  Deals  promotion  is  available  only  lor  eligible  purchases  mode  during  the  promotion 
period  of  August  t,  2007-Jonuory  31, 2008.  Additional  restrictions  opply.  Void  where  prohibited,  taxed,  or  restricted  by  law.  For  qualifying  product  options,  full  terms  ond  conditions,  ond  claim  form,  visit  www  hp.com/sbso/speciol/hotdeols.  “Moc  and 
PC  fully  compatible  PANTONE  Colors  displayed  here  moy  not  match  PANTONE-identified  standards.  Consult  current  PANTONE  Color  Publications  for  accurate  color.  PANTONE  ,  the  PANTONE  Chip  design  and  other  Pontone,  Inc.  trademarks  ore  the  property 
of  Pontone,  Inc.  Portions  ©  Pontone,  Inc.,  2007.  All  rights  reserved.  ©  2007  Hewlett-Packard  Development  Company,  I  P.  All  rights  reserved.  The  information  contained  herein  is  subject  to  change  without  notice.  Some  ol  the  imoges  are  simulated. 


HP  DESIGNJET  Z2100** 
24"- 44"  pedestal  printer 
with  8  Vivera  pigmented  inks 


HP  PHOTOSMART  PRO  B9180 
13"  x  19"  desktop  printer 
with  8  Vivera  pigmented  inks 


